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Abstract

Brand identity (BI) is a key asset that affects consumers’ psychological cognition of products and services. In
the initial planning stage of the BI design development for a company, a unique approach strategy is required. In
the final evaluation stage, a reasonable design evaluation method involving potential consumers needs to be
prepared. However, conventional brand identity design evaluation processes tend to depend on the results of
surveys, and in many cases it is impossible to be free from the distorting phenomenon of survey respondents’
psychological manifestation which is often revealed in the process of the surveys. In this context, this research has
explored whether the method of utilizing EEG data of the subjects along with the conventional survey method of
preference could be helpful in the process of evaluating the brand identity design. To achieve that, we correlated
the subject’s preference survey results with the subject’'s EEG data. 'Attractiveness’ and 'concentration’ were used
as variables. As a result, it was found that there was a high correlation between the results of preference survey
on 'attractiveness’ and the results of "EEG’ on 'concentration’. Therefore, in addition to the existing conventional
qualitative evaluation methods, we confirmed that design evaluation methods using EEG are useful for evaluating
tacit knowledge objects such as the BI design.
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