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Abstract

Purpose — The purpose of this study is to classify and analyze existing studies from various angles through systematic
literature review of how human resources development has been researched in the domestic franchise business. These
studies are intended to suggest the direction in which human resource development research should be conducted in
the future in the franchise business.

Research design, data, and methodology — This study is based on systematic literature review methodology. It has gone
through the process of subject language setting, literature search routing, search term selection, literature selection,
literature classification and literature analysis. The systematic literature review identified 59 peer-reviewed dissertations
and scientific journal publications on the subject of HRD in Korea franchise business.

Result — This study analyzed by research methods, research industries, research population and dependent variable
using the systematic review process. The literature studied in the 2000s mainly led to research on education and
training of franchise employees in beauty franchise business. In the literature studied since 2010, human resources
development was mainly studied in the supervisor in the restaurant franchise business, and in the study of competence
rather than education and training. According to the research methods, statistical methods were mostly relatively simple,
such as t-test or one-way distribution analysis until the 2000s, and after 2010, in-depth and structural studies using
multiple return analysis, structural method analysis, path analysis, multi-dimensional scale analysis, AHP, etc were
conducted. When classified by study dependant, early research until the 2000s focused on the study of education and
training, which is an independent variable, on the satisfaction of education programs, job satisfaction, and immersion. On
the other hand, studies conducted since 2010 have produced more complex results using various medium variants, and
those related to management performance and relationship performance have been mainly studied, rather than the
satisfaction of the education itself.

Conclusions — While the domestic franchise business is expanding in terms of quantity, such as the number of
franchises and franchises, the development in terms of quality for the joint growth of franchises and franchisees is still
lacking. In order for the franchisee to continue to grow with each other, the franchisee must identify and develop their
current performance or expected capabilities through capacity modeling at various targets and levels.
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1. N2
ZAX}O|=(Franchise) 2t BO1= 7HMAR], ZAKIO|= A
AH, ZAKO|X T, ZUKO|IX AP, ZEROIR g,

IHXIO|= YA, ZUAO|= HI=L A & CHot HElZ O
o[O|7t =28k QUCt. 1 F0f CHEZX QI ZHXI0|=o| HO
£ o4meEH o321t 2ot

A, AR THYAI A = ZHXFO|=EF
JHUR2STE JHYEAIGROA XpAlS] &EDF MHIAE HF
BotMo R Tofsty| fIshM Lo XY -usS /5t 7t
WIS Ht= Hef2tA 2t HO|StCHFair Trade Commission,
2019). =R, st XI0|=AA=S|(KFA: Korea Franchise
Association)= IZZHX}O|=2t JIWEELT} THHFALAKXLO| A
ZIWEEO| O|E0|L o=, Y &Y &2 M35, 7t
YWELO| MED MHAES TOiSH, 2 20 7| Ef S
g = Aes HEE Rosts ZEM Mo A2t FHolst
1 QUCH (Baek, 2018). AW, =X|=HXIO|=HF|(IFA:
International Franchise Association)= IZZHX}O|= A}RHO|Zt
7MY 2Rt JHUFAIAR; ZHo| Lo AokatA 0| 7t 2
Fe 39 Lot us-2H 59| YR 23t X|5HQ
O|YE H|Sotn, 7MUFEAGAE 7IY2F A7 Ees &
2| StoM FYUS StO, IZTXIO|= ALRYO| CHSEO] Kt A9
AHES 2 H S5 A0|2tn HolstCHBaek, 2018; Kim,
2011). 0O|Q|0fE Jung(2010)2 Z=MX}O|=2t He o|O|0 M
2EFo| Zto|MHol2tr, Kim(2016)2 & &2| ArPHEf2tL,
Lee(2015)= & &9| A|AHIO|ZID HO|5} ALt

THALO| =0 THSH CRFSH FMo|E mA| 2 Hlp, 2 o
TOME ZHAO|=E 7IYREQ 7HUHE 7Ho| HEjA =
TSR BICH, 2|1 0[S HHTAE QX[SHDIA A
Z ol MHAZ mOjsHs & EfO| AFRIS TALO|X AFRIO|
Bl Molsim, £ HTOME 0|2 “meHAL0|= AMRl” o|2t
£ 80{2 EYUsI0] ALRSIIA} BHt.

IFU THKO|IX S THYS AHEE, 2012HRE T4y
Ega HUE S, MUY 27 O 5~10%Y XSHoz
Z 715t QUCKFair Trade Commission, n.d., 2019). =4
EHA, VYL IIWHS A A, MH[AQ, E-A0f
oz FLEEICKFair Trade Commission, n.d., 2019). 2018
H 7|02, QA0 XIK|St= H|EO0| 7T41%E2 71 & =
1, MH|IAYE 19.7%, E-A01¥E 6.2%E K}X|StD QULCH
(Fair Trade Commission, n.d., 2019). H|&E9| &Z =0|&
201242 E AHEHEH, QAAA2 O & S7t MU Lk
MHAE2 Of F H|Z3 =72 |XASHL L, =-A0H2
O ZA Z=M|O|CHFair Trade Commission, n.d., 2019).

DRLOIZ AbR] FH Of SHS M W ] 27% St
119.7x o= 22| L2t BE GDP(1,730% &)Q| 6.9% Xt
X|StCHMinistry of Trade, Industry & Energy, 2019). 182
M CHH| 1% S7Kst 125.60F Ho 2 22| L2t ZHEgs
QI(2,7758t ©)o| 45%E XIX|SHCHMinistry of Trade,
Industry & Energy, 2019). M&| 7}Q=5 = Cf7|0| 277§
(0.7%), =747|20| 1017§(2.7%)0|H, ZA7|¢L 3518712
MHQl 92.4%E KAHX|SHCHMinistry of Trade, Industry &
Energy, 2019). HtH CH7|¥0t S 47|40 Of E2| 70.4%,

189| 47.7%, OE=9| 442%E AIX|SHCHMinistry  of
Trade, Industry & Energy, 2019).

2 4Xp MY ST ACHE SHOISHY Q17F =30 Cf
ot =7t 20, M2H FNH 2tFo| 843 Hal2 1 &
Aol 20Hddo| S Eofl et E|ZAtet dA =7t S
715t ot EMAER =2 FH| YARKIE fI6f, ©
H HYUXES TR ofHI2E Qo) B Q77 HEYA|
o F S0 QJUCH(KOSTAT Statistics Plus, 2018). O|2{st
E[ZZLE Ate] ZEA0| AAR20| Aoz FY St A2
712 YOl OfL|7| Wi ZBXIO|= HAlS MZSHA Eof
m2f ZAHXO|= 7= XSHCE F7I ME o1
QICHKOSTAT Statistics Plus, 2018).

AEHE ZAHKO|=ef HZMAO|=2 FE3H = Of, H]
IMXIO| == ZMXIO|=ECH AFYK|=7F 4.6H], Of=A2
24417t O BICL SHX[CHALEM T SAHZ2M XAEEEW,
SARE ZWAO|=7} 3.7, HIZYWAO|Z== 2322
ZEHXIO| =7t H|ZHAIO|=ELCt 1.4H B, DfEH2
Xo|= 29 7940 2|, H|ZZHXIO|= 2% 290t Qo= ek
XIO|=7} § =LCHKOSTAT Statistics Plus, 2018).

Ol2{gt 84 ol A+ Zlt= ZMXIO|= ALYO| CiT &
T= AL SOt A1, Chyet A Efo| FE|XHS0| ZHAt
O|=E 8¢ TS FH|st2 A2, ZMXIO|=O| FAHA}
=, AN & OjE=HO| H|ZZHXIO|=0f H[s{ =OFX|:1 QUCt
= A 82 BEYF= A0|C) DBt TA 7IYE28 F 7|
ANt = 747|990 == 3.4%0|1, SA7|¥L 92.4%E K}X|
Sh=m gtslf, T2t 5 747|¥0| M| ZHXOo|= Of =2
70.4%, 189| 47.7%, O1&==0| 44.2%E X}X|Stn QULC} O
ot oM = 0, ZXO|= MYES St= 27|20t
e ZIYE2 oY oSS H U Ao|2t o AEICH

HEMo=Z 2 O, ZUKO|X A2 YMoz TED|
M| HR|EH, OFEIIXIE mRKO|Z Atelg Bhe Cf7|¢
9 F747|9) J2|n of 2 T eiFol MEeh st 9
Ch M2tM g2 ZUXIO|= AMYS St ST R 4o
2 7IYENR| 2F A, EL5t0, ZGENE 7 M|
Qls = =sifor & Zo|Ct

CITWIER| S| ZTHKIO|= At 2 T AT SAS ATEH,
FE O S MRS, 04 SHE, JYHE o § A
XX Aot =5 0|7 lCt. 2Z

St WsO|Ly 2k =23 Sap 2
HOl =2 oyfHelo= Sh= A7l= 0|05t & EfO|CE

Map 2 Tl DHKO|X AMH0A] QIRXLITH o)
pHob T HOIMEE HTYIIK| Of BH O|ZO{K =
X HAN Z20EH(Systematic Literature Review) BfH#HS
S AR DX} SHCL
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10 © JH A -

HoiE MFIIE0 P BE MY ATENE 5

HIHHO|CHKIm et al., 2011). XMAN 2HOES
OFOM THA A|ZIE|A=0|, 1904 Karl PearsonO|
20| TSt #Al BN1E WEP APSS S
71 Al 20| QICHANN & Kim, 2014). HAX Z& 10|
GITO|M TESH ALBEIS 0|9 X} X| 2 hEo| oA
AMES QSN Of T X 70| o|ES}| Bt Cis
o7 ZIE Zl0 Olsfels 20| TRSLY| mEo|ct
(Jeong & Rim, 2018).

MAY 2elnd2 HHEZ(PICOS) go|, ZoldM, &
e, 2RIER, A2 FE, HIEE RIEEL Az 241t
ZuOHAlel IFgo 2 XIMEICHKImM et al., 2011). Jd2{Lt &
A= WZ 2o S WO A= ol of Zoro| AHH A+
o &e|, 7|E 2SS L E5tY A7 EXME ot 2
o7t 7| W20 1 1FES =40t TSI AASHC). Sty
EE 8o, =dMs flet M Zd= 8 gMo dF, =
U, EUER AEFE ZUNAIL EE AN ZE
StAL BhCY.
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rot mjo

AMEFEH O|F0 =X It ostr| s 0|t
st 2 RS SOl ZHXIO|= Ao XX}
oo et ARV O HD SECE TIAME|0 H=X| o}
oI5t7| fISHAMO|Ct DR 2 ZRMXIO|= AMHOAM Q1A
Az o] 2ot Ml AFEE HAXE FEldf 522
M, &2 O] I3t FHE ZWXIO|= AFAOIAM AXKHRATNL
23 ATt O|RO{XOF St=X| Wakg d7s) 27| !IshA
O|E|-.

2 TRO|X AP BB MY ATOIME HAH 23
nE AT MESH70, A MHALE of 2 F3 SO
M ZAPSIGOH, 2 A gisknt 71 & SAFSE Derwik and
Hellstrdom(2017)2| GIG+& ELC{z2 & HFE FWSIeiCct =
St Derwik and Hellstrom(2017)2| AF1o| 2 & 7|&1t SAt
ot drloz FHE 2 /ot A0 EFESHX|O| CisH HRD
TE7F 3Ql0|A ot EtE e ASS ZUCh £t 2 g
ol EXt & O| 2X HiZE WME 7| =okK| AULCE

LS M

AR EHDEE 23| SME 2 M AR2H
S ey Question)Z ZJoHiOf STt SHMUEZ
2 FNHez FY5iH, EE PICO(Patient/Participants/
Population/Problem, Interventions, Comparison, Outcomes)
o| 7|2 0|838t0 FMISICHKIm et al., 2011). }X|Gt
=2 g7 S UYL ox 20| 817 Eo| A =XE
d5t7| Qe e EES o2 20| Folsict
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* RISS: stz uSsta™E L

= DBPIA: 52|0|C|0f

= KISS: st=2ster™e

= AECE mEED

= e-article: =<2

= EBSCOhost(Academic Search Complete). EBSCOZZ|0f
= EBSCOhost(Business Source Complete): EBSCOZ 2|0}
= EBSCOhost(Education Source): EBSCO3 2|0t

= ProQuest Central: ProQuest

= ProQuest Dissertations & Theses Global: ProQuest

222 H#Mo U

O| CIO|EH|0|A & =Lf C|O|E{H|O| A0 M= “ZEHK}
O|= & 2P, "HAXI0|= & u|", “ZHWA0|= & 29|
37X FHOZ AME HAISIACE Z=7|0= “ZKO|=
& gEo| Moz AHE ATl #H Zort &
=510 FH0] HRAE HSIALE = b= HIOHH O]~
OlM= FHOE MEst=0l ofz{=0] A AL HB0=
“Franchise & Competency"= ZHAUSIOLL, & 230| 4
ME[X] QAT W2t HMHRIE DM, “Franchise &
Education”, "Franchise & Training", "Chain & Competency",
"Chain Restaurant & Competency”, "Chain Restaurant &
Education", "Chain Restaurant Training", "Multi Unit
Manager & Competency”, "Multi unit Manager &
Education", "Multi Unit Manager & Training", "Service
Chain & Competency”, "Service Chain & Education",
"Service Chain & Training" £9| CIYst FTHOZE HAME
HAISUCE 2Lt =L Clo|EH|o|At EE|, sHel TIoIH
HIO| A0 M= ZRAIO|=Qt & 222t 2 A% Z231S
7| o2 YLE Ol ZRAMAIO|=E St Lto| ZE-E AFRO|LL
METOE FEHX| BV ME2 2 o ATICL WEtAd 2 A
OlM= =2 MEfo] HRIE =L ZX0|= Aoz &Y
M HMES HASHRACH
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StuSstEe L2, F2(0|C0f, SRotedE, nEEN
2Z2ch, SEu|H, F 571Q Ho| HH|o|A0NM EHE 4
MSIALE RISSO| o MAMOME TrA=1t S7482= X
Qsty, ZUfetRl=E, IHEXl=E, feldekl=E o
TEIM SO 474 g =0|A HMSICE 1O 29| H|O|EfH
Ol&= o MZAMO| OfL2t HHAMCZ 2 HMS HAl
SHACE = g7tel EelezE offl=E1t KCI SHA| &
SH=EX|0f = ZE& 202 O HeIE Hshsict o
T Z7|0= =9 =2 T HAMEe =2UtE Y22 5t
AUSLL HME HA =274 HOo| MAEe| =27 2
Ao RO ZEAZACE 2 M 7122 Althel 282
2] el wz dFotA| WUACE HET MFPE FH2 1997
H =258 2018ENX|Q| 2R OIAULt.

22| 571 HO] E{H|O|A0Af 15, F=X|0] HMS HAS
of gME 22 & 1202H 0| lel, 2tHA|, = M==
ot 7S HABto] 191HS dEoIAnt 3B, 2
=5 8 82 ST E7IE A6ty 121HS dEoiRALt
4TH, S5 59Ho| Eols N 2ot 62HS| 2eis MF
StRACE. 5EHA, &= 2l(Cross Check)2 S3lA 170 =&
O F7tE[0f, 63He| =20| UF=IACt 6CHA, AT =T,
THE EUez UFE 4Ho FAES MAHSIYULE TEHA,
& 59O 0| MY ALY

Step 1 Screening subject 1202 articles |
!
| Step 2 Subject and abstract review, screen 191 articles |

!

| Step 3 After reviewing body copy, select 121 articles |
!

| Step 4 Remove duplicate 59 and select 62 articles |
l

| Step 5 A total of 63 articles were selected as one additional article |
!

| Step 6 Eliminate 4 duplicate selected literature during the study |
|

| Step 7 Final 59 article selected |

Figure 1: Literature Selecting Process

(= =
24, 29 2R/

ret
Hr

2 oIRL <Figure 1>} 22 IS SOl AT MHE
59EO| 22 [f4O= B8 ERES 12T 20| Al %
9| =

Ch M HuPHol o1o| S22 topsty| it Al =

H, M4, MXtY E5= Derwik and Hellstrom(2017)2]
ATE EO=Z ot ALt

Table 1: The Number of Literature by Subject

Franchise & Competency 19
Franchise & Education-Training 40
Total 59

wn

2013~2018

m Competnecy OEducaion&Tranining

Figure 2: Trends in the Change of Subject by Time Flow

XM, <Table 1>1} <Figure 2>2} Z0|, :|F MH= EH
Ol Al SEY FHO| Bz} FO|E HEHEJYCE =L =24
Xol= AtHOM “ng-28” Ol2ks FHe 1997 H2H
2018ENtK| X|&& o2 AL QOoLt, =2 200040 =
HHOj| BO| AHL7h &| QAT BHH, “HE Ol2k= FHQ| &
2 20104 O|=RH H7F SO{LIL QUCH. AL SEEE
S22 2 5 [, 2006 O|M, 20073H~20124, 2012
H~2018EH0| M| o2 7|ZH0] FEEQICE 1 Ol]:s
2006'd O|M2 & =7+ 7| Mo ot F7tez FAL,
2012HE TSE ZAMXO|= AtRQ| QIFALRATHLO| 2ot
Aol Relojet HokzE 7| WE0|Ct

=W, <Table 2>@t 20| %ZF MHPE IS XX E=2
=FOIUCL & 83T MALaE AFLE , G.
H.(Oh, K. H.)Q} Lee, D. .7} 3®A! 712 Qte o152 AlCk

O, G. H.1} Oh, K. H.& 320|201} A= Z0| An},
210l 0| QACt. EESH Seo, M. K} Seo, M, K 9A| st=20]|
of A ool A, Q0| JUC}. SHEX| A X =
L, SSMAILE|] WE0| MAte| B2 59HELCH B2
8330|ULCt.

MY, <Table 3>2} Z0| &2 =22 Cf
ANAXN =22 st=XE2 & FE|UC
Nl e, StEEX AN =22 & 2 57
= A RACE Cituol 4L, MAMS w7t 5HeZ Fol
21 BRICE O CEe2s 5 Uhisturt 480z Qo
o, Z7|oist, Zoloistn, MEoistn, AMCoistn, o
Cietwof M 242t ohe{=F0| 3EY O|RUL}. SH=X|o B2,
Journal of Franchise Management0j 2H9O| =F0| A| X
Ren, 1 2of Ct 2 ar&X[oMe 2F 1EHA AT [ RAC.
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Table 2: Classification of Literature by Authors

Authors n Authors n
Baek, J. S. 1 Kim, W. H. 1
Chae, G. J. 1 Kim, W. K. 1

Cheong, T. H. 1 Kim, Y. J. 1
Cho, S. H. 1 Kim, Y. S. 1
Choi, C. B. 1 Kwak, H. S. 1
Choi, M. H. 1 Lee, D. B. 1
Choi, T. S. 1 Lee, D. C. 1

Ha, J. H. 2 Lee, D. L 3
Han, C. Y. 1 Lee, D. K 1
Han, J. Y. 1 Lee, H. J. 2
Huh, Y. U. 1 Lee I G 1
Hwang, B. J. 1 Lee, J. A 1
Hyun, S. W. 1 Lee, J. W. 1
Im, E. J. 1 Lee, J. Y. 1
Jang, H. R 1 Lee, Jae Ho 1
Jang, I S. 1 Lee, Ju Hyun. 2
Jeon, K. C. 1 Lee, K. S. 1
Jin, B. W. 1 Lee, O. J. 2
Jo, G. B. 1 Lee, S. B. 1
Ju, M. C. 1 Lim, H. G. 2
Jung, J. H. 1 Lim, S. Y. 1
Kim, A. R. 1 O, G. H.(Oh, K. H) 3
Kim, B. Y. 1 Oh. G, S. 1
Kim, D. Y. 1 Park, E. J. 1
Kim, E. J. 2 Park, K. E. 1
Kim, G. C. 1 Park, S. J. 1
Kim, H. G. 1 Ryu, E. J 1
Kim, K. M. 1 Rye, J. S. 1
Kim, K. W. 1 Seo, M. K(G) 2
Kim, M. M. 1 Son, H. G. 1
Kim, M."Y. 1 Song, J. H. 1
Kim, N. Y. 1 Song, S. H. 1
Kim, S. E. 1 Sung, E. K 1
Kim, S. J. 1 Yang, E. Y. 1
Kim, S. N 1 Yoon, S. J, 1
Kim, S. Y. 1 Yun, A E 1

Total 83
3. 23 24
31 Gl7 YYd 28
Derwik and Hellstrom(2017)2| &5t HiHd 222 7]
2, 2 Q70N MEE 23S T wewz 2 28t

L=}
TYHS AR 97
NZE Y EIE R4S A

R R I RN EECET B
CheRol 7| 57 £ 4,
ABtlof, =

Rl
0

f. 2 A0|M= <Figure 3>, <Table 4>2 Z0|
SOl SHAEOlI 7L HE ASBSH| s AT Of
HIZ 7HX|D ME 2 /FE HACE B oy 7t

rm 5O
mjo o Mo ¥

nx 1%

A55H7| ol Chyet AT RS ARETS £33
, 322 & J{IIQ7| WZ0| <Table 4>0|M= Z[F
El =32 59HECt B2 94740 A HHHO| KA [ RALCE
i} 71 &8, ttest, HTHTA 2 A, 2|2
A, LYUZLEM, UXEN | EM, FEPA 24, A
S4dE, d2EM, O HEZ24, AHP-ANPRE A& 2
FoIQICh AMAT U2 <Table 4>0iMz= ZLo| 7| H,
O[0|HEYIEM, AT, HEHY, ZAUXRAE ME £
FotgaLt, A 7 M2 HAZ, <Figure 3>0|M= EH
ATy g=Eo2 FULL ttestOl= CHSHE ttest, SE
HE ttest7t ZE|UD, 3FEM0l= ezl 24, o
Z 2HEM, =F 27 24, AH 27 40| Zax(Y
Ot A= ddE0le ©749| At=d1t LSD CHaH|w7t =gt
[ RACE
=& Z1f <Table 4>Q Z0|, 59HO| =20 AHFIHE
2 ASS7| sl T 94719 AP =HHO| AREL/QUCH
<Figure 3>1 Z0|, t-test2t LRH{X| EALE M2 FZ 2012
H O[O AFBE|RR, 2016\ ttestE At 1749 A
Q0= 2013 O|20|= ALSE|X| QAUACL ETH 2|FEM 9
42, 2009E77HK] 6 AR LR, 2010~2018HJFK| 134
AHEE|O] Z[20|l= O ROl AFEE|RACE
HIGE DRSEA 2, CiRte HE 2 A, AHPANP 24
SO0| F2 20| ALt Oz 2 & AHLE9| JE0|
A EXIS|X|D, HOIS0| CUSIN, Ttas| S22l =

L= LRy = .

SHQIO| 2 AF0T X|SSHA| 1, CRefet Dj7i#HelS

mppolo] 4 BH0|m IEH Wgoz AR} Tkt
7| mRo= B Ak

oY X Hrx4n
£l

£l mjo 4

~

1234567 89101112

9101112

5 BIChiSquare Test
7 mStructual E onModelng 8 BPost-Hoc Anaysis 9 mPath
100 Mutimensional Scaling 118 AHP/ANPE A 12 DQuactiat

Figure 3: Trends in the Change of Research Methods
by Time Flow
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Table 3: Classification of Literature by Universities & Journals

Universities & Journals Authors n
Chung-Ang University Moctors TDrlmseSsee:a:tlE?rﬁ(égqg§,2?2i)(zolo), Yun(2015) 4
Gwangju University Master's Theses : Baek(2018), Han(2016) 2
Hansung University Master's Theses : Hwang(2015), Lee(2015), Sung(2018) 3
Hanyang University Master's Thesis : Lee(2018) 1
Kangnam University Doctoral Dissertation : Choi(2017) 1
U Kangwon University Master's Theses : Kim(2010), Rye(2009) 2
n Kyunggi University Master's Theses : Chae(2002), Lee(2011), Son(2012) 3
I K hee Uni it Doctoral Dissertation : Kim(2016)_ 3
v yunghee University Master's Theses : Hyun(2015), Kim(2009)
e Paichai University Doctoral Dissertation : Lim(2015) 1
; Sangji University Doctoral Dissertation : Han(2016) 1
i Sejong University Doctor?I Dissc.ert{atio.ns . Lee(2012), Seo(2011) 3
t Master's Thesis : Kim(2011)
I Seokyeong University Doctoral Dissertation : O(2010) ' 5
e Master's Theses : Ha(2007), Kim(2011), Kim(2006), Lee(2011)
s Sookmyung University Master's Thesis : Kim(2011) 1
Sungkyul University Master's Thesis : Kim(2013) 1
The Grad\L/J:;iufeché)Lollnfsror:Lt%r::.versny of Master's Thesis : Jung(2012) 1
Tong-Myong University Master's Thesis : Lee(2009) 1
Yongin University Master's Thesis : Yang(2004) 1
Yonsei University Master's Theses : Choi(2017), Kim(2000), Lee(2010) 3
FoodService Industry Journal Jang, Lee, Jeon, &, Song(2013) 1
Management Education Review Kim, Yoon, & Kim(2015) 1
Journal of Distribution Science Huh, & Ju(2014) 1
Journal of Foodservice Management Society Choi(2017) 1
of Korea
Journal of Franchise Management Kim(2013), Seo, & Cheong(2013) 2
Journal of Franchising Lim, Kim, & Kim(2017) 1
Journal of Marketing Studies Kim, & Lee(2010) 1
Journal of the Korean Beauty Art Society Jin, & Kim (2007) 1
) Journal of the Korea Society of Computer & Song, & Jo(2018) 1
o Information
u | Journal of the Korea Society of Cosmetology |Kim, & Park(2018) 1
r Korea Journal of Franchise Management Lee, & Park(2010) 1
n The Journal of Business Education Oh, & Lim(2010) 1
T Proceec_iings of the_Korean Society of Lee, Lee, & Lee(2009) 1
s Business Venturing Conference
Proceedi_ngs of the Korean Society for Lee, Kim, Lee, & Lee(2009) 1
Franchise Management Conference
Journal of tourism and leisure research Lee, Park, & Kim(2014) 1
The Journal of Beauty & Trichology Ha, & Im(2008) 1
Journal of the Korea Society Cosmetology | Oh(2010) 1
Proceedings of Kimcheon Science College | Kwak(1997) 1
Journal of the Korean Society Design Culture |Ryu, & Oh(2010) 1
Culinary Science & Hospitality Research Cho(2008) 1
International Commgrce and Information Lee(2016) 1
Review
Total 59
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Table 4: Classification of Literature by Research Methods

39

Research Methods Authors n
Descriptive
. Ha, & Im(2008), Lee, & Park(2010) 2
Statistics
t-test Kim(2011), Kim(2011), Kim(2009), Lee(2010), Lee(2010), Lee(2016), Lee(2011) 7
Correlation Baek(2018), Choi(2017), Ha(2007), Huh, & Ju(2014), Jang, Lee, Jeon, &, Song(2013),
Analvsis Jin, & Kim(2007), Kim(2011), Kim(2000), Lee(2015), Lee(2010), Lee(2016), Lim(2015), 16
i
4 Oh(2010), Son(2012), Seo(2011), Yun(2015)
One-way Chae(2002), Ha(2007), Kim(2011), Kim(2010), Kim(2011), Kim(2009), Lee(2009), 1
ANOVA Lee(2010), Lee(2010), Lee(2011), Rye(2009), Son(2012)
Chi-Square test Kim(2011), Kim(2013), Ryu, & Oh(2010) 3
Quantitative Choi(2017), Ha(2007), Han(2016), Huh, & Ju(2014), Jang(2004), Jin, & Kim(2007), Jung(2012),
Researches | Regression Analysis | Kim, & Park(2018), Kim(2013), Kim(2011), Kim(2009), Kim(2006), Lee(2015), Lee(2010), 19
Lee, Park, & Kim(2014), Oh(2010), Son(2012), Song, & Jo(2018), Yang(2004)
Structural Baek(2018), Chae(2002), Cho(2008), Choi(2017), Hwang(2015),
Equation Jang, Lee, Jeon, &, Song(2013), Kim(2011), Lee(2016), Lee(2011), Lim(2015), 15
Modeling Lim, Kim, & Kim(2017), O(2010), Oh, & Lim(2010), Sung(2018), Yun(2015)
Post-Hoc Analysis Kim(2011), Kim(2011), Lee(2009), Lee(2010), Lee(2011), Rye(2009) 6
Path Analysis Kim(2016), Kim, & Lee(2010), Seo(2011) 3
Multidimensional . . .
. Kim(2016), Kim, Yoon, & Kim(2015) 2
Scaling
AHP-ANP .
. Choi(2017), Han(2016), Lee(2012) 3
Analysis
Delphi Technique | Hyun(2015) 1
Sematic Network
vsi Lee, Lee, & Lee(2009) 1
Qualitative Analysis
Researches Case Study Seo, & Cheong(2013) 1
Depth Interview Lee(2018) 1
Literature Review Kwak(1997), Lee, Kim, Lee, & Lee(2009) 2
Total 94
2 2 ROIYL, MY, A0, D20 ZALO|= AHY
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o 0|20t 7| EfMHIAQROZ 2 23t 0|25 XF MYE 2
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Table 5: Classification of Literature by Research Industries

Research Industries Literature n
All of the Hwang(2015), Kim, & Lee(2010), Lee, Lee, & Lee(2009), Lee, & Park(2010), Lee, Kim, Lee, & Lee(2009), 9
Franchise Lee(2018), Seo(2011), Song, & Jo(2018), Sung(2018)

Baek(2018), Chae(2002), Cho(2008), Choi(2017), Choi(2017), Choi(2017), Han(2016), Huh, & Ju(2014),
Rest ‘ Hyun(2015), Jang, &, Song(2013), Jang(2004), Jung(2012), Kim(2016), Kim, Yoon & Kim(2015), Kim(2000), 57
estauran
Kim(2009), Lee(2015), Lee(2012), Lee(2010), Lee(2010), Lee(2011), Lee, Park, & Kim(2014), Lim(2015),
Lim, Kim, & Kim(2017), Rye(2009), Seo, & Cheong(2013), Son(2012)
Ha(2007), Ha, & Im(2008), Han(2016), Jin, & Kim(2007), Kim, & Park(2018), Kim(2011), Kim(2013),
Beauty Service Kim(2011), Kim(2006), Kwak(1997), Lee(2009), Lee(2011), Lim(2010), O(2010), Oh, & Lim(2010), 17
Ryu, & Oh(2010), Yang(2004)
Education Industry : Lee(2016), Yun(2015)
Other Service Financial Industry : Kim(2013) 4
Laundry Industry : Kim(2010)
Wholesale & Retail |Kim(2011), Kim(2011) 2
Total 59

n ﬂlm T

2007~2012 2013~2018

O All of the Franchise @ Restaurant Beauty Service

m Other Service B Wholesae&Retal

Figure 4: Trends in the Change of Research Industries
by Time Flow
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Table 6: Classification of Literature by Research Population

Research Population Authors n
Eranchisor Cho(2008), Kim(2011), Lee, Lee, & Lee(2009), Lee. & Park(2010), Lee, Kim, Lee, & Lee(2009), Seo(2011), 7
i
Franchi sung(2018)
sor s . Baek(2018), Choi(2017), Han(2016), Kim(2016), Kim, Yoon, & Kim(2015), Lee(2015), Lee(2012), Lee(2018), 9
upervisor
P Song, & Jo(2018)
Franchise
o . Chae(2002), Hwang(2015), Hyun(2015), Lee(2010), Lee(2011), Jang, Lee, Jeon, &, Song(2013), Jung(2012), 11
wner
Kim(2013), Seo, & Cheong(2013), Son(2012), Yang(2004)
Employee
Franchi| Franchise |Choi(2017), Huh, & Ju(2014), Kim, & Lee(2010), Kim(2000), Kim(2010), Lee(2010), Lee(2016), 11
see Owner Lee, Park, & Kim(2014), Lim(2015), Lim, Kim, & Kim(2017), Yun(2015)
Ha(2007), Ha, & Im(2008), Han(2016), Jin, & Kim(2007), Kim, & Park(2018), Kim(2011), Kim(2013),
Employee | Kim(2011), Kim(2011), Kim(2009), Kim(2006), Kwak(1997), Lee(2009), Lee(2011), O(2010), O(2010), 19
Oh, & Lim(2010), Rye(2009), Ryu, & Oh(2010)
Franchisor+Franchisee | Choi(2017), Jang(2004) 2
Total 59

: [

1897~2006

2013~2018

mFranchisor B Supervsor

Franchisee Owner 0O Franchisee Emplyee

B Franchisee Owner&Emplyee B Franchisor&Franchisee

Figure 5: Trends in the Change of Research Population
by Time Flow
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Table 7: Classification of Literature by Dependent Variable

Dependent Variable Authors n
Program Satisfaction | Kim(2000), Lee(2011)
Job Satisfaction Jin, & Kim(2007), Kim, & Park(2018), Kim(2006), Oh, & Lim(2010), Rye(2009), Yang(2004) 6
Education Chae(2002), Ha(2007), Hwang(2015), Jung(2012), Kim(2013), Kim(2011), Kim(2009), Lee(2009),
& Job Performance 10
o Lee(2010), Son(2012)
Training
Ha, & Im(2008), Kwak(1997), Lee, Kim, Lee, & Lee(2009), Ryu, & Oh(2010),
Performa HRD Status >
Song & Jo(2018)
nce
Needs Analysis Choi(2017), Han(2016), Kim, Yoon, & Kim(2015), Kim(2013), Kim(2010), Lee(2010), Son(2012) 7
Program Development | Hyun(2015), Kim(2011), Lee, Lee, & Lee(2009) 3
Management Choi(2017), Choi(2017), Jang, Lee, Jeon, &, Song(2013), Jang(2004), Kim(2011), Kim(2011), 11
Performance Lee(2018), O(2010), Oh(2010), Seo(2011), Song, & Jo(2018)
Relationshi Baek(2018), Cho(2008), Han(2016), Huh, & Ju(2014), Kim(2016), Kim, & Lee(2010), Lee,(2015),
elationshi
P Lee(2016), Lee(2011), Lee, Park, & Kim(2014), Lim(2015), Lim, Kim, & Kim(2017), Sung(2018), 14
Performance
Yun(2015)
etc. Sucess Factor Seo, & Cheong(2013) 1
SHA| 59

A00T~701 2

2006 2007~2012

o mllsm n I'Ml
1997~2006

O Program Satisfaction 0 Job Satisfaction
m Job Performance B HRD Staus
E NeedsAnalysis n Program Development

OManagement Performance B Relationship Performance
mSuccess Factor

Figure 6: Trends in the Change of Dependent Variable
by Time Flow
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