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Abstract The social statistic was used to top 250 Korean and Japanese YouTube channels based on the
number of subscribers examine its channel type (private/corporations/others), distribution of contents
and private YouTube channels' date of registration. The channel examination was also used to provide
practical hint to create new Youtube contents.

According to the statistics, Korean channels were mainly managed by K-Culture related companies for
the promotional purpose, whereas Japanese channels were mainly managed by individuals with a
variety of contents. It is presumed that Japanese individuals have been engaged in creating individual
video content since the early period through video uploading platforms other than YouTube such as
Niconico Douga. Since the expansion of the YouTube market will continue, it is important not only
to reinforce corporations’ marketing on YouTube but also to promote the uniqueness and the diversity
of YouTube content for the individuals to improve the economical, sentimental, and informational
contents in order to create socially effective personal contents that can be competitive in the global

market.

Key Words : Korea-Japan YouTube, Popular Contents, Channel type contents, Uniqueness, Diversity

*This research was funded by a 2019 research Grant from Sangmyung University.
*Corresponding Author : Yun-A Sung(sungyuna@smu.ac.kr)

Received November 13, 2019 Revised  February 7, 2020
Accepted February 20, 2020 Published February 28, 2020



168 3&=g8atsl=2x HM11# H2s

o

1. M2

SRE(YouTube)s SU4 B4 AHlAz AHlo]
WE SYNS o] AEsE Soletd Haut
Aol ol WA gk A A FRSka 298 4
9lck. A 9171Fto] Wi F71olA] 199 o] WA of
8341 glom, TEAP} wEk Be dold AdsE A
@ TH] 75% ol S7HHCH1 2L

FRBAAE BEY A8, PRI A8, 7159 A
%, 240] 2go] /XS 53 177 Hopo] ol2i
cleke g=o) FAlska 7uet ZH=st AL 9

THIL ol A4S Bol, 715, Bad] mte} 719=
Aue B £44 Y9 AAgel s

Google Aoz 2RIt F94 A% F B7HE
P AFRIAETE BAIEAY Bt 2] 39S
ZHe|a2|gfslr] miol vhaol E= s98e oAl A
A5 Qpobie ThAl AT 4 UL At SGAOIY A
A7l mo Zoja}l =0 oxAow FAFIE VSR
oAk A SE7F 0.25W45E 284717 0,250
ACE AT % lo] o184 BLH 280 715
sfek. w3, 2 SRS A2 Dot e AL
ol Aot AAAL 7H W i VISR ozt A
o158 B9 A AA NS o 34 v
Ad 3 & Qths HE ZHl=o] MUz Wil
B.Lom
TolHTh SR AGA} EHlzo] AB|xFol 2
2o AgeA A4, A4, A4 WS 0
9] Ho| = djo|a} & 2= Qlr}. EAl 7]&9] W
A, 20tEE BFe] FA, Fe) Wolel S, B
27 502 ot o) BYN HlolelHlo] s 57
| 7FssiaL, 2522|719, A4, w4, 29l gl
A FHCE AP st @2 ol 8AEe] &
A AL et Zdlx AFo] HI3Hoz Fols)
Al =0 ol2A AAIRIE o F=Ake 237
F7F Wi ST HAAL S FEoHEA wHet
Fi FYE SEle RHEe] A9 3Alel .21 9
o 2= AAEY 3,543 tdeE 2ARE R
A= A 63%7F Rl =AY ofFo] Al &
o, Jadso] A 3 A ool & =D

b

AQ

[©)

1) 20179 L&9] 73 Alol. {30 didoll [FRH7E 221
20189 LﬂEvﬁgoﬂoooﬂ HFE FRH7 8 Hes 4
Aoz ] BHo] - .

2 §R8 Zhx Fedolert 35 s Aol
st Qe Bobd, A8lA W) SAOR 2
gg HAtolL; Agk E3t wjo 1]
o] Q7] ERI2E o
Aol v wm eI} ofo] Eao]A
el V] 5 2920 S 4L vl

olelE B B Q] EHE ARE A AR
1A e,

2.4

o2
e

__I.l.

jo
m
Iz
)
e
re

e FFE A8A 57} A met
% T grel f5E B Ay
b, mAvle, BREAIS} B, B4 53
Fel=0] AJH St ZHojo] 9B sz_}
T6-8], ‘191 ZEE A9 JEHIE= A&
gololHE] &5 5= EﬂU}E s ﬂ’é}[9]
g VodAul2el UzUZEsH=a= a8
tgos sf Zd=9 FH#JV\EHHE* L
T, W& AIALG Fo] 59 A4S
JuIA AAEH AA QL e 714 dt
5°] St} olQloE RFRHEe} AR YIYIF
sfe} I, Bl oY, ST XFOP‘* 5ol dish #=
U2 FHolA vl ARt A1), RE7F AIAA
oz AR WS EX A= wiE 2 Az sy
59 ZARES AA AH12), 2929 7] 9
T4 ozt AleR FE 9 A=) wHo] B3t 2AL
A7 5ol A3

ol e °ol8A] HT 8o
A AA, 71e29 doll dis) EsAY, 71 i,
TR FAEE e Asolt FFAL Fd=e
Bo}:bﬂ 1:1;"'—1; ,'_—‘-_9/] A]zﬂx% /\;(]E‘ EEHE o}- AL%_;G 0:]?_
82 ZotE7] of it oo & dFoMe T F=
o] g 29 A, 29 Eof, 7ty Ao A
T 5 HlolHE vlaEAst Q7] E9=29 54 o
dG= Tefetes St

1
)
B
O 32
S
u

Hu o

fr o

o

w
moax W

N
N
ry rlo
ool
) :‘m
jo rSL' rL

of ml
et
fu

E ot 2 oo n
oy
ol
%
e

o

(o)

&
Mo
T, m{ru

F

|

oo
=y
T

0%

[N

ol
i =

o)
b

of

o o
S~
1>

§H

14, 494 54, 4

2) 5%, AY, e, =AY, AELY

AZ Aol B, Bl vlc]

_‘l ojf



Hx0| S -2 Falot ZEIX S0P HolE HluEA- 169

3. gt U

it GEAA Y Q7] fRE ZH=] B4 3
FE °P0}H7 | 918l F=o] =R, AAZE 54}, 3
T+ £ 59 tlolg ARE 7|0 R 7 Q7] 9
2507]1,1 TE A Zd2(20199 12€ 269 71F)
£ AL B ORRE Ad 29 49 53, @
Zelz fdo] Eopd Ex, @3 /9l fRE 71
o] sl A BH(Gamovi®t spss)E B8
|EAEGTE 2 Ao fRE A EE
noxinfluencer’} Al Zok= HolElE -85t 2H[14],
YouTube oA A F1770 Eot9] 7he|1e] E7E
71202 AokTH1]

U AREY FEA, 235 A9 25040EE o
Ao R 74710 {RE Ado] di3E= ERE 1
& St dE 02 ro] o]9 S AR EE U
ER Table 13 2t}

a9

Table 1. Categorical Division of Top 250 Korean and
Japanese YouTube Channel

Korea Japan
Film& Animation O
Autos & Vehicles

Music
Pets & Animals
Sports
Travel & Events
Gaming
People & Blogs
Entertainment
News & Politics
How to & Style
Education
Science & Technology
Nonprofits & Activism
Comedy
Shows
Trailers

OO0

O] 1 [O]O|O 0|00 00|00 |0|0] !
O] 1 [O]O]O0]0|0 00000

FREAAM EFote] A 7?'3]*7 © 93} #s
A, ZoF, 58, &2, AJ/oMIE, AY, Je/ERT,
AEEJHUE, F2/HA. io}—r/’\F%é s, A8
<, SARE, FolY, RO, o] 177H]0]H.
1 3 WPlE, AR, 209, oid 5&%311
2 I 27 7] A9 2504E Foll ZHA] &
At T ZH=T GEoA &9lo] Soi7t °1E} 3)

3) d&o] =
0l &2t Qe ol = =l i) ZEAIM0] B

vg] o7k 28 3 Fo] A g Fdxr

=0 =X

-

o

JejmE B Aol $AYSE, Zuad, ojLHd
370 ok BAolA Aslsil.

X
o

4. 3t |RRE ZHXO| HuEA I

dim

H O
g 28 =

X

RFE £ A wet R QR 727 TAE
o] Zjolg Folr] 94 271 49 25070 £
8 e GO 2 FAE BAS 714, A9
7otz Bfstel Agslsick. 7199 fRRE WA,
Qo] 7184, 8ot £44 5 71 AL LG AL
Ao, AP AR AT 1F 5ol
295k AR Ado] olof sk, Aglo] 25t
Agt AAHOE 1 AR B 2L 4 71 IAF P

FHe RY

EdHlL 7H0] SO

LR

B K-POP, -POP OfFI4=6] 49 /192 5
siglon, SR A 29 A 5 Aaxt 2ol &
Fu HAEE vgo R P 3 Aol 189 4
2 7IR0% $Rolsick of 9 4 B2, K-POPe)
¥, AW WA 5 129 FA19 o] P A
4o A9t b BRasi
4 Fieh RFH Y 29 FAE 29 19 A

3] A 9940 s Table 20 AAISE v} o]
Z17ko] W9l =9 WS ojo] FlolAlg AAK” test
of association)& A3ttt

Table 2. Chi-Square Test for Nation-Youtube Channel

Type
Value df p
X 27.1 2 .01
N 500
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Table 3. Contingency Table for Nation-Youtube Channel
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Channel Type
Nation Private Business Others Total
Korea  Observed 126 108 15 250 Table 4. Contingency Table for Korean & Japanese
Expected 154 83.0 130 280 YouTube Channel Contents
% Row 50.4 43.6 6.0 100
Japan Observed 182 57 " 250 Nation
Expected 154 83.0 13.0 250 Contents Korea Japan Total
% Row 72.8 22.8 4.4 100 Films Observed 16 10 26
Total Observed 308 166 26 500 Expected 12.97 13.03 26.00
Expected 308 166.0 26.0 500 % Columns 4.0 6.4 5.2
% Row 61.6 33.2 5.2 100 Autos Observed 0 3 3
Expected 1.49 15 3.00
% Columns 0.0 1.2 0.6
Music Observed 48 33 81
200 Expected 40.42 40.58 81.00
180 % Columns 19.3 13.2 16.2
Pets Observed 3 4 7
160 Expected 349 351 7.00
140 % Columns 1.2 1.6 1.4
120 Sports Observed 1 1 2
Korea Expected 0.99 1.00 2.00
100 % Columns 0.4 0.4 0.4
80 . Japan Travel Observed 1 2 3
60 Expected 1.49 1.50 3.00
40 % Columns 0.4 0.8 0.6
Gaming Observed 1 32 43
20 Expected 21.46 21.54 43.00
0 % Columns 4.4 12.8 8.6
Private Business Othrers People Observed 31 22 53
Expected 26.45 26.55 53.00
. ] % Comns 124 88 106
Fig. 1. Bar Graph for Nation-YouTube Channel Type Entertain Observed 39 93 18200
Expected 90.82 91.18 182.00
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Fig. 2. Bar Plots for Korean & Japanese YouTube
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Table 5. Contingency Table for Korean & Japanese Youtube
Channel Contents and Channel Type

Channel Type

Nation Contents Private Business ~ Others  Total
Korea Films 5 10 1 16
Autos 0 0 0 0
Music 9 39 0 438
Pets 2 1 0 3
Sports 1 0 0 1
Travel 0 1 0 1
Gaming 10 1 0 1"
People 28 2 1 31
Entertain 38 43 8 89
News 1 3 0 4
Howto 16 2 0 18
Education 3 5 5 13
Science 1 1 0 2
Comedy 12 0 0 12
Total 126 108 15 249
Japan Films 5 5 0 10
Autos 1 1 1 3
Music 8 24 1 33
Pets 3 1 0 4
Sports 1 0 0 1
Travel 2 0 0 2
Gaming 27 5 0 32
People 22 0 0 22
Entertain 73 12 8 93
News 0 1 0 1
Howto 26 0 0 26
Education 7 8 1 16
Science 1 0 0 1
Comedy 6 0 0 6
Total 182 57 11 250
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Table 6. Chi-Square Test and Likelihood ratio test for
Korean & Japanese Youtube Channel
Contents and Channel Type

Nation Value df p
Korea 'S - 26 -
likelihood ratio 103 26 €0.01
N 249
Japan X 101 26 0.01
likelihood ratio 103 26 €0.01
N 250
Total 'S 183 26 (0.01
likelihood ratio 195 26 <0.01
N 499
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Table 7. One-Way ANOVA for Korean—Japanese
Channel post-registration date

df1 df2 p

Post-Registration Date 1 282 €0.001
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Fig. 3. Creator growth cycle and Korea-Japan mean
registration date

Table 8. Descriptives for Korean—Japanese Channel
post-registration date

Nation Post-Registration Date
N Korea 126
Japan 182
MeanKorea ......................... 1849 ...................
Japan 2317
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