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Analyzing The Influence of Multiplex Mobile Service Quality on Online
Word of Mouth: Focusing on the Mediating Effect of Use Enjoyment
and the Moderating Effect of Gender
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Abstract

The domestic multiplex industry provides consumers with a choice of movies and a variety of contents
and entertainment facilities and services. In addition, the number of movie theaters with the significant
market potential is also steadily increasing in the competitive multiplex market environment. For the analysis,
we conducted research on 300 adolescents who have experienced using domestic multiplex mobile service
within the recent year. This study examined the structural relationship among the multi-dimensional mobile
service quality of multiple, enjoyment of use, and online word of mouth intention. Also, it explored the
mediating effect of enjoyment of use and the moderating effect of gender in the structural model. As a
result, the mobile service quality of multiplex has a significant effect on the online word of mouth intention
through the enjoyment of use. However, there was no moderating effect of gender of participating adolescents
in the relationships. Based on the analysis of empirical results, this study discussed a series of theocratical
and practical implications for the marketing strategies of multiplex in the highly competitive market.
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(Table 2> Correlation analysis

Online
Technical | Information | Aesthetic | Enjoyment Word of
Coneept Quality Quality Quality of Use Mouth Average 5C
Intention
Technical Quality 1 3.683 0.734
Information 5727 1 3893 0811
Quality

Aesthetic Quality 437" 547 3581 0.846

Enjoyment of Use 290" 240" 250" 1 3.269 0915

Online Word of J—

Mouth Intention .090 .240 298 357 1 3.097 0.819
A7t EAHeR fol8 Aom Eer], & p= 00, 7 29 0§ EAgo] L) T
AE 7+ g Al ek (e HAE 2By 01] Ul A& Oﬂ?f( 551, p = 00)L.= elxgaA 7}
FE AeR 19Tk ool wet A7 15)91e whe 714 3e) wapel Ajn]2s Eo]
Q9% a9l A AR Ao AFHIE  ed u o S e - 1308 p - 190
& Tk Ae® B 4 dr o= FAANOE folatA] & Ao e

o] 24 7%@ 3 717tE Tk

443 JMEAS 21t

AT FAANEES] QA HAE St 444 oo gt A 2ot
T2 2(SEM : Structural Equation Modeling) B A= wul Ae)a 2241 289 79
& B3 BHL NG B e RYARE el WA ol 27149 MAENE FES
A x? = 793687, df = 362, GFI = 807, NFI E 5008 AFE71H, A= B%E dee

= 820, CFI = 892, IFI = 893, RMSEA = (6322 Az Bapd AR~ FA0] o] 8 EARS A

NEA AT Ao Ueuth BAARE el PAYER b ARt 598 oz
<Table 3>l #A|A|=o] glom 7}A 19 Knpel Bt FAA 0 R wi/f R Y AjtEe xP
AH) 2~ -] o]§ EAFl mA|= FEKt = 4487, = 793.687, df = 362, GFI = .807, NFI = .820, CFI

(Table 3> Result of Research Hypotheses
Directi Standzflr(.iized ¢ o Result
on coefficient
Mobil i lit
HI 0 IelSerVICe Quality + 290 4.487 Aok Accept
— Enjoyment of Use
Enjoyment of Use
H? ) ) + 398 5561 HxK Accept
— Online Word of Mouth Intention
H Mob||e Service Quality | ) 088 1308 101 Reject
— Online Word of Mouth Intention

= 793.687, df = 362, GFI = 807, NFI = .820, CFI
p<.001, "p<.0l, p<.0b.

892, IFT = .893, RMSEA = .063



136 JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

(Table 4) The Results of mediation effect verification
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