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Abstract In this study, The purpose of this study is to analyze how the rating scale and review contents
attributes of social network—based services and products affect consumer purchasing patterns.
information provided by screening the main factors. These analyzes are closely and quickly integrated
between individuals and businesses, and enable to analyze the transaction that the impact of changing
consumers on consumption and purchasing through the usefulness and a priori estimates of reviews
and ratings at this time when networks and smart technologies are involved in a wide range of
consumer activities. For this study, hierarchical analysis (AHP) and delphi (Delphi) methods applied to
classify the high end variables into usefulness, technicality and value, Each subvariable was grouped
into three factors and analyzed for importance through evaluation weights. As a result, we could
analyze the importance of durability, usefulness, technological innovation, and cost and quality of
value. Therefore, this study is expected to provide supplementary and additional useful information to
consumers and companies participating in economic activities in various ways by simultaneously
analyzing the review score and the reliability of posting information provided by verifying the main
factors.
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Table 1. 1% Criteria Priority Analysis

Criteria 1% Tier Factors
Weight Rank Priority

Usefulness 0.282 1 1
Technology 0.224 3 3

Value 0.272 2 2
Reliability 0.222 4 4

Sum 4

CI = 0.00862 CR = 0.00974
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Table 2. Criteria Priority Analysis Result

1% Tier Factors 2™ Tier Factors Final Priority
Criteria
Weight Rank Criteria Weight Rank Ad. Weight Rank

Purchase Intent 0.361 1 0.101 2

Usefulness 0.282 1 Easiness 0.349 2 0.098 3

Maintenance 0.290 3 0.081 6

Durability 0.345 2 0.077 7

Technology 0.224 3 Innovation 0.372 1 0.083 5

Accessibility 0.283 3 0.063 10

Price 0.402 1 0.109 1

Value 0.272 2 Quality 0.245 3 0.066 9

Satisfaction 0.353 2 0.095 4

Reliability 0.222 4 Reliability 0.346 1 0.076 8

Sum 1, 4 10, 1, 10
CI = 0.00542 CR = 0.00762
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