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Abstract The purpose of this study was to find ways to co-produce ASEAN-Korea co-production in the
ASEAN market, which is the market that we should strategically converge in the domestic and overseas
environment of the Korean content industry. The research content to achieve the research objective was
targeted at viewers of broadcasting programs from five ASEAN countries, and the survey methods were
conducted for case-research analysis. First, we analyzed the current status of Korean content
broadcasting in five ASEAN countries during the first half of 2018, secondly, the status of use and
awareness of Korean broadcasting programs in the five ASEAN countries, fourth, use and awareness of
joint broadcasting programs with Korea, and finally, international joint production cases with Korea in
the five ASEAN countries. Through this ideal, it is worth suggesting that the Korea-ASEAN joint
production should strategically converge under the domestic and international environments currently

facing the Korean content industry.
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Table 1. A Study on the Korean Broadcasting System
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The Uses of Host and Ethnic Media
Lee Joon-Ho among Korean Americans in Texas:

(2017) An  Application of Bidimensional
Model of Acculturation
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A Study on the Relationship Korea
Broadcasting Channel Brand, Korea
Image and Travel Intention : Focusing
on Arirang TV

Moon Hyo-Jin
(2019)

A Study on Media Framing of
Gender Role Stereotypes in Reality
TV Shows

Lee Seung-Hee

(2019)
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Table 2. ASEAN Market Size(2017)

Division Contents
Population About 647 million people
Area About 4.48 millionkr
GDP § 2.761.5 trillion
$ 2.761.5 trillion
Total trade - Bxport : $1.322.3 trillion
- Import : $1.252.5 trillion
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Table 3. ASEAN Economic Market Leading Study

Researcher Contents
s The overseas Chinese in ASEAN:
Limlingan R .
Business strategies and
(1986) .
management practices
Strategies for Localizing the
Shin Man-Soo Management of Korean Investment
(1997) Companies in ASEAN-Focused on

Indonesia

Byon Chang-Goo The Economic Crisis in Southeast

(1998) Asia and ASEAN's Countermeasures
Kwon Ki-Chol ASEAN s Internal an.d External ,
1998) Economic Cooperation and Korea's

Response Strategy
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Table 4. Broadcasting Market Size of ASEAN Five

Countries
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Division Saﬁz ggzj%;lm Averagf annl.;al Sales amount
X growth rate(%) (10.0008)

Malaysia 17 5,300 2% growth 11,230
Vietnam 99,900 5% growth 1,250
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Table 5. International Co-production Leading Study

Researcher

Contents

Yoon Sunny

Dominance of Hollywood in the
World Film Market and International

(2008) Co-production
Kim Me-Hyun A Study on.Correlatlons between.
Co-productions and Support Policy
(2009) . )
in European Countries
Research on the Negotiations with
Seo Min-Sik ASEAN Natlops for the ;O’
Production of Broadcasting Content
Ho Youn L .
Lee Sane-Woo -Focusing in particular on the
(ZOlgO) Broadcasting Market and Cultural

and Economic Features of Each
ASEAN Country

Kim Eun-Joo
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Research of support policy for and
current status of international
co-produce film

Song Jung Eun
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of Hallyu: The case study of
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Kim Chang-Yu
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Films
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Moon Hyo-Jin Cooperation for Broadcasting
(2018) Contents between Korea and

Thailand
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Table 6. Research Objectives and Methods

Division Contents
Study Five ASEAN countries(Malaysia, Vietnam,
Subject Singapore, Indonesia, Thailand)
Within the five ASEAN countries (Malaysia,
Survey . . X .
. Vietnam, Singapore, Indonesia, Thailand)
Subject . . . .
2,000 viewers in major metropolitan areas
Survey Case study analysis study based on online
Method survey
For local viewers, the use of media and
Survey . . R
international co-production
Content
Awareness
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Table 7. Korean Content Broadcasting Status in Five
ASEAN Countries in the First Half of 2018

Nation Genre Program name

JTBC {(Strong Woman
Do Bong-soon),

tvN (What's Wrong With
Secretary Kim),

{Let's Eat)

And 3 other works

Drama

Malaysia

SBS {Running Man),
KBS (Superman is back)
And 4 other works

Entertain
ment

KBS (Father, I'll Take Care of
You >,

tvN (The K2)

And 8 other works

Drama
Vietnam

Entertain | SBS (Running Man)
ment And 3 other works

JTBC <Strong Woman

Do Bong-soon),

{Pretty Sister Who Buys Me
Food),

tvN (Mr. Sunshiney

And 2 other works

Drama

Singapore

SBS {(Running Man),
KBS (Superman is back)
And 2 other works

Entertain
ment

JTBC <Strong Woman
Do Bong-soon),

tvN (What's Wrong With
Secretary Kim),

And 4 other works

Drama

Indonesia

SBS {Running Man),
KBS (Superman is back)
And 5 other works

Entertain
ment

JTBC {Strong Woman
Do Bong-soon),
Drama SBS (The Legend of the Blue

Thailand Sea)
And 4 other works

Entertain SBS (Running Man)
ment And 5 other works
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Table 8. Usage of Korean Broadcasting Programs in

2018
Nation Has exist None I do not
know
5 countries 62.1 30.3 7.6
10's 73.4 21.1 5.5
20's 67.9 258 6.3
Age 30's 60.2 31.0 8.8
40's 58.0 36.1 59
Over 50's 50.5 36.9 12.6
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Table 9. Current Status of Korean Broadcasting
Programs in 2018

Terrestr DVD,

Nation wal TV Pay-TV | OTT SNS CD,
VHS

5 countries 23.0 27.1 422 55 2.3
10's 20.8 20.8 47.9 83 2.1

20's 209 18.2 51.0 8.6 1.3

Age | 30s | 217 | 310 | 412 | 46 14
40's 27.7 35.6 319 1.5 3.4
Over50's| 25.0 322 355 33 3.9
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Table 10. Current status of the viewing genre of
Korean broadcasting programs in 2018

Nati Dra K- |Entertain| Mo "
ation ma POP ment vie ete
5 countries 59.9 12.8 14.8 6.1 6.4

10's 53.8 19.6 16.3 2.5 8.0
20's 57.0 14.9 20.5 3.6 4.0
Age 30's 62.6 9.6 14.6 7.8 5.4

40's 61.4 10.5 9.7 7.9 10.5
Over50's| 67.8 7.9 10.5 10.5 3.4
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7re] Aolg mglom, 1009] A9, o5 mEIuck
£ 2OHK-POP) Z2IHL o ol AFske Roz,
50t o9l A9, Yot Z2IBL ofs Z2IWL 5
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Table 11. Factors for Consideration in Watching Korean
Broadcasting Programs in 2018

Performer'
Con .
Con Con cent popularity,
Nation ftent (IJrigi tent Workabil appearanc| etc.
nality | Interest it e and
1y ability
5 countries 24.0 27.2 13.0 13.9 21.9
10's 25.1 25.7 13.1 16.3 19.8
20's 23.8 26.1 12.1 12.1 259
Age 30's 24.8 28.5 15.0 113 20.3
40's 24.3 27.2 14.1 15.0 19.4
Over50's| 20.9 28.6 9.3 15.6 25.6
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Table 12. International co—production program usage
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Table 14. Current Status of Co-Production Program
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Table 13. Co-Production Program Recognition Status

Nation That's right tl{liSlC:nsv; ! Sgo\?]ot
5 countries 74.9 7.9 17.3
10's 752 83 16.5
20's 78.7 7.4 13.9
Age 30's 78.6 5.6 15.8
40's 71.5 11.1 17.4
Over 50's 68.4 6.0 24.9
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Nation Has exist None I'do not with Korea
know
> countries 46.1 38 18.1 Nation Has exist None ! SO ‘1;0t
10's 46.2 37.3 165 1o
20's 472 371 157 5 countries 50.1 32.8 17.2
Age 30's 518 325 156 10s >72 263 105
40's 446 372 183 20's 52.1 30.8 17.1
Over 50's 37.9 352 269 Age | 30% s 325 13.1
40's 47.2 352 17.6
Over 50's 36.9 39.5 23.6
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Table 15. Genre Status of Co—production Broadcasting
Program with Korea

Enter Docu
Nation Drama tain Movie men
ment tary
5 countries 64.7 50.6 47.9 20.6
10's 65.2 52.4 50.8 15.0
20's 66.4 53.0 49.6 15.5
30's 64.6 51.2 49.6 213
Age

40's 62.2 479 452 29.0
over | 658 46.8 405 225

50's
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Table 16. Current Status of Co—Production with Korea
in the five ASEAN countries

Nation Genre Program name
Malaysia Documentary Asian Hub Malaysia(2013)
Drama Love at First Song(2018)
. Oh! My Baby(2016)
Vietnam Entertainment Running Man(2019)
D . Future People's
ocumentary Education(2017)
X X A Date with K-pop
Singapore Entertainment Stars(2014)
Drama Love Distance(2018)
Indonesia
Entertainment Galaxy Superstar(2012)
Korea-Thailand Dream
Entertainment Team(2015)
Thailand The Team Chef(2018)
Documenta The Bridge of Two
o Cultures(2013)
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