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Proposal of Personalized Recommendation for Korean Food and
Tour Using Beacon System
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Abstract Beacon is a wireless communication device that can automatically recognize the smart device in the
short distance and transmit the necessary data, Beacon is a representative Internet of Things (IoT) facility in the
era of the 4th Industrial Revolution, which is utilized in various fields such as short-distance information
delivery, mobile location service, shopping, and marketing, and is constantly evolving. In this paper, it is based
on tourist site-based recommendation information service. A system is proposed that recommends customized
information according to the user's interest, preference, etc. by incorporating beacon technology. In other words,
it acts as an information agent that informs tourists of desired information. In order to meet the needs of
tourists, it is necessary to build an intelligent tourism recommendation system. The personalized Korean food
and tourism recommendation management system using the beacon technology proposed in this paper is expected
to provide high-quality services not only to foreigners visiting Korea but also to Korean tourists.
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Proposal of Personalized Recommendation for Korean Food and Tour Using Beacon System
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Fig. 1 Principle of operation of Bluetooth beacons
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Fig 5. Korean food
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food & tourism using beacons & mobile Bluetooth
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Fig. 8 Implementation of recommendations for Korean food &
tourism using beacons & mobile Bluetooth
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