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Setant sk Alcjol AR Ale] Eolth. WA, A2 S0l A, HE So| WHEUA oS FAO
2 ol Al 2200 £AIS0) Tl RS9 Y212 WA oh welSol Holnin ek
U, 7R AR S Dgatz et AGAES glels] stz xlejo) st

OlISEL 9o, o]F ol MY 2L S AR Fo] st seict. oleidt SolE Algo] 4o
2 PSP gIshAs Aol it W] glojo} sk Wtoh A@ZS0] A4H0R olgsti, ERlo)A] A

o
J e

()
z
r
_L

bi

=Mooz FAske d&°] Bastth wol& Aol dish Al oiAIEY A Al = YA] SHEof] FF
= UAle Q9152 A ffs BE A5 oiRtHEAT, o571 2017 © 2518 <] 2014 : gHFAL
Z/d% 2016). sHX|EE, ol2fst A4lE2 oIE Ad E/detE ot A tieh AAlo] {85t oI E
ob aldl Al5E Aol At A AdS skl ¥][&S 7PHO] A|EStalAT sk 79 YROIA AldES
SHA 35Ml she Wsllel(push factors)it WAJA 57](mooring fators)ol] Tt A= Qe A= 79 o
SOIR|A] AL ATHZE Bt F[Goll, 2019). wetA AR, 5oiE AlFo]l d= vlRl= Qlof| tigt olsi+= of
S AltHol, E3] AjAQl dF a2lo dishAe o Wol dA+slof st 9oz FAAX Tt =M, 50
& Aol FF= vlAlE 202 #As] et 249 & UiA] 2ol tigh gojAlo] EAlSHA] ¢kl Qlot. Al
A, ORI = 24RQ1 A7} o] RO1X]A] ¢ial Q17| wiZol A ZAuph WA Yl A A= Ao
.

oo & Aol A2 ol2fet 1HAS F3|7] Yl wolE Aol vRl= FF 29 #HS A ¥R A
T 22 AAISHL olF AEAY #AZ &6l AASHLA it 2 A9 By Au|A FAoA 178 gt

, /9%, dut=2 0]oJX|+= Heskett et al.(1994)9] SPC(Service Profit Chain)g ECjz 178 9k&0Q] As)

=
un
2
t20)
)

HL2 o]F o]2 (migration theory)oflA] &5t PPM (Push —Pull ~Mooring)& 7]9to. 2 s}of
E£3], Pull 9919 392 Schmitt(1999)Q] A|go]2y} Parasuraman et al.(1985, 1988)Q] AH|A ZA =X
E791 ServQual o]2& AE35H3ct Schmitte] A|Fo]l22 #|F780] QXtoA E=AE|F oW, Parasuraman
et alZ Au|A AlFAR] 9 EYste Has A6 35Was 1 52 AfEsilt. 2 A+tofA
+ ©|Z Unified PPM modelo]2} £21A} gt} of2{sh A+l ZAif= Aoz 5o|E Al FT= 0l
A 2e)x QAamol ojet AelA @A7bA mae ZBRoANE 2L WS AMste shio ¢7 B
o] & Zloz AtgdHth ARNogE 7Y AYARHA|, s01& Al AleAL 2R o1& A
oA AAE S AL 4 Qe TIolEdRlE AXE 4 g Aor Az

b
b

o O|EX ujz U

re

TRE
2.1 SPC(Service Profit Chain)2 &

L o]& 3o Mu|A EA2HE U/ UkE, 77 EA g0 oj2L Uo] wAlAtoA FE 1A
9] 2 BA5H= ZlojlBog WA o]zist d=o] AL o]&glst Service Profit Chain 23 AlHHEH
oFeut 2t} 199493 Heskett et al.-& Harvard Business Reviewo] AH]A ZXA(Service Quality: SQ), 174
OFE(Customer Satisfaction: CS), 1178 ZX(CustomerLoyalty: CL)Zt 7]49] A% AuKProfitability)?] o
AS Service Profit Chain(SPC) 2302 A=s} QtHHeskett et al., 1994).

Service Customer Customer N -
Quality Satisfaction Loyalty Profitability

[2&1] Service Profit Chain(SPC)23
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= Ol g 4 ARG 2 ALoflA= Oliver?] Zgojof] w2t QXA @4 3 FAA Q45 2FFE AR
S m7to] AvKSatisfaction is the result of a postconsumption or postusage evaluation, containing both
cognitive and affective elements)2til ZOoJ5tuAL SHCHOliver, 1997). 178 TEE-S &EX5h= €2 271X|7}
A=t shbe 54 7Eid®] 9H% (transaction-specific satisfaction)o|t}. 57 72i®e] W52 54 &5 7
Aot ofmat, Auliet AAgh WOl Hrtoltt. E thE Shbe FAIA THEE(cumulative satisfaction)o]tt. &
AR TS AG7H] Alad ABlAY A2 tish A¥kaQl B7to]c(Oliver, 1997). 2 Atolde SAIAQL gt

Foz 14 WSS S5
2.2 Unified PPM(Push-Pull-Mooring) 2%

221 PPM BY

PPME QIpEAsRollN AlSo] @ Aol Th2 Aloles olEst @ole AMmshs olf ol
(migration theory)ol] W& Zlo|t}t. &, PPME Push-Pull-Mooring®] ¢fol=2 24 push Q912 A}gk =
of 49 AZRAE QU sh= afloft. E-h d ARK|A 9] 49 Hof] £-AQ1 F= &&= Q9=
(Moon, 1995). Pull 218 A OlFAISS el AT Gl RO2 $IsPl sk mAIGle A eae
o5A1E BoSY 4 Qe wE LE&EW Lo, BHI 59, N2 Hol it J12), 5% AlLS Sol
AL MR PO RS 7]EQ] MujAn AlEQ] ufHAQl @4ty oY 4 Qlti{Bansal and Taylor
2002; Moon, 1995 ; 7183], 2019). IJ2u, o] & 7}X] QQloz2L o|= AL HH35| AYS 5lK] B3t=
gjo] qlo] $itHHou et al. 2011). Push-pull @Q150] o|&E BR7]e Q48 AAS A|Xste R4S 2%
YIAEAREE ofejdt 4 olo] Z121o) Aol ofd Tge] oj£g sA] 9k 4& 9l ZolcHLee, 1966).
ol2igt o]x9 Aoige] AFZ ok= mooring 7NFe] WES HSH|&(switching cost) FWA ¥
(subjective norms), AR g3k (social influences), F&ho]| st Ej = (attitudes toward switching), 1+ 38
=(past behavior), TtFd ZF1 AFHvariety-seeking tendencies)}2 S 4 9 tHBansal et al., 2005).
Moon(1995)- mooring e Z71etel PPM B ARk %, 7Hel 9 ARJA Aielolie] el ol
EY3H AR(mooring) % FRF UY ¥iolnz ol Fvelel 7S] PP ME F7fsie] PPM mig
AAgE 7ot

8l= PPMo] QB! Hofo] o] olgolq Lk Zol7l shxlgl, Aol of JHdS cheret Hojold A
gsto] -tol] Z8stal Qlt}. Bansal et al.(2005)0] o5 Af¥]A Fofof] X85t of2ff FE-FAlZofo] QlojA 1
7 Mgt ole & Mist=r| Wo] 2851 QItHCheng et al. 2019 ; Hsieh et al. 2012 ; Hou et al. 2011 ;
Zhang et al. 2008). ?HH, ¥ FofofM e o5 &3t Qlth Jung et al. (2017)2 T35 AFFY] a740] Aigh
o|E2 ATSIACE Kozak(2002) HYA h offx|2 952 SUAYIE pushizle] PRdoR Wy,
FAL 2, 27, 941 AKISICE WAAZ SUAPIE pulEle] PAEOR Y, 9 ALY, o2 A4,

2219} QALGAL ARISIHC.

Do)

222 Pull2Qlo 2 A Schmitte] H|&o0|2

Schmitt(1999)= AFE uAIgol Qs Algs= o -39 o A= gt §keo& Uehhe 7114
AAER Aottt o2t AP AoRle e EAl(living being)sollAl $REEE= Zloj2h Rioh
Schmitt= M@ IA AZ(Sense). #7d(Feel), QR|(Think), 23-&(Act), #A(Relate)d|F 5712 25t
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7]’7]‘(Sense) i‘"?—j% }\]7]' <] 7]"

a 1> (o] =1 il a

=2 Sl eA £, §& oFstE, UEY 5= ¥v otk Hd(Feel) =

ok SRR EMRY e AR 22 ARt Aol ol2r A A Alg BEolzts SAS 7t
e a7l saste &t UA|(Think) Alg2 2

<Al siEAQl Mg FEolZe SAS

BA ARaLel A ALLS s4dhs FEolth AE(Act) Mg o AR JeARES Atz Ak Al

FER ot AAA, 71K YE TR, 22ja 2to|x AEpdnt wAY K Nge FESHe

stoy Ch2 AbgolAl 2oIRA Hof, 1782 Rple} Atopigat Zhx|eg =2iui7] Sk 2tol& ARt 2

=9 AES g AESHl Hot. dAl(Relate) A2 A7 44, UAL ds FHS ZstH, ZHAA0|AL AL

A 2 Hol'dol HUA AldS S7HIIZIAL THjlS AR ol ARl Atopt BRI wekedt AEA =

5ol

>
)

223 Pulle 92 2 A SERVQUALO|Z
Zeithaml et al.,(1996a)= Av]AZt =2]&(physical)Ql | &
7igoln, dvtalog AAh} FAo] AB[7}F o]RojR|= £/ AYL glo

S3} Zo] WAl 5 gl ] JHKIE AlEsts ofd Zojzka Aelstgint Aulat RaEel E4S T
)

Aol EAof st A7} £2E2-& wotQ 1 It} Parasuraman et al.(1988) ¥
7iQ19] ZubAQl mthol2tal Agostaict. o= ZHMAQl 27 (objective quality)if= EE
A 7|det AA Adaete) vl ZupoA U ZAutojmg u/H okEat fAe 9l
A9t ¥tEA] ARX|eHA]= =r}. Parasuraman et al.(1985, 1988)] Au|A ZA =X w191 SERVQUALZ]
HEA Edi= Oliver(1980)71 A|otst 7|di-Adut BUX] RW(expectation—performance disconfirmation
model)olt}. &S 7iEststr] ffsll AlAlE Adak-71df Zigoe] 7127 © Zlojoth ojmie] Y|t &2 AH[A}
= 29 O dstke A 52 olsitt. 1985 Parasuraman et al.of Qs AZQ= 7Y
AEs 107) A9 97) aFoe PAEYCL ol% 198840] M0l A Ssjo] 5 A
-G, AR, WS, SN, B4 227 B3R AvEelsitt. olgols ASHY 24 nee
A 47 SERVQUALE A|A|otitHParasuraman et al., 1991). A& oA+ Eot ¢8he shouldojlA
= B

o] upIolE, BYAel Bo] YA

= 7 = TT/las =1 .
Autdoz oleldt BAL GAPRES Fgato] EAshet], slther Ant Axete] Aol js) AP} 7|che

=
d = A 52 =7 Uehdth oget 4 oYl Aol Etshal 2 AN A
HlA ZA =Ko Qlojix] s2Ao gL} ABdoz 7P HHA o2 AR (Al and Raza, 2017 ; Zeithaml et
al., 1996b)=]1l Q)= Parasuman et al.(1988)2] SERVQUALEZ &S ECHZ PPMO] pull?] =S A5

o] REe ol oigahsol 19854 FokEl ofef 19881, 1991417} 1994 AxFSo] ofs) Hula B Al
Wi Aol ki o] WE ARl AL B ABE & g0 uFHoz At

(Parasuraman et al., 1985, 1988, 1991, 1994). SERVQUALE 2 RAl x}[A9] S M(Tangibles), A2/
(Reliability) @49} 7HQ1 xF¥9] ¥F-24(Responsiveness), 414 (Assurance), 3724 (Empathy) @42 £ 5
i} Afde g Ade]of Qltt. o]0 tiet U= 7gefstH <mI>at
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<E 1> SERVQUALZ 39| 14 94 Ao

9 2% EE

27 AWIATE olzolAls 59 IASE & Jlolget ARoR 1 meAAd HofstAt skt Ad
(Responsiveness) 9 A1d

7T =

o Al 27} o] 2olxl ok Klglo] O] UL Tl Hhelstis Folg 720l 2
=) 3|
=4 DA Azlet BAS B 4 9t Ao ek YA viees

(Assurance) B - o
Alg]A
el Aol 2ol gt oFS e4 9, RSP T 4 Ut 5

(Reliability)
031X _ = o 2

(Tangibles) AulAE ABSHe S0 2A 2ol A, A, Hel 9 ONAE A1 59| 9l

23 0{ENE

SolE AP solEe] & RHNAANAS BEAT, A, Ao SAHE ARIIE SO 2R, 3k
2191 A AARIo] RO R o|Rofxl AYORA, YA U J1F, Tgo] HRY Aoletn & 4 Yrk(ns
4, 2018). 71E solE AT BAY APSS FolE AP WY MALYI YAL|O] AART, HEAL 3
22799 5 SoExY Ay WYS el ofef J1A Ra50] SolE MY WY wET FYwol 0jx]
L oI WAS Welk At 2 olRojAn 9l 202 Uehti QtkINE 2018 © WY, ol
2012 ;5 |84 Q] 2013 @ SHEAl AT 2016 : Lo et al. 2011). &si& 9|(2014)= so|& AY LS A
93 0] 32 901 WY FAo] Ut AE 44 $9 ohje WA AZL 3 ol2olA T ik 31

N4

of -
2]
i
o

Da)

i

i
=

& AE 2
Eo SATe Aol Aste) 87 9 Fol ofdt ¥4
A7 4 Qlek(e]

A tjo of

2L Jto
-
fur .
opir o

T
T
>
2z

r
op U

oz
i)
i)
N
tob
o
| =
i
LT
BB
ol
ol
rr
o>
2 M o

. 2445 2016). ol2fer FTWL uAte] WHIA o] RojX]AL Ql= Zlolt}. AH|AF WA

M rjr o r2 o oo

w A 718 SPC REZ 7oz A UE

50| H3 aclo= PPM 2 AEsIgltt. &, push Q9
o mooring 812 6&F AT Al W2fol] S| ®iag

/st on, Pull 2912 Schmitt(1999)2] A|&o]&
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3} Parasuraman et al.(1985, 1988)°] ServQual o|22 AjLAste] ™2stoct [21Z1])a Zo] F& AL

E

D& ojAl= o]2 Unified PPM Modelo]2} §He E&5}1 o]& & o] 2oz Ao}

Push 22l ‘

H1
g HEa4 H2
= i HSHor=
s N
o| |
HEEY
H4

£
0
9
2
0
fo
e

32 714E%

=

AEadt Alg U5 F 9T Al ik A A4S dmEY oS 2ok Push @fl2 oA A4 5
S O

dat Aol Qe ez A Fart d9 Aol FAMYU IS Rl s ZoltHMoon, 2005). AJH|A
<Ol A push@2 IS o|FsH| st= a<lo] "ot A A+-50l sk push 2902 174 o 9

<l

ZoF A(+)9] JF HA9 At SHHCheng et al. 2019 ; Jung et al. 2017). Mooring Q91 HA] 7j01A
S5 AR Qolg Ylmsta Qlot. Mooring @012 ] AEfol] HEA sh= @%log AMEstoz Aj2
© Al=E SHA] %27 ftc{Moon, 2005). AMA-g GPﬂi Utk A2 Mz2e Aleg she 20122 mooring &
Q12 o]F Walish= a9los AR Zlo|t}. b, Pull 2902 AlPdZ Relsk= 20os & AFoA= AP
o] 21t ServQual @45 AT Zoz tiFz Aoz H(+)9 &= vlRle Aoz AE Qltt. o]
| 2 AolME Aol Aot o)) =9 vl e s Thdg o3t 2ol ARSI

=

o

2

7M1 Push 8912 AlY W5 7(-)
7142, Pull 291 &

JE
of
o%
o
g
ifad
S
o,
i)

Adese AE wEo] J(+)e] IS A 7otk
7143, Pull 891 & MFEAL AlY &0 A(+)9 F&S A Zojok
7144, Mooring Q2912 Al &0 2(-)e] d3FS n]A Zolct

IV. A2 ZAn}

41 A4

£ ATS A% UBA dolels 2] Hsh AVIIUA HBAIS ARESIOIcE e A Agolwo
FFe Ale 8fls v T2 AFSANAR] s Ev FE0R R Algoko] 9gs vlAle
2ol thellA= 71Ee] 2 AR & ol wolE A W S skl 2S5 AEE Sguaet
AEXE <; 259 7l BE S22 [jkert BHAlO] 5A A= sksioct ; oo TRl =1)2E ]
THEHEPRol:. oAl M ARAIE <& 5>oF o] 1A 3dEet A Bt 19] ol Al Aol 9=
A dpgom gelolat omalel AAbs Walstel At 15 AT 19798 B A7o] EAhyo
= 8519
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501Z Mg 1Y BE| ¥ OAs
<E 2> UL Y EA
29l LS 2% g =5
Pushl | ARFHQI o8& AP sl 7Hx] 2ot A7t ot
RS, =4
Push89l Pushz | ARSIl o]z AR st 7Rl Rt A9t ook Rl
Push3 | Azl olg2 MAS ste) 7] 2ot 797} ol
cogl | AREEL U] 5018 A=Y Folok.
AEagl co? ARESE e oS F5E Ao Schmitt(1999)
cogd3 | AREES S TR ARG T 4 S Holck
emd | ARYES 55 W] AEe)ATL HAY Holct
Pulll | A 29AtSL Yo a7 gisi Al&shl thssl & Holct.
ZXQ0 Pullz AE 2RSS Yo sdsiial =2 slon Parasuraman et al.
N Pull | Al QRS BRI WA A sk s8] & Slolct (1988)
Puld | HF SURIES MRS 4 YS7lolct
Moorl | T2 Aol RXloA RSk traekn sk 2497t Aot
Mooring29l |  Moor2 | ZQlMel Mato] Alde Masta] ook o,
Moor3 | Al@ECH: Th2 2Eo] 94 2917t 9ot
AR Sat U Al 250 sEsgict £|ogol, 71(2019)

42 3HX &4
<E3>Z & Ao E8H FEA] JAFEAISA 5ot
G ojAdo] A H|LSH BRxE WYY 3w 300, 40Tf, 50ty o]ito] Z¥zE33.0%, 27.9%, 28.9%=
Hl2%t RE2 v sle Eo] 41.6%2 MY Lot 7l L BRel 1Sstw oje} A 191 ol
QN 77T 40.1%= 7P WD)
<E 3> SR 54
= il HAE
i 95 48.2
J4d ks 102 51.8
RA| 197 100
20} 20 10.2
30T} 65 33.0
A 400) 55 27.9
500014 57 28.9
RA 197 100.0
JEo|st 11 56
oisHRlEt 16 8.1
Ei B 82 41.6
&t ol 88 44.7
RA| 197 100.0
S=7h 49 24.9
BRI 39 19.8
TP EXEFSTE 79 40.1
ZIEPH 30 15.2
M| 197 1000
HAEAAT H2H 23 (5H42) 85



4e 2R T HPIS WP ol HAN 29 $AS AsIAT 7Y BYYe 29 AgE AL
7t 9PHE 71FS BEA o £ AToHE SEB2017), FEE(2017). £

EAA o 4 EFgAdol Aot 2
Z(2016), Hair et al.(1998)o] A|A]st 7|&& vl&ro 2  x%*/DF( Normed x*), GFIL(Goodness of Fit Index),
AGFI(Adjusted Goodness of Fit Index), CFl(Comparative Fit Index), RMR(Root Mean-squared
Residual), RMSEA(Root Mean-squared Error of Approximation) A4S &8519ict tia|2 GFI, CFl&=
9014}, RMSEA® .080]std of Aot 7oz 2o AF Ed=s off] Waso] 598 /daad dAJEo]
e Beg F7lske oot A% BEwrb oty wHsh] fJsiMe= factor loadingdt 50174,
AVE(Average Variance Extracted) .50|AS 71&02 shoh ohH, o e = 1A QA Als 7F Rlo] A
=5 ©|ujst, Fornell and Larcker(1981)0f 2Jst1 AVES] A&t gfo] Z24e] A Apve 2 o HE
Bl =rF 9oty Bof, 94 7 YA AdB™AL Cronbach’'s atd} CR(Composite Reliability)S 7]&0 2
A Qled BE ol Ui QEdo] 32 oz Wukich 2 AgolN ou B 2R s 7
mWAA RS Agstglon] o 2yl ARE J|EE oM AFA AR 9 VA Sdsic she
Y= A AMOS 235 &8st

b

&

4g9d 29 U FEYHY 2Y MBS AY A

=

7P A 2 Aol 289 SHRIFHUA a9 24) R FRYFA 2P ARES FAt 2n
VS =

<E 4ol B vle} Zo] wE

o]
2017). ol 710 Hi%o] WS T WaNR 5 YBE AARAFL BE §oY 05 oY B I
g Al2lge 9 08 o4 Uephn gt

A= Wls Az 9199l 2y FEYYN Y
x”/DF 2412 1.577 2.011
GFI 904t 972 .889
AGFI .80]%4} .891 842
CFI 9o]4t .955 Il
RMR .050]5} .045 .051
RMSEA .080]5} .054 072

x?/DF = Normed x? GFI = Goodness of Fit Index, AGFI= Adjusted Goodness of Fit Index, CFI = Comparative Fit Index,
RMR = Root Mean-squared Residual, RMSEA = Root Mean-squared Error of Approximation

P ZAEE(AVE)S 25 0.8 o9l 32 UEITh mtA QIR gt 7id AlEdE el A EE0]
O 7IERE 5L glong AE HIFHAE 2 AV ¢lg ACeE HHEt(Hair et al., 1998). SHH,
Cronbach’s 0Zt7} CR (Composite Reliability)gto] 2tz @& QolojjA .7o]Ato 2 Ueht} YAdLdg e 9l
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Bt
=
og
=
12
ra
i)
=2
o
o
Tlo
a
>t
rir
ko
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< 5> 89 ol A Az

Q091 W Factor Loading CR AVE Cronbach'’s a

pushl .640

Push @9l push?2 596 939 .839 700
push3 793
cogl .804
cog2 .890

AEas .986 .946 835
cog3 767
Pulle. em4 .547
A qual 725
qua2 762

EAQ94 .990 .960 .867
qua3 .806
qua4 .857
moorl 534

Mooring 291 moor?2 681 877 .886 761
moor4 .540

Push APLA ZAQA Mooring Aok
Push @9l 916
AHaA =241 %% 973
484 -.077 313xx .980
Mooring Q¢! =211 -.189+x .012 941
AFeE -.087 .303xx* 453%* -.140 1

olojA] <E6>0] Biule} 2o| W EIYES B A AVEY] AFIUSBEADC] 2749 4 A%
uct A Ueht B Bdes sugolch weid B AP A8 B G
002 oF 7Pz ABslelE A o2 FAHC

AR

rlo
>
il
H
e
o
ol
K1
~N
o
e
n

-

45 = P g olardA FHE

7 A% Zie <®7>3F Aok Push Q012 Al 9hEo] 2(-)9] TS UvIX|A] 4P = -.109, p >
05). mekA 7Pl Push Q912 Y 9HEo] H(-)9] JFE u]d Zo|ote= 17@‘”@ Pull 891 & AAQ
+ AlF wEo F(+)Y FFZ UlRIA] AJTHB = .015, p > .05). 7E2. Pull 291 F A4+ AP o
o A+ FFZ A Aolth= 714E . §HH, Pull 291 & AFEAS Al WEo A+ T2 1l
CHB = 481, p < .05). 7Md3. Pull 221 & AMPFELL2 AP WEol B(+)2] FF2 v Zolth= AL
. Mooring Q912 A gh&of £(-)o] FFZ UIHTHB = -.243, p < .05). 7}Pd4. Mooring Q212 A
Eo| B(-)9] FFE A Aolth= A== ]l

a3 0o _|P>| |~>
b
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<E 7> VAN AT

e A= B S.E CR. P FalsE=buy
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Factors Affecting the Customer Satisfaction
of Rural Experience
-Applying Unified PPM Model-

Choi, Yang-ael)
Chung, Byoung-gyu2)

Abstract

The purpose of this study is to explore the factors affecting rural experience by applying the unified
push-pull-mooring model. The theoretical model is an unified PPM model that introduces new variables based on
PPM. The pull factor of the newly introduced variables were reconstructed based on the Schmitt’s Experience
model and ServQual model. The hypothesis is set as follows. The push factor will have a negative effect on
experience satisfaction and the pull factor(experience attributes, service quality)will have a positive effect on
experience satisfaction. Also, mooring factors will have a negative effect on experience satisfaction. The research
model of this study was tested by structural equation model based on 314 effective questionnaire data. Service
quality had a positive effect on experience satisfaction. Mooring factors have a negative effect on experience
satisfaction. Push factor and experience attributes factor were analyzed to have a no significance effect on
experience satisfaction. These results theoretically test that the mooring factors also have an important effect on the
experience satisfaction in the rural experience. Based on the Schmitt’s Experience model and ServQual model
introduced as a pull factor, the proposed unified PPM model proved to be a useful analysis framework. In practice,
it was able to provide implications on what factors should be strategically and marketingly focused to activate the

6th industry experience.

Keywords: Experience Model, ServQual Model, Rural Experience, Unified PPM Model, Push Factors, Pull Factors, Mooring

Factors
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