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AR\ vofH oz Yol wet o)
o o~—ﬂ_ o] o]A/] .Q_Q_o ]}\1 ARE EFAN

%_% Q = -1
= o] wima Al 3|, o] 2~ (Facebook),

ES 1(TW1tter) 5 E.(YouTube)
Hoj7b diesolA Hsd Ayl d 3%
o® g wi 7|HES AAnHolE
59 Fag wHA" =72 @& HUo
(Keegan & Rowley, 2017). stk XupA| A &
& AFE R Az Fart Advro]o] AA]
gl wet o] 8AES 23S =7A HAA,
ol ApolES] olgtx uehte F-ARgo] st
A=Ak ool tigk dietew yeRd Aol s
YAto|Eoll HAglste] o] gate]l ARLE =]
= Fu7]He dlolE]lH¥ Fil(native advertising)
o] th(Wojdynski & Evans, 2016).

JolE|B. Fae T 2 | Afold] 2 &
S5 e FarHelH,
ol WY #3l(banner ad), FA F(pop-up ad),
AFQ1 Fal(interstitial ad) 59 HHES S5}

JolA $5e e Jew A

5e] 240

&

719 43 e

UNH

vlolE]B. Fil(in-feed native ad)® YEFFOH,
e AXNEES ARlolY T34s &

o] o]gx5e WS Eeldoed v ErE
2 Aol kv ey Adnyole] 9
gl weh HZole AEAR 7MY F
VB TH=7h FaE B ok olewt T
2, PR Z7E A E el T HErE vkt
gol Helth =, o] 852 ojud ARE A
gsh= Aol Atz f ArlA ] tiste] &5

= =7A He Blelth

olg]g Al EC] o5t Holgheolx, A=
7 HlolBl B 3aE vo] 2 AFES F=
dlolElB. Fare] gipgdat 22 AiSde] F
23lo]  gtHAmazeen & Muddiman, 2018;
Campbell & Marks, 2015, Wojdynski & Evans,
2016; 71 UV* - o]3lqt, 2016, &7t - 245, 2018).
TEAoE o] g9 vloly

o

ofate] ofm] Qle AXHES AlAlste] kot
Ui 2 SHAES FEAe ofle &

Hol glo] Btk
7V EATE HE A2 dlojEX Fart A7
Ao 7199 AHE veRd & leAdl figh
ooty 2Aun|t ol 544 vlolHE Fae
opFdl Aol AR glo]l FEH L FHelst
A A tiKeegan & Rowley, 2017). &FA|Rk
7IALe] Ulgolu el B 548 o|gs)
o] FuE olojxE QEEY UoJEX Fa=
Q3le ol8AER stdw YEDS THSAE
o A7} vthtal] Kolw, o]e|gh Fare] gk vt
T A G A|ES ojgw A o]ofd
MAge] Eol Hlth 53| Adn|tiols 5%
e o] 8aks Ut H49 Ao|EE g
b A97F gol dEe 4 e uigte] v
FAdEo] TMA o R S
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#2912 ARE Hu

391, Hardesty et
H 11

mlm

IR AR 74
al.(200

2 Ane 39

A R ohle gAY AFHe HRt o
A5 PAH S Fuse 2o

I ®ug bk gl
gHH, AAvtols T Felrt 7hsste]
ZH=s 74]*];? - 217101] ﬂiﬂ]lx}gl %3]
7b oS AxEHE ZPRE F R AAH1
E‘r(Cheun & Lee 012) ﬂixﬂ*x}q WK
BE BEFEREDNN Aro] g Eofl
o

714 "’F ‘RlE]r(Sussman & Siegal 2003). Ul

o]
Sol FEuA @

B ZadAxE o]gd Q0%
85, FAAA A=l 2 itk

AR HHEYL ARE AFete A
7 ARARD ARl SAA] e FEe 9]
BHCheung et al, 2008). A~An|tjojs FE2
AEIF AXNET Y o] &AES ZRIxE ALtst
= AEo] A, 2y aF AR A
ANAl Dt F-EghAel thste] e d FHtol
gtk witell, o] Aojd FelxeE o] &t
SolA WS 2 Jdon, o= dolHRE
BagME Tog 9w 83 Adow w#d
Hr} 7)1 ATE 712-H Cheung et al.(2008)2

AHAZAZE AGAQ] FHoz Fe=
=3 ]—f AW 7|ANE Adske] dlolEHE. #al
2 fishe 3k ]—&XP o] FA44 HEE
A THKulshrestha et
al, 2018). AH] HIFo] Adn|tfoldA] 4]

A Uehtes olfe o8 A9 + U= s
o] AlgE]7] wiZolrh Arde] A A|Zo
2 54 AlFold AR~ B olfrg wolsH
g A A HEE HY 7o) o,
ol o]&AENA HAH S olEY T
Farel] tiai e oAl S A4S oA 7F B A
o 7]E dolME RaEdrkKulshrestha
et al., 2018).

o]¢} o] HHo FAI FHA AFFL
delgly Faug 3 }'5}7] et Agas]
7L QLo AlolE 3
T grtel ued '”5*17} 9101 -}
ol ESIH, FEEH 29 22
A Y Advtols o7
=50 o] EAER T HEAS TFEAT
Atk o]HH 5 Alo|Eo)A vk AHHA
o= o] gAEY ARAYTHE IAE NS
ZHE AR Y (overflow)o]g} FH}(Negash et
al., 2003).

olglgt wAE FHataAt HTole AR
E(Pinterest)tt ®E21(Tumblr) et o] FFeo]
M(curation) 75 7H AAn|t]olgo] et
A= FAlelL, obA Al A AA o] 8AFE ]
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Austle A 44 ot walth og
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ARAY AFE 2diste v T o=
olgatEo] ALAor Fus Alsti, ‘Fol
2 (like)} “FH3817](share) HECZ 1 Algh
EolA Fate]7] AL 725 7L o] o&
AEE Aol sk AEE AAl "=
g AoA AdEes A& Fael gloh olek #
del AgATE A338](2017) = vlolEX. Fal
7b AAEE #HolaRo AEd FRAASS
vl Al F 4 (invasiveness) S A Z}sHA
atal, o]y gk At o] &9 HAS WE
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ato] FaL 3|u|E 2 ZAwo] Alo]Ee] tigh whzt A oFileEel FdFs HA Aow 7St
s BYded & e TS Ui 22 7HdS skt g
olxY AREA AWAFTA ZUZ Zdd|
Aol QRlE2 AMRtEe] YlolHE FuE TH 1 JE5FE SH A ylo]E]H #i19]
3 A we FAA ASold & 4 Sl P& 272908 Fao tfFt o]
olefgt FA4A A= ZHAEAA A A el Z(+)e] & v E Aot
HE PAgsta, g/ eel whet 3o Au|g 7 110 FBe] &9y Fare] dist o
so%= &S v = Jdrh(Verhagen & Dolen, ol Z(+)e] G nE Aolrh
2011). o8 A¥E F S oEd = M 120 JBO] IS Fae] g o
Mehrabian & Russell(1974)0] A]eFet SOR =8 ol (+)e] FS A Aolr
= & 7 e, AHAES A (stimulus) -
7] Al (organism)-¥H3-(response) 2] A& AH| Y JH 2 HREAFAF ZHojA] Y|o]E]H
ol Yehd & dvkar Fgtt o PAH AFa0le Fao] ulel
5, AHjAbE 9] PO RTE W A ol H(+)e] IS A Ao
& Eall, A1 A el B T dAE o}
BEsHA HaL, olEgh WA dee AEAQ o 7 210 HRHe] BlHEYS Far] fish
golu} 3luj9} o] 4n|FPEo] HWekHS AH oo H(+)o] FIFE nF A
& ke Aotk & dAFelAE HEREA ojt}
U, ARAFA SH, AL SHAA ] A 7FE 22 Rl A Farel] djsh o
A1 A=F8RIE0] ol&aEe AAA AHE ol H(+)e] FEs ] Aolth
A7star, old] whet AHEEo] yeRd ot
v ZRAZE AEal Bzt g, HE 3 FEE YRAYS Fao] fjdk o
e B AgE SOR 2¥S d838ke] < el Z(+)°] FgS & Aolrh

1=3
=
Jm W 4 EFAF JEAYS YAl G

=
Lz8
A ) )9l 9T V@ Holct

X}= (Stimulus) 77| & (Organism) HHS (Response)
A x=20 ZEA MEl X Lol
- H Ik 0 -
Slﬂﬂﬂi;’&' -o|gat oIz - UE . Mam e
D DO CUSE O LA EA Lpde gAlolE H7
(QE%EQE% %%ﬂ—’&) (!-»J—Oﬂ Hnj_fl?chﬁn_) EFuas & ‘— = )’)

<33 1> SOR 22 Hg8t o7l HgH &
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2 Aoled] g Firror 449 & ol
dl(Shan, 2016), %4015 Hytolet 54 AlojE
of ik sjele] AuHAQ WA olalR 4 ol

7pdoltk(Carroll & McCombs, 2003). 7HU7
o] A o] o)A g o] E(agenda—setting theory)
of wam o]8AE52 EAT o]gro] Hlsle] W
o] ZFo]s FAgshAl i, o]t Zgo]
W wtofo A AlFEE wAIRERE ofUE) 1]

Holol tjg BN AR Fa JTL @

ta B astal ek(Carroll & MceCombs, 2003).

T3k Carroll & McCombs(2003)°] <ahd of
TES sAACE HrtHe vAAE mE2Es
5 o Pl tieiM e sAHH R Hrlet
A Avkar Fgata olo] wAA| 9] 5ol wY
o] Wigk A HmbA] FEs mH
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dstel BAL )gelAn Auge ik
FahAE, gz ol vhere] Aolo] mw 9}
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o dgelet seekE A ol§HHelt Al
saHe] weh AREA A7 Aol7t 4d %

ATHlEZ, 2012).

Hodm: o wEl o] 8AEe] AHRA L
Gt 7SS TS giRA o] &2 Petty
& Cacioppo(1981)7} A|etet AwslrtsA 2y
(Elaboration Likelihood Model)o]2} & 4 itk
AusrlsAd 2Ee 7] ARAY PF5S

2y 7hed shuEA, o7|A Aust
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2. HAo| =X & Z 10709 AWl 3374 EFoR A
Stgith SATES AE FofdA FEE v

Rs7] Yete] 2t - @A 53 YAE(Likert) HER A

AFE AGUFES 54 2

Mz 24 Ao yd 3, 7]E9) Aletitt Al 28¥ SAZE] AT W
TES Rxele 2YPEEL ¥ Aye & 8 okl ANE < Do e
of FHAES 54 3 AgHRAt YR

5 =435 A7
qme | O AelESl lelg s gae) An Aol pg geld,
Sog | o AIES delEln Aael A e Aush we A B
i o] Afo]ES] v]oE]H. 3310 AR = WA Assbx] X Holr} Hardesty et al.
qme | O AIES MolEE Bat F5E 871 A9 ASA9 A B, (2002)
| o AR delElE Bat A4 aAlE EHxE FHsH: Ao,
T | ol Aol velgE Fat F5E B g8 g ARE w=Fh
o AfoE9] AR B4 oliol thdt AnE kA A R,
ARLle
| o1 A= e A el 54 G YAE AT Lol ches o e
S| o) Apelee] HRAL 54 olfol thsl AEHY A|Ho] R Holuk
o | O APelES] Arde ta AP JuE AT 2 2k
AT | ol Aol w & B4 olfE WEAoR wLEATE A 2T, fulshrestha
SO | o AlolES] AR wFHoR volEn Fug AR Holth '
. | ol AelEE 1*5% AWk UF go} ANES TEa] 44 e
s
oy | o AOIESAE Wb Bad AuE Bas] A Hol e
T | o] AlolEE ANE AT Rito] Bud FER AYA At ol
o | o1 APIES NS E dlelEl . Bas wgo] A g A Rt
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Fo | o1 Al Al deles B ARG e Bl Phang e
P | o] AlolEdl AXEE velE FuE ANHOE gJ4e] B Holtk
| R ARelEel AAEE olel s el thal AR-4e] S Heltt L
Fael gk | o e o Lewicki et al.
A L g Aolel ANsIE dolel Wt A Bolt, e
ST | o] ApojES] delEn Fa e Bukagy vhEs A g
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A5z | Aolze] ANRE Moy Rnt UG & REEe A 2 o
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B | sk W FUARES o AlelEsk 9wt 34e] o Bria o, (2014)
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WAIE | elen Lol alo] s ~gLo] P Zha et al.
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Abstract

A Study on Strategic Management of Native Advertisement

Son, Jeyoung - Kang, Inwon"

In order to overcome the disadvantages of banner ad, pop—up ad, interstitial ad, which are
existing web advertisement forms, native ad is actively utilized. Native advertising is considered to
be a useful advertising technique in that it can reduce users rejection and attract attention.
However, in recent years, there have been a lot of fake news and fake contents that have turned
articles or video contents into advertisements. The purpose of this study is to understand how
firms can coordinate and control native advertisements in a rational way. For this analysis, we
conducted a survey of 308 social media users using quota sampling method.

As a result of the verification, it was found that the more negative the perception of the
evaluation of the advertisement, the less the level of persuasion about the advertisement and the
negative impact on the website where the advertisement is exposed. In addition, this study
examined the influence of the negative stimulus factors on the qualitative performance of the firm.
As a result, it was found that source non—expert had the highest effect on skepticism on ad. Also,
platform overflow has a direct effect on the evaluation of the website as well as the negative
evaluation of the advertisement. Moreover, this study provides concrete implications for the
subdivision market by verifying the differences between the paths according to the level of website

mvolvement.

Key Words: Native ad, Firm's qualitative performance, Website involvement, SOR model
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