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Abstract

This study aims to clarify the impact of environmental issues on sustainable environmental management

performance through the establishment of internal and external networks and environmental management activities.
As a result of analyzing 163 final collected data of companies, social environmental issues did not have a significant
effect on the internal sharing system, but they had a significant positive effect on both regulatory response and
cooperation network establishment. In addition, the regulatory response to the environment has a significant effect
on both the internal sharing system, cooperation network establishment, and environmental management activities.

Lastly, environmental management activities have a significant impact on sustainable environmental management
performance, indicating that environmental issues are leading to environmental management activities and performance by

promoting sustainable growth of companies.
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