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Abstract

City tour service has a function not only informs tourists of historical and cultural resources
in the city but also contributes to improving city image making. In this study, a questionnaire
was surveyed to tourists who used Suwon city tour to find out which factors make affect their
intention to re-visit or recommendation to others. Structural equation model was constructed
and set a hypothesis that overall city tour satisfaction would have a positive effect. The fitness
of the final model was found out to be meet the statistical criteria. As a result of the final
model, both satisfaction of guide and satisfaction of city tour operation were significant at 5%
significance level (P<0.01). On the other hand, both satisfaction of bus facility and of
promotion, customer service were statistically insignificant. Consequently, City tour service
satisfaction was found to effect to the intention of re-visit and recommendation. Especially, The
higher the satisfaction of guide and city tour operation, the more tendency to recommend. It is
expected that local government which operates city tour bus could take advantage of this result
in the future.

Keywords: city tour, city tour satisfaction, intention of re-visit, structural equation model,
Suwon city tour bus
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Table 1. Suwon city tour courses

Course Course information

Course #1 Suwon Station — Mr. Toliet House — Hwaseomun Gate (Via) — Janganmun Gate (Via) —

Suwon - Hwaseong ~ Hwaseong Haenggung Palace — Paldalmun Gate (Via) — Hwahongmun Gate (Banghwasuryujeong
Pavilion) — Yeonmudae Command Post — Suwon Hwaseong Museum— Suwon Station

Course #2 Suwon Station — Hwaseomun Gate(Via) — Janganmun Gate(Via) — Hwahongmun Gate
Suwon - Hwaseong - (Banghwasuryujeong Pavilion) — Hwaseong Haenggung Palace — Paldalmun Gate(Via) —
Osan Yeonmudae Command Post — Jidong Market(Lunch) — Yungneung and Geolleung Royal Tombs

— Yongjusa Temple — Mulhyanggi Arboretum — Suwon Station
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Table 2. Yearly number of city tour visitors

Year Korean Foreigner Sum
2013 7,126 1,997 0
2014 6,362 2,060 9,123
2015 7,651 1,105 8,422

2013-2015 9]¢l o] &7 H]-8-2 AR 73% (3,7719), FolH 15% (790%), Z=+ 1% (24%), 716+ 11% (577
)2 dEo] 7P F HFE A5t Qe AL R eI S g2 N of PR Th= ThA] Tgoisgo] B
7] tfgoll AlE]Fojo] 827t WAl ¢k Ao =2 AR

Table 3. Foreign city tour visitors by country

Year Japan English—speaking countries China Others Sum
2013 1,656 272 - 69 0
2014 1,456 381 24 199 1,997
2015 659 137 - 309 2,060
Sum 3,771 790 24 577
o|- &%} dlolg EA Ao AAS A ste] AlAsHA thaat Atk
U8 0]§7) Zo] BN} 49, 59, 89, 99, 109 5 B, 7127 o|§ o] B2 Aoz vehgrt. 2949 &
A4 20139 o] F Al&ohA HAashs FAIYU AL 2 Ueyton, £5] 2015d 2] 79 69 AR 24 = Qo)
o|-&4o] ZAasto] Qlo] A Eol& AL R FAET RAAT} YA EE] o] 848 Fh A A=
Ao 2 wwm, ofof whaf & Al A o tigt /iAol Zast Aoz HRlrt, o] & flaiA= A G EA ol 9=
AL N, SAR A, AE|Ro] SR U, Tl = 84 5 Aete] e T Ao Ralth
9o The number of visitors
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Figure 1. Yearly number of city tour visitors Figure 2. Monthly number of visitors in the 3 years
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AEJFOIH 2, Al Q2| 0F A O] AAA - Zold S 55 FAor A 4 Q= A
T JAES Y & = AEIFoIo Feel, wagh HE, AAMRJNESE, <A, 43, 24 5
5t 9th(Seoul Research Institute 1995; Park 2001). TS AJE]Eojo] TEE2 L & HILSH AP AL A= A EE
of FH S Mo Ar| A gl BAY, WEAILE, 54, 7lol=, FA0 AR, Fojia sHh 7IEAE, A,
SH, oA AH 5o & AEsto] AJEFolE ZEAQ mATRY AAEo deho g stk (Park, 2001; Kim,
2008; Song and Lee, 2011; You and Lee, 2013; Yeum and Lee, 2015).
2 AFolA = AlEFRoH A o]gof & H|Al= #4812 Park(2001), Kim and Im(2004), Lee(2004),
Kim(2008), Song and Lee(2011), You and Lee(2013), Yeum and Lee(2015)2] 75 EHE SHAA 2 -S4
o= AlQfRt AlE| o] A, AETo|E, /hiME] A, T2 O HiE, FHEA, HEA 5ol Bt 141 55 =&t
of A-gstoAct.
2 Aol oA At Al Ro] o] 8E o Foke miAlE FE2 aa B A, ARGREAT - FH
=, AE7olE, AlEjfo] 288, MA ot gl YRAE BT 5 18513l oM o] HagtRE2 AEFo] o] 815
Tof ¥ vl Ao g 7S A9, AEIFo] o] §RHS 7 Ajo]-§- oA Bl BRl 2o dupihEo] kS nlA]
© A sk skl
HEE A2 DaF 9 Ao 50 54 He2s o] AE Rl o] 8 A AR o]& &
o] AATA], AJE TS 2Yshs Aol duhy JHEsH| SIS Sh=Al, ARdell Exo]Aof|A] of|efsh= Al
Ho g o] Hal =t dlefat o] He|etr| 2 Agsto] AElRo] o] & @ g2 d, g, et 44e
SHAH 2) AR BAW 5l FHREO SAHFRE AE T/t S8chs SRR AT A7 Hof Q)
A, A B TR H A @7 P E ottt 258 5 FEARRTT JEAE Uil AREEAT 914, 382
=22 AA= st 3) AlEFo] 2 /o] T2t 7ol wEo] S W= Tho| =X A A S A AL A=A,
Zho| E7F A A duprt AGE], ko] E7F At 3k Aol tigt W82 47| olalE 4= =& S S
A= 5fof 7to| E A4, 7kl & A, 7ho| & s 2 AAS ST HAEI T R0 AT A 22] =
= otaL Al AlE R M AR @ SEAZo] 2 tA], g A] off HApsto] Pagsh=t] 48 &= AlZto] 2t
A, AA A o &2 234 Q Agto] AAGHA] wo = W gt A4 Aok 2O uilE o] AR E H
Ehfls SEAIAE, AAAEAAE, RYL QAR A, W Al 2203 ujE B Ao HEdor HAst
k. HUA O & HAY QIR AL TS e =2 et P BRE Y A 5 H A elto] mij = A Q17], AU A
of el AR E Uetl= A ejye] ui2]Ql fAel, WRH A & S5k,
Table 4. Impact factors for city tour satisfaction
Class Measurement variables
Fare, Reservation guide Appropriate fare level, Customer service response, Reservation convenience
Stop sign, Promotional material ~ Recognition and apparence of the stop sign, Promotion materials
Tourist guide Professional guidance, Tourist friendly, Easy and interesting guidance
City tour operation Relevance of the departure time slot, Relevance of the driving hours, Relevance of the
stoppage time, Composition of the program
Bus facility Bus exterior design, Interior and facility
2. M2ZA T2 Y J|ZEAL
AEFolEl 2 o] § AL o2 AEjFo] o] B0} Ao] g ola} B AE|Fo] Q1A 5 AJE| o] 5t
of dhet e ZAIShTh 2 Tl WRAE o s, 24 Ak 20169 49 29(2)-109
() &< WP =] et =L Ho A AlE]Fof o] & &, 5kaf oF 15-2024 A=A & v ioto] AExAL 1) &, A&
A% 471318 Ashstant
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Table 5. Characteristics of survey respondents

Class Frequency %

Sex Male 32 24.1
Female 99 75.9

Age Under 20 1 1.1
20 to 29 3 23

30 to 39 21 16.1

40 to 49 24 18.4

50 to 64 50 37.9

Over 65 32 24.1

Marriage status Married 105 80.5
Single 26 19.5

Advance awareness Yes 116 88.5
No 15 11.5

TUAE| RO A @A TELT XA A HA TEEE 53 T S 401802 e o, ARHoZ =
Zho|Eof| thgt WFE 7} 4.45-4.49 0 2 71 =7 vrebgth o388 1 ARFS 3.33-4.067, AR B E AL
T2 3.48-3.568 07 U LEht 25 W HAAE SHO A JfAo] st Zlog gt

Table 6. Result of satisfaction for Suwon city tour

Evaluation index Average satisfaction score
Fare, Reservation guide Appropriate fare level 3.68
Customer service response 4.29
Reservation convenience 4.13
Stop sign, Promotional material Recognition and apparence of the stop sign 3.93
Promotion materials 4.09
Tourist guide Professional guidance 4.45
Tourist friendly 4.47
Easy and interesting guidance 4.49
City tour operation Relevance of the departure time slot 4.06
Relevance of the operation hours 3.71
Relevance of the stoppage time 3.33
Composition of the program 3.49
Bus facility Bus exterior design 3.48
Interior and facility 3.56
Intention of revisit and recommendation 3.96
Overall satisfaction 4.01
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S5 AJE|Fojol-g THEE o FL n|AE 8018 k&Y F 147 SRS O
gt 1y

o
= E L
3 AEZAME AP5FATt. 2 Q1EA (Factor Analysis)& 53 & 4719] 291 &0 72 FHE o] o] 5 4t 1
T=2 AlRgsketh. S50l AlE|Fo] Aol-§oAte] ol Fka mIA|=A] A 5tAL, AElFo] AH]A T
L Aol gojitell A(+)2] AL uE Aok dArHEE A5t o] A Al B (Structure Equation
ModeD< &3l &<lstal 1 A¥-E AAISHA
Table 7. Result of factor analysis
. Factor
Class Variables 1 5 3 1
Promotion, Customer service Appropriate fare level .369 285 .086 .399
Customer service response .322 .823 -.026 .022
Reservation convenience .190 .827 .104 .091
Recognition and apparence of the stop sign 121 .576 371 406
Promotion materials 125 .830 174 .246
Tourist guide Professional guidance 141 .158 .265 351
Tourist friendly .834 174 .183 .296
Easy and interesting guidance .870 .206 .148 119
City tour operation Relevance of the departure time slot .682 .308 309 -.016
Relevance of the operation hours .397 .065 743 161
Relevance of the stoppage time 185 140 .885 .065
Composition of the program 153 .139 .749 405
Bus facility Bus exterior design .183 156 .096 .886
Interior and facility .200 123 .333 .838

5% ER Y QARTEOAL 2T

AN A, L2 0 w0 R TAHHSL T, 4

R 02 etk S SRS QAT G0l glo] 21014 WAE sheick 2 APl 919
2ol B2 4709] 89T T W DARZL", Vjo|E HEL", “NeFo] LYUFE", “BANH B
2 s Bolstel mge] A gslairt.

2. A+7td 24

71E £ AFE Tl AEFO] ool njA= FFR S EE0HL, EEH FERUL 2ARHS Tl AT

HIE BB A,

7Ha 1 A 4709 TS @52 AJERO] AH|IARS O] H(+) 9] 92 v Aot
71 2: AERo] ME A TR = Ao]-§-oJate]] A(+)9] G2 vl Aotk

(D) SE 3 JE T=FL e AEFo] AL wEo] H(+) 9d& vl Aot

(2) 7PolE == Ao} AH]| 2 vEEof H(+) 932 nld Aotk

(3) AE| o] 29 THLee AEIFO] AH|2 REEZo] H(+) 9= vl Aotk

(4) HAAD RIS s AJERo] AB|A fESIeo] H(+) &= v ZlolH.
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3. MRINHZ U SOl 201 24 Ay
B AT AlERolol§ TR QeES Xk 4700 FAES SA4T ol SRS, )1 Alo]golafe]
dhat 244 ko] ALEA A5-E 9190 Cronbach's a @k o83kl A=4-S 245t Cronbach's a8t

o] 1o 7her5 WA dT/do] =il & & 3=t 0.6 o/do] Yo A7t SHEQH & 4 itk & 4
T-o] HE =] thgh AlF = B A v} 7to] = uhE(0.890), A ElEo] GTHER(0.842), HAAE THEE(0.877),
S H 9 AA40EL (0.814) 2 47H4] &2 B Cronbach’s @ Al57F0.6 o)A 02 A WH40] Alg|Ao] =& Ao
= YETh

Table 8. Reliability of model

Class Measurement variables Cronbach’s a
Promotion, Reponse attitude 0.814
Guidance 0.890
City tour operation 0.842
Bus facility 0.877

4
4
3
2
L o et SRS FSEFA0] vkl B o= B3t a91F 6ol 0.5 o)/do]
a

AE| 5o gt 3 =
ofof gir}, B ol A WA ZARY o] shelz 9ol AT} 7lo] = gt FA o] sfghols SWAIZHAd 1)
1 9 QA= sfgebs AWl o] 24 0.5 njgto & teht o] 29u4E A oJeteict.

4. 2|F 2 24
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1.04 City tour 0.19% 1.00
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Figure 3. Final design model (non-standardized coefficient) ( ***p<0.01, **p<0.05, *p<0.1)

2) Rt 24

2 ATollA AR A A B o] At ARt AR WY, o] A RES 5Y B3y} Blwst
o] R AL E Pricl= AF2A AolA F5E o4 BYo] 5 B vl A= duhv & st
=2]& YRt e 2|4 At AT 2|4=ofl+= NFI (normed fit index), CFI (comparative fit index) 5]
Qlor, Ao Aet: 4= GFI (Goodness of Fit Index), AGFI (Adjusted Goodness of Fit Index), RMSEA (root

mean square error of approximation) 5-°] It} A 2|55 AEigt wof= B 3 7] Wiztslz] Il e 9]
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AGFL, RMSEA 5-& 402 23o] A3e 2 Hret 4= 9Jrh(Kim, 2016).

RPAgE BAAT A& g2]4=21 CMIN/DF (1.014), RMSEA (0.013)0.& 7]#2] Kot A& Ao & Yeht
A3t A0 2 veRsta, GFI (0.902), AGFI (0.835)+= A7) A Bt A Uelstth 223214291 TFI (0.994),
TLI (0.988), CFI (0.992) 2 09Kt} =2 Z 0= Y, o9t NFI (0.678)= 7|52 et -8 Fo] Y& o
2 Yebg AT 2Ern 3 o] A3t A2 F5ohs A 02 YERIT

Table 9. Test in goodness of model fit

Class Absolute fit index Increment fit index

CMIN/DF GFI AGFI RMSEA IFI TLI CFI NFI
Final model 1.014 902 0.835 0.013 0.994 0.988 0.992 0.678
Thresholds <3.00 >0.9 »0.8 0.1 >0.9 20.9 >0.9 >0.8
Criterion OK OK OK OK OK OK OK -

3) A2 EM(Path coefficient)

3 FERY 0 ZF Bl tigh folde ASoton, 2 AeA et R
PAL] folrd B gt Ao 2 Yeth 7ho|E TR AlERo] TS
0.8 ool B3 AlG-E Kol Yl Ao R Uesl, HAXATEE F AL ujgd 4= 0.7959]
e Hol A0 Yepgth 1 9 YA SH4 0.7 oo 2 2 Astal Qs Ao
SEAIE 470 9] AL AJE| R OoJ A H| A PR O] (o422 T EFFR = 0.5550.2 -9 0.01614]
oJgt 7 0 2 U1, AEFo] GRtEL L 0.20302 4042 0.050914] g-ol8t A 0 & vrehyitt. sfA|gk HA
AATERE 0,187 $H 2 JHTZE 0.1782 B3 A7t A(+)2] gho2 Yebt ARt AJE| o] Ajo]g-2JA
oh= o] gl A 22 YERGITHp»0.05). T3t A E] o] AH|A THEE = B35} Al 0.8412 Aol go)AL 2 &
Ao JFS njA]= Ao 7 YeRFTHp<0.01).

Table 10. Estimation for between parameter and latent variable

Non-standardized Standardized

Path (Observable variable — Latent variable) . - S.E. CR. P
coefficient coefficient

Professionalism —  Satisfaction for 1.000 0.842

Kindness tour guide 1.232 0.970 0.115 10.668 ok

Explanation 1.101 0.889 0.130 8.461 o

Operation time —  Satisfaction for 1.060 0.806 0.149 7.108 ok

Stoppage time tour operation 1.042 0.856 0.135 7.703 ok

Program formation 1.000 0.829

Exterior attractiveness —  Satisfaction for 0.936 0.795 0.138 6.775 ek

Interior, facility bus facility 1.000 0.975

Kind customer service —  Satisfaction 0.942 0.846 0.129 7.323 ok

Reservation convenience for promotion, 1.310 0.821 0.174 7.534 ok

Promotion materials customer service 1.000 0.827

Overall satisfaction — Intention of revisit 1.124 0.841 0.148 7.597 ok

for city tour and recommendation

Satisfaction for tour guide =~ —  Overall satisfaction 0.526 0.555 0.136 3.866 ok

Satisfaction for tour for city tour 0.191 0.203 0.127 3.500 ok

operation

Satisfaction for bus facility 0.105 0.118 0.102 1.037 0.300

Satisfaction for promotion, 0.149 0.178 0.089 1.665 0.096

customer service

*¥%50.01, **p<0.05, *p<0.1
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BT} T ERE RS 5348 TelT AlERo] SUURLT} £24E AJERo] Aol §olAt U 2ol
7hee 7oz ekt shAg Hu AR 4 R o] golxtete] BAE Ao groz
UrehUbRle A2 fo10] gl A0 ettt
ARl A2 A ol 7} |2 RS 17} Aol g oate]) P ARS IAE A0 AN H Qe Tfol=
212 FoAE Zhol A ) 7ol E0] 418 S ) Tl S AEA £02 Uehtth A HEolS o] §5he 1A
Fol=o] 03 418 Sl o] 4 Fasithn Azshs 202 Halth Ao LATELe] glojAl: 4
7P ) LRI T4 SAAZAE 202 Urehtth ARl 290 B4 Halxl 30k Fala
Fo 2 ole) g Aol Qo ME 4 Gl SR Azko] SoflE 4] £he EAK ] 917] uje] oA Azt
AN 202 Belch 7 chg.o 2 E2 9ol ol ko2 B 1 oo 2 A 4 G
el =0} A &g ATk Ao Vehgt

N

B

A1 d ﬂwﬂw nBAE o g Ao, 500 To]ERtErEel A Fo] LPRSE] 7}
Ho| sl Ao 2 BARIT £ADT /o] EREET 5848 103 AEF] LPUELI} £ 252 A
£ o] xﬂol%w W MO} e AR Lehgh ShAE MAA SRS S 9 1 HEEE Aol §
ojtote] PAE A(+)0] groz Pt BAE fol4o] gl Ao tehirh

Table 11. Result of hypothesis testing

Hypothetical scheme Adoption
Hypothesis #1 4 satisfaction factors will have a positive(+) effect on overall city tour satisfaction. Partially adapted
Hypothesis #2 Satisfaction of tour guide will have a positive(+) effect. Adapted
Satisfaction of tour operation will have a positive(+) effect. Adapted
Satisfaction of bus facility will have a positive(+) effect. Partially adapted
Satisfaction of promotion and customer service will have a positive(+) effect. Partially adapted

Hypothesis #3 Overall city tour satisfaction will have a positive(+) effect on the intention to revisit.  Adapted

FAo| ThA] LA E A SHAY FHA| QIO A F46k=H 7MY 9=
Qlo] Q1A o] 87 tlid o & A A dste], 1A A Hdlg 5510 A77Hd-& Aste] 474
AAStATE R A B4 A AdiAgz|4=e] CMIN/DF (1.014), RMSEA (0.013)& 7]&] Hc}
2 Jeht At Ao 2 e, GFI (0.902), AGFI (0.835)= A7 et =7 Jehdch F2%
IFI (0.994), TLI (0.988), CFI (0.992) 2 7]%=%] 0.9t} =4 ek, ohgt NFI (0.678)= 7|5 Kk
o] F-& o= UetHAIH, HEHY 2 At A= F5oks A0 R Uey 25 15239 7
gk fode dEet At & AolA et B BEHSE A 1 B4 9] R o B
O 2 Uehth 7ho|E RS o] 24 Wig BE (1,84 o|Ato] HESHA|4E HoH, AJE|Fo] guhsE
AUEE BE 0.8 o)F9 B AGE Hole= A o= ‘)rE’r oh AA YRS & H AL e
22,7950 AHE S Ho| 71 0 & vpehgde) 11 Q] U] 24 ()7 o|Ato 7 2 Aisly 9=
LR 9k, SFA]9E 470 0] A =0t A E] o] AH| A BHEE O] vq#%% 7P ERFEE(0.555)€
o4 0.01014 freft Ao = Uepetar, AlEFo] PSR (0.203) 52 F24< 0.05914 fejt Ao=
UrE}”E} SR HAAEEESE(0.118)9F B 1 H AT (0.178)= B3} A57 B (+) 9] ghe 2 Yyt
Tk AJE| o] Ajo|-g oAb o] gle Ao ® A EUTHp»0.05). TS AJE| o] AH| A ThE e = BE0 Al
0.841= Aol g-oAt H o] FFE PlAl= A= U THp0.0D).
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A0 2 S| ERELT} £24E Dol AER0] LYURET} E24F AE|Fo] Aolgolit W 549
A7} e 202 LR, W/ e ol 1 9 1 BEEE Aol oltolel AL H(1e] o2 1
EPEAE EA4 § ol o] gl A0 e,

AE| 0] A2 GEEE Fo]A] 7to] = W=7} Alo] - 0)xte] 7P eaRe 1l 202 A4 Hgizd] Fol=
WEE Foe 7}o1t 073> OTE0) 418 G > Thol HE 402 Lhebyich, AIEHRol2 o] §ole 7
£2 sol=0] A 418 o] 4 Fasithn Azshs Aoz Halth AgRe] LduELe glojde 7

B WW{ 4 4 ) n2 Ol A ) SAARIEAE o2 YT AR 292 £ Aalixl A0t
Aoflxl PAITEO =2 QAof] §F Ao A Q] HE 4 Q= FERF AlRte] o= A] ot wAIR 0] 8171 w2l o]

A A7 AN E Ao 2 Helrh, 11 theo g2 x g2 Jalbjie] glojAs Fo 7 B vyl tjEo] A A
g e A=t At vl 8-S A35k= A0 eyt

weba] AJE|Eo] AFIE 95t 7MY 2931 9012 JpolEmtE L 2 i 7 A A= Jto|E 84 S Jho| =
A AAAQ FPAFo] T A o= Helrh AHH 0= AEF|E 8ot I AE —3— 7N E Y-S oh= U -
ol=Rle &2 FAgEo] §lof, theFel Ao| & AH|AsH=t= of]&o] MHo*E} J8) 31 ZF A2 Aol A HEHQ1 A
A& 7171 7to|EE S5k, okt B2 Aol AQ E= BEo] qirk ¥hg7 9 *1 H| A REERRY H A
= S 7 Sl 8elo] Z7ho| B o] FastH, AJElFo] @/t flo] HEAQl 7to|EE &-8-6h= Zo]
Fa3%t gRlog AR}

HEo] AlE2Y TS olA qlojA E4 TFA|of| A S0l & & L, AAT 4= o= 28 A7 o] Bagh] A
E]Fo]o] EAJ4F oo EARtth. whetA g AE E4-2 g AApAI] gk B2 SRt aRlo] e
3 ol 181 AJElEo] o] EAAL /ELS] o] @ o] Mo m g o g Kl Tty 2 A Hodsty A3sh
T Qe At vlgo] e Jido] W] HRlrh 2 A= W=elS tid e s 8et A= 4-g3hdo]
AAZSHAR] 9HE o=QlS T o2 A5 P Ba7t Qi &% of=¢lS o= Hrt o AA 2 A
TE &0 A o FolE= W)= wd o] RS & Qe FAAAIZE B Bl 3t Alg] o] g4
=W o= HOW Hol qlof, ARl AAA EdHpet ok KA, 34, &7 F HgR HeE 1
et A Y= H oo Helck
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