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Effects of the characteristics of TV and Internet Food-related Programs on
Dietary Self-efficacy of Regular Viewers - focused on single household
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Abstract In 2019, Single person households became the most common in Korea. For those households, so
called ‘Mukbang’ and ‘Cookbang’, the ‘Food’ related TV and internet programs are so popular and even
became worldwide trends. This study explored how the characteristics of the food related programs on TV and
internet influence the constant single person households viewers of the dietary self efficacy. The perceived
usefulness and the ease of use shows meaningful influences to the dietary self efficacy in all of the generation
groups. In young adult generation from 20s to 30s old, the joyfulness is also effective variables to affect the
dietary self efficacy.
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Effects of the characteristics of TV and Internet Food—related Programs on Dietary Self—efficacy of Regular Viewers
(focused on single household)
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Table 1. Demographic Characteristics
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Table 2. Multiple regression analysis of the characteristics of the food program and dietary self efficacy
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