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Abstract The diffusion of smart media based on Internet has brought great changes on existing media business model.
This changes also affect the core competence of jobs in media industry. This study performed two focus group interviews
among professionals in media industry. The interviews examined the changes that media professionals recognize in the
field and requirement changes to meet the job core competence. The interviews also examined the media education
method in university that can respond to the changes in the media industry. Breaking away from the classical theory
oriented education, university should develop the curriculum that can support competence required in the media industry.
Media education in university should focus on fostering problem solving ability that can work regarding various issues
in new media environment.
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Fig. 1. Media value chain in smart media era
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Fig. 2. Job competence required in media field
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