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Abstract

This study examines the model of perceived risk, trust, and continuous transaction intentions
presented in a study of the buying behavior in International Transaction. Although most of the trade
transactions have been studied as a legal supplement, trade transactions are also purchasing behavior
aimed at maintaining continuous transaction intentions between the parties. The study results
confirmed that perceived risk could be separated into risk neutrality, risk - taking and risk aversion,
and perceived risk had an effect on trust. In addition, the trust affected by perceived risk in the trade
transaction model has a statistically significant effect on continuous transaction intentions. The study
results confirm that the theoretical background used in previous studies of purchase behavior models
is also effective in trade transaction.
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Fig. 1. Process of International Trade Contract

@ Invitation to treat
<< (® Business Proposal
@ Inquiry and Credit Inquiry
® Offer
<~ (® Counter offer
@ Firm Offer

= Acceptance
< @ Establishment of contract

10]j08

Source: Chae Jin-lk (2012).
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Fig. 2. Research Model

Perceived Risk
|
Risk Take > T N
R T
>
Risk Avert > U =
S N
Risk Neutral > T T
Table 1. Characteristics of Questionaries
Case %
) ) Yes 27 62.8
Claim Experience
None 16 3r.2
Syears below 6 14.0
) 5~10years 17 39.5
Work Experience
10~15years 8 18.6
19years over 12 279
Total 43 100

e N

Toll AFg-E A= 20179 6L RE
of 24 ApHdzALE B dEA
3} sk, o] % BEzALE 20179 129
] 2018 29 28U7HA] 370 Lol AA ¢
Shol A Felglel FAsh: wdAE td
ZAL SFAAL 629 Blretal fragh
435 24 ol AH8-8klTh. (Table
gl SEE 62.8%7F -Gl

< Aaskla wl
el 2 ¥HS
g FAGA 27
7A$-ollE 14.0%9] W
ek HFE 27.9%¢l
dgk goleta At

e

)

W
=

7

o
T A
BN

—_
e

o2

i

dg b o
o
i

<

i

>
=
ol
-
A
> =

ol

FA

20, Ttz
[ ¥
N
rL
=3
=,
(o]

Lol (R o2 N Lo 2o [0 ™

o
Y

2 o

2 Lo

i1 =

d

2

@ o2 )y &
ﬂHHmmm%

O
-

AFof ARE-3F M2 = Kim Sung-Kuk and
Pak Myong-Sop (2015)¢] X3 AFE vlgro
= Q| F8E Felst] 2shel o7hel 919
e ¥MeE AAsd. o] W
54 A9, A, A
e dAolnt, gk Al

(Table 2)9} 2o
SAFS AT
A e Jrhe A WAdwAd AFE A
4%l Cronbach e¢& ©]§3}o] 0.601¢d ¢
38 FFo R Attt Akl 9744
HEEL AYlA 07 Cronbach afko] 0.625
FeolH g AF=E gREIvH(Hair,
Tatham, Anderson and Black, 1998).

=



FHAGNA AAE AP A7 ALrReE AdEA vAle I B A7 163

Table 2. Corelation Matrix

risk1 risk2  risk3 risk4 riskb risk6  risk7  risk8 risk9 trust intent
risk1 1 4907 550" -.057 297 82 -260 -211 -262 -.140 -.175

risk2 1 B3 142 BT 25 =317 -252  -295  -154 097

risk3 1 024 360" 197 -239 -249 -297 -292 -.149

riskd 1 598 653 266 173 392 -266 -—.147

risk5 1 640 02 -153 007 -.344°  -.236

risk6 1 010 -09%6 216 -.386" -.429"
risk7 1 679 733 054 -.087

risk8 1 632 056  -.158

risk9 1 -.005 -.278

trust 1 551"

intent 1

Mean 25814 23488 21163 24651 23721 25116 23953 26512 28605 29767 3.139%
S.E. 12554 15567 12095 12606 .12898 .12616 .13369 .15208 .14345 .10777 .11325

Cronbach
a

Note: * p=<0.05 ™ p=<0.001

434 A1 429 2% .302 .355 .385 434 .386 514 .538

Table 3. Factor Analysis

Factors®
Cronbach @  Communality factort factor2 factor3
(risk take) (risk avert) (risk neutral)

risk7 0.613 0.757 0.848 0.085 -0.176
risk8 0.644 0.638 0.784 -0.066 -0.139
risk9 0.603 0.740 0.780 0.250 -0.265
risk4 0.536 0.750 0.241 0.831 -0.038
risk6 0.552 0.640 0.001 0.787 0.143
riskb 0.530 0.740 -0.033 0.748 0.425
risk3 0.620 0.563 -0.16 0.098 0.726
risk1 0.630 0.496 -0.147 0.039 0.688
risk2 0.623 0.563 -0.223 0.250 0.671
Total 2.098 2.016 1.773

Sum of Communality ~%of Variance 23.309 22.401 19.703
Cumulative% 23.309 45,709 65.413

Note: * Principle Axis rotating factors with Kaiser normalization Varimax
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Table 4. Model Fit Summary

CMIN df CMIN/df

TLI CFI RMSEA GFlI

Model 54.924 39 1.408

877 913 0.99 913

3 B AS grEAT $
Aol oz 2z W7t A Ee
=90l FEA(communality)S  3}e}3}Sict.
HE RS 3 AAF Aoz ot
37HA] Q9102 65.413%7F A=)
2 AR F2E Ao st}
FZQ 9lFZ (Principal  axis
factoring) 412 AH&3FL 3|2 v
TAAE T8 Y3l VarimaxHE AR
ok 9912 3] gelor FEEUEE AP

T-oF o] A, AR3Y, AATH 8%
o yrgetsitt. zk 8<le] a-fgk(eigenvalue)
< 1001 o= vEhsta Hagko] 0.60174 &
Blatar Ql7] wiel Zk 8RlEe] HSESA O
SR e & 5 glek(Bagozzi and Yi,
1988).

2. 32+ 24

AT AF¥=E H7hstr] A8 (Table
4y e} Zz“’ A AFAFE EA 8. B2
A7)e| vzt ko BF i
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A5l FEA A TLI(Turker-Lewis index)}
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Fig. 3. Structural Equation Model Analysis

299999 996

risk1| | risk2| |nsk3 riskd| |riskd| |rnsko niskiy | | risk8 risk9

trust &0 intent

Path Estimate S.E. C.R. P
trust — fl 0.075 0.458 0.163 0.870
trust — f2 -0.753 0.360 -2.089 0.037
trust — f3 0.139 0.279 0.499 0.618
riski — f1 1.000
risk2 — f1 1.410 0.379 3.723 o
risk3 — f1 1.050 0.287 3.660 .
risk4 — f2 1.000
riskd — f2 1.112 0.229 4.860 -
risk6 — f2 1.068 0.222 4.811 -
risk7 — f3 1.000
risk8 — f3 0.981 0.182 5.400 -
risk9 — f3 1.045 0.172 6.094 -
intent — trust 0.622 0.127 4.903 o

Note: ** p=<0.001
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