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A71e9] 2800l 2 DIRlE 2-lof Ut A4-50] TSl ol FofA 21 ot 53] 4t Ao &
et deof St M2 7Ies 1ASe] a8l QoA IS Xl f9lat o] afle] gl tiet
K A

=

o v o
TR A0l AISA0R o]2olx| 1 9tk o] 240l BPORL 724 BRH(TAM) £2 SH 53]
28 0H(UTAUT2)] 7I9et A750] 2572 ol21 9ok, shAIgt ol S 2ol A=) (trust) W47 gick,
olo]l & APl MRS Flstel 57 BUARIS tho RS stk A2 S WA B 4L,
U EAE B A9, A8 WAR B A9 VIS SAMoR RStk 1 An e 53 Wiy
AHE OlE(5-8 QSR Opf WA R B Flo] by Aoieo] otk B A7k o280l SHolHE Alzge
Ui} 2utEAlel oS sithe He WHth ALl ; o

I.M 2

4x} AHIEeo] Acjst 270] 9ejo] YAMME 48 RS k. 4t AJEW Alrjs Folsto] Az e
71%0] BYUglol SABtT Tt 4xF AAEWAICHY] WA 7] Rojol= ThAlE QTS 2R-EE, AMEQE
9, Uheol%, 3D Zle, S7EAAR) 1)1 2Qed4Eg) So| maEnt APASS 1990dr)e] A

P\
SUARE Az 74480] A OAL Qo Ol AAY HTE s AP 714480
(TAM : Technology Acceptance Model, Davis et al., 1989)& Et|= ZstA] A7t £33 o)A Tt
0% M2 71448 BYSe] LY ol Edj2 # AZHA A7E0] o]2old o1 ek 159 o
BRIl Zlo] Venkatesh et al.(2003)9] E317|&48 938 (Unified Theory of Acceptance and Use of
Technology : UTAUT1)O|t}. o] B2 2 A U FUHEY 7|a4-8of gt B0 £740] BHFoH 9l
ITt. 0] Venkatesh et al.(2012)2 ARIIQ] 7|a85 AYsh7] Yol &H 7|e58 2% (Extended
Unified Theory of Acceptance and Use of Technology : UTAUT2)A|A]5tSIct

20160 7€0]| Pokémon Go A|Yo] EA|EHA A|Y Ay} 574 A (Augmented Reality: o]s} ARoJ2}
) Zofofl QoA 2 Bibg &2 doZith 4xF AT Al Ao st & 4 Qle ARO Ot K57t
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= 3 712(Kim et al., 2017)0]u4 AJA=3EF @ AR(Porter and Heppelmann, 2017)of &t A

o] CIRRolict. SIAIEH AR 7148 283k AuIAL SudlHe] AL oimel 013 AgoltHe et

al., 2018 ; Rese et al., 2017 ; A¥, =8k, 2019). £8] M2 7|&9 O AHALY] £~84 A
(public acceptance)L sl 53t olfdole =tetal dUIS] AR7]E 280 = Ulxl= 299
tist A AP sfeltt ol Ao Aotwr] FSrt stegoj} anEdol ZHoxe] giqo] We
X3} 2 15 2ARoR wIEo] 4ulxe] 4o] wr} Welahx|n, QHalx]7] YJaiAE ARO Tigt 4v]
Ao AHg Eo] FFL IRl AU Ol A7} ool Bast k. AR AR7IEE 7] AR 9

mln I
e,

-

o)

i

i) |‘

Fotez 7|ao E4e Aee] mofstal ofo mE AEA At Basitha Az ojof AR A duk
AHAFEY] A2E 7]ep8oA T2 URl= welol] disll 71 Aol Al Aoz 4l =gE 2
7]e5-80l&(Venkatesh et al., 2012, 2016)5 BIFoZ ARANIO] A&H 2 Qe ¥QE 123t g2 A

Xsln o]2 Erja A=A AXS stAr}

HAIE Helle QIRHAR] hERto] BESto g Al2]de] BE2 N2 7]eZ ol8sH] ¥e olfz A ?l
S5 ItHKim et al., 2016). WEtA A2@ 7]w9] £80 lojA A=go) EAle e %ﬁlo} Olvﬂ &
AHLS= 2, 2016). HAIE &M Alg]do] Zast o|f= 7IY HE el 2 olf °
0jAl Q018 w o] Ex|57] d57] f2o]chHoffman et al.,, 1999). AR 9A] 1748 SR|5tx

| 7leoly MH|AE ARESIE FARCR &4S = 7Hs/d WAl Yo glte e &
12]/do] U} ZFQst @47t EltiMalaquias and Hwang, 2016). o]o] & HILofAl= J\Jﬂ"é( ust)
=

ol X]
ML LY
o] Biag F7I6lo o Miart 5H¥S, WiHe, 28WS A9 AYS steAlof tish AR 2Es £

S sttt M=ol Wast 71E580 oA Y WhE A%
OR aeA oEg S AR(PEF 2019) A WA AT Frhe
glon] oftx] gojgl AL Qi Aeolch. matal ofo gt Ak #A
Ast Ao AtgElct

stk o 1(0] 7], §_}—]‘:.'_—/;j, 2019),

okt l‘I.I|O

el ol 08k A1) A

EMH }\HEH] T d
AL olg ETj2 SRR P AR A

2.1 5794 (Augmented Reality : AR)
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>3 HA(AR, Augmented Reality)2 &2]8 A7 ol 719 &5
i’%*%é}wi %3=|Al(overlay, superimposed)sh= Zoltt. 7Hg#
Tt AA1Y] dA 8iFS AGAA P AR AIAIE SAl AlEE & A sliETe o] Qlf‘—}. e
AREOA 71 (Virtual Reality, VR)®CH ARo|] ©f H8 =7} =0 AR th2a} o] 371x] E4

ok AR, ‘Kﬂfl} TVIAAY A, M AARE FeAtE, AR, AARA(ED)eZ AeHtHAzuma,
1997). AR 7]zo] uZoA & £8E7] QoM ZleEAy o] AL o] 9= HRx, SR, dAT
VIR AU SARE A, ARTEY] =58t ZHR|7} QlojolgttH(Javornik, 2016). oAl UTAUT2
D3Z 83 ARATE FYqt 5H(2019)5 AlQst ofA] glon, dfiele] ¢+ Mitterlein et
al.(2019)2 AlQlsta 7o) ¢l Alsto|ct, gt UTAUT2 23S 83t 712 ol JX|gt TAMS Zglsto] cfok
g 2FS E83t AR 7]e48of Het e AR Qo tiRie] A7t Davis et al.(1989)9] 7]a-80
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& (Technology Acceptance Model : TAM)E EtHzZ o]Fo]X]1 QlOom, Rese et al. (2017)
Aole tPgo A72 stuin ALg §8493 ALE Boliol A1ge =0l A(+el FFWAVT UL Wk
0]9] dX Processo]=(Jung et al.,2015), AF0IAE o] =(He et al.,2018), =7]50] o]2(Beck and Crié,
2018)50] vlEg £ A7} ol zojmSiTY.

rlo
)
]
)

22 E87|s+8 24 (UTAUT?)

5871580l &(UTAUT1) QIZF o3 5ol MRe] ZFE] dsto] o|27|7HK] 8719] Ao AL Big & 4
olt}. 7le-8oywof| FF2 UlA| °1i 471R2 AAlstt. AR, /g2t |oi(performance expectancy)=
Teg AT oEMN AR ol =2 S 4 o Ui AFwoloh EA], =27|d(effort expectancy)
+ 7ls= A7 AR & Qe Aol AR, ARRlA YHsocial influence)2 U 78 AlEE0] Lﬂ7} M2
J&2 A & Aojefal Y Agwolt. YK, Fix(facilitating conditions) A2 7]eAME-2 A|HsH]
ImefAERAT) Zh5ojA Qlttal W= AJo|t}. 0]% Venkatesh et al.(2012)2 == %?Pla 80
F(UTAUT2)S A5t &, I|2A =7](hedonic motivation), 7F4&-8&(price value), &¥(habit)g F715t
Aot A, HHFA 57](hedonic motivation)= 7% A Julstt}. &/, 7 8-8(price value) Hlu}
v]-8Zk 170] QIX|H trade-offE 2JUlsit}. AR, S¥Hhabit)2 ¥HEE S50 Q5 7leg ARsAo=
(automatically), Q&=8Hx] Qtal(without conscious) AFRshH= 71 ojojsit}t. UTAUT1ZF UTAUT2= 23o] A
fr]= oA 7 2 Aot Wtk &, UTAUTI1o] AAWEHorganizational contexts)o]] R|&sh ¥HH,
UTAUTZ+= 2¥HAQ1 AB|A} 2H3(consumer use context)ofAQ] 7]=4-8 o522 Alalshy] $fsh 2golch

rﬁ

rlr

“7?

L 49
=

2.3 ME| M (trust)

N

AlR)doll tisiid= Aefslh, AIS thlE, AR sAlVIe & tdsh 2ofollA A7t ojfofd @il JtHKim
et al., 2016 ; Oliveira et al., 2017). ¥yt oz Al2]dg 8|2 BAA0] Aupt WhAlsh 4 QlSX|2t:, H|wA
QPASHHAL =71 Aol HE AR T2 fFE BARRES 7PH0] AIstAt sk Az Aol = st
(Roghanizad and Neufeld, 2015). gt Al2]d2 StAFEO] O AR Y E= 3ol Ozt 57840 701
= 7I8teg W B AR FoE a8cke YA HElz ZYs7]= $HHChang et al., 2013). SHX|9F
ARPdZ Ziget ol QoA w2 A=t QlBolE =4kl ofAle BEAog WolsoXl:= AY(a
universally accepted definition)?} $o0, AlZ|HS EXsH= TUstE v e gl AFfo|cHChang et al.,
2014). o]2igt ol.§ 9] 37} Al=]4] thaldAof 7]Istc}. Chen and Dhillon(2003)2 Al2]4-g 37HK] AHJ
o2 AoEIYTt &, =3 (competence), XA A(integrity), 9](benevolence)o|tt. ==ol2} 32 AP} 117
oAAl &t g AEe e 7Fe/d= Qulsty, Aol Al Al=jduisty gAlsk d5she
ojojgict. Eojelete #lAte) ojolo] Qb 1ol ololg WA At wA] Al AHoE B
212 ojojaitt. ofelat Fh| AL 217t SAolAME e Tl slof glo] AR Alz)o] Ygistel
OJZI5HChen and Dhillon, 2003). o|& HIEC2 Alalwan et al. (2017) 2 28} ¥87Jo] QlojA] Al2]Ad-S
s sl flsll Z1740] =etd =gFoll ojEZ & QA REE= 3 (competence), £175/d(integrity),
(benevolence) o 72 41'g9] Folo 2 7ols}elr.

714280 WHeA AIZAL 271K Ao F3ES njAlch sht= ARR A, shub= AR So|thKim et al.,
2009 : Zhang et al., 2011). AFELQ|=0] FFZ UlR|= Q1o g AR wiet 2 A+ 4% AME A Al
ol 285 T AR $9] A=) o]fl Ziedo] AAAel AFARl g2 e AolA QIXH AlE]

S 7= B AR A AR Afo7t QItHKim et al., 2009).
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oleigh Alzio] il AT MRS S WAZ AR A9 U WA A A9 A WAR AE 38
o} 2o] cjofsbll Ueh}a 9t ol2 Aelstel <& >3ttt ojefst Alzlde 2glo] giqo] ols) 7]aAE
ojof DH %8st J3F3 0jxl= HaYUo] YieiA] QIti{Alalwan et al., 2017 ; Malaquias and Hwang,
2019). &, 7la4g B 49 AN AR SRHarA AR AR o= A+ Fol U=
H*ﬁiuﬂl} (Shareef et al., 2018 ; Sharma and Sharma, 2019 ; A3 2], 2018). 3HH, 7|&80fA AR
2 sz oF Ao 2] o5 S9 ok 2ot ofdl J(2017)= Al2H 34, Y 48 50| A0KE 5
7 AlRgo] dFS TRl o] O] AtE ¥ FE0 9T tRlde Ze AEAeR #ASHI
3 g JfjQl AN Ao

Malaquias and Hwang(2019)2 @} wi7) Al2]Xdoj] ggkg n]xj= Wy & ARS|A :

BAL B+ = TR AAH YA B(-)] F=2 DAL SHTE o] ARl THA] ARgelwof A(+)
o] &S AT A22 ©551990}. Rose et al.(2012)2 22191 A0joA Al2jge grEat A Jof o
Lol dgE she AS ASA A7 Sl ST Kim and Peterson(2017)2 15071 A% A4 =i=
tlef 2ARH Aut Al=]dL ARdHa(oll, ARIE Au|A F2)°F AupAL(of, FuieJd)t Y S she Jlos
TAE IS Paviou (2002, 2003)HA] Al2)/d2 A3gset AubHa (0] 823t o] &, Al&ol& 5)°t fdTdS
gt 7oz etk ®3h 0]gs], FOIF(2019)2 =2 FRIHYH S ALsHHA] 4l2)do] 2EAYZ st ¢
T A0S W AT olet ol AlR]o] 748l Fast Wadols Stst Ao tist o2 obAl ¢l
+ ‘dEioltt

LES A of U A7} A7}
Use intention of Fintech payment Positive effect of trust on
(Y23 9], 2016) use intention
Use intention of internet primary bank Positive effect of trust on
(geX, 94, 2017) use intention

=Yas
Use intention of internet primary bank Positive effect of trust on
(01271, 243, 2019) use intention
Use intention of mobile banking Positive effect of trust on
(Kwateng et al., 2019) use intention

Mediating effect of trust :

Use intention of mobile banking PE FE S FC. HM. HT

(g8t 2019)

and Ul
Use intention of crowd funding Mediating effect of trust :
(HA& <], 2018) PE, EE, SI and Ul
LS

Use intention of NFC service Mediating effect of trust :

(81 9], 2017) PE, EE, SI and Ul

Use intention of automated vehicles Mediating effect of trust :

(Zhang et al., 2019) PE(or Perceived Usefulness) and Ul

Use intention of Chinese unmanned convenience
REH stores
(0193], Fuld, 2019)

Moderating effect of trust :
PE and Ul

PE = Performance Expectancy, EE = Effort Expectancy, SI = Social Influence, FC = Facilitating Conditions, HM = Hedonic
Motivation, HT = Habit, Ul=Use Intention
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B AL AR o84t U AR o]§AIS hgoz AMgolwe] S ulxl: Qe AHS WA
2 Psloch b £ AToINE SYRAR UTAUTI 239 Hat 71, =2 710 2 A58 3
£71 9ol UTAUT29] 32bs) §718 27ksto] 2l =uat 3k ofee) Aai(trus) WAE 271

w10

o A+

)

ox 8 J

AP SUUAE BE AL OPRESE BE A9, ZAULZ B A9 Aol dPRFe 7
gtk A7o) By <2 1> 2o,

o oA ook

Performance
Expectancy
Effort
Expectancy

Social B 3
. -
Influence —_— e,
i —— Use Intention
Facilitating — -

"
|
Conditions | /
N 5\

Hedonic
Motivation

<33 1> Research Model
32 7pdMA™

3.2.1 4 3}7|clj (Performance Expectancy)

’d1}7|t)(Performance Expectancy : PE)= 7]&2 AMSO=A A Ao =32 3

‘g o]tf{Venkatesh et al., 2012). Ae3A+to]] o5t Jalr|t= M2 7]1e9 AHY=E AYsh=t
IS 0]R]= WHaeabyl oK Venkatesh et al., 2003, 2012, 2016). A¥HH2019)= Tuid vi71S AL
1 gl ARgQwo F(+)] IFE At st A= 7]eo] AMle] Aoy dfo] =&o]
RS A =L, M2 7]=o] AHoA =30 Ht= QA0 20H =345 7]aS AMESHY
T 9A] ZobX]A "tHVenkatesh et al., 2003, 2012, 2016). Tk2bA 21t Zo] 7148 AAsHgC)

[ T oL ol 1=
>
o 2 flo rlr

1 FEplOls ARZ & ARELI =9 §(+)9] FerE ojE Aol
3.2.2 -2 7|C}(Effort Expectancy)
7| (Effort Expectancy : EE)= 7122 A A & 9= Aot Venkatesh et al., 2012). =

710 @] 71580l SojA] AFe tlRls

Tof A(+)9] 932 ujXlckal &ttt Venkatesh et al. (2003, 2012, 2016)2 A|23 7]<of st AFE 80|

=
e Mg oEg ol Aol Yrin STk mety chat o] /b WAsC,

HAZNAT H2A H22(3H4T) 5
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P12 w ] ARZ)E AFESIE B4 §32 T1F Hol

3.2.3 Alg|®™ Fgk(Social Influence)

A3 g(Social Influence: SN FH| APSol Wt M2e 7142 A8 T Zolekn Ut Froltt
(Venkatesh et al., 2012). A¥(2019)9] @B} 817] 1 717]¥ X019(2018)9] =2 H oA Alg]A
G} AFgOE Zlol H(+o] FFA Y-S BAslock webd cheut o] Jbe WAslelct.

I143 AR YL ARZIE ARGl (9] Y-S 1)F Zolrh

3.24 £JIxZ(Facilitating Conditions)
%% 527 (Facilitating Conditions : FC)2 A28 7]2AI8-S A|Qs7] 23t QlmatAEdx 7} 2H50A 9
ji

rr ri _||-)|-

T}y W= AroltHVenkatesh et al., 2012). Alalwan et al.(2018)2 TH}2 5]

ol RQINZCE SIRIgE Chee] QoML o WAE Zalslo] Ralg AATL ATLEE J|5t Rujel B

e A% Kim et al.(2018)} E2& A5t 27]8, AQ1Q(2018) AAl [ogt B(+)9] T WAE #H
meb cheat ol Jbue MRSt

TP SFEHE ARV]E AEIE SIS GFS 0)F Hojch

3.25 F 2™ = 7|(Hedonic Motivation)

A =7)(Hedonic Motivation : HM)E= 7|42 AREEH| loja] £4& S 9u|stlVenkatesh et
al., 2012). A 7] HA| AHE% 7|20 AHERIES AUt IS lAle Wadte Zlo] As) A
A ERlE AL Qlth{Venkatesh et al., 2012). /41, 91i%(2017)9] A-told= QIEISI M2 Au]Ao]
et AR oM A F71E %# I AAZITE B2 Aot 4718, A101e(2018), 2utd ZA|E <
5t Wu and Lee(2017)9] 4% #5717t 7129 ARG =o] fofeh I At Al7lso] ki 7=
2 AR Qlo] 2% [ €T 1 7leS ARSI T 9=t HolX]7 Hti(Venkatesh et al., 2003,
2012, 2016).

IS A Fo1 ARIE A8 F(+S] Y3 0lF FHo)

3.2.6 HME|/d(Trust)

Al2]4L =2 (competence), K1 A(integrity), S9](benevolence) 371x]9] Z&to]tHChen and Dhillon,
2003). 2 AtoflM= UTAUT29] & 7ideg Alz]d(trus)iag F7I6I9H 7leag W 4o o+
oA Al SPHSEZA AR A+ FFHAVL A HolWlicHShareef et al, 2018

Sharma and Sharma, 2019 ; Z43 2], 2018).
THEE {IEFE AR & ARELl 0] F(+)FerE 0]E ZojHt.
3.2.7 AF29| & (Use Intention)
Venkatesh et al. (2003, 2012, 2016)2 A}g 92 AH|RIS0] 7142 ARl 7dkoz Ao| seict,

o
ARE QT = AHIAREC 7]SARRO QlojA AME a2 Zsts A QRloz R&AoR agqg a9l
o]tHVenkatesh et al., 2003, 2012, 2016). UTAUT2 232 A} 9x=& E5] AlA| AF238=(use behavior)
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2 Aot REolAlD, obn HuEiA we e 7129 9ol AT BESH] ol2iLnE A8l
Azs) itk AR Abg ot UAl Aol A+ ¥3FE olFICk sticHAlalwan et al., 2018 :

3.2.8 M| MTrust)?] D721} & =Xzt

ol2A i R Ad¥AAoIME dHEQRo] AR SHHAt SHUNE A9 FE AHEE) Aol
of 7 ¥ sl stal 22 AT S|k Atk Aqs0] BAUTH olof & A= ol Hieh B

2 ANl

IpE7 IEYE FEURS] RIS ARG Q£ PSS & FHo)r
THE8 RIE YL SR} AR A SET) EHAE

Iv. dZt

41 AFEA

UEHQ A7E Yslol MBEAS Stk Ol AR AFEAL 2 AR ALGA B SAelZ EEsIr A
BU7E vigez HRAE Pollont eis 5 ASE B84 UTAUT? 298 Jos Sy
S22 7 Q00 Sdg AlQlstal AlR]dE st & 6719 a9l *}Ro}@‘r—} Z, gt 7, =37 %
AR 9% ENA, AYR 57l Adolch FAMaz: AMBOED A8t 393Be
Venkatesh et al.(2012)9] gt=2-2 7|EA 02 AFR3IQICH oyt Al JE,]AJ% M8} 1= xbustol AjLAIsteIct
(Alalwan et. al., 2017 : Slade et. al., 2015). 71’d& SPSS24, AMOS 23 ¥ Process3.32 &8s5iA AA

sfoict.

@2 24 g2

Factors Variables Sources

PE1 I find AR useful in my daily life

PE PE2 Using AR helps me accomplish things more quickly Venkateszhoie é) al.(2012.
PE3 Using AR increases my productivity
EE1 Learning how to use AR is easy for me

- EE2 My interaction with AR is clear and understandable Venkatesh et al (2012,
EE3 I find AR easy to use 2016)
EE4 It is easy for me to become skillful at using AR
SI1 People who are important to me think that I should use AR

S SV People who influence my behavior think that I should use AR Venkates;)leé) al (2012,
SI3 People whose opinions that I value prefer that [ use AR

. FC3 AR is compatible with other technologies I us. Venkatesh et al.(2012,
FC4 I can get help from others when I have difficulties using AR 2016)

HASNAT H2A M22(FH43) 7
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HM1 Using AR is fun
Venkatesh et al. (2012,
HM HM2 Using AR is enjoyable 2016) ;
Kim et al.(2005
HM3 Using AR is very entertaining im et al{ )
TR1 [ believe that AR is trustworthy
Alalwan
I feel assured that legal and technological structures adequately protect et. al., 2017 :
Trust TR2
me from problems on AR Slade
TR3 [ would trust AR to do the service secure et. al., 2015
uUll [ intend to continue using AR in the future.
ul 7] I will always try to use AR in my daily life. Venkatesgofg)al' (2012,
UI3 [ plan to continue to use AR frequently

PE = Performance Expectancy, EE = Effort Expectancy, SI = Social Influence, FC = Facilitating Conditions, HM = Hedonic
Motivation, TR = Trust, Ul = Use Intention.

ot AP 20007} 62.8%, S0Ti7t 37.2%At o]-&dFol e Aol 81%%aL o8l Ae A2 19%
Aok
<& 3> SYAY LA S
AR
Frequency % Accumulated %
male 126 49.8 498
Gender female 127 50.2 100.0
total 253 100.0
20s 159 62.8 62.8
ACE 50s % 372 100.0
total 253 100.0
Graduated High School 5 2.0 2.0
College Student 72 28.5 30.4
Education Graduated College 106 41.9 72.3
Graduate School 70 21.7 100.0
total 253 100.0
not use 205 81.0 81.0
Use Experience use 48 19.0 100.0
total 253 100.0
422 =91y ool 24 5l MY 24
w Aol oA SFHEA JId, =370, Aled 9 B3 23, Y 571 ® AlRda 59
U ARG = =0 tish HFIEI AFEHDdS A Hsll U 2@AS AAIGIH. &9l 2
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Qe A < 40 P FYRFPS WHSIEH, x* = 658.650, df =336, p = .000, x*/df = 1.960,
RMR = .045, RMSEA = .045, GFI = .887, AGFI = .845, NFI = .917, CFI = .9579] 3}& ZH= 2go] =
Hof 2t AYe Alpet S AYE Ag 7IEs S50 Jlo] ARy HEs 28 VEs UEet
(242, 2016). ATETEY ABu 71E2 BERAGMA] 7o, 7ol/gollAl tato] 1.965014, 7 Al
3(CR) 7013, AVE(Ew2AtRE) 501402 A1 QITHREE, 2017). o 7]&0f vjFo] Bts of oA

IS
S AAs7] 98 Cronbach oghs 45t Aap BT 7ojAato
m

rl

(T O ]

o7lo] R ik, 2, 2 g
2 Ueht NEE Qb o2 WHATSE

<E 4> =BUA 99 B4 L A2y B Ay

Construct Variables B CR AV.E Cronbach o

PE3 .939

PE PE2 .899 0.986 0.958 .896
PE1 756
EE4 .853
EE3 .904

EE R 895 0.992 0.970 931
EE1L .866
SI3 .799

S SI2 .953 0.974 0.967 912
SIt .903
FC4 .840

FC T3 503 0.903 0.959 .805
HM3 .959

HM HM2 .933 0.952 0.962 951
HM1 .900
TR3 .662

TR TR2 879 0.924 0.962 .870
TR1 .964
Ul3 .933

Ul Ul2 .956 0.929 0.965 .950
Ul .903

x*/df = 1.960, RMR = .045, RMSEA = .045, GFI = .887, AGFI = .845, NFI = 917, CFI = .957

423 Q17 HEEM

RE IEIE S FC HM TR Ul
PE 918
EE A27%x 941
Sl .581%x .544%x 8565
FC .337%x 512%x 495%x .920
HM .652%x .592%x 572%x .496%x 8875
TR 462 x 494 xx 498 xx A36%x .537%x 8575
Ul 622%x .556%x .649%x .358%x 128%x .539%x Sl

w ABAAPY 0.01 2E0A GOY(YS).

RS A7dsh7] Yot oA 42 AAlsIe 1 Avbes <& 59 ¢t AVE Aleii#Y 59
| ZF aQls o] AR 3A| UERHTh meby fhEeig/do] SEEAHEE S, 2016).
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S0l DAl G EFEIALP) 119, 1zo] 27912 30l2E 05014 Qolstoict. wetA 716 Aol
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Helt FYWAE Yer Hd% 2 oz 2 nFe} A2 Awuw A2t 516 - 426 ) > ARlE 9
(B =.284) > JIICN( B = 126 ) > A B = .119) > =2 ZJT( B = .110 ) wolgick. welA A
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<# 6> A 7HEER 2Aat

Hypothesis path B t p results
H1 PE->UI 126 2.644 .009 supported
H2 EE->UI .110 2.398 .017 supported
H3 SI->Ul 284 5.997 .000 supported
H4 FC->UI -.145 -3.423 .001 not supported
H5 HM->UI 426 8.163 .000 supportedd
H6 TR->UI 119 2.791 .006 supported

R = .804, £74% R* = .640, F = 95.596, P = .000

432 Mz|do| 7z} AH
o7l &5 47sk] sl Hayesu47t 783t Process 3.32 ARESIIL). o] W2 =dHIT B4
2o Ul 2ARYS ARt sHWLet tfEseY] A, sHHa+OividSy
Sk AAlgtct Hlolefe] At 225 7PIsHA] %Al bootstrappingAl 02 ZAME Ho]HE 71X
QRS F/sltt. @A W AlRlhE F7dsto] (M mute] [olidS melsick(Hayes, 2013). Alz]3t
gRoll oJgt uiZfayt 7pd AR 49 eyl AlglaiHConfidence Interval @ CI)9] SEHA(L
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TSR 5, Afold] 0] EAfskH folatn] g ojod, 0o] EASIA] ¢fom o3t Ho2 Hekdic,
Kjolol 00] EXfeIck: 28 240l et ol JFE U8 S5 90 Hel TS 0)E 4E gk
Uo]S2 o] SIS AlHE 4 g Zlo] 7] WRolck UPfaNE BAF Aus <& By ATk PR
(indirect effect)o] LLCI?} ULCIAfolo] 00] ZExJslX] orona mjjgar} 9= Zog BAL9Lh =, Al
2 ot 71T, ol Ik Al 3 SN, A E10 Aol U opleRE o sos
et AR an(direct effect) 94l BF Qoslo2 ) 4% F RRUP] 4L sk o2 P

<@ 7> Aol opfast 24 At

Effect SE t P LLCI ULCI Results
total effect 621 .044 14.172 .000 535 707
PE direct effect A73 .046 10.259 .000 382 564 supported
(partial)
indirect effect .148 .032 - - .090 217
total effect 572 .048 11.913 .000 477 .666
EE direct effect 394 051 7.652 .000 292 495 supported
(partial)
indirect effect 178 .037 - - .109 254
total effect 627 .041 15.216 .000 546 .708
gl direct effect 489 .045 10.865 .000 .400 577 supported
(partial)
indirect effect .138 .030 - - .080 .200
total effect .364 .053 6.842 .000 .259 468
FC direct effect 154 .053 2.931 .004 .051 .258 supported
(partial)
indirect effect .209 .041 - - 135 .293
total effect .703 .037 18.963 .000 .630 776
HM direct effect .595 .043 13.989 .000 512 679 supported
(partial)
indirect effect .108 .029 - - .055 .169

B AolA] mvisR =g AR W A
A 7P7 AlEPde 5YHAet ARV|E ARQE 7F
W AP RNEO BE 5 AFAQ AU PR AMUIA UIX] V& Algo2 Rl ZA T Al AEE 24
ot 835, Yopt MulAY 7| Alg 71H0] ARHARL Ao o] 277K A&A R AlR)d &W Y §A1E
A3 =2jo] @t 7oz AtgH)

433 Me|dol =™zt A%

273 ants A7) sl Hayeswa7t 78S Process 3.35 AR&SIGITE o] Ui 53H4aet 28HS
o] 4= A R HFER 45, o] H= AHggo] ROt B¢ £ 3Pt e Aow wuiith
(Hayes, 2013). T2tA] 2 Loz 9J9} 742 vfog Ats AhQalo] QoA oj=a B Aut2 A5t
ot A4t w25 7S] %l bootstrapping§Alo.2 ZARH HO[EE VIAAL THA] FH QAMS 275t
ot QAF & AlRhe FAste e fo)ide mofstiti(Hayes, 2013). 2dauts AR Aik=
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Path coeff t LLCL ULCL statistics Result
PE —UI PE+TR .049 1.203 -.031 128 not supported
EE —UI EE+TR .028 .656 -.056 112 not supported
SI —UI SI*TR .019 494 -.056 .093 not supported
FC —UI FC+TR .030 701 -.055 .116 not supported
constant 3.212 92.089 3.144 3.281
AR?=
HM .629 14.261 .542 716 .009 supported
HM —UI =
TR .235 4.729 137 .333 6.801
P=.010
HM*TR .093 2.608 .023 .163
V.24 E
51 872 2%
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5, 2SR sto] 7S AT Ay et 2tk Adaid, =271, ARIA g A 571, AlE
ge Mg =] (o GIFS DAL Y, FUEALS SAKOR §oat Aoz Uehdor} Wil B(-)
2 4ot 717F Holth fojst @4 & 9T A= AHA 571 > ARA FF > 4 71d > ARV sk

2 7o) 2ololch R ALEAl SUY Al WAL SUNLRA ol§lE] So3 B+ FFL UA
on, 1 JPHe WYA 71 AsH I A o) cholgirt. AW, AL WAL st} A
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52 =9| 3 AlAHY
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Roles of Trust in Technology Acceptance
of Augmented Reality

Chung, Byoung-gyul)
Abstract

Various studies have been conducted on factors influencing the adoption of new technologies. In particular, the
factors influencing customers' acceptance of new technologies that emerged along with the arrival of the 4th
Industrial Revolution. Theoretical models are mainly based on the technology acceptance model (TAM) or Extended
Unified Theory of Acceptance and Use of Technology : UTAUT2). However, there are no trust variables in these
models. In this study, we added trust variable and tested augmented reality(AR). Three types - trust as an
independent variable, as a mediating variable, and as a moderating variable - were analyzed statistically. As a
result, trust was most explanatory when viewed as a mediating variable between independent variables and intention
to use. In theory, it has been shown that trust acts as a mediating effect. In practice, trust is most important in

accepting new technologies, so it is important to prioritize trust.

Keywords: New Technology Acceptance, TAM, UTAUT2, Trust, Mediating Effect
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