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Abstract

This study identified the characteristics of fashion rental service users as well as analyzed their purchase decision-
making processes. A qualitative investigation was conducted through in-depth interviews with 13 women in their
20s-30s who have experienced renting fashion items due to a high interest in fashion. The results of the study
are summarized as follows. The need recognition stage analyzed ventilation by mass media, SNS impact, curiosity,
saving shopping time and money, awareness of situational necessity, and creation of various styles. The information
search stage analyzed how users obtained information from 2 different sources of nonmarketer-dominated sources
and marketer-dominated sources. The pre-purchase stage analyzed the evaluation of alternatives in which study
participants used 2 evaluation criteria for fashion rental services and fashion rental items. The purchase stage
analyzed how participants wait and select desired items (when receiving the notification of rentable items) or
select alternative products. The consumption stage examined the usage frequency and usage method. The study
divided the post-consumption evaluation stage into 2 categories for evaluation: personal feelings and service.
The post-consumption behavior stage analyzed how participants displayed WOM, eWOM and purchase rental
product behavior. Clothing shopping orientation of study participants is displayed in 5 dimensions of brand-seeking
propensity, individuality-seeking propensity, economic efficiency-seeking propensity, rationality-seeking propensity,
and pleasure-seeking propensity. This study identified three main characteristics in the study participants: interest in
the fashion, favorable attitude toward used fashion items, consciousness of others.
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Botsman & Rogers (2011)= -
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~Hl(product service exchanges), A&l A]%H(redistribution
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oLt AlH]2 950] o] @Al

= defslrt &
Xi B g2 o8 4 9 ACK, AlX & S

fHA] ¢

=

5
o R

H| 229l A Tfjo] Ajr] o]l A

AR AlAA & 202397}

Ao & o] =% ¢JcHThakur,

2017). Z|L A8yt éi’—}(Gwak 2018; Yoon & Kim, 2017)]
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QalLtete] o) tjo] Ak 19981 IMF o] 5ol |9}
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Boh= oS T2 AAEITHShim & Kim, 2004). o]
Sk A 9] tjo] Abele @ ekl uiRke: Falo & HvE|Ql o
2015t el = 2l FES Sof TS vhon] &0
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Table 1. Representative Domestic Fashion Rental Service Companies
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Fashion rental

. Service provider
service

Offering products

Business operation

Offering method status

Want to wear Want to wear Inc.

women's clothing

Project anne SK planet Co., Ltd.

accessories

Salon de charlotte Lotte shopping Co., Ltd. .
accessories

department stores brand and domestic designer brand

domestic designer brand women's clothing and fashion

designer brand women's formal dress and fashion

online, mobile business ended 2016

online, mobile business ended 2018

offline (some lotte department

. i current business (2018)
store), myomee (online, mobile)

department stores brand and domestic designer brand

Closet share Theclozet company Inc.

fashion brand bags

women's clothing and fashion accessories, global luxury online, mobile

current business (2018)

Series Kolon industries, Inc. series' menswear offline (Hannam-dong store) current business (2018)
baby €& kids, leisure [ sports, fashion (weekly shirts, salon

Myomee Lotte rental Co., Ltd. de charlotte, global luxury fashion brand bags)/beauty,  online, mobile current business (2018)
living, pets

Weekly shirts Weekly shirts 0529 Inc. ~ men's shirts online, mobile current business (2018)

it

A ] A eho] Aul2sk TR AR ARE AH|Zs Ao
SR, Wela el AL dEAel Sy Aulak
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AR e 2 gt 2840 A4 7 el ) o
ERAAL, o tofofl A el de 5 ?—o]»L‘ Ago] tokon] o=
o] 7(:)]*6‘40] oo Ap|zlela=z oFo 220] tfjo] o7} E=9kt) o]
-, Kim (2005)2 °15 tho] Aful2s F42 o)) fls) _Qa} ]
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Aeisto] Jtufjsl= y7go|thHwang, 2016). Engel 5-(2006)ell
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3t AFE] AlS 59 FakS W=THLee et al., 2009), HH eHH
© Y& EM(internal search)¥} 24 B (external search) 2
T e, WA BARS: aaAke] A A0l Aol 2155 A
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gk 71zo] ZHQlel whek Qe Alolar,
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AL ol A2 ﬁ%%}% A E EFSHHLee et al,, 2009). 4
2HAR= AlEE FHlske] AxskEA T
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(Engel et al,, 2006).
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&3 AJFS o] 85to] MK} §9E RS A A
X Stone & Gregory (1954)+= £ AF0] AnAF G8S
Ao 227t A AbE WSS o] 86k =S the® o)
of, Fx 2} 53t ot s Aask= Qs Ak

=
(personalizing consumer), S-94S F16l= A4 Av)z}

(economic consumer), 223of THAlo] gl 4] A7k Ao
=18 T #Helgh A2E A5sHs Wudth Av] % (apathetic
consumer), 24 A 7HA]L B4 HAE Wtk &

g
2] 4] AH|AH(ethical consumer)® F-575FAT}
Bickle (1994)2- ©|% 5 d 2
Skl o590 e Aokt /‘Pol:’ ZLefE s of 3l Y
ORI, 2 BARF] AFe: ek AHAF, ‘Q‘J@-/ﬁ%
A 2xH|AF, I AR GFA] aR|AF, AT

4
7 kS AR BRSO 4= ol
EoN

MR Lee (2008)9] S ol At 2L BT, §
WP, W, AT AFOR BRI, o A,
et Al 25 2 A A B0 2

Table 2. Demographic Characteristics of Interviewees

—
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1:} Kim (2011)94 Atolrts ol dde] HAHEAR, #

al, 2 oA 4 T 89 3
SOk o = 2Aqlnt

ARl e B g dee Aol weh thefet 89l
T2E vfetolal, oof| uhE AnAE fraeiste] AEAlEE,
HEAE|E, FE 52 2 Fijedse] Haele] wAE
Aigshs 71e0] S e & o dglen, 53] o RAlEe) &
22 v Aeke skl FiallE oS, dieled 2lel
-8R Hlde Bele = AUk (Park & Park, 2018).

wheba] s cjo] Afu|2sef pheaRt Adeiodotof A sl wjof A

o
3l 2231 915-5(Chung, 2016; Shim & Kim, 2004) | X8
4], & Itofali= LT RS o]&5fe] ABRE EEslal

Average monthly  Average monthly

Name Age e Tota.I number P el s Fas‘hion rental income or expem!iture ratio for
of times rent service company allowance fashion products
(10,000 KRW) purchase (%)
A 25 undergradust s Chtotonandes  OmAe LYt 0 o
B 29  office worker 3 top, dress Project anne 200-400 15-20%
Salon de charlotte, closet
C 22 undergraduate 15 top, outer, dress, hanbok share, onair, stylesara, <100 5%
leporem, theclass
D 28 office worker 28 [ 7 months  top, bottom, dress Closet share 200-400 30%
E 27 graduate 3 top, outer, dress Want to wear 100-200 10%
F 25  undergraduate 3 E::]edr,b;ugxury orand Closet share <100 30%
6 32 officeworker 20/ 5 months Efz;]zo}:;rgé::w’ WY projectanne 100-200 30%
H 31 government employee 4 top, outer Project anne 200-400 15-20%
| 27 office worker 16 top, bottom, outer, dress  Project anne 200-400 20%
J 32 office worker 8 outer Project anne 200-400 5-10%
K 27 freelancer 8 top, bottom Project anne 100-200 40%
L 27 graduate 48 [ 1year  top, bottom, outer, dress Project anne <100 60%
M 24 inoccupation 8 top, outer, dress Project anne <100 15-20%
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2018L4 39 264 E 49 9U7HA] A IR (face—
to—face interview)= AldYsFA L, FoiA} ©f 60~8050] 4 Q%]
Tk, HLEESHsemi—structured)® AEX|E vjglo g zloz}
=0 Bol= Aoz dlshA oloprld 4 Qlies A Hofl A
EAE v ot 4 Qs sllan, WA $ ofrlaelA
A3 Frolo] WA Aol %ﬁ At Ule=2 A o]
Aul2s ol gol] e gt s shael chat THE 9 & e
o] st} ] Aol AIMSl 44 54, SNS ol 5O
i
HoArh= S5 ARl Yok Zlo] obd, dollA =
g5k . OH 919, Hul, HAe fje] Hil= 7}‘%}%
iﬂ}o 19! @3zefel sl tfo] Au|AE S3to] Hiofgt
F+Z(Judgmental sampling)stSict, WA= 27 7 744 4
w2 ARl WA At JJ SNSellA] a4 tho] AH] 2
WA AAES AXRE ol gA Al JI2ETI T} Ho] 2k 4o
A etz Aot Alwste] HPAE skl teo 2
At oAk 2 FanEs dishal A 2Rl AU el
Arlste] olaks HASHT:, SA tiF-Ee] s tjof Afuj
7} o Q3 AR Gwak, 2018317 7] wHEE] B i)
o521 of A 13g0] 2550 (Table, 2), 20—-30t7}
A to] Au|Ae] 3 7 Aot A ATHGwak,
2018; Kim, 2017; Yoon & Kim, 20170l uke} & =t tjA)
A= 20t} 30t = SHAEHIch HloE] ZaF= EF 91 A5k
= Uehdie Ao, Alrapgle] $= AHE o
o, A AtollA] Am pAle] Eibs AR AhTE 29k
AFOR T o4 Ahmofl A AR o] FRSHA ek wiolth
(Kim, 2017). wheha] i A-toll = 137 1B $- glo]e] 23}
of o]=glth= AtAL ek stofl A5 TR,
Creswell 5-(2007)2] A-i ol whet AR W82 35

Tl

ol
F-.~ FE

JN'

i Aol
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B25ka v)asle] FA4)(subject matter)ol] whehA]
Z35}e] M= trol(word or

terms) @} 12 H(paragraph)& 7| A Rk

83 B oot oloto] AlgA W ElAL Bhusly] 95

H Eqow B
H
1

3K categorization)d}i L, ‘?:,4
7

Aozl A 58 A2S sl9e; AFIA 71 ofqre] vukbA
o] olup} AE HeslA| ukedstlvlel S AR
2 71 Bl i) & Aol WA § Holart olop]

Z7bA10l RS B ol olop]
2 A 0w slslant sl on, A Ulgel tis) 71 8
Qlo] TRgH Aol Uk ol]el H& Fo W Selsh
2ol H A (member check) Merriam, 1998)H4-2- A ), oF
4 7l st 2 19 ogtvgg 2A%517] 919l 4

=5} A /AL 71 Ay 3013} &F
2 vlaste] ofshis HS AH 5 X}Eﬂ g o
Qlslo] O [7E ol T AZ(peer debriefing)(Kim, 2012)
& AR,

|
T UE= 2Rls] 9
]

1. 1§ CHof Md|A OIZX}e| Fofe|AFEEaFY

E

a7 q14)
S efo] Mul2eol] eigk ofe] B heo] 6714 914
o Lehge,

(D) vl 2Rt 217]

QI AR 2R des, TV, wlso] B, Al Bt
U eolse] Fas Bl AlawAl) Sl o] Aulas st
o R S 5717} B9l

AL, ot tig Ao ey

“H 29 r2s 2 Qe djo] Au|t Aol w1 1
AAER, o3 B Aul2ot wiek 1l 250] 99l
o, Z1eA] tholAlH| 27t Qlcks 2 oA Hjglat (L, 274)

“ojstin 28R wjzol a1 wholliz S-q15] AlE AR
ol A] Ui ob) -8 AR? Lhs W Qleck ek Y3
34 WAEQ AR © AR} l= 3Lely], e zafel ujk

| skl et ZLef Al R ZREAER. (C, 2241)

O

() SNse] g
79| BE ol B AN

S AXBH= SNS 252 Wo] 5t
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2 ]t dhgolekit Sh=tl(Park et al, 2014), A ol
Sof Al SNSH] A QIEROIA ] gaFeio] the- micki &
< oh;}

“QlEblollA] 7HE Wk 2h Qi Sk FElE ool
el 1A A BulEE A mobil Uil 4B u) Ha
A, A SRed] AXE Seluer g ARl S E sk 2
po] B3L" (B, 204)

“grel A 9 Qe aelA] T Aol &7 A UE]
Ab ) st 3 Bk Sa.” (F, 254)
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Need recognition
v Ventilation by mass media
v Impact of SNS
v Curiosity
v" Saving shopping time and money
¥ Awareness of situational necessity

v Creation of various styles

¥

;family, friend, acquaintance
v Marketer dominated
;online/ transit advertisement,

celebrity in mass media

Participants didn’' tmake
alternative evaluations
for service if they have
confidence and interestin
a specific fashion rental
service duringthe
information search stage.
1
1
If the desired productis
beingrented, participants
who choose an alternative
product will go through
the evaluation of

alternative stage again.

Memory

Search for information

v Internal search

¥

Pre—purchase evaluation of alternatives

v Evaluation of the fashion rental service
through indirect experience

— Fashionrental service website, application

— Celebrity and mess media advertisements

v Evaluation of the fashion items

— Aesthetic impression

— Uniqueness

— Size

Cost

L 2

Purchase and consumption

v Select the desireditem when receiving the
notification of rentable items
or alternative item

v Average number of usage peritems at each
rental was 2~3 and wore the rented fashion

items with their own fashionitems

¥

Satisfaction

Some participants
purchased products that

theyrentat a low price.

Post—consumption evaluation

v Evaluation of personal feelings and
perception

— Positive emotion such as confidence,
fun, and satisfaction

— Change in consumption behavior and
perception

v Evaluation of the service

— Evaluation of the renting fashion items

— Repurchasing intention

L 2

Post—consumption behavior
v Word—of—mouth (WOM)
v' Electronic—world —of —mouth (eWOM)

v Purchase rental product

Figure 1. Purchase decision making process for fashion product rental service users.
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Fashion products
rental service users affect

purchase decision making process

Clothing shopping orientation
¥ Brand—seeking propensity
v Individuality —seeking propensity
v Economic efficiency —seeking
propensity
v" Rationality—seeking propensity

v' Pleasure—seeking propensity

Main characteristics of participants
v Interestin the fashion
v Favorable attitude toward used
fashion items

v Consciousness of others
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