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The Development of Remodeling Process
for Visual Content’s Story by Big Data
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Abstract

The Fourth Industrial Revolution has differentiated technologies such as artificial intelligence, loT(Internet
of things), big data, and mobile. As the civilization develops more and more, humanity enjoy the cultural
activities more than economic activity for the food and shelter. The platform structure based on the advanced
information technology of the present will expand the cultural contents area in a variety of ways. Cultural
contents respond sensitively to changes in consumer and will be useful experiences of human activities.
Therefore, it should be noted again that the contents industry should not be limited to the discussion of
the application of the fourth technology, but should be produced with emphasis on useful experiences of
human being. In other words, the discussion of human activities around cultural contents should be focused
on how to apply beyond the use of fourth industrial technology. Therefore, it is necessary to analyze the
basis of the successful storytelling of the planning stage to connect the fourth industrial technology and
human useful experience as a method for developing cultural contents, and to build and propose a model
as a strategic method. This study analyzes domestic and foreign cases made by using big data among
the visual contents which show continuous increase of consumption among culture industry field, and draws
success factors and limit points. Next, we extract what is the successful matching factor that influenced
consumer s consciousness, and find out that the structure of culture prototype has been applied in the
long history of mankind, and presents it as a storytelling model. Through the above research, this study
aims to present a new interpretation and creative activity of cultural contents by presenting a storytelling
model as a methodology for connecting creative knowledge, away from the general interpretation of social
phenomenon applied with big data.
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Big Data Market Size [
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<Figure 2> Using Big Data Rate of Domestic Business[Kmib, 2018]
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(Table 1> The Journey and Characters of <the Jungle’s Law) Sorting by Monomyth

Unit | Step Monorpyth The Journey of (the Jungle's Law) Monomyth | (Jungles Ljaw>
sanctions Characters Characters
1 The Call To the Preparing for a trip to another world )
Adventure Hero Kim Byung-man
1 2 | Refusal To the Call | Fear appeal of the difficulties of the journey
unit 3 | Super Natural Aid Chu S b
Departure - Mentor u Seong-hun,
4 The Crossing of the The process of going into another world I Tae-gon

First Threshold
5 | Belly of the Whale | Experience of the first trial

6 | The Road of Trial Overcome trials and trials. Helper's help

Mentor All members
7 The Meeting With
the Goddes
2. 8 | Woman As Temptress Lyudam,
unit A pE—y Herald Liki Kim,
Initiation | g9 Fa(‘EEZIrnen ! €| Recognized or cooperated by competent Bf‘io‘fo}?ifgfﬁlv
10 | Apotheosis Using their own abilities Threshold Liki Kim.
11 | The Magic Flight Gain self-esteem through growth Guardian Chu Seong-hun,
12 | Rescue From Without | Overcoming trials and regretting the escape [ Tae-gon
13 | The Magic Flight | Collect power and finish travel . Lyudam
- Shapeshifter .
3 14 | Rescue From Without No U-jin
unit 15 The Crossing of Recalling the difficulties of travel as
Return Return Threshold memories Hwang
16 | Master of Two Worlds | miss the trip memories Trickster Gwang—bul,
No U-jin

17 | Freedom To Live Interview on the growth
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Remodeling Story =

{Figure 3) The Remodeling Process by Using Big Data
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Genre
Myth
legend,
Folktale
Epic poetry
Realism
Modernism

Episodic
Introduction
to myth
Salvation
Social
Construction
Love, Status

Plot
Great
Inspiration
Fear and
Compassion
Grief
Subversion of the symbol
Repeat the myth

Encyclopedic
Reverence

subject
Prophecy
Central theme
Social leader
Personal life
Doubt of
identity
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(Table 2> Hero According to the Level of Mythology
superior

Environment
most superior
not superior
not superior
not superior

Hero's superiority

superior

superior
equal

inferior

Ordinary men
most superior

Narrative
form
Myth

Romance

High mimesis
Low mimesis
Irony
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<Figure 4> Re-creating Module based on Big Data
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