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Abstract

Purpose - This is longitudinal research which aims to investigate the meaning of greenness to consumers’ behavior.
Consumers adopt green marketing as a new factor in product buying and consumption and more and more consumers
prefer green product and services. Consumers’ green buying behavior can be different from other purchasing experiences.
There would be changes in the meaning of green as time passed and it can be different from countries to other countries.
This study examines focus group studies with several groups. There is a ten-year gap between 2010 focus group and 2019
focus group interviews. With this ten-year gap, we can find the change of greenness to consumers.

Research design, data, and methodology — The data were collected from Turkish, Korean, Kazakhstan people. This is a
cross-sectional study and focus group interview was designed. We can gain information relevant to the research problem
with using focus group study and get some insights into basic needs and attitudes of green marketing. The subjects for
green purchase interviewee were confined to under 40 years old's shoppers regardless of gender. The first study was
investigated with several groups in 2010 and the second interview were conducted in 2019.

Results — Results show that the meaning of greenness for consumer has changed over time in accordance with the growing
accordance of environmental sustainability. Basically, green marketing still means valuable, natural, recycle-able, good for
health, clean, smart behavior, essential benefit. The concept of greenness significantly evolved since it was investigated in
2010. It moves away from focusing on specific environmental issues to considering global sustainability issues. Especially we
found that greenness can be related with globalization, higher education, social status at the 2019 interview.

Conclusions — This paper attempted to confirm the green marketing is essential and expands its meaning to various aspect.
Usually, we can think green marketing is everywhere, therefore, people don’t care about green issues in real. But consumers
are adopting green marketing more and more, it can be a means to attract potential consumers. Therefore, companies
should provide enough greenness information for people and they might apply greenness communication to attract potential
customers.
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Table 1: Consumer’s image for “Greenness”
"Green“ Attribute

2010 year
-+ Expensive Price
- Low Cost Maintenance
- Preserving Environment

2019 year
- Adequate price
- Low cost maintenance
- Preserving environment

- Less harmful - Natural
- Natural - Appropriate for Global citizen
- Clean - Related to education level
- Recycle-able - Recycle necessary
“Green” Benefit
2010 year 2019 year

- Recycle(Functional benefit)
- Energy saving(Functional

- Recycle(Functional benefit)
- Energy saving(Functional

benefit) benefit)

- Good for health(Functional - Good for health(Functional
benefit) benefit)

- Contribute to environment - Sustainable

protection(Functional benefit)
- Clean(Psychological benefit)
- Clever(Psychological benefit)
- Trendy(Symbolic benefit)
- Right behavior(Symbolic
benefit)

ecosystem(Functional benefit)
- Clean(Psychological benefit)
- Clever(Psychological benefit)
- Globalize(Symbolic benefit)
- Essential(Symbolic benefit)
- Related to social status
(Symbolic benefit)
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