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[Abstract]

In this study, the factors affecting consumers' intention to use Al speakers were focused on the
perceived value of the product and the perceived necessity of the product. Factors affectationist
consumers' perceived value of the product were divided into benefits and costs. Reflecting the
characteristics of information technology products, I included perceptions of usefulness of products.
Empirical results show that consumers' perceptions of perceived benefits and usefulness of Al speaker
products have a positive effect on perceived value and perceived necessity. Perception of necessity had
a positive (+) significant effect on perception of value. Perception of necessity and perception of value
had a positive(+) and positive effect on each intention of use. However, the cost perceived by

consumers did not have a significant effect on perception of value.

» Key words: Artificial Intelligence Speaker, Intention to Use, Benefit and Value, Consumer Perception,
Usefulness
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I. Introduction
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II. Literature Review

1. Al speaker market growth
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2. Value of Information Technology Products
and Necessity as Desire
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III. A set of Hypotheses
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IV. Empirical Study

1. Empirical investigation
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2. Reliability and Validity Checks
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Table 1. The Result of confirmatory Factor Analysis

price and cost of use.

standard
. t trust
factor item factor
value | factor
load
Al speakers are likely to
. . 0.861

provide ample benefits.

Using AI. speakers is likely 0.811 14867

to benefit.

Benefit | USiNG Al speakers would be g g4 1457491 0917
beneficial.

Using Al speakers is likely 0.826 15334

to pay off.

The use of Al speakers is 0.812 14891

likely to help.

The product price of the

Al speaker is likely to be |0.790

expensive.

The cost of wusing Al

speakers is likely to be|0.616 7.974

expensive.

Al The cost of using the

t 7
Cos speaker may not be|0.648 8.325 0.780
reasonable.

Al The use of the

speaker seems to be

required to provide | 0.683 8.675

personal information and

accumulate information.

Al speakers are likely to be

o L 0.816

effective in many activities.

Al spea.ker.s are likely to be 0.862 14,641
Useful|useful in life. 0.894
ness Al speakers are likely to '

increase the convenience|0.813 13529

of their activities.

Al spgakers can be used in 0.801 13261

a variety of ways.

I think I need an Al 0.855

speaker.

VAVIanipeakers are what 1 0.873 15,865
Need - 0.909

Al speakers are what 1 0.807 14098

want.

Al speakers are one of my 0.794 13734

demands.

Al The speaker is likely to

provide a resonable value |0.798

for the price.

Al The speaker is likely

to offer a cost-benefit|0.785 12.240

advantage.

Value Al The price and cost of the 0.855

speaker seems reasonable | 0.788 12.296

for the benefits.

Al The speaker may be

useful in comparison to|0.713 10.903
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I'm willing to wuse Al 0.867
speakers.

. I have the potential to use 0.789 14114
Intention | Al speakers. 0.898
of use |I want to use the Al 0.809 14678

speaker.
I'll use the Al speaker when 0.855 16,057
I get a chance.
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