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Abstract

The purpose of the study is to investigate whether monetary and non-monetary incentives paid to
exporters influence the level of compliance and tendency to behave opportunistically. As one of the
most common ways to export one’s products overseas is to establish relationships with foreign
agents, numerous research has aimed to identify types of incentives to motivate foreign agents to
bring the most efficient outcomes. Stemming from previous studies, this research hypothesizes that
the type of incentives affects exporter’s level of compliance, and tendency to act opportunistically
which determine the level of exporter’s satisfaction on foreign agency role performance. Data was
collected from 196 Korean exporters, and the findings suggest that exporters should actively engage
in providing non-monetary incentives to their agents to motivate importers to comply with exporter’s
rules. Conversely, agents tend to act more opportunistically when they receive monetary incentives
only. These phenomena lead to the conclusions that the satisfaction level of foreign agency role
performance is improved when non-monetary incentives are actively in place, and at the same time,
foreign agent’s level of compliance and opportunism play mediating roles.
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Fig. 1. Research Model
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Table 1. Sample Characteristics (AV=196)

Characteristics N %
<5 Years 5 2.6
5~9 Years 28 14.3
10~14 Years 34 17.3
The Age of Company 15419 Years % 79
20~29 Years 42 21.4
> 30 Years 52 26.5
<10 10 5.1
10~19 7 3.6
Number of Employees 2039 2 12
40~69 26 13.3
70~99 19 9.7
> 100 112 57.1
Exclusive Right for Agency ves 1o %
No 86 439
Yes 134 68.4
Agent also imports other brands No 32 16.3
Don't know 30 15.3
Developing 78 39.8
Country of Agent
Developed 118 60.2
Slowly Growing 16 8.2
Agent' s Market Growth Steadily Growing 137 69.9
Rapidly Growing 43 21.9
Stable 45 23.0
_ Some Degree of 118 60.2
Market Environmental Changes Changes )
H'gr(‘:h[;en%r:: of B 16.8
Akl $4E £ 5 ek o2 B3 ) M 6 Zdrelele) 715152 Bt 5
gele 7131549l F5e AAST AL geizielel AR5l et BE=
T8-S Frstd defdl dgs FPsh=dl 3 = FG)e] #A,
2 F A == Aot (Gundlach, 1994;
Kim and Lee, 2017), o]o} 7+-& =¢] 23} o}
deh 2o e FET 5 ok I, MK
71 s sivfelele) BAFAES st 1. XI24x o g
Fdielele] Al gk v
SR Y WA, B ATE AR2ALE 20199 59 2090
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2 .75

* You tend to consider the foreign agent’ s circumstances
in case of conflicts.
* You support the growth of the foreign agent in the local

* You ensure exclusive rights for agency.
* You support employee training for the foreign agent.
* You support product promotion for the foreign agent in the

* You support local events such as exhibitions for the
foreign agent.

* You provide favorable profit margins for the foreign agent.

* You provide volume discounts for the foreign agent.

* You offer transactions using credits for the foreign agent.

* You provide favorable terms and conditions when
launching new products.

* You feel that the foreign agent is willing to comply with
your regulations.

*You can trust that the foreign agent manages the products
and serves customers well regardless of the level of

* You feel that the foreign agent provides you information
on prices and competitors truthfully.

* You feel that the foreign agent makes truthful declarations
to the local authorities.

* You observe changes to the foreign agent s behavior
when the level of monitoring has decreased.

* You feel that the foreign agent attempts to import
substitutable products in the local market.

* You feel that the foreign agent attempts to use imitated

* You feel that the foreign agent considers the contents of
the contract unimportant.
* You feel that the foreign agent makes difficult and unjust

* You have been satisfied with the foreign agent' s role
performances in last few years.
* You feel that the foreign agent typically reaches sales
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Table 3. Descriptive Statistics of Variables (A=196)

Variable X s Skewness Kurtosis
LPI 3.47 .61 -29 .38
HPI 3.4 .63 -.26 .96
Compliance 3.63 .54 -.30 .65
Opportunism 2.95 .80 -.01 -.54
Role Performance 3.54 .72 -.62 .54
B oATYel Aubn S48 (Table Dl FAIHe

Atk ol tigt FEHUF TFAHETS V]
3|34 PF'e 77t o] HEGEoR
AN TFAETY 73FH PFE UH
AR e A% B4usel elaao) o
3 wkE A 27l e] MEFE] A E Q).

H AFo FoHFel F&=HAle vFA4ZA]
olAE)B el FAA QlAE| R, FAdglele]
AEel sTeA W, FAvielel g
Fapol g W] o Aagu AT
1Y 5% 038 Belsb] Aatel 3, &
e
iRt QLL e -6 W .082] ¥l Y
2 Yegn, dxe ASdm BE ¥l
549041 96 o]y <] %,\*g EOI] Unsworth et
al.(2009)¢] AAIEF ATHEE 23 (skewness (2,
Kurtosis(4)& FlEstn »E W37F A8
S & 4 gJth(Kline, 2015), B AFolA] A}
43 F2 ga9ld tig 7|&EAIE (Table 3)
3 P

4
=
, T
[e]

I5, 5
Q] x4
%S|

3.

A

HI

2 AFoA £33 AEE SPSS 25.0%
Amos 23,0 TEIWS o] {3l BAIFIAL

| 2 e et 2ok 3,
14 545 Helsh] slskel W
g sk, B, Awel Azws el

317] <k %%C,Llﬂzj,i}i]E(Cronbach a) 74]

EFEEAE *}§3} aL 9]]_,_9} A= %kO F&FH
serstack, WA, 7t W 2
;?1’3} | $18te] Pearson®] #&
A0S AU, TEA, A7
s AnE 1597 ekl drpie
QashRlen, dpRds) 4% g dels
7] 23 NFI(Normed  Fit  Index),
TLI(Turker-Lewis Index), CFI(Comparative Fit
Index) ¥ RMR(Root-Mean-square Residual)*]
TE *}%—fv‘wt} NFI, TLI % CFIi= .900]730]
W AgErt e o2 #AHsiglen,
RMR%Eo] 0.05¢]3t0]™ HF=r} v-¢- £2 A
o2 A ATHByrne, 2001),

(Fig. 1) 2] ATFEFIA AAIE 572 74
QA5 U3l dEEIEC] J=d 7471
HES AdE Sgske=A &) Y3t &
ol HA ZFk(factor loading)S ZFA}3FITE
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Table 4. Significance Results

. Significance .
Variable Qu (Cronbach’ s ) Factor Loading
.706
.695
LPI 5 .79 N
157
759
731
.788
HPI 4 74 682
.802
754
. 706
Compliance 4 .64 738
.569
733
784
Opportunism 5 .84 776
.805
.789
.894
Role Performance 2 15 ‘894
Notes: **p{.01, **p{.001
Table 5. Correlations between Constructs (A=196)
Variable LPI HPI Compliance Opportunism
HPI 407
Compliance .58 59
Opportunism A7 28" .04
Role Performance 50 ST 67 A3

Notes: *p{.01, **p<.001

g7kl A1 F % (Cronbach’s ) ¥A] .60 o] o2
7z Aol 9 3 A dAETt e sle
=2 e

B AT Fa WF e ABAdE g9l
7] #l38te Pearsone] r S AAIEHETH
((Table 5) #x), 427 A]5d4 2]
B 47 QAQAE E(r=.64, **p(.001), 73
T (r=.62, **p{.001), 7|85 7 PF(r=21,
*p{.01), He=redol] gk REE(r=,53, **p<.001)
oF A Aol e Ao Yea #3134

<
rO
=

o o

QB B= FAEF (=59, **p(.001), 7]3]

FoJ4 F(r=28, **p(.001), F&FFo] tf
& WER (=51, **p.001)e A o] gl

=

= 7:4_73_; ettt =8 18ErE 92
ol thk WFE(r=.67, "*p(.001)9}F A &
to] = Aoz Sl vk 7]3] 52
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Table 6. Research Model's Goodness of Fit

x> df NFI TLI CFI RMR
IGoodness of Fit > 90 > 90 > 90 <08
ndex
Path-diagram 10.57 3 97 .930 979 .018
Notes: *p¢.05
Fig. 2. Results of the Research Model
A2
LP1 Complance
LY
A
N\
N\
\
.
b Role
Y Perfomance
\
33 \\-‘14
LY
by
\
HPI ‘( Opporbnizm
26"
Notes: “*p¢{.01, **p<.001
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R
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i mlo
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2RO AFEE N, gfelelsl FEERE=2, poonel 37
TLI, CFI, RMRZ #e+5}9tl. NFI(Bentler & o] oJare =1 Ao el uhd Z=o)q)

R4S AN,

Bonett, 1980), TLI(Tucker & Lewis, 1973),

CFI(Bentler,

%, RMRE 080]3afo]™
H}(oreskog and Sorbom, 1981). ¥ 2]
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Table 7. Parameter Measurement of the Research Model

Variables B B SE t
LPI > Compliance 33 A2 .05 6.10
LPI ~ Opportunism .06 .04 12 A8
HPI -~ Compliance .26 .33 .05 482"
HPI - Opportunism .32 .26 1 2.85™
Compliance > Role Performance .99 .67 .08 12.45™*
Opportunism - Role Performance .00 .00 .05 .09
Notes: **p{.01, **p<.001
Table 8. Mediating Effect Measurement
Variable Paths B SE p
LPI » Compliance ~ Role Performance .33 .06 .001
LPI ~ Opportunism ~ Role Performance .00 .01 J72
HPI > Compliance ~ Role Performance 25" .07 .000
HPI ~ Opportunism ~ Role Performance .00 .02 918
Notes: “p{.01, **p<.001
il V. ZE
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