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QeI mulel slde] ke <8 o
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& Rl 4% F§ Bobhd el 2 ®

2016).
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k1
=
4
rr
=
3
rL
N
FN
—
o 19 M
RO
U1 O

= 3}3}91 tH(Andreasyan, 2017). =Rl #7]o
5o xRl M= ATl AnjAF T
o] 2= (on-demand) AW~ F EAld
et Auv)e JZets T AnjAte] 4
StE Sz 0w aAo] ke AlFolv A
HAE Algshe Ad g Au2~E 7HssH

gomm 71E oxelel WA A

fo o mx |

BStA 7)o Qlvk old gk updWAle] A=
AMul2ael 7]eA] S| 7|hs Fal B A
i 2

muldWy AuAE 7)E o xelel FgAuA

O-

e 2y olgA4 Fo FAE 7
FAE M= WYl ABoR wupAwel
FEEE g0 Aew A, Al 4
ZHe B ARzt Besdad 5
o] % ol J|F exelel WAL Al
FEel ol=A Rahu gt Aol @Aolrt

KeN

oAl He A5 gotetarat stk oA g
AR ARI|Ee %
324l TAM(Technology Acceptance Mode;
Davis, 1936) 235 o|&3to], Rutdwsl S 4
H[Z}Eo] o] 83 uji= EupdmF An|Ae] o
2801 4(PEU: perceived ease of use)¥} &4
(PU: perceived usefulness)o] AR&-9] %} ARE-A
of oS wHs FASA Urh(Verissimo,
2016; Mehrad & Mohammadi, 2017, A4 5,
2011).

ol9}  fAFSHAl TRA(Theory of Reasoned
Action; Ajzen & Fishbein, 1977)¢} TPB(Theory
of Planned Behavior; Ajzen, 1985) =& 94|
Hupdulz] Au) s o] 8-S MdWdle BYPo
2453 9JrK(Shareef & Baabdullah, 2018;
Malaquias et al, 2018, Choudrie et al., 2018).
ol¢} ol shte] A ARI|EEN Hud
W7 AHlAE e RN ARV|E 84
W 2e Gl AA £4S T e U
Ak AR Q19 144 Aot dE whg
of gk A e o FEagith

.
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ofel & AlME AL ARATE HAlA
T)golt} AU A2 Adsts B8] 9ol U
d FAE oGA Hrbekitkel #Ek <l 3
7Hcognitive evaluation) #FAo| 2 Wi
2 g 5, FAls woled o o
& 27HA 1414 HR1 TR AR e
A S H7bskAl "|okPak et al, 2016;
Choi & Price, 2005). 7} 2§ (value fit)o] =+
&alo]l Algsh= 7HxS Eals A9 helol
AeFel= 7HA7F M2 dAsE vhek dEE A
dolw 53 AsHA(ability fit)olgr Al

[40

S A
g o a7He $EHS Rl o= AR =
A 4 9l 7heh e sdelh webA )
Q1 AREAFe] HAIA 7]l EupdulF] Afed
olo] Eupduizle] AlF 4= gl kx| 9] A
S, 1E)al ol AR w Qe V)EA
T Al digk F5o] Fasithe o
th 2 AT olge A Aol =
2 o, Qe g Falr|Eed Eukduel]
d  FAAel AlE|AH(positive  psychological

capital) ©] F7Fste] HEA o2 Rupdw~] /‘}9“
gol FHie Aolgtar 7ltight) volrh &

= 7H‘319] Cdx]Xj] @7ket HEo] gald 7l%i
7 A7t 7HA= AR A &
%Z (service quality; Parasuraman,
upduiFlo] oigk SAA AlgRpie

A= GRS vlastaat g
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A4, AN sd A (ability fit)2} 7Hx] 2 g
Avalue fit)o] o]&xte] ZAZA Ay AR
(positive psychological capital), “ol7F ARg-¢]
T wAE g AuRuz vt B4, &
&, P, EeMdat 22 MHsFA(service
quality)o] ARE-oEe] WA= FEE
A gt mpA o R FAA Al

o

ARl ZF AACA Eedw Fgel 1A

I. o|2H g

1. JH2I-& M XNMEHY (person—

innovation fit)

FHEH o]E 719719 AT ZAofA T
el Tl el 57l shk(Schumpeter,
142). ARV|&y 33 S 7)&9 #HssEwr)
W23 7)ol 9g Halel| oa Aol FLY]
oy AL 7]

aZ-=2 4, p Y

= Hell 08y B2 AkhEe] sojsta Ytk
4 & FAIE, 2014). wEb G403 dEE o
= 7193 2 24 FedA

4 £
)
w
<
N
2
>

N

=
Pl mEAlz, 2A8, AFER AP
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oN 2

o
I SN NS YT
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toly
>
=
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-Dl

OH

T mlo
nﬂ:
i rlg [~
>

o= 7\H 2%
+ WA (step-by-step) && % Fil&
A PN TI= Sk Al 23
(Brun, 2009; Cropley & Cropley, 2010; Vojak et

al, 012). A 24D FA AL 24T

offt
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mlo
-
32 =
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e g WeslE SuE, dad 9%
T ol R A 33 24 g

& McLaughhn 2012). ARk 0194' e 2749
FHA QA5 Ax Qb 9d FfHre=

- =

Q12jo] shibgel wl o2 HAAow
FAls FLstAY WolEol= Izt Al #AlE
717 HQqtHMitchell & Hay, 2015). ©]% ¢l
Aol galo]Z2e Falo Hofst: Al
BZtE oldllstal 150l Hile mAE dgS
3H7] Al At (Mansfield et al., 2010).
alo] AHE AFFEL ofolt]o]E A

A& e AR dakehs el 9l

AAQl s s "k 2 Bk Hale
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Hlppel et al, 2011). 7]gdute] & & A
A8 AR T 5 A | AREA $Ho] wt

T2 8%lo] HAr} o9} o] JhRle] FAld
of w2 AE Al o] Alg-34 A
o] Z(person-environment fit: P-E 23)& oju

P Qodoln AR B 1 e AREs
AT A4S AREE T B nr} %)
Sl Homd FHA 24H 4RSS o
of AuE AT F4L FTHKristof,
199).

PE AflEe olF Agrge] €ald ol
A et Ag Adals] g8l A Sl
o Balo] we 4o Bdow Y- A

AL (person-innovation  fit)S < :
Clayton(1997)> &l EAS FA43= 2714
il HA4 o2 F4le] 7k (innovation values) 2}
275 T8 (required abilities)S A A 31} ‘S
AT Ajel AHaA7} 01;<]—‘5}L o] 22

A A HRE Teln, ‘27EE eHol®
gals Fds7] fel *éﬂ??} =7, A4, e
a1 7EA] e B 9AS ARde 9l
o olgk &L A7k aTEE TE Al
A e Aolel w4l b= ke
gty AFeks gl 7hsE dals 3
sh= 9l 875 E 7k Aolrh Ao HFwrt
oAl Hd aRtkg gale] Frbel= A3
A3 FE woRte AoltiChol & Price,
2005).

ok
o

upeba Halel Qe glo] AelEH
(ability fit)=+ 712 2§ (value fit)S <
A Eojzlt), ol ¥ AFolA= P-E
2o 7IWHe Fal mupdw] Au) e}
Ne1el <=9}

ol g JFE MAEAE AHEILAL §

ofr
on
-

it
e

S T Y
BorE
2

-

2. 2X™X Ma|x= (positive
psychological capital)

FAH Aol A

| e}

A8 5(POB:

22
positive organizational behavior) ## A &
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ofll A} B fdor AL EiHo|w
<44 A E AAT sl erEE A
B 57K self-efficacy), 3" hope), Uz
(optimism), 599 (resilience) &< WEstaL 9l
on wg FAA AYAEe I5s FEA I
=i 74k 4 lth(Luthans et al., 2007).
NE AT ZAs] FAH s esrs
2w B AP (Luthans et al,, 2007, Stajkovic, 2006),
@O ‘A& olgt ARl Al Folzl ojw gt 4
oAl EA AL AFHoz £33 & 9t
Apale] sdel gk o, @ =4, ‘I
Aol Fete HRE YT & Qthe
] 57150 el @ AA, HaRFe
Abdel disliAle AFale] WA
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(Stajkowc 2006; Luthans et al,
41:} U] Hed o
Ndsel A olgf=7] Brhks A
Moz o] , 7H% HE Abol9] o]
o & olsfd 4= glem o U 74 afdl
Zbzp w QA7 H Febeke] Q1A
AR Aol o 2 7]oE dva &
AtHLuthans et al., 2007; Avey et al., 2006).

w2 ApellMe A AAEds A
Z|EER, 3, Jase), HdEel 4744 6kl
Moz olslatd, 7iqle] Al
MAE f9ow QAFAAAE

Ir & ro

ol EQ oL,

2007). X}7 I
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}4 m"ﬂ Yy ©
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3. MH|AZEZ(service quality)

Au|AFAolgk Au|A AlE A AH[AR7) <l
2)3H= 7]l (expectation) &} 2] AlEo]u A4
2> 747 o]F QIAsh= b 1 Abo] AHEebar
o] 4 ltH(Parasuraman et al., 1935). A]H]
= 78 AstEA AR dehves F4
548 Hrtep| Rt AAbE %Y F94
o8 HAE EIAOoE Frlsh HER duk
Hom Azbd AH|AFE A (perceived
quality) = W8 ¥t} Parasuraman et al.(1988)&
ZHAFEA A AT EE /‘WV‘%@% 4317
g R Mu|ze] BYH S {534 =
WS Eeek AH|~ %] 2 (service quality
SERVQUAL)< xﬂA] gk AR
SERVQUAL =3 AMH|2FAS SAsHE 3

service

model:

9 257 §3X(tangibles), A1ZA (reliability),
"H-3-A (responsiveness), L2253 customization)
oF 2e 2dE5s XTI

FEAdS EEAQ AA, ] AdEe &5
S Ze 9FAR AS 7H] 7 (Bitner, 1992
Ki Moon, 2009), EutduiZ] v} 2o L-g}dl

2,

vt A= an|REo] HEHA AL
A= 71719 dEH oA E TrelS 9
ATHKim et al, 2007; Lu et al, 2009).

= op
o opt 03
—l>4>m2°

Al /n(j_g O_lvtv/j:_i HH]_{:E we 4 o1ou:] 7<4:d
Al 3l s=olH(Lin, 2007, DeLone &

Mclean, 2003; Lin & Wu, 2002), =L uiz]o
A TATA A Jde gixe} Fest vES
frAske] A

oulghtt, w3k Az age] met
A A

o
RAY A ARAN} AFE 4us
b e e Aulze A

st A
2 MH2E AFESE 5 A

744 o .
o (Parasuraman et al., 2005), &
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Aol = ARl A gl oigk Al . HAxes 4 7o
g & ApEAQ R oW gtH(Kim et al,
2007, Lu et al, 2009). AALEsH= 14 77
ol gk #AF v E w8k (Lin, 2007;
DeLone & Mclean, 2003; Lin & Wu, 2002), =

2 AL Fa8 7EdTEne 2u
2 G 8THE A ARl 5 A
)

H}omgf'liﬂ Aog= uMS JALESL FY 3t 71 @%L@O]-/\]—%X]-,] AgA gzl
e etan olalZ an] mAe agap  © o HEAREN ol ARgelw oA AR

of A= FFS AR dot e Bupy
w7l Aw ] Z}A EHU]— =2 0] /\1H]Z:%;q§3_

B AU o] Ry A el a4 - .

sFed & oL -]x4 Al

gl AL Qe AvaA gt A4gd o A 09, Pt A 09
Q. =
o Y B4 5E ARy ANgwe, o oo AFEelEdl RAS 9] mukdngel
QWA (Z=A 03 L o =
A 2ad Aol Agelwe] wAn @ | (TEFAGEAAUS LAl get debAs
2 zZzA4d3§ 120 H/H; 5 B
Pag g Az B4 el gm0 CERN TR T RS U ¢
3 ~ i=y Ie) Am (e}
WAL g wmeonn waewy ga  OTANE SAA NE9REe muny
o qre Eels AgEs wa mag o 39N 8THE A e S 434
2 ShA) Q Azl A o] =
e Aow e 3} 7hA Aol AbgAlel AeA Bl 34
A DAL ofF Apgelw B A Abgol w
Ae GFE <y D o] Avnng
[ apy v o EERF v FUAG
e Ty * .:i_“_,!“ \ .-_/jlu-
- 42| mpe :'-""-.l:__/_ R o
C Y N ()
- — _._.5_ - -
Mel=Bg  F
<3 1> A7 Y

1. JHOI-SAl MEtMmt ZHM Alajxp2 e a7HE THe FES EdtHClayton,
1997). Davis (1989)°] w=w FEo|u 7]&o]
ANNed A3 (ability fi)e Aol Mz FHF ARRE AR 7]Ed] dis) #AA Al
AFIY 71EH AES G ool W Rl FAES 2w omd HAH gRE
g H5% #d Aoy AEe B AHm Fdske e Awsl @ v, gle] B



fratal Qv sEo] YRlAS Ve 89T
Hop oW ofgFolut AT glo] T4 Al
s B3l FalA JFE sder Y%
T UA Bth(Vroom, 1964). o]¢} #o] 7§91
SH A JIJ1-FAl A3 o A4 Ve
of tigk /i AR&Re] TEdl mel TA A o)A
v BRI Age 7H g e AlEA A
o7} EAlsk= Adeltt

TupdwF Au] 2 oA AR 7Y
9] sEo] mutduFo] gk VlwH %
Asdes 5 7 o o]§aEe Eut
A7) AR digh FAAHQ] FU|FAE olF
o] ¥ 4= uh(HES 2012, B<eA, 2013). 7HS)
Al sEo] 8 e V& A o]&A}
2 TAAA Ao RN FrHolE E3
G il TS AE F AN, aqd
sEol ARIARD sE I Aozt U o] &AtE
< ol 7|z A Agzs 2 Ha
AHESHE B715Fo % ZHAAZITHGustafson et

Hol w25m 348 Hedre 4T Ao
2 7s) whel thewt 2o ZHaE WA

W), 7|EA o7 7pxE fele] AT Y
agd dis) o wiAsitta Yzale Ald
Z e Y] HEel Sl s vA
#thRokeach, 1973). AFHES zpalo] ojw3h
ool 7HAI7E Aol R 2
W dAE o w44 Al 8
oL didel dis A |
=, JNRlel FAlsh: ZhAeh Halate] A9t
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4 AtH(Festinger, 1964).
W7 Au| e}t Hlaste] 23
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Aol Ale] Agaks Fa4

f ox rf o o

FRaRs el sl9lske

912§ tHDavis, 1989).
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Riel, Liljander, & Steukens, 2004; Zeithaml et



wHlg Ahgelwe] A TAE adlol o w111

ZHE 5: RupAHZ ARg-o = AA AREAY ) Goll A Rupdmlz] Mu|s BAe] 2HEIE A
Y +)e] Fo]gt FFS v Aotk Alstazt gk,
5. BHIUUHZ] 2ol XMS T} 7H 6 A glel Aol ARg-e ko] m]z]
= IFEe L7 A JdHyg
wuke Z=AAFY A A=A ] e AlA SepRlFA A 5H el A o
A& 3w =24 (physically), %414 (mentally) & Aeltl.
o8 e 845 Gio] dAET F4
Ae ded 2Y9FE A% mardue
Hlaste] Aol oAl dig Aur 4w V. EPREE
U] Asjd=] FAgk vigo] wA| ¢herh Kul
A FAAY Al ARES dubdor AJFARI 1. 2X5H2
A= A5 5 wiiolw, vz Hufgh
A= BRI AA ] 29 HEow A B oA ARoabe] Hi wulelulzlo] A
7Vsl= AS R =
Zyeb= Aol vk(Fincham & Jaspars, 1980). o] Fjo1sd 4'%“3( ability flt) 7} @.E}/‘é(value
aHER AR Wk HF Al A 2 fit), 44 AR (positive  psychological
A o Slol= 2R A o] AlglE Sulgl= Ao —
Ao dtefd 5 L AEe fdshe A capital), A¥)~FA(service quality), 131 &
wAS mORTA vl i AR oy abgomet Aggel e Z4RYE
AR IFat A _ & AR 2ANE olgdte] AR £y
d & 5o AU FAANE T A Atk 2AA AARe 27| g5k Bad 3
8 AN s e, AN R s e o, Gl 47 seleclez FAEM, A
AR AL eSSl AR Tl R wazge gy, nm, e, Y9 4
= 7t 2 o] 849 AMuH|x F85EHS o)E A seeclos AL The ELwmol
AR Al P Aol FAAR AEE st wHlduly] o] &o g Wi muplHlz] o] &3]
BT D TAS B S T8 AU s 2ggan. 7AR wRIRe o
¥ th(Konana & Balasubramian, 2005). twehA] <% >3 2
o] & ZAE wgor B de vy M
<E 1> 55
e (R =45 o] BnEd
Y ARAEW U Bupgure] A 7IFdl & A&tk Choi &
. mupdu Muas gl AA, 238, o)A 5o 3§ 9FE Ase| py
A B , , Price(2005)
7EA A3 (3) el &apA o},
o |AVIESZQ)| e mutdwg) o) g Al WAlalE BAlE 2w AT F 9ltt
Saai HAEG) |dE meeuge ogad dgd 34 ATE A + U Luthans et
o = al.(2017)
(12) BB | EukdwAE B stast sk e T 45T 5 vkl Azke:




Kim et
al.(2007),
Lu et
al.(2009)

Venkatesh
et al.(2003)
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Abstract

Exploring the Antecedents to Affect the Intention to Use of Mobile BankingJr
Moon, Yun Ji’

Recently, as mobile banking enables to instantly provide the customized service in accordance
with customer demand via information technology. With this individual customized service, mobile
banking plays a role of transforming the existing offline banking strategies. However, contrary to
expectation, the mobile banking service has not been widely used to the extent that it can
replace offline banking service. Therefore, the current study aims to explore the antecedents to
affect customer’s usage of mobile banking. Specifically, the antecedents influencing the intention
to use and actual usage of mobile banking include personal-innovation fit, positive psychological
capital, and service quality factors, which reflect the innovative technology characteristics of
mobile banking. Furthermore, the paper also analyzes the effect of mobile banking service on
Intention to use and actual usage of mobile banking service. With empirical analysis using
Structural Equation Modeling for 195 mobhile banking users, the results showed that user’s ability
fit, value fit, and positive psychological capital positively affected user’s future intention to use
and actual usage of mobile banking. Furthermore, the current paper also found the significant
moderation effect of usage purpose of mobile banking (banking task and online stock exchange)
in the relationship between positive psychological capital and intention to use. This study
suggests that banks need to develop mobile banking services that reflect customer’'s IT usability

as well as their pursuing purpose and value.

Key Words: mobile banking, person-innovation fit, positive psychological capital, service quality
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