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Abstract

This study is to understand the inner psychological state of consumers who pursue a retail therapy effect

through fashion product shopping. Qualitative research on the whole process from the point of time of oc-

currence of shopping motivation to the end of shopping motivation was performed. The researcher became

a virtual shopping partner during shopping and conducted a natural conversation interview using a mobile

instant messenger program (Kakao Talk). After shopping, participants were asked to write a diary on that

day. Collected data were analyzed by applying the grounded theory approach suggested by Strauss and Cor-

bin (1998). Casual Condition, represented everyday stress and Contextual Condition indicated the self-heal-

ing consumption trend. Main Phenomena showed a mood change during the fashion shopping process. The

sense of emancipation from the place, the satisfaction from the maintenance of social relations, and the sense

of accomplishment through purchases were revealed. Intervening Condition showed the consideration in the

process of shopping for fashion products, such as providing a try-on experience, price promotion, and inv-

olvement of a companion. Action - Interaction Strategy was the shopping behavior for the positive emotion

increase and negative emotion decrease. Consequence represented a retail therapy in shopping for fashion

products.
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Table 2. Process and method of research

Steps Vi qf Methods Contents
observation
Quantitative research An online questilonnam? con.talnmg job satisfaction, shopping orientation,
1 ste Pre-purchase and demographic questions is sent to respondents. The researchers make
P phase . . . contact with the subjects through the mobile messenger from the point of
Online questionnaire method | . A ..

time of the motivation to visit the store.
litati h @D The researcher observes and interviews participants through communica-
Purchase Qualitative researc tion using mobile instant messenger (Kakao Talk). The subject can com-
o step . . .. municate participant's emotional or behavioral changes in real time to the

phase Interview with participant . . .
- researcher. Share photos and video material as well as simple conversa-
observation .
tions.

Qualitative research @ By recording the subjects' daily experiences they have experienced during
rd Post-purchase . . )
3" step hase the day, they have collected everyday psychological, behavioral experi-

P Diary method ences and changes that are difficult to obtain through experiments.
A paradigm based on grounded theory approach
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categories)Z U012 Th(Strauss & Corbin, 1998). 257
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ke o m =EE T SA 7 2 whet 2
SHHTER AAAT]= A loltt. o] AR S B3 &
Fe Ndslstal =8t AAE A Estal 24 g)sit)
A3t A= Pt stk (paradigm) -2 A7}
steinh. et 2R Q3H 221, FAAA, 9
A 24, FAA 27, A8/3548 A2 A2 14
F tH(Corbin & Strauss, 1990). -] o) B&e LAE}
¥ (main phenomenon)S &= E A7 Ul A]
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TE=
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ol ZoU= 242 9u] g}, 2-8-/RE2-(action/inter-
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Contextual condition
Self-healing
consumption trend
Action - Interaction
Casual condition — Main phenomena —) strategy —) Consequence
St.ress ir} everyday' life i?ir;ggsgh?;f ‘;rr;zfi ?:rnisnlzlr:siior:l behqzior . Behavior t(,)
including work life shopping process FFactoand dgecprzzlsilr\lle mal;ltaln. 1exlfelrlence
g of retail therapy
negative affects

Intervening condition

Situational considerations
in shopping

Fig. 1. Paradigm of therapeutic experience through fashion products shopping for 20s-30s businesswoman.
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B3 AL B8l JET ol & HlsiA A EEY, 20~30t) 2791 oJAEo] 2EH X oA BT
FTHY B FUS gEate] N2 FaolAa e F1F < B3l 2Ed "2t 23E A gsta HEy &3
Y& A=) T Ted] Al Tl E HRHo=E E AHA7EE 35S she A2 YERTH
gk Zo] ofg} Fa A} vhgke] A 7HS WHEIL $HA A A4 T3 #FF tholoj7 & B3 gelgt A3 vt
7H& BU7] 918l &g e] A4S &8st & A ARl 20~30t 2749 AR ELS AFALS EFhet AN
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BB o] 2EAZR AT PAH Aol 4 WMB olAE Aol Lehiith. &3 $717H 4AHl 7
o 5717} o] A 7HAE ek pgoz olo]  AFOR ATHE HAo) UF olsl: Lol
Ak A8 A7) N ABH MRS Fol AR ol Fashe] L] T WL A%H PRO
T AgH 7S Fshe 290 2BF) 204 2 ololx] 918 WA 22 F sholeh. Wb Hiek
= UEht 9A)ske A3 etk 54 AlEe 79 914 dvle] bt o A4 a9le] Ha olshe 719
g BHoR &qe NS Hike &4 el 4 Selsl wldoR: Uy AdE 918 Aus 7,
$¢ BH0R 3T e Zolth &Y REE 2 A 2T AV 0mE 2Rl AR} A7) S o2
Foloht: AN muA 7t Hom &3 Bl ol Ak FYSH: Ho) B3 F A0 /e
Hel AR A B8-S beE B8 Aol o

Hck w3 7|82 A2t 1A 7 29

o] B8 A B ATE AAAFE S A ele] g Ash A7
AR AFAA ke BN Aol B AT ATARE W FH5L ) o1l AF APES
o Fos Uehdth SA0S FR AR A G BA0) sk i O Bsis st FHE
X gomMel nge] AFHAEH FAUY B4 AGE 2ANEL Fal BAS ol /1E A7E
£ aBe St 24 A BEOR NEAS Mol o] WAL AN 2 /) A FEAT B
Yok avael o) G nAAY YA WSS 94 Btk A, Buk A2HE WAUAE §
F7hEE g2 QWA Faetn QE RoR @44 U 23, voloje] B4 e e AT
¥, e AHgsom AdE 54 Ave] ga 45
ANAAEE 23 el 20300 AFANEL A ) AFE Bal S ARS shtel Aeirielon 7
A8 44 s 9E50 el BB AR STk b 718 PR AT ARAES &
Sl Ao UEdth 2 /M) 542 Avu olelsh gl Bl Aol AR goRM ATEA S 54
Aok AR, A Mk B AL BRALA # 3 @ BHERoRE Soteb] ol ¢ 239 F 4
Fuh DA 2 ARS Bal Uehdth E BHoln £4% Bl aveie 2Ra0) U@ ¢
o rhge] B AES AN AL N BES  BS D2 5 AT o] ARES o F A %A )
BE AN JES e o1 BN AN D 82 BAsked 9o A AEst Agen 97 @
Fohe] 718 QRS s A0 UERdth T UL PR N QNS A% Avel Angn A
RAES 7154 SAoh) EAHT EE BRI ANE  Ag BT Buld ZHE B Ahe%
oSk mgrRThe Ao ol SRR, AN B 2 o) gw 94 Fa) BAT vsl) = BAL H7hH0
o g Shte] 94 <91 Wol Uehateh Al WAL E Q1A% AAA whg-S shelsh v Qo] B Ao
2 A G S5 U, DS A 2B B 2 AAso] AR ATREE A gD Rl 2o} 9
TAFHEA 27] 54 BAL G HAE &9 ok B 49 B A4 Bele] shed 9
THRAA T AH oz he 99lo] JFS WAL U] whRe] FHBFOE WA /1% AR 27
Ak 71 TERMeN} ol LYol thel AFFOEM T BAY S AA0m JEAE Aeo] AW )
27) 79 BAe] QAYETHE A A o)5,  AAE &9 BolN e TEAG G S22 AF
9Ee 2rey] 444 WalE HAT oHB 54L o= DAY 4 AT, Eak woE wRe] A4S 412
Fall AAE 9 ol 20300 AgARES @ hAl Y WS W B AL doRd 5 gt
A AL BED 1R ARG $A Sz A A &gl Ak AT HE BERe valt 03717
sl AP 9 2o teptt Solt= G321 Slal 371 Aol Bad A9
A7) W) )R AR FPeke kg 915 A Qlo] Bl Q1K vjAlA vshE 283 A4 7t
of ol A F] 4% HAE Ahol WE LY Ash AR 7he] PolF AL 2 Ro] WaF AL
B AFS) ARH A9e TR A s e = e
BB A AE N E FTshe 239 T tholofe] RAPPH A% mek A2HE 1)
FRoRE A4 MSE APt Adglom AYE XS FE 94 59 BT HRelN ¥ 5 e F
FojelA) eiyst gAglel WA o) FoRA o] shxbel AR 7Y 4L vt W] BB 9B
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