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Abstract This research explored the main and interactive effects of service employee market
orientation, service creativity, and national culture(Korea and Japan). To test the hypotheses, responses
were collected from 196 Korean and 195 Japan hotel service employee samples. The results showed that
service employee market orientation(customer orientation, competitor orientation, and interfunctional
coordination) has a positive relationship with service creativity. Also, national culture moderates the
relationship between service employee market orientation and service creativity, thereby implying the
positive relationship between competitor orientation and service creativity is stronger in Korea than in
Japan. In contrast, the positive relationship between interfunctional coordination and service creativity is
stronger in Japan than in Korea. Theoretical implications of our findings and practical recommendations
for how to address the impact of market orientation on service creativity are discussed.
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42 HEo £H 5. d7&1
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FEES uARA Y, AR, 28 e
2R RE FAE ARl Y] AR HA ATt AR AN ES] MBI oFE
I} M| Fold S ST Y EE HLE golstr] 9ste] Cronbach’s a S Eelskgich
< 54 gAE HER FAHATE WA, 24X Table 1°14 Q1 4= o] BE FA/NIES
I AAAEY, 2Eal 71 2484 Narver Cronbach’'s a #ko] 5 70 olo =z Aty o] 1§z
and Slater[9]°] A7l AMEH S8E3E vfgow Ad@Ado] FrE oz FIFJTH30] F HA=
TAsI] SAsIG e, M2 Ade Wang and 3to1# @ 21EA(Confirmatory factor analysis)S %

Table 1 Results of Confirmatory Factor Analysis

Construct Variable Std. Coeff Cronbach’a CR AVE
CU1 75
CU2 72
CuU3 70

CUO CU4 73 87 .86 62
CUb 71
CU6b 68
Ch2 e
M .35

CMO CM3 ‘%6 .89 .82 66
CM4 .80
IF1 74

IFO IF2 77 .82 .85 61
IF3 .33
SC1 .79
SC2 76

SC SC3 32 .89 .84 62
SC4 NE)
SChH 76

Note: CR: Composite Reliability, AVEI Averaged Variance Extracted
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3 ATEFe] HREE Sk SAAY, AT BEAJE7ME HEednh. BdedAd e ASsl
B2Eo] AT 257 BT FAHA Aoz e % th. Fornell and Larcker[33]7} A A13F 7] =9
S wab ol ek 19=530.89, p<.05, CFI=92, oA, 2+ FAMNEY AVEY AlFad v
TLI=88, IFI=.90, RMSEA=06), A% Z43d=59 A SAHAWMTE HY] ABAS S v
2904 zﬁilaE B SAAeR freofe sow & Table 20| = A E 4= gl%o] Zt FANEE
Q1= ACH31(Table 1 #aL). o] AVEo] Al¥gto] =AWMISE

A AR NG BRAS sy 98 R 2 dow Jehd wEeEad s R 3
_]
o]

o] A A1 E = (Composite reliability: CR)$} H+t o2 A5t}
BEAEZ(Averaged variance extracted: AVE)3ES
A= 4zke] ko] 703 508 EIE= 52 JIdAHZE
Aoz Y BT 7EE 9E S U &
AATH32]. 9l MH| 2~ FHALY AIEA AR A g,
np| et 2 g gl shdElG Aol & BAAA G, 715 1 20 Mns g A
Table 2 Mean, Standard Deviation, and Correlation Analysis
1 2 3 4
Cuo) 1
CMO(2) 63 1
IFO(3) 68 69 1
SC(4) 67 H52™ 73 1
Mean 3.88 3.31 3.52 3.45
Standard Deviation .50 .83 73 .65
Note: “p<.01
Table 3 Results of Hierarchical Moderated Regression Analysis
Modell Model2 Model3
§5)) (B {5))
-or 00 .00
Stepl: Age (-2.04) (37) (65)
Control 04™ 01 .01
Year (4.94) (98) (92)
A1 377
Cuo (6.36) (3779
01 16"
Step2: CMO (15) (2.55)
Main effect 37 15"
IFO 8.46) .27
04 -5H3
Nat (81) (-134)
CUO*Nat )
Step3: -23"
Interaction effect CMO*Nat (=297
IFO*Nat 330
R® .07 45 A48
AF 16.70 69.77 6.00

Note: “p<05, “p<0l1, [ ] t-value in brackets, B=unstandardized coefficients, CUO: customer orientation,
CMO: competitor orientation, IFO: interfunctional coordination, Nat: nations, Korea=0, Japan=1 dummy
coded.
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Table 4 Coefficient Comparison between Korean and Japan

Korea Japan

CUO — Nat 382" .360"

CMO — Nat 169" -.087"

IFO — Nat 162" 521"

Note: “p<.05
Table 5 Summary of Results

Path Results

Hi-1 CUO — Nat support

H1-2 CMO — Nat support

H1-3 IFO — Nat support
H2-1 Korea > Japan not support

H2-2 Korea > Japan support

H2-3 Korea < Japan support
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