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Abstract Social interest on high-quality specialty coffee is increased due to customers’ growing experience upon

coffee and recent change of coffee culture, which is taking one step further from putting emphasis on not just

price and quality but also psychological satisfaction. As a culture of drinking coffee and giving much value on

its taste and flavor, a number of customers increasingly demand coffee which is probable to suit one’s taste.

Likewise, the number of specialty coffee shops is increasing with growing qualities of their coffee. Therefore,

the purpose of this study is to analyze the main attributes of specialty coffee and to build a marketing system

for specialty coffee shops. The text mining on domestic web portal sites by online big-data analysis is used to

extract components of properties of specialty coffee and analyze the degree of how the elements affect the

properties. According to the result of the study, words related to coffee taste, coffee beans and baristas were

found to play a central role in the properties of specialty coffee.
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Figure 2. Data collection results
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visualization [After data deletion]

ATEAE A3 sl ~uAdE AT o]n]A|
PAol| T8t I&S sl 8AES Fetslaal ALF
AZ HAS BE3] AATlY AAYE FA4
(degree centrality)i-2]S A&ttt AZ2AHAE 44
& e 2y shie) west Be wEgs ok} B
& AANE IMETHE FAEE AER wEo 94
o] WEFE JAAE FAHL ol WEEA
Aol A, v 2E Bk AEAE FAA TS
7 e 254 Al ol YA Fas
AES s Aoz IRIHTE AAAE T4 24
A= [F2]9F 2tk

¥ 2 Holg HEME FAN
Table 2. Centrality of data connection accuracy

g B} A | & B} AEAE

gl |l ¥ |

1 45 1.764 19 w2~} 0.158

2 7} 1.082 20| EFRE 0.1%4
3 =N 0657 21 I==d 0.1%4
4 ok 0459 22 A7 0.148
5 Eat K=} 0433 23] Az Lk 0.139
6 24 0427 24| o] 7= 0.138
7 A5 0404 5| A= 0135
8 21E 0226 26 M 0.130
9 714 019 27 o= 0.126

10 s 0.198 28| ollE]e.]o} 0.124

11 AA 2 0.176 29 ERLA=S 0.123

12 SR 0.176 30 A 0.122

13 ZEpEH 0.163 31 ol E 0.122

14 o] 72 0.163 32| AlZYA 0.120

15| B3Y3A 0.163 3] AR 0.118

16 gl 0.163 A 0.118

17 UAE 0.162 3H ZaH| A} 0.117

18 3] 0158 Bl ZY 0.001

- 279 -



An Exploratory Study on Key Attributes of Specialty Coffee by Online Big Data Analysis

ATt 2oL FAEE BN FUsH =
< =95 Hola 9tk AT E97F E2 A v
3t 52 A9 ghl] tjgk o] - Eom JFE
TFujete AR AHAE AYPEAS MEste A
o2 HoZth JdAALE FAAgAA Y & WEE
HolF= dole ZEndor sAEd Wk 27THA
o AAAW AAAE FAIGL HAR v §- e =
e BT vk A 74 oS tiste] 7t
A& AEshe Zen|de #7F v AL 7|5 %
= AYE AT g Zvde AEseE &
HEF o)A} Qrh= AoR FAE 4 glon AFA
E] #A¥|9] ojux] PAo= k3o BEHEEE Fshs A
2 4] ERER] 7RO 7F vk E I S-S
gl & 4= 9l

ATEA 3. 2HAE AT £AHES PP aAhE

YYake anE wesh

=
Hg AN

12 5 CONCOR 24 AlZtst
Figure 5. CONCOR analysis visualization

CONCOR #4& Fx4 T84 X3]= 4]0
W AAIA AFE AR AoR wEEe] A
oA Ao 2 =
Ae FERE 2 wsSo] AA7L WEs v
A ofr] Qe ST e R FREE SloR
37Me 8 ~E(cluster)7} A4
T frofulst dol= (3319} 2ok

E 3 F& &

Table 3 Extracted words

oL 4, A4, e, oE e},
cluster 1 ol AEsg oluelste
cluster 2 3], &9 wE2E AF5
cluster 3 Z8|%}, BAE 74E 297

clusterl®] F% dol= 29AE AYE W=7

2 Uepor, o] gon oAz, ofrE] b, 4

2097, 59 e BUR FaUEE Tgshu

Atk clusterl> LW Fhsoh= de] 7]9] Bt} g
S O At At & A= WwER TEE A

= A% & 5 drk cluster2e W3], A4%5 9
9 dolg xE3etal glom Auusel] g A
A, A9 e 29AE AY LHE g a4
o8 Hojxw wlE|xer g3 FHlE AT A s
T B WS Hole Blow dAdEnh cluster3S
AHzy Bale 19)7) 7HA Fo dolE Egketr A~
HAAE AFHTHES ol&she A5 MYSAS
s dolso] X3tk ~uAdE AYATHES
TS wfi= Ay sHETE opd Hal= 1B9)7] 5 &=
A S aeste] 2~uHAE AYATES st
= A& wkedsta Ak

V.2 &

B A= oW, the, 123 Ho|xEe § AXE
o Vet 25 AE Aule) Hed JHZHE sk
el ARE FEoto] onE AIZPHoR R,
=opl Bl Ho|HE &&ate] 2HAE Aue £A43
olml x| il ~HAE A E FAoe= T an
=5 Feolskd

AT A AA, 2988 AT A0l FFgFS v
T 8AE Fetely] Y3l e Avjel AeE AR
£ HU2E nlo|dg AAet] TAIE WL =2 A
o F8 dolEs FESt] 2uAE Au o] £A4d 9
FE A= 2AES e 244 A st
AT, vhE]Efe} AHEH dolse] FAIEE Tt &
3] =7 el ek 2udE Ade] &4 Tk
& T A9 st Ay ks o AgsiA gl
A= Hlwr 18]al AT E FESHE vlE]|sEREe] ~ud
g Au]o] &4 Aol AHAR dide] des & T
A

T

A, =] AT o|nA] A Fag JTS
sk 8 AES Tetelr] 8l ARsld Ay #4S &8st
AAARNE 4 (degree centrality)4 A3} djFE¢]

- 280 -



The Journal of the Convergence on Culture Technology (JCCT)
Vol. 6, No. 3, pp.275—282, August 31, 2020. pISSN 2384—0358, eISSN 2384—0366

ilied

ful

:‘LI_‘

>

%9

Mo

yo o=
W rlo

T

o
K

oft

>

2

v

o2

o

ofN

B

lo,

(o,
o
il

¢

=

e

¥ o

SEES EU ERERNS
o8 Ale] £4 FAo 4 2
S o 4 olek mebd G 2o Al 47
e Ble] Fe2EE vioR 2o e A

dak< A3

o

iy}
2
2
3_‘(
S
o,
B
[>
S
N
N
&
[
Shl
i)
rlo
dlo
SUR1L

ax
ro, o
=]
fo
o
Lo
=
¢ i)
posy
o
s
Au)

Se FAAEE A ARl UE S} 39l

ATE o & Aotk

o T
2

Tof AAPES AA, 2Tl B dlo|HE &85}
of 29| dE] ATl &4 FA e digh A HE& Al F3 5
9lom HAY ¥ HolHERRE =& HGE HolE
55 Al A& = A el tigh
71EA Q0 WS AASA T Holth. 4, AAIE F
AE 1 Qe FEE ¥ HolHE 2gste] AvAE
Az o] JRE R FEF8 Fon|e A9E BE3519]
o Aot} AMA|, 7]Ee] AFES ATHU AExRA}
WAS dgate 34 Hrd wit A5E st 4
e TEEFYP oL B At 1) golHE WA £ T
o] 5 &-g3lo] dlo|HE ERFsla, A AAYEN S 4
g3t 29 A = Aot

AT ] 45 EAEIT

au B ATE v

th. AA, H2E HolHES AXH 245 FE3

7] wiitell AAA QAE Fhotabr] 918k dlolH 7t ¢l

P Holth, B4, 71Y9EE IR 3T oy
39

ne BEHRGonE A7

References

[1] Min Ju Kim, A Study on importance and
performances analysis for decision making factors for
coffee house : Focused on franchise and single shop
Dept. of Culinary and food management, graduate
school of Kyonggi University, ppll-13, 2012.

[2] KB Financial Holdings Institute. KB Private
business. Analysis report 3 - Analysis of Coffee
shops status and market conditions, P3, 2019.
www.kbfg.com/kbresearch.

[3] Nina Lutinger and Gregory Decom, THE COFFEE

BOOK, p280, 2011 Translated by Jae Kyung Lee

[4] Sun Ae Cho, Yu Jung Jeon. The effect of service
contact factors on value of experience, customer
atisfaction and behavioral intention - focused on

Franchises specialty coffee shops. Hotel management
Studies 28(3). P72, 2019.
[5] Su Yeon Chung, “The Sales of Domestic Coffee
Industry Approaches 7 Trllion'--Demands for
Premier Coffee Soars”. Yonhap News, 14 Jul 2019.
https://www.yna.co.kr/view/AKR20190713034200002
?section=search
[6] Ji Hun. Park, “[Commercial Power looking through
Big Data] After the age of cost-effectiveness falls,
the age of cost—satisfaction rises : Enjoying daily
hap piness with drinking coffee cost over the
double price of lunch”. MBN, 31 Oct 2018
https://www.mk.co.kr/news/culture/view/2018/10/68
1305/
[7] Mamoru, D. All  About Specialty Coffee,
Kwang-mun-Gwak, pp.14-15, 2012.v Translated
by I Chu. Park, Pil Mun Yoo, Jeong GI Lee
[8] Specialty Coffee Association, What Is Specialty
Coffee? https.//sca.coffee/research
[9] Ju Bin Song, Coffee Science, Jubin, pp 144-146,
2019.
[10] Jong Yong Lee, Kye Dong Jung, Ki hwan Ryu, Sea
Young Park “A Study on the Analysis of Regional




An Exploratory Study on Key Attributes of Specialty Coffee by Online Big Data Analysis

Tourismin Uijeongbu Using Big Data”, The Journal
of the Convergence on Culture Technology (JCCT)
Vol. 6, No. 1, pp.413-418, February 29, 2020. pISSN
2384-0368, elSSN 2384-0366.

DOI : https+//doi.org/10.17703/JCCT.2020.6.1.413

[11] Soo wook Lee, Man Yong Han. (2019). Utilization
and Analysis of Big-data. Interational Journal of
Advanced Culture  Technology(IJACT), 7(4),
206-259.

DO : https.//doi.org/10.17703/ITACT.2019.7.4.255

[12] Naver Encyclopedia, “Big Data’2020.
https://terms.naver.com/entry.nhn?docld=2842701
&ecid=40942&categoryld=32828

[13] Manyika, J., Chui, M., Brown, B., Bughin, J., Dobbs,
R, Roxburgh, C.,, & Byers, A. HL (2011). “Big data:
The next frontier for innovation”, competition.
Washington, DC: Mc Kinsey Global Institute, 2011.

[14] Geon Suk. Park, “Semantic Analyssis of The
Sub-Thematic Word in Big Data”, EONEOHAG:
Journal of the Linguistic Society of Korea, Vol. €5,
pp. 89-109, 2013.

[15] Don Wan Kim, “Big Data Use Cases of the Sector,”
The Joumal of Management, Dong—a University
Business Research Center, Vol. 34, No. 1, pp. 34,
December 2013.

[16] Yun Gyeong Chung, The Exploratory Analysis
of Customer Consulting with Text Mining Focused
on Cancer Insurance, MLA. Thesis. Sook-myeong
Women's University, pp 15, 2016.

[17] Gon Park, A Study about Land-based
Green-infra Network Construction with Social
Network  Analysis, PhD. Thesis. Cheong—ju
University, pp 18-19, 2018.

- 282 -



