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Abstract The purpose of this study is to analyze the difference of scalp and hair care behaviors according to DiSC
behaviors of beauty consumer. For the study, 251 questionnaires were analyzed using the SPSS v.18.0 statistical
package program. First, there was statistically significant difference in psychological stability, favorable image, and
maintaining state of scalp and hair management according to DiSC behavior type. In case of Shin Jung - hyung
(C), psychological stability, Positive images, and maintaining good condition. Second, DiSC and hair management
behaviors according to DiSC behaviors showed statistically significant difference in state cognition management and
product use management. In the case of cognition type (C) and social type (I) Product use management. The results
of this study suggest that hair management awareness and behavior, which is dependent on DiSC behaviors of
consumers, are provided as basic data for corporate marketing strategy.
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Table 1. The General Characteristics of the Subjects

Section Frequency (N) Perc((:,/r;tage
man 105 418
gender
Woman 146 582
student 175 69.7
housewife 26 104
job Profession 1 4.4
Office work 17 6.8
Sales, Service 22 8.8
Less than 500,000 97 86
won
Less Fhan 50 710 7 283
million won
Monthly income| Less Fhan 100-150 30 120
million won
Less than 150-200 %6 104
yuan
Over 2 million won 27 10.8
Normal scalp 98 39.0
Dry scalp 4 16.3
Scalp condition Qily scalp 77 30.7
Sensitive scalp 25 10.0
Dandruff scalp 10 4.0
) . Natural hair 63 251
Hair condition Permalink 74 295
(Multiple ) »
responses) | Dyeing / Decolorizing 138 550
Hair :
1-2 months 63 25.1
) 3-4 months 67 267
Dyeing and 5-6 months % 183
perm cycle
7-8 months 12 48
More than 9 months 63 251
Frgquent ?a“* 118 470
discoloration
Major Hair Frequent Firm 33 13.1
Damage Use hot air balloon 77 07
(Multiple (iron or magic) ’
responses) Hair care habits 57 227
Styling Products 1 4.4
UV-rays 37 14.7
total 251 100.0
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Table 2. DiSC behavior type
DICS behavior type
division D | i S c x
(Domina | (inducem| (Submiss | (Complia| ()
nce) ent) ion) nce)
man 21 23 52 9
(20.0) 219 (49.5) 86 |14.155"
gender
Woman 22 55 45 24 (003
(15.1) 37.7) (30.8) (16.4)
student 25 59 67 24
(14.3 (337) (38.3) (137)
housewife | 9(34.6) | 6(23.1) | 9(346) | 27.7) !
job Profession 19.1) | 2(182) | 5455 | 3(27.3) (5132)6
Office work | 2(11.8) | 6353) | 96529 | 00 |
Sales,
Senvice 6(27.3) | 5@27) | 7(31.8) | 4(182)
Less than 12 28 49 8
500,000 won| (12.4) (289 (50.5) 82
Lfi%tmoio 13 2 19 17
(18.3) (31.0 (26.8) (239
won
Monthly Lfgg;gg” 5 13 8 4 | 20w
income - (16.7) 433 (267) (133 (.037)
million won
Lf;gﬁ;%%” 7 6 1 2
- (26.9) (23.1) @23 77
million won
Over 2 6 9 10 2
milion won | (222) | (333 | (37.0) (74)
Normal scal 14 * 8 13
Pl (143 | @7 | @88 | (133
Dry scal 9 12 18 2
VSEP 200 | 203 | @39 | @9
Scalp Ol scal 16 18 32 1 13.020
condition y P (20.8) (23.4) 41.6) (14.3 (.368)
Sensitive 2 10 7 6
scalp 8.0) (40.0) (28.0) (24.0)
Dandift | 5000) | 5600) | 22000 | 1(100)
scalp
6 21 21 15
Famots| o5 | 3 | @3 | 239
13 22 27 5
DVe'gg Samots| oy | @e | w3 | 75 -
an y
10 12 16 8
Ejgg Semonths | o7 | o) | e | (74 | P
7-8 months | 2(167) | 3(25.0) | 6(50.0) 1(8.3)
More than 9 12 20 27 4
months (19.0 (31.7) @29 6.3)
otal 43 78 97 33
(17.1) (31.1) (38.6) (13.1)
"p<.05, "p<.01
4.3 B34 B A=A HE
4.3.1 PR Q1o digh 2w AS
3 - mae) oldel g B 2 A A%
A= Table 3% 2t} 79 - By Q1A digh &

1(21.955%)2 ‘“Agld e, 2912(1588%)E ‘T4
olm =], &1l 314221‘%)t ‘wrkEE] ME Q9]

ik 2900 040 o) RRAAAE 5
GRFHA, AFE S 07 o) Fo = el AF 3 gl
B ro et

Table 3. Verification of validity and reliability of
hair management recognition behavior

ingredient

High

question Psycho positive codt
logical image | Manage Stay
stability 9 ment | healthy

preferred

2. | am more relieved to receive it from
scalp and hair care room than to do| .844 | -.039| 005 | .116
scalp and hair care at home.

6. When | go out, it is safe to use scalp
protection product (tonic, essence).

4. | am more reliable than the products |
bought at department store, scalp| .690 | .007 | .184 | .106
hair, hair care products, and so on.

1. | am psychologically stabilized after |
clean my shampoo.

3. | am psychologically stable when | use
good shampoo or nutrients on my| 641 | 227 | 073 | .153
scalp and hair.

5. When | get hair loss, | get more stable
when | get treatment in the| 641 | 287 | 074 | -.103
management room.

8. | think that rich hair can give more favor
to the other.

7. | think that shiny and healthy hair can
gve a favorable image to| .178 | 848 | 005 | .068
interpersonal relationships.

9. | think it is polite to keep your hair
clean.

14. | tend to do expensive scalp and hair
care even if it gets a bit crowded for| .088 | .05 | 861 | .070
the image.

13. | think that the more expensive the
scalp and hair care room, the better| .179 | -.050 | .750 | .069
the management room.

12. | am wiling to purchase a healthy
scalp, an expensive scalp and hair| .119 | 283 | 736 | .049
product for my hair.

16. | think that shampooing every day is
good for scalp and hair.

15. | think that if my scalp is healthy, my
hair will become stronger and easier| .115 | 230 | 213 | .805

713 | 081 | 75 | -124

660 | 035 | .082 | .388

022 | 875 | 023 | .09

128 | 667 | 129 | 191

069 | .108 | 014 | .862

to manage.
Eigenvalue 3.074 | 2.224 | 1.991 | 1.678
Cumulative explanation(%) 21.955|37.840| 52.061 |64.048
Reliability 813 | 769 | 723 | .724
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Table 4. Verification of validity and reliability of
hair management practice behavior

ingredient

State
, Product | Continu
question awaren

use ous
ess

care | care
care

2. When shampooing, do not rub hair between
each other.

3. | am psychologically stable when | use good
shampoo or nutrients on my scalp and| .704 264 213
hair.

5. When | get hair loss, | get more stable
when | get treatment in the management| .702 038 057
room.

8. | think that rich hair can give more favor to
the other.

7. | think that shiny and healthy hair can give
a favorable image to interpersonal| .640 382 191
relationships.

9. | think it is polite to keep your hair clean.| .207 833 153

14. | tend to do expensive scalp and hair care
even if it gets a bit crowded for the| .108 831 042
image.

13. | think that the more expensive the scalp
and hair care room, the better the| .176 798 .165
management room.

12. | am wiling to purchase a healthy scalp,
an expensive scalp and hair product for| .156 090 883
my hair.

16. | think that shampooing every day is good
for scalp and hair.

79 | -009 | .049

104 | 187 | 875
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Table 5. DiSC Behavioral awareness behaviors
according to behavior type
Behavioral awareness behaviors
Psychologi |  positive Stay total

division cal stabiity|  image healthy

M| S| M |SDf M|SD| M |SD

Dominance (D)]328%] 673 | 413" | .630] 3:28°| 833] 328°| 409
DICS | inducement(l) | 33| .779 | 426® | 54| 3.38°| 986 | 3.37%| 518
begfw Submission(S) | 3.46%| 675 | 4.11° | .740| 3.44°| 838 340°| 517
type | Compliance(C) | 376°| 721 | 4.45° | 606| 3.89°| 882 | 3.66°| 450
3569(015) | 2672/(048) |3525'016)|3.835(.010)

total 342 ‘ 25| 421 ‘ 662 3.46‘ 888 3.40‘ 510

F-value(p)

p<.05
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Table 6. DiSC Behavioral Differences in Behavioral

Treatment Behavior

15. | think that if my scalp is healthy, my hair
will become stronger and easier to| 2.600 | 2.359 | 1.688
manage.

Eigenvalue 26,002 23590 |16.877
Cumulative explanation(%) 787 | 814 | 767

4.4 7Vl HF
441 744 1 45
DiSC 3553l wte} Ty - mate] e xjo]
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[} 3 s

¢

Hair Care Practice Behavior

State
- Product use total
division awareness
care
care

M SD M | SD M | SD

Hair | Dominance (D) | 294* | 706 | 270° | 1.152 | 271* | 659

manage | inducement() | 338> | 792 | 340°°| 1317 | 315° | 740

ment | submission(S) | 3.18% | 767 | 312% | 1203 | 295% | 718
)

awarene
ss Compliance(C) | 3.82° | .777 | 369 | 1222 | 348" | 737

behavior|  F-valuelp) | 9:3517(000) | 4913002 | 8298"(000)
total 320 | a4 | 321 [ 1263] 304 | 749
“p<.01, “p<.001
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