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A Study on the Current Status and Improvement of Advertising
on the Copyright Infringement Websites
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Abstract Recently, a growing number of copyright infringement websites have illegally copied and posted works
such as broadcasting, movies and music, and posted advertisements to make profits. The research is aimed at
finding solutions by analyzing the current status of advertisements on copyright infringement websites. The
results of this study are as follows. First of all, there are many advertisements harmful to teenagers, such as
casinos, betting, games, adult products, and adult meeting, which is necessary to deal with. Secondly, there were
many unethical advertisements on copyright infringement websites, but there were also many advertisements from
famous companies. Advertisements from large companies and famous brands are also being executed
continuously, which can create trust in illegal sites. Therefore, the government, advertisers, citizens, and
academia should participate in a campaign to root out the use of illegal websites because it is impossible to
eradicate them by crackdown alone. In this paper, we pointed out the practical problems of advertising
execution, the main source of revenue for copyright infringement websites, and presented a comprehensive

solution.
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Figure 4. Conceptual solution plan
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