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Analysis of Importance of Development of Medical and Combined
Products Using AHP

FEf T

Tae Gyu Yu*

3 Bpsa gEANE BAY
pol et glow] o] wE AR FASE} EaHn vk webd] B Ae dmuegause 7 v
AEALE] Fa 90 B ASEHAHPIS Bal thFat AEARe) Fa4s 1 ouE ANFORA FF
0 olmygarel el AEAE WAL AR H)

FR0| . AFRA, EwY ATHY, B4y, I8 §5F

Abstract Since the introduction of the Foreign Patient Assistance Law in 2009, more than 300,000 foreign
patients are visiting Korea each year due to the efforts of overseas patient attraction organizations, host
companies and governments. Despite these achievements, however, the company is confronted with limitations in
product development and the rate of patient population growth is slowing. Therefore, this study suggests the
importance and meaning of various product development through the hierarchical analysis (AHP) on the major
factors of product development of medical tourism services, and suggests direction of product development in

domestic medical tourism industry in the future.
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Table 1. Foreign Patient Status
T 20149 = 20159 = 201611 =
Z () 266,501 296,839 364,189
RS )] 5,569 6,694 8,606
L&) 23,855 24,489 26,276
9] 2 ghAK(E) 221,672 247,330 296,597
A7) 20,974 25,070 41,316
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Figure 2. Medical tourism step—by-step support service
AHP hierarchy
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Table 3-1. Medical tourism stage <2 tier> Main factors of
product development
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Table 3-2. Medical tourism stage <2 tier> Main factors of
product development

o AAFAA AR | aAA T
Al Bl A2 B2 A3 B3

% 0.848 | 0.152 | 0.829 | 0.171 | 0.758 | 0.242
H 712 0.875 | 0.125 0.9 0.1 0.889 | 0.111
H 7122 0.833 | 0.167 | 0.875 | 0.125 0.25 0.75
w7123 0.875 | 0.125 0.5 05 0.833 | 0.167
w7124 0.8 0.2 0.833 | 0.167 | 0.857 | 0.143
H 7125 0.75 025 | 087 | 0125 | 0.833 | 0.167

B 7HA6 0.9 0.1 0.9 0.1 0.1 0.9

B7hA7 | 0875 | 0125 | 0875 | 0125 | 0.833 | 0.167
F7HA8 | 0875 | 0125 | 0.9 0.1 0.833 | 0.167
H7EA9 | 0.875 | 0125 | 0.889 | 0.111 | 0.857 | 0.143
7420 | 0.833 | 0.167 | 0.875 | 0125 | 0.833 | 0.167
H7AH1 | 0875 | 0125 | 0875 | 0125 | 0.75 0.25
H7AH2 | 0.833 | 0167 | 0.875 | 0125 | 0.875 | 0125
B7FAH3 | 0.875 | 0125 05 05 | 0875 | 0125
B7HAH4 0.9 01 | 0889 | 0111 | 0.875 | 0.125
H7EAH5 | 075 | 025 | 0875 | 0125 | 0.875 | 0125

H A B
T a b c d a b
=% 0.447 0326 | 0123 | 0.103 | 0.541 | 0.459
H7H | 0.617 0298 | 0.064 | 0021 | 0.111 | 0.889
H712 | 0.696 0.043 | 0219 | 0043 | 0125 | 0.875
H7k3 | 0275 0625 | 0075 | 0025 | 0.875 | 0.125
H7 4 | 0.435 0.435 | 0.092 | 0037 | 0.143 | 0.857
H715 | 028 0576 | 0102 | 0.043 | 0125 | 0.875
716 | 0.653 0.084 | 0025 | 0238 | 0.875 | 0.125
H7F7 | 0.263 0.599 | 0088 | 0.05 | 0.75 0.25
718 | 0.576 0.28 0.102 | 0.043 | 0.833 | 0.167
719 | 0.264 0.637 | 0.07 | 0029 | 0.167 | 0.833
H7HO0 | 0285 0.561 | 0.113 | 0.042 | 0.167 | 0.833
H7H1 | 0.394 0034 | 0279 | 0294 | 0.833 | 0.167
7412 | 0.539 0112 | 0.061 | 0.287 | 0.875 | 0.125
7413 | 0.485 0.053 | 0194 | 0267 | 05 05
H7H4 | 0.619 0032 | 0259 | 0089 | 0.857 | 0.143
7415 | 0324 0.527 | 0107 | 0.042 | 0.875 | 0.125
SAS> m7| A LA R A (C-a)et A7 8A

A8 2~(C-D),
AALEDDh EF
D-a=0.742)2 =Z3IAth

ol o] A A A1) 2~(D-a) 2F
Az}

B2

&9 %HC-a=0.675,

E 4-1.
Table 4-1. Medical tourism stage <8 tier> Main factors of
product development

olz ozt chH Y <3H &> AEJY TR0l

. C D
T a b a b
=3 0.675 0.325 0.742 0.258
% 7H 0.889 0.111 0.875 0.125
72 0.167 0.833 0.167 0.833
73 09 0.1 09 0.1
744 0.143 0.857 0.875 0.125
715 0.833 0.167 0.833 0.167
716 0.875 0.125 0.875 0.125
377 0.833 0.167 05 05
718 0.833 0.167 0.875 0.125
3719 0.875 0.125 0.857 0.143
37110 0.833 0.167 0.8 0.2
F7H1 0.167 0.833 0.833 0.167
H7H2 0.875 0.125 0.833 0.167
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37H3 0.833 0.167 0.8 0.2
H7H4 0.167 0.833 0.2 0.8
B3 7H5 0.9 0.1 0.9 0.1

<374]*> AR (E-a)¢t ZUHY(E-b), 2=
FEABAAAF-0)% o BATHEALED) 2F
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Table 4-2. Medical tourism stage <3 tier> Main factors of
product development

o E F
. a b a b
=5 0.49 0.51 0.409 0.591
71 0.875 0.125 0.889 0.111
712 0.167 0.833 0.833 0.167
%713 0.5 0.5 0.5 0.5
714 0.5 0.5 0.167 0.833
715 0.25 0.75 0.5 0.5
716 0.875 0.125 0.125 0.875
77 0.75 0.25 0.5 0.5
3718 0.167 0.833 0.125 0.875
3719 0.143 0.857 0.167 0.833
%710 0.167 0.833 0.167 0.833
H7H1 0.833 0.167 0.125 0.875
7112 0.125 0.875 0.75 0.25
% 7H3 0.75 0.25 0.125 0.875
3 7H4 0.75 0.25 0.667 0.333
% 7H5 0.5 0.5 0.5 0.5
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