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Exploring Self-Presentation Behaviors in SNS :
Focusing on Personal Characteristics and Social Influences

Yun Ji Moon™ - Hyemi Um™

Abstract

This study aims to investigate the usage patterns of users in Social Network Services (SNS) where
iS an upsurge. Specifically, the paper considers the reason why young people more and more prefer online
(or mobile) SNS activities rather than offline face-to-face social relationship. Furthermore, the drivers
which affect SNS usages are considered from users’ personal characteristics and social influences. User’s
personal characteristics include their personalities (extraversion and introversion), narcissism, and life
satisfaction. Social influences involve subjective norm, visibility, and image. Affected by personal and social
factors in SNS, users intend to show positive self-presentation, which refers to a behavior to selectively
expose his/her goodness to others. As one of the most influential drivers affecting SNS usage, the positive
self-representation has an effect on the level of SNS usage. Thus, this paper suggests the hypothesized
research model focusing on positive self-representation in the relationship among personal characteristics,
social influence, and user’s behavior in SNS. Empirical data analysis with 100 questionnaires suggests that
all hypotheses were adopted except for the effect of visibility among social influence factors on positive
self-representation.
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Moore and Benbasat[1991]9] SA =5 &85}
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BEE FES HolFE & 7 Axen 44
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=4 % 2 tHMoore and Benbasat, 191]. th2-2. 2
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t}’g= g0 2 Hughes et al.[2012]¢] =4
o 2Ase] & ¢ Baow =459
0E 595 FHEd gsiA = “Urh
T3 AR =0 A Fhe vE Al A &Y
3 ekE w22 Gruen et al[2006]2] =74
TS TS T 3 £Fdor SAHEU
o]¢} 7o Fgog B oAfoA] AAH
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A7

FE Fore] FXE Avnd FA(4R%)o] o
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2= 204 1] who] 18%, 21~30417F 82% = A
Qlo] B n &S AA|tal U} AFEAES] <

Table 1> Demographic Data of Respondents

Classification Frequency  Percentage

(#) (%)
Gender
mail 48 480
femail 52 52.0
100 100.0
Age
20 or younger 18 18.0
21~30 yrs 82 82.0
100 100.0
Internet literacy
Very poor 1 1.0
poor 10 10.0
normal 35 35.0
good 40 40.0
very good 14 14.0
100 100.0
SNS Using levels
very poor 3 3.0
poor 13 13.0
normal 41 41.0
good 33 33.0
very good 10 10.0
100 100.0
Average period of SNS use
6 months or less 7 70
6~1 yrs 3 3.0
1~2 yrs 6 6.0
2~3 yrs 16 16.0
3~4 yrs 15 15.0
4 yrs or more 53 53.0
100 100.0

Average number of SNS use
1 more than 1 time per a day

83
1 time per 2~3 days 2 2.0
1 time per 4~6 days 6 6.0
1 time per a week 3 3.0
2~3 times per a month 6 6.0

100 100.0

Average time of SNS use

1 hrs or less 13 13.0
1~2 hrs 18 18.0
2~3 hrs 27 270
3~4 hrs 21 21.0
4~5 hrs 9 9.0
5~6 hrs 6 6.0
6 hrs or longer 6 6.0

100 100.0

Bl fr%% 47 o) 4ol M A9 40%S AFA Bkl
o]}, SNS 52 3H 7} 41%=
7 ¥t SNSe| Hi o] §7]7He
’do] 53%= 71 =okomn Wt o] 831
2 19 13] o]4fo] 82%0]a HFiF o] A FHS
2~3A17k mluko] 27% 2 =& w&S AA

?‘é
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5. 41 A}

AT AT ATEYS S8
& SPSS 21.0 ¥4 7 SmartPLS 2.0 M7 ©]
st el A ZF 24 (multi-step process) 3

ol-gatitt. A WA dAdAM = AN
ST Aot g Hdes A% 4
(measurement model) 750] o] F %11,
HA GAA = & A9 FREYNA AA]
7RO tigk A5l AAHAY MEASTE
& F2EY A A= Smart PLS 3.00149]
1500 F-E X~ E #(bootstrap) HAS £ T3
kel EAA fFods ATHeR AFsdn
[Thatcher and Perrewe, 2002]. t}2 <Table 2>
v ST g 714 FA " (descriptive

statistics) ] t}.

¢

.
3

N o

ng
o ot 41t & rE oo Ho

51 E™ 24 (Measurement Model) 24 Az}

[e)

A (reliahility) 3
7holl 9lo] A wked 2] F(reflective items) & ©]F0]
20 F8NEe] A, 2 3 dEE AN
(construct)oll W3t z}2+2] A A X (loading) & =
AbgHEE, o] = o] &3k AU e e

of thumb)2 0.7 o]’Folvt Ak3] 8te A= 0.6 ©
A% 715 3HChin, 1968). ¥ AT9] 3% 874
TANE B AZE7E 0787 o] o2 AlZETt
oatttar Ade 4= vk ve o' WA dvkd
(internal consistency)< Fornell and Larcker(1981)
7} Cronbach a9} AR A2 ket §H4d 4l
] HEF o] &3t ol FRYAA Ko
A TAMNE F(construct-level)oll gk A2 A
S AT A oz JEL 07 ool
Cronbach a 7|52 ¢} GA8HAl A}3] 8ol A =
06 oS Aget 7oz o B Ao
ANEE BE 080 oo & HA|F o A E
7b vkl 7 TH(<Table 3> 3Hx).
et o 2 g B3 AFS 918 Fornell
and Larcker[1981]7} #l|QF8t AVE(average vari-
ance extracted) #t< ©]&3l9th AVEE &dd
oA stutel FANE I 1 SAAR FHEHE
It Akl AVE ol shvbel A7 3 v
TR NEE 2 FHshe BAkEn o Aok gt
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<Table 2> Descriptive Statistics

MIN MAX MEAN Std. Deviation
Extraversion 2.00 5.00 3.68 0.73
Narcissism 1.25 5.00 2.84 0.69
Subjective norm 1.00 5.00 2.76 0.74
Image 1.00 5.00 2.31 0.93
Visibility 2.33 5.00 4.22 0.72
Positive self-presentation 1.63 5.00 3.37 0.60
SNS Usage 1.00 4.67 2.48 0.88
WOM 1.00 5.00 3.10 1.11
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(Table 3) Reliability and Validity

item | standardized loading | t-value | Cronbach’s alpha | composite reliability | R-square | AVE
1 0.805 18.493
2 0.797 14.546
Extraversion 3 0.700 7.991 0.834 0.882 - 0.600
4 0.792 10.929
5 0.774 11.747
1 0.771 13.424
2 0.703 8.981
.. 3 0.817 17.421 -
Narcissism 1 0,766 1079 0.841 0.882 - 0.557
5 0.649 7.769
6 0.760 10.838
N 1 0.952 17.106
Subjective norm 7 0.951 14503 0.898 0.952 0.908
1 0.932 8.039
Image 2 0.927 9.016 0.883 0.927 - 0.809
3 0.837 5.850
1 0.905 18.804
Visibility 2 0.908 18.781 0.909 0.942 - 0.845
3 0.944 15.789
1 0.720 11.371
Positive 2 0'78% 214
self-presentation 3 0.555 21.735 0.787 0.856 0.404 0.548
4 0.824 14.119
5 0.791 14.948
1 0.743 24.933
2 0.827 11.207
3 0.814 12.906 _ _
SNS Usage 1 0730 4701 0.875 0.905 0.216 0.615
5 0.754 20.083
6 0.833 15.19
1 0.842 15.801
WOM 2 0.937 18.765 0.803 0.880 0.308 0.712
3 0.742 9.4230
(Table 4 Discriminant Validity
EXtSrf)\I/]er Narcissism Seliagzensen Sﬁgfﬁt I?slj; WOM Image Visibility
Extraversion 0.774
Narcissism 0.470™ 0.746
Subjective norm | -0.476" 0477 0.740
Image 0.166" 0.226 0.387" 0.953
Visihility -0.230" 0.161 0.464™ 0.497" 0.784
self-present 0.318" 0.143 0.311™" 0.231" 0.555™ 0.844
SNS Usage 0.228" 0.050 0.217" 0.025 0.122 0.081 0.900
WOM 0.180 0.215" 0.318" 0.664" 0.566"" 0.178 -0.133 0.919

Diagonal value : AVE(Square root of the average variance extracted), Off-diagonal value : Correlation coefficients.
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(Table 5) Results of Hypotheses Testing

2

BE R* path coefficient t-value result
HI1. extraversion — self-present -1.962 -1.962" supported
H2. narcissism — self-present 2.398 2.308™ supported
H3.1 subjective norm — self-present 0.554 2.365 2.469™ supported
H3.2 image — self-present 1.776 1.776" supported
H3.3. visibility — self-present 0.876 0.876™ rejected
H4. self-present — SNS usage 0.308 5.628 5628 supported
H5. SNSusage — WOM 0.369 9.421 9.421™" supported
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