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FornellZ Larcker(1981)ef w2, 7} 2.91% 3 eSS A S 4P otk
2 39 HAEAAVE, Average Variance PLS +zWA 2 (Ringle et al. 2006) 3 g
Extracted)®] Alwrte] @iy & 8]ls B A5 Fdsilon, PLS 7x W4
ko] AR AW, PLS 239 40 gl M= 7z Wst SAHYE ko] wabA Akt
ojx HHENGA o] EAshE AoE B 4 Ar2g2diks 7 HTESA 24s @

=% AVE @9 Alws s dixsiid, I A9 HWixcom et al., 2001), Z} Hg=o] ok
EE AVE Al #to] diides Ans As ZAgE o] 2ozle] AR ARYZIETE Aof &
o vk 2ERE Y W] e o ) 1 gke] B 0.7 oolojof A7) A
gk SEHAGAL A, dxow gt Aoz Auke 4= Qg

<E 4= WFE e BEdeh AVERS

<E 4> EBMEHTE ZF AEA
L AAA 7 B o) % HicgE A 74 A8A 71

daH 7 0922

Bl o2 0523 0951

A E 0.605 0.78 0.925

3 74 0.344 0.420 0473 0.908

AEA 7HA 0.629 0.453 0.434 0.392 0.845

vk 0.527 0.764 0.768 0.383 0.441

<R 5>OlA AAIE Anpe}t o] SAE AR AAG-S AR BE SAGEE] VFEA
2293 AW 1 WeEEe SAYE 07018 AAgks 7L gi7lel SHET7}
re] AAREE UEHd AoE SPor AHyd AARTE & ARdra & 5 Qo

<# 5> WAt M4k

HoF daA 7 | Bdlcolx | HdsEE | AHA 7 | H84 71 =+
A A 0.902 04838 0.531 0.231 0.578 0442
BEA7HA2 0.939 0.508 0.560 0318 0.625 0.507
BEA7HA3 0.898 0.460 0.548 0.3%6 0.547 04%
BEA 74 0947 0473 0.589 0.327 0571 0.498
A E] 0.556 0.602 0915 0.450 0415 0.512
BE g2 0.564 0.555 0944 0436 0423 0613
B=g &3 0.557 0.685 0.932 0474 0.345 0.698
HACH e 0.560 0.560 0911 0.392 0424 0.620
S8 A7HA2 0.350 0.380 0.444 0927 0415 0.338
$8A7HA3 0.323 0431 0.460 0.900 0.369 0.339
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71214 0.310 0.391 0431 0.890 0.326 0.380
A7 0.253 0.303 0.367 0916 0.305 0.263
A-EA 711 0.561 0.3% 0.383 0.387 0.849 0.345
A-EH71A2 0.523 0379 0.360 0.375 0.871 0.363
A-EA 7143 0.504 0.408 0.366 0.283 0.822 0.393
28471414 0538 0.345 0.357 0.283 0.836 0.388
B =zt 0.523 0943 0.64 0.386 0.462 0.641
HA =22 0483 0.961 0.564 0417 0.420 0.636
=23 0480 0.950 0.520 0.394 0.409 0.501

£71+1 0510 0.501 0.536 0.336 0453 0.926

7152 0483 0.628 0.690 0.367 0.394 0.953

=453 0.503 0437 0.652 0.333 0.405 0.957

i ek GoF gk o A&
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2 ATEY TN AEA TR
gk ooldet WA S Adete ks AT
ok PLS 7244 By ARgate] 4163
o} 7t FAdo] WA ZH o R o]Folx] PLSE
F 2t ST AAE Aws| Foh o
PLSE €&3% A75Y9 ZA=2A5l dal 23
Hog o] AAoY A 3t FAS AT
A Xabr] white]l FEEYE 7IHS o&
sttt FEEHY #42 1E AREEYH
Y F2ol o) vd3 REXE 2= FHAE
FAshs W o PLS WA AREFA F
2 ARAT Fo8s kel s dwrA
© 2 ALg-5= WOt Tenenhaus et al., 2005;

Temme et al., 2006).
PLSWUAA S &89 722 tigk P4
4 4 | =l

7 ARSEe] RPgte] et
026 °l), +(0.13~0.26), 3H0.02~
013)o% skl Utk &g Tenenhaus &
(2005)& PLS =444 ZdoM == A
A2 GoF(Goodness—of-Fit)2] AF&S Aets}

1) GoF=VAVE x E = Cbmmunahltyxﬁ

UTHWetzels et al.2009).

GoFgk  WAWpol  disl  Bd3EA
(communality)®} 1 R*9] 7]&} ol <& T
sk 4 /\1 ouq PILS :rLzHL;Q/\] -o‘éloﬂ}q %/g

2 AVE(average variance extracted)$} &d3s}7]
“ﬂ—roﬂ 35730l dEiA e AR (cut-off value)

05& Ae3 4 AdtHFornell and Larcker, 1981).
Chin( 0] Xﬂ/\] o}~ PLS?LZ A 723

.33(% b, 0 (°k’<'f*)°fé GoFJ 3
A+ ek ol W A B
< °F 75 A&sH =Y,
GoFe 7|55 0.31(2), 041(5), 0.58(d)ell <3l
ek = itk

olg]g &S wigoz H dApoA At
mgol| thet GoFel #te 05782 R*e) %717
of ek o A 0580 Ak AL S+
Aog Hol B o] Ajmgo] ATt 7]

A vaa w44 $EAL & 5 9

FHN r?ﬂ

FN

GoF= \/0.841 (AVE) < 0.399(R?)
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2.3 Uil AZ o] gk BAl=EErl Bale of o] mX

B QT mgel s AES 98 PLsEEe v 9%= wefsislth ol &HIAE Aehs
Abgste]l BAE Aab <Ee>e] A2 A} 7S EYflowelES HEs EAl o
Mol e ulgo @ she] ZpEAP1e] 98 g WSS ATy 3 Jukgang S
o] BE oz WA G Bate] et BERAFT T A= HE FAo] M= o
Ay, z7AAL T gEA AHAF A= 2ol WA= Gl el A A3 7k
N2 AYA 7, AAA 7 2o e = A9E BE 7Hdo] AEE ok

At AR Fx3kd A=A5B) tak Ao
H-1 AYH 732 - Z2AL 0.35 9.7 A
H-2 AgH /A —» HEE = 050 131055 A e
H-3 NAA A - EAL 0.20 6.63xxx A
H-4 BAH A - BYE HE 0.30 11,9955 A
H-5 A48 7K - EA% 012 364 A
H-6 84 A - BHYE HE 0.05 0.05% 717
H-7 27¢ — HUE HE 058 19,360 A
H-8 =A% - oF 0.67 312 s A
H-9 BAS x> ofF 0.43 18,24 A

p<0.1, #p<0.05, #++p<0.01914 SA o2 fo)et
0.67(19.36)

0.58(19.36)

0.35(9.71)
0.20(6.63) H

0.12(3.64)

0.05(0.05)

<33 2> HTBHo| BAET

0.48(18.24)
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Abstract

A Study on the Influence of Augment Reality(AR) Types on Brand Attachment

Eum, Seong-Won’

This study is a study on the consumer reaction to the augmented reality advertisement which is
a recent issue. this study was conducted based on the necessity of marketing advertisement
technique suitable for the 4th industrial revolution era. First, we present the types of augmented
reality ads based on previous studies, and examined the effects of enjoyment and formation of
brand attitudes on brand attachment on products or services based on the perceived value of
consumers for these types of ads . This study is briefly summarized as follows. Hypothesis (H1)
empirical value had a positive effect on pleasure, and hypothesis H2) empirical value also had a
positive effect on brand attitude. Hypothesis (H3) symbolic value had a positive effect on pleasure
and hypothesis (H4) symbolic value had positive influence on brand attitude. Hypothesis (H5)
Practical value has a positive effect on pleasure. Hypothesis (H7) Pleasure affects positively (+)
influence on brand attitude. Hypothesis (H8, H9) enjoyment affects affection and brand attitude
affects affection positively. Hypothesis (H6) Practical value did not affect brand attitude positively.
It can be seen that the augmented reality advertisement communicates with consumers through
experience or symbolic side rather than perceive practical value by consumer.

The implication of this study is that the augmented reality advertisement is highly interactive
with consumers and can induce consumer participation. This means that consumers are more
aware of empirical and symbolic values rather than experiencing practical value through augmented

reality advertising

Key Words: Augmented Reality, Brand Attitude, Brand Attachment, Empirical Value, Symbolic
Value, Practical Value
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