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Abstract

Purpose: North Korea is a very close country geographically and culturally, but the nation has been one of the most secretive countries in
the world. However, in recent years, North Korean society has been known to rapidly change its economic environment as well as its
diplomatic and political environment. Since the gaining power of Jong-un, Kim in 2012, the North Korean government has implemented a
new set of economic policies. North Korea has embraced limited market systems and mechanisms that have become a part of the formal
planned economy. This study is concerned with the recent changes in the market and marketing activities of the communist country. It
also seeks to gain an understanding of the changing market behavior of North Korean consumers. The purpose of this study is to enhance
understanding of the market environments of North Korea and to provide appropriate implications for practitioners and researchers.
Research design, data and methodology: Academic access to information that can understand North Korea's reality is minimal.
Therefore, this study was conducted based on a qualitative analysis of secondary data. The existing literature on North Korea, related
news and reports were the basis of the analysis. Analysis of secondary data related to North Korea was the main methodology of the
study. Results: The official ideology of North Korea rejected most aspects of marketing, and yet there were marketing activities in North
Korea. This article focuses on the development of market and marketing activities in North Korea during the recent years. This study
indirectly confirmed that the market function is being activated in North Korea, and the basic functions of marketing such as
advertisement, price, and distribution are being formed. In this process, the activation of the ‘Jangmadang(market)’ played a significant
role. Conclusions: Research shows that North Korea is rapidly developing its own market function. In addition, marketing activities such
as advertising and pricing strategies seem to be unprecedentedly active. However, due to changes in the political environment, the future
development of North Korea's marketing is still in flux. Efforts to improve mutual understanding through continuous research are

required.
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3. Literature Analysis
3.1. Marketization of North Korea
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