Journal of Convergence for Information Technology e-ISSN 2586-4440
Vol. 10. No. 12, pp. 175-182, 2020 DOI : https://doi.org/10.22156/CS4SMB.2020.10.12.175

feRel HE| SEE AIMIIETO K-REIQ 2 27

Seifstn HEOIST D4

A Study on the Relationship between University Students’ Beauty
YouTube Viewing Satisfaction and K-Beauty

Jeong-Sun Oh

Professor, Department of Beauty Art, Songwon University

o 2 =22 WS FEH FRE ARTNSES; K-FE 9] dide dotiy] A =wo2 fistd
o FE fFRE ARUSEE ol 8%7], oY, SHIEE, qiEs4d, 234 7100 B0l TEe
e FE fRE ATEEe K-FE ke #AEE A5 As K- 4235 8984 2

TAYY 89U B 4 FAZorz FESIAH. e8] 7 fRE AUEEE K-FE A9
Aol A+ FFe 7IA= AR Uergal, K-FE B 4H Wdeoiehs Aol fle Aoz Hedtt
E2 AFENE EUR REFREY dd2 Ade A vidoiHd2E E-83t K- ARt 5
FaAE E82 7|dsta #dst] & o 2gd A7E ASEY AFo.

fo & aju wjn kO

o to, o,

o]

=

FHO - FE fRE, ARNSE, K-FE, 7E, feA

Abstract This thesis is to investigate the relationship between college students' beauty YouTube
viewing satisfaction and the development impact of K-beauty. University students' beauty
YouTube viewing satisfaction showed more than average satisfaction in terms of reviews, makeup
techniques, makeup trends, agency empathy, and entertainment motives. In order to study the
relationship between beauty YouTube viewing satisfaction and K-beauty, as a result of factor
analysis of the K-beauty questionnaire, it was divided into factors affecting development and
development of other industries. University students' beauty YouTube viewing satisfaction was
found to have a positive (+) effect on the factors affecting K-beauty development, and no
relationship with other K-beauty industries. Based on these research results, we expect to use
reference materials for the development of K-beauty development plans using media contents
along with the development of beauty YouTube contents, and we plan to continue a more
extensive research.
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Table 1. The General characteristics of the subjects

Division Component N %
Female 134 65.0
Gender Malo 7 360
Saw but no trust 22 10.6
Saw but weak trust 30 14.6
Beauty
Youtube Saw but trust usually 32 156
Viewing
experience Saw but strong turst 96 46.6
Saw but very strong
turst 26 12.7
Beauty Did 106 51.5
Youtube action
after watching non 100 485
Beauty You Views . 72 35.0
h | Number of likes 13 6.3
© aane Recognition 65 31.6
selection Viewing experience 42 20.3
factor Comment content 14 6.8
Total 206 100.0
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Table 2. Satisfaction with viewing beauty youtube

Division Mean De%itgt-ion N Cr%gﬁgh‘s
Reviews 3.31 656 206
Make-up technics 3.33 690 206
Make-up trend 3.30 729 206 .898
Proxy empathy 3.33 .870 206
Fun 3.39 841 206

*KMO=.819. Sig=.000
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Table 3. K-beauty active country

Division N % %(case)
China 120 29.1 58.3
Hong Kong 40 9.7 194
USA 71 17.2 34.5
Japan 122 29.6 59.2
Taiwan 25 6.1 121
Thailand 13 3.2 6.3
Vietnam 4 1.0 1.9
Singapore 13 3.2 6.3
Malaysia 4 1.0 1.9
Total 206 100.0 200.0
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Table 4. Classification through factor analysis of K-beauty items

Ingredient Reliability
Division
ltem I Composition Commonality CEBEZCES Cronbach's
Composition1 2 ltem Alpha
Deleted
K10:YouTube active .834 .207 739 918
K14:Development potential of K-beauty .830 341 .805 906
K16:Media content .809 311 752 912
K11:Korean Wave 803 285 726 918 927
K13:Cosmetic quality excellence 718 510 777 910
K12:Company marketing 670 448 .650 920
K8:Home appliance 237 815 721 911
K7:Food 413 721 .690 .906
K9:Tourism 472 710 727 .902 918
K2:Cosmetics 473 .695 707 .899
K3:Make-up) 541 .640 .703 .900
Eigenvalue 4.634 3.854
Dispersion description(%) 38.614 32.114
Cumulative description(%) 38.614 70.728
* KM0O=.917, Sig=.000
Prinopal component analysis, Varimax with Kaiser regularization
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Table 5. Beauty YouTube viewing satisfaction and K-beauty development relationship

Dependent . Standard Tolerance
. Independent variable B t P o
variable error limit
(Constant) 173 11.907 .000
Factors influencing development
" .079 483 4.708 .000 2.769
(Composition1)
Satisfaction
Development of other industries
. .080 -.007 -.068 946 2.769
(Composition2)
R=.478, R?=.228, Adjusted R?=.220 F=29.993, p=.000, D.W=2.026
*** p¢0.001
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