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Abstract As the rapid pace of modern society, people's daily life is becoming tenser and busier. We need a place
to relax and to release our pressure. Coffee shops therefor become one of our best choice. With the strengthening
of the expansion of the localized Starbucks coffee shop, it becomes extremely urgent for other coffee shops to
enhance the space environment design to become outstanding in the coffee shop market. This paper researches and
compares the indoor environment design of Starbucks coffee shops in four cities in China, namely Shanghai, Suzhou,
Shenzhen and Beijing and four cities in Korea, namely Busan, Seoul, Seoul and Jeju. By comparing the design
characteristics and the style of the interior environment of Korea-China coffee shops, we analyze the various
elements of space design and summarize the differences in the environmental design of Korea-China Starbucks
coffee shops. Moreover, we propose the strategic direction for the future design and the future development of coffee
shops. The survey results show that the indoor environment design of Starbucks coffee brand mainly highlights the
regional cultural characteristics. Starbucks shops utilize the fashion culture elements based on the local economic
and cultural characteristics, aiming at creating a characteristic coffee brand culture and promoting the vigorous
development of the coffee market.
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Fig. 1. Design direction of coffee brand stores

[>
o
By
fo o M
o

2 B

12 r
2
i

ek w17 stol AN AR TR A2

19999 79 2P AE AAAIES A3 AE ALY
g0 elaa A AlFE D o am Feols AJe}
o ZAApol= AokS WomA 20009 dfol Bl
st AFAT A FEo] EAX o= YA rH2]

Fig. 2. Starbucks Founding store
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Table 3. Data Analysis of Brand of Coffee Shop in

Table 4. Chinese starbucks coffee shop' space
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