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Abstract

The importance of data is increasing at a high rate as data is massively generated and taken into account in
various policy supports and contents. However, because of their speed of growth, it is difficult to find the data that
is needed. Both the methodological elements that summarize the data and the technical elements of the visualization
that help to see at a glance are important. This paper summarizes data visualization methods to improve the
currently used design - oriented infographics and propose data — centric infographics. In addition, we will present
examples of data analysis and infographics production using Tableau Public. The Gwangju metropolitan city bus
user data was used for infographics production, and the results show that the total number of passengers using
the stopping point is similar to that of the general passengers, while it is different from the numbers of transit
passengers and teen riding-and-transit passengers. Data-centric infographics visualization, unlike existing
infographics that is pronounced only as a visual role, is expected to be used as a tool for scientific research as

well as efficiently delivering data
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