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Making Cultural Products Using Natural Dyed Hanji-Fabric (1)
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Abstract Korea boasts outstanding cultural heritage accumulated over the 5 thousand-year-long history, but has
neglected developing marketable commercial products out of its culture. As a result, despite the fact that Korea
had successfully developed internationally well-acknowledged technologies, there isn’t any exceptional cultural
product that can be marketed globally. Therefore, it is necessary to re-design and commercialize a modern sense
using unique materials in traditional culture. Fabrics made by natural dyeing have a low saturation, so they do
not need special color harmony, they are natural and comfortable. Therefore, fabrics obtained by natural dyeing
are considered to be a very suitable material for cultural product development. In addition, Hanji is a good
material that can build a field of art by itself because it has a quality, a profound and elegant feeling. In this
study, Hanji-fabric, which is made of excellent Hanji, is used for natural dyeing with. Using the dyed fabrics,
the cultural products such as two parasols and a card holder was made and presented.
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Figure 2. Drafting
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Figure 3. Drafting
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