J. Soc. Korea Ind. Syst. Eng Vol. 43, No. 1 : 4249, March 2020

https://doi.org/10.11627/jkise.2020.43.1.042

ISSN : 2005-0461(print)
ISSN : 2287-7975(online)

A Study on the Impact on Management Performance of Hidden
Champions Using Blue Ocean Strategy to Develop a New Product
- Focusing on Food Manufacturers -

Hyung-I1 Kim' - Young-Jae Shin

School of Industrial System Engineering, Andong National University

O\l
e

71%49] NIAIE Aol
W A7

T

A2

This study is an empirical research to find out the effect on the management performance of hidden champions of food

manufacturing companies when using blue ocean strategy for new product development. In order to achieve the purpose of this

study, we conducted a questionnaire survey on hidden champions in the domestic food manufacturing industry and proceeded

empirical analysis. When small and medium-sized enterprises in food manufacturing industries develop a new product, searching

for non-customer, rebuilding the market boundary, and linking the external networks have a significant impact on their management

performance. However, the fair procedure did not have a significant effect on the management performance. In terms of relative
influence, rebuilding the market boundary was most affecting, followed by searching for non-customer and linking the external
networks. On the other hand, this study implicated the management performance of hidden champions of food manufacturing
industries when new products is developed by using the blue ocean strategy. Obtained results are as follows. If small and medium-sized
enterprises of food manufacturing industries develop new products, it will be able to improve the management performance by

utilizing strategies such as searching for non-customer, rebuilding the market boundary, and linking the external networks. In
particular, the rebuilding the market boundary among the blue ocean strategies has a relatively high impact on management performance.
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<Figure 1> Research Model
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<Table 1> Measurement of Variables

Division Measurement item Researcher
* Non customer navigation
Blue Ocean Strate * Rebuilding the market Kim and
egy boundary line Mauborgne[14],
(Independent variable) . .
* A fair procedure Kim[12]
* External network linkage
Management * Sales amount
g * Operating profit
performance « market share Lee[16]
(Dependent variable) . .
* Customer satisfaction

ATUE 5 EF24 HE(Blue Ocean Strategy)<> Kim
and Mauborgne[14], Kim[12]2] A PAFE Hasle] &
T 197 =& (Non customer navigation : 47l &3}, Re-
building the market boundary line : 67} =&, A fair pro-
cedure : 571 i3}, External network linkage : 47 &3})
o2 FA3t9 e, 7 A I (Management performance) =
Lee[16]9] AYAFE st 47] T&(Sales amount,
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<Table 2> Blue Ocean Factor Analysis and Reliability Analysis

Factor Analysis Reliability Analysis
Item Rebuilding the market . Non customer | External network Alpha if Cronbach
. A fair procedure N A
boundary line navigation linkage Item Deleted Alpha
BO 10 743 220 .085 .148 781
BO 08 J41 143 .028 174 197
BO 05 740 217 118 .081 187 826
BO 06 .698 106 400 -072 .801
BO 07 .657 415 .023 .025 91
BO 15 204 791 074 163 835
BO 14 157 745 251 055 833
BO 12 315 .703 251 077 .830 .860
BO 13 395 .609 318 127 826
BO 11 287 582 452 103 831
BO 04 .043 .307 722 018 733
BO 03 -014 116 704 216 746 776
BO 01 254 163 .700 A11 707 ’
BO 02 236 254 .650 351 700
BO 18 .109 -.008 .003 790 .674
BO 17 -.020 172 157 716 .682 736
BO 16 151 -034 325 .696 .652 ’
BO 19 .085 180 077 676 .698
Eisen Value 3.137 2.948 2.683 2.389
Described 17.430 16380 14.907 13.270
variance
KMO Sample Fit : .891
- Approximate Chi Square : 867.90 - Degrees of freedom : 153 - Significance probability : .000
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<Table 3> Management Performance Factor Analysis and Reliability Analysis

ltem Factor Analysis Reliability Analysis
Management Performance Alpha if Item Deleted Cronbach Alpha
MP_04 .853 738
MP_02 827 759 819
MP 01 J71 792
MP_03 766 795
Eisen Value 2.594
Described variance 64.856
KMO Sample Fit : .775
- Approximate Chi Square : 162.891 - Degrees of freedom : 6 - Significance probability : .000
{Table 4> Regression Analysis
Independent variable Standard error beta t value Significance Tolerance limit
Non customer navigation .080 279 3.710 .000 584
Rebuilding the market boundary line .065 368 5.004 .000 .610
A fair procedure .082 .140 1.669 .098 470
External network linkage .060 258 4.065 .000 .821
. R? = .624 Modified R? = .611 F = 47.350
statistic P(Significance probability) = .000 Durbin-Watson : 1.845

TAI] o] ZFxe}t YA FEEJLH, A E  7HE AR 2ed <3
Al ARE 06 oo A ETL B2 A0RE YEidth  AAFS Mdehe Al A99dd A I
S A Rolthrgts M 71ZE A six e s
4.2 H7kE0| A “olflES st ARkl AAFS Miehs F2719
& BAR T B TS W Fejrhrehs 7Hd e
<Table 4> EF Al Agd3te] mA= 4F  Au=ch
of &3 thF3] A Aotk V|delA AAFE A AEHOR AFAZ Aa7GAA AAF AT A
Al EFAE T ou] G = 3.710, p = .000), Al EFAHE F 0] AR AGAAL A5 1
A AT-Z(t = 5.004, p = .000), JFUNELA AA 1 JFRUEYAE FEeE AEAZE ZFa7de By
(t =4.065, p = .000)= 71999 BBl Fo dFe Aoyt FHe Aoz yepgon, FAI dxjo 9
MAE Ao yeon, BFeAME T 34 A3 & AYS e AFAZ FAa199 49499 el
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