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The Factors Affecting Acceptance of Mobile App Service
: Using Extending UTAUT for Real Estate Service
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Abstract Recently, mobile and smart devices are rapidly spreading. As a result, real estate services, which were
formerly face-to-face, have now been replaced by mobile environments. This study focuses on the real estate
app service and 261 samples were used for the empirical analysis. The results of the hypotheses test using
structural equation model are summarized as follows. First, performance expectancy, facilitating conditions,
security and aesthetic perceived by users of real estate services have positively influence on positive attitude,
but effort expectancy and social influence do not. Second, positive attitude of real estate services have positive
effects on service Acceptance. Third, involvement moderated the relationship between positive attitude and
service Acceptance. Based on the results of the analysis, it provided meaningful implications for practitioners
and researchers in related fields.
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