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Effects of the Characteristics of Franchise Educational Institution
and Contents on the Educational Transition
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Abstract

Purpose: As a research on the effects of the characteristics of franchise educational institution and contents on the educational transition,
commitment, and recommendation intention, this study aimed to suggest the basic data that could be used for the performance of educational
training of franchise headquarters, and also to suggest an empirical research helpful for the development of actual educational system and the
operation of curriculum for franchise educational institutions. Research design, data, and methodology: This study selected the trainees who
recently completed the training in a franchise educational institution as the samples. The survey was conducted for 20 days from October 1st to
October 20th 2018, targeting total 230 people, and total 207 questionnaires were collected (Missing value 23). To verify the validity of the
measurement tool used for this study, this study reviewed the factor loading of each factor by conducting the confirmatory factor analysis(CFA),
and then verified the average variance extracted(AVE) and the composite construct reliability(CCR). Lastly, the structural equation model(SEM)
was verified based on the research hypotheses and research model. The SPSS Win Ver. 20.0 & AMOS 20.0 were used for every analysis of this
study. Results: The results of this study could be summarized as follows. First, the reputation and interaction of the characteristics of franchise
educational institution had significantly positive(+) effects on the educational transition. Second, all the sub - variables of educational contents
such as job relevance, education method, and instructors’ professionalism had positive(+) effects on the educational transition while the
educational transition had positive effects on the organizational commitment, career commitment, and job commitment. Lastly, the organizational
commitment and job commitment had positive(+) effects on the recommendation intention. Thus, the trainees with higher organizational
commitment and job commitment in a franchise educational institution, showed higher intention to recommend the educational institution to
others. Conclusions: The results of this study imply that the franchise educational institutions could increase the actual performance of education
such as educational transition, commitment, and recommendation intention by increasing interactions within educational institutions and also
designing effective educational contents, so that the trainees could highly perceive the educational transition of education
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Table 1: Profiles of Samples
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Table 2: Measurement Items and Validity Assessment

Constructs and items Standardized factor loadings Estimate S.E. C.R. AVE CCR
cl 0.823 1
Reoutati c2 0.888 1.053 0.067 15.699%:* 0.747 0.920
cputation c3 0.873 .13 0.074 15.20%%* ' :
c4 0.871 1.101 0.072 15.241%%*
d3 0.786 1
d4 0.674 1.057 0.11 9.62% %
Resources 0.523 0.802
ds 0.666 0.98 0.103 9.488%#*
dé 0.658 0.634 0.068 9.36%%*
el 0.696 1
e2 0.65 1.164 0.129 9.046%**
Interaction 0.507 0.879
€3 0.78 1.128 0.105 10.793 %%
e4 0.717 1.233 0.124 9.953##*
fl 0.721 1
2 0.865 1.145 0.094 12.203%:%*
Job relevance 0.690 0.849
3 0.869 1.202 0.098 12.256%%*
4 0.858 1.275 0.105 12.105%%*
gl 0.751 1
22 0.806 1.215 0.103 11.805%%*
Education method 0.640 0.864
3 0.85 1.16 0.093 12.526%%*
24 0.79 1.081 0.094 11.553%%%*
h4 0.834 1
h3 0.841 0.922 0.062 14.907%**
Educator's expertise 0.712 0.906
h2 0.859 0.993 0.064 15.416%%*
hl 0.842 0.899 0.06 14.932%:%*
il 0.827 1
Educational i2 0.885 1.041 0.066 15.854%:%*
transition i3 0.891 1.095 0.068 16.003%#* 079 0918
i4 0.881 1.046 0.066 15.745%%%*
jl 0.895 1
Organizational i2 0.904 0.941 0.05 18.882%%**
. . 0.722 0.922
immersion i3 0.797 0.837 0.056 14.886%%**
j4 0.797 0.899 0.06 14.888%%**
kil 0.582 1
k2 0.835 1.318 0.149 8.872%**
Career immersion 0.651 0.928
k3 0.873 1.749 0.192 9.099%**
k4 0.897 1.646 0.178 9.222 %%
14 0.764 1
Job 13 0.743 0.874 0.08 10.864%%*%*
immersion 12 0.831 1.167 0.095 12.317%%x 0621 0900
11 0.811 1.308 0.109 12.000%%**
ml 0.54 1
Intention of m2 0.957 1361 0.154 8.81 %k 0.609 0.871
recommendation
m3 0.955 1.421 0.161 8.806%***
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Table 3: Correlations of Constructs

49

Constructs 1 2 3 4 5 6 7 8 9 10 11
1. Reputation (0.747) | 0.304 0.384 0.471 0.391 0.490 0.408 0.172 0.040 0.079 0.396
2. Resources 0.551 (0.523) 0.506 0.430 0.452 0.453 0.372 0.146 0.103 0.125 0.445
3. Interaction 0.620 0.711 (0.507) 0.294 0.387 0.461 0.490 0.196 0.054 0.092 0.381
4.Job relevance 0.687 0.656 0.542 | (0.690) | 0.377 0.408 0.393 0.252 0.034 0.119 0.361
5. Education method 0.625 0.672 0.622 0.614 | (0.640) 0.338 0.433 0.171 0.094 0.159 0.329
6. Educator's expertise 0.700 0.673 0.679 0.639 0.581 (0.712) 0.277 0.155 0.072 0.063 0.293
7. Educational transition 0.639 0.610 0.700 0.627 0.658 0.526 | (0.759) | 0.180 0.128 0.387 0.113
8.Organizational immersion 0.415 0.382 0.443 0.502 0.413 0.394 0.424 | (0.722) 0.373 0.372 0.160
9. Career immersion 0.201 0.321 0.233 0.185 0.306 0.269 0.358 0.611 (0.651) 0.411 0.078
10. Job immersion 0.281 0.354 0.303 0.345 0.399 0.250 0.622 0.610 0.641 0.621) | 0.138
11. recommendation 0.629 0.667 0.617 0.601 0.574 0.541 0.336 0.400 0.280 0.371 (0.609)
Table 4: Structural Estimates
Paths Estimate C.R. p-value Results

Hla Reputation — Educational transition 0.112 1.98 0.048* Supported

Hlb Resources. — Educational transition 0.08 1.347 0.178 Non-supported

Hlc Interaction — Educational transition. 0.198 2.527 0.011* Supported

H2a Job relevance — Educational transition 0.496 6.359 0.000%*** Supported

H2b Education method — Educational transition. 0.167 2.802 0.005%* Supported

H2c Educator's expertise.— Educational transition 0.381 6.653 0.000%** Supported

H3 Educational transition — Organizational immersion 0.442 5.485 0.000%** Supported

H4 Educational transition — Career immersion 0.213 3.553 0.000%** Supported

H5 Educational transition — Job immersion 0.282 4.601 0.000%*** Supported

Ho6a Organizational immersion. — recommendation 0.244 3.848 0.000%** Supported

Ho6b Career immersion — recommendation -0.36 -1.799 0.072 Non-supported

Hé6ce Job immersion — recommendation 0.542 2.695 0.007** Supported
x2=1,904.5(p-value=.00), GFI= 0.844, AGFI= 0.792, RMR=0.051, CFI1=0.903
*p<0.05, ** p<0.01, ***p<0.001
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