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Abstract

The purpose of this study is to investigate the effects of six factors (accuracy, perceived
usefulness, perceived ease of use, security, instant accessibility, and ease of use) on re-use
intention; and then to help to establish future marketing strategy. In order to achieve the
study’s objectives, this study conducted an online questionnaire on the Internet, Wenjuanxing.
The total of 270 copies through APP-Wechat (Wicket), and 245 were used for analysis. For
statistical processing, SPSS22.0 is used to analyze the influence relationship amongst factors
for mobile tourism information service, a variety of analysis, such as factor analysis,
reliability analysis, mass regression analysis, simple regression analysis were employed. The
results of this study are summarized as follows. As a result of analyzing the factors affecting
the satisfaction of consumers using chinese Ctrip mobile app , the perceived usefulness and
perceived ease of use of mobile tourism information service attributes have a significant effect
on user satisfaction. The accuracy of mobile information service were found to have no
significant effect on satisfaction. The security, immediacy of access, and usability of the
payment service of mobile APP were found to have a significant effect on satisfaction. And
customer satisfaction has a significant effect on re-use intention.
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Fig. 1. Research Model
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Constructs

Definition

References

Perceived Value of
Sharing Economy

Attitude

Subjective Norm

Positive Anticipated
Emotion

Negative
Anticipated Emotion

Desire

Behavioral Intention

Perception of share value and create shared
value by sharing and consuming tangible and
intangible resources

A belief that includes positive and negative
assessments of sharing services

Perception of social pressure from people to
use sharing services

Positive emotions that you experience when
thinking about sharing services

Negative emotions that you experience when
thinking about sharing services

Emotional state in using sharing services

Intentions to use products and services in the
future

Albinsson & Perera(2012);
Bardhi & Eckhardt(2012);
Galbreth et. al.(2012)

Ajzen(1991); Fishbein &
Ajzen(1975)

Ajzen(1991); Fishbein &
Ajzen(1975)

Perugini & Bagozzi(2001);
Taylor(2007)

Perugini & Bagozzi(2001);
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Perugini & Bagozzi(2001);
Taylor(2007)

Perugini & Bagozzi(2001);
Taylor(2007)
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Table 2. Results of Factor Analysis

Factor and items Loading Elgen Varianc  Cronbach

Value e(%) 's alpha
Provide the latest tourist information 722
Accuracy Get reliable tourist information .826 1.049 10.494 J1
Provide accurate tourist information .819
Perceived Save travel time .836
U:;?j:’:/eess Efficiently tour 840 1799  17.991 857
Be useful for travel .802
Perceived It is easy to use .544
erceive :
Ease of It's easy enough to search .798 4191 41.912 830
Use How to use Easy to learn .888
It is clear to use 872
KMO= .815, Bartlett's test= 1094.879(p-value <.001)
Safe and thoughtful from hacking 901
| think that transaction information is not
leaked 893
it 1.621 18. .882
Security | do not think there will be any 6 8.008 88
information leakage that could save 822
money
Payment is easy to use .929
Use You can make payments quickl 911
Convenienc u can payments quicly ' 4719 52436 925
It is easier than existing Internet
e 757
payment method
You can use the city services in real
time 902
Instant - n
Connectivity You can use the service at any time 879 1.110 12.329 .865
You can use the City Office service from 732
anywhere ’
KMO= .820, Bartlett's test= 1598.453(p-value <.001)
Overall satisfaction with the city 912
| think it is a good experience to visit
the city 891
Satisfaction It is a wise choice to use poetry 820 2844 71104 858
| thought | did well when | decided to
) 739
use the city
"KMO= .757, Bartlett's test= 518.377(p-value <.001)
Next time | use this APP .936
We will choose this APP 918
Intention to | would like to recommend the city to 914 3.959 81.467 923
Reuse others
| will tell other people positively about 839
this APP '
KMO= .827, Bartlett's test= 792.854(p-value <.001)
S Hof AL Qlek ear AlEe A A o] @l glo] ZH7r 936, 918, 914,
= HW Cronbach's Alpha o] .858% 3= L8395 LEptom, AL{-A) 7} 3,2595 1.001%

o AR Qe leR et Aol8-e) o uehdal, a9 el F 24t
T N ol A olgoE=E sk & 81.4670Ick, KMOgR 8272 LEhygton,
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BardettQJ TEA HA IAFTOIART 792,854,

L0)2=20] 00002 QOlEA ] AT B
o] Z3 9 Ao]-8-2]x£2]  Cronbach's
Alpha Fro] 9230=% =2 AFxgE dugl
4 et

3. 7HAAS

= o !
=, A olgolme] M 4% BAS ok
T4 (Multipe Regression Analysis)2 5]
otopwgic}, 714 Anke the (Table 3) 7} 2
o}, =40l St Aol mube s
s 4de] geby, A2 984, A2
olgo] wme] o)1t QUL LAsC

S

J
-

ofr

AL HH HA o] Qoko|x =E A
AAg(Adjusted RY)7} 3,192 = Hugo]

31.9%0|3L 3| HALS & Awst 2= o} 1z
3L ERIKES(D-W)gko] 1.9272 20f 71719 %+

Table 3. Results of Regression Testing

apo] Al sEE Aog vehgth Bk
BARES AvR, FEAEke] 39012003 &
oJskg0] 0010]0]A] ujo- 905t Hoa e}

”D} T1ejar 3 Ae] fofRhes HER =
9] Aol frofehA] A, S
*‘ﬂﬁ“u Jﬁ%ﬁ}ﬁl#—b 0590131 HolgkE
PZho] 2082 8042 05K} HolAl ‘At
*é’% 7|Z}E]ofof ok‘iitk A|7vE 78749 #
G 1410]aL fojgEo] L0308 -9
T 050014 f-ofgt o' ekt x7bE
510]*‘4 EFESHAIETE 4690]a1 -0lEkE o]
00% o5k duks et
WSS SEWR Skl HHE AA| A 4]
& EAS ks 37 89S SHHSeR g
sl el Areo] 64.9%( R'=.649)0|aL F
Zrol 150.131(p=.000)2.2 SoJgt Ao 1}
Epieh, MO 23 AIS=(B8 )7F 0.213, t
Zrol 4.988(p=.000)0]1L o] g-HAJ> EEI]
AAGB )7} 162, tgFo] 3.464(p=.001)0|H],
AL =2 9AB )7 588 thke] 12,240

JP

o standardi
Dependent Independent MIGSEIEE 2] zation t Toler VIF
Variable Variable Standard P ance
B o B
Deviation
Constant 919 .296 - 3.100 .002 - -
Accuracy .062 .059 .057 1.042 .298 922 1.084
Satisfaction ~ Fereeved - 4aq 061 141 2181 030" 671 1489
Usefulness
Perceived 551 074 469 7472 000" 710  1.409
Ease of Use
R2=572 (Adjusted R?=.319), F= 39.012, p=.000, Durbin-Watson=1.7927
Constant 444 .180 2.469 .014 - -
Security 215 043 213 4.988 .000*** 799 1.251
Satisfaction Use 164 047 162 3464 001" 667  1.500
Convenience
Instant 527 043 588 12240  .000** 629  1.589
Connectivity
R2=.808 (Adjusted R?=.649), F= 150.130, p=.000, Durbin-Watson=2.006
Intention to Constant 195 113 - 1.721 .086 - -
Reuse Satisfaction 957 .029 903 32.37 .000***  1.000 1.000

R?=.903 (Adjusted R*=.815), F= 150.130, p=.000, Durbin-Watson=1.929

*p<.05, **p<.01, ***p<.001
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Table 4. Results of Statistical Hypothesis Testing
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Hypothesis Results
H1-1 Rejected
H1-2 Accepted
H1-3 Accepted
H2-1 Accepted
H2-2 Accepted
H2-3 Accepted

H3 Accepted

(p=.000)°.& Uyepgct,

apl AR A A0] &4 Heob, o] 8]
3, AEPE el fofRt R miAl=
o Uepsith §o)4=zo] p(.01e]sk =
2 FoldS Hort Eel AAAEA &4
A &5 ==

mapel 4
A4S oF AHHE QAT

Aol K O] Wk e = Af o]-8-0] o] ¥t
AE dotir] Qo wed]HtAlE AAIskS]
o}, AAFel 3ol 81.4%
(R°=0.814), o]of| tfgt f2je-&o] p=.000, F
7ro] 150.1309% Ureldt), o] Aul= iy vt
Zr= A o]gokef folgt JEkS w|x|=
Ao g HZE5HT)E = Aol dorE o5
Lol FAH Folst ﬁjq—t To] 32.370]3).0.

o] BHEo] .00 H-0l4E p(.001ef A A
olgojzo| LA Awe 4~ Q)

TPAS Adtel digt HEATE o
(Table 4)9} 7] AwlstAc),

V. AE 9 AAR

= QoA AR Ve itdE BEYR &
= Aol me ISR E AR A L4 AS)
A A7k 584, A7k folad, W AR A

M G4 oM, olgueEld, BaEAS Ab
$AREe] o] of| RS FAE 47
Sl ALgALE] YRR ool u]x)
e TSR AL BAHOR WAL,
Aol e, F3 Ao Wikl
ARG AHIRHES) B n]X]t T A9l
sujel PR A SA0] A2kel G5
A, A7kl ool AEAO] W] o]
b kg mas Aom Uet), st
71& A4-ATKim et al,, 2017, Kim,
Ju-Yeon and Kyung-Mo Ahn, 2012; Kim
Kyoung-Kyu, Ryoo Sung-Yul and Lee Ho,
2015; Lee et al,, 2010)°f H-&alar, £3] A
7hel o)At A|7hel f-8A4do] TR A2
§ olge] Fad Agaclow tepith 5
Ak APA-HKim et al., 2017)= AR
Arlzo] FeHde Alg s Aol tis Al
BARE0l ks et AlFE ok wie
of AR AulA F8e] S8k gloj2kal A
AR, & AtollA = FAIM R F25HA]
e AL =FERIT o2Rt A= &

Ao WEpd o] g A AH|20) AEHo]
e ¥R S4of vls AekshA] vt

sEshohal shAE 4 glom, AojRo] mul

i

fr

flo

o o

rr

ole] Aol HFS olv] §l8) gom
AgA 0w ARl PR Qe =g
sl gEbAQl WARRE Agsher] el

— jS o
ZIp-of & Zle Kot o, & A
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© o= Aellde ﬁXHHHli &0 ARA
REEIeo]| froleh FEHAVE Ase A
I VAR=IE Oé}oﬂL}(Crook et al., 2008;

Croom, 2001; Fynes et al., 2004). 71 &
S4o] 71 e fRrele] Qls Aom U
ot AMGAFEL AloH mukele] A
432 Bojo] AR AAILE MRS

7he Aom molu], QA i 1)
, ol g e AR Wl H(+H)e] FFF
& Uik AOR et oo 3
AR o] Gl AMgAO) Tk
2 Aolgolzef FH)e] = vl
A Aow e, wEwi Aolgolw
7ho] Tl et 7| Eale] AulE sl
tH(Crook et al., 2008; Croom, 2001; Fynes

=,

—r‘

4

et al,, 2004).
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