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Abstract Internet only Banks in Korea have acquired more than seven million customer base, but most of the
accounts are not active. As financial products tend to be similar, customer affect plays more crucial role than service
features in continuance intention. The purpose of this research is to study about the impact of positive and negative
affect on the continuance intention. The result indicated that positive affect is positively related to continuance
intention, and negative affect is negatively related to continuance intention. Also expectation confirmation is
positively related to positive affect. The results imply Internet only Banks need to focus on customer's positive affect
and expectation confirmation to improve continuance intention.
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SHAY T2 o] &8t AEUNHT28 2 g
7hS. WA 683%(90.8%)0191 3L, ©]-&7]7H 67149 o
A7} 638%E AA Gt itk AEe dA 3861
(51.3%), 1A} 366" (48.7%) .2 F7} FAKSE vl &=
ZAE QY A 20t) 2389(31.6%), 30th 2959
(39.2%), 40t 171%8(39.2%), 500l 43v8(6.4%) o= e}
woh stEle uE ol 60%(80%), e 1059
(14.0%), WE 45778(60.8%), 4JA}F 11178 (14.8%), A} 19
(25%) 0.2 VERa, 9 FHit 90 1,000% 9 o]
1037 (13.7%), 500-1000%+H) 117+ 2627 (34.8%), 300-500
ake] wlmk 2709(35.9%), 3009+ wlwt 1177%(15.6%) 2
2 ERde

Ny
-~

o
o

Table 2. Sample demographics

Item N %

Kakao Bank 683 90.8

Interg:;kOnly K bank ) 92
Total 752 100.0

~3 Months 120 16.0

Experience with 3 6Months 152 20.2
Internet Only 6712Months 244 324
Bank Over 12Months™ 236 314
Total 752 100.0

Male 386 51.3

Gender Female 366 48.7
Total 752 100.0

20729 238 31.6

30739 295 39.2

Age 40749 171 227
50759 48 6.4
Total 752 100.0

High school 60 8.0

Bachelor's 105 14.0

) degree 457 60.8
Education Master's degree 111 14.8
Ph. D 19 25

Total 752 100.0

Over 10M KRW 103 137

Monthly 5M™10M KRW 262 34.8
Household 3M™5M KRW 270 35.9
Income Less than 3M KRW 17 15.6
Total 752 100.0
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F7Le Wi a7} Wt

=2 AL T J_g_:_ -1 1=
/3 59%, 30740t 64%, & Htt 7t"As 500%t 9 o]}
43%621 Z1& 7A<re o) FE 2R Y] 542 el 9l
thar & = SAeHedl.

4.2 TN B AS

B e gote M g5 deddel
% 7)4-8 29 (Battacherjee  2001)¥ PANAS(Watson
1999)& 7wtz &tar 9lo] U8 ERd/d(Content
validity)= SE3FL kil & 4 vk At AREE
AAHFEY] B s 567 Aste] 44 a2l
A1(Exploratory Factor Analysis)S AA8F 1, 8l
Q912X (Confirmatory Factor Analysis: CFA)S A A
skt

Bentler & Chou(1987) ¥ Marsh (1996)2] 1ol A

sz =

= 53

™

)

HEIoll65, 66] A4 A, 4 M= e v '
of &elA elEAs MY EFor A 4 74
LA} 7k gl A a9l Adks wky
atel 2421 1070] A 23S 291 AAA7F T kg
g g =5 3] T E(Item parceling) 2 7
ato] EAskltHg4 M) 2713, Sagd, 59
AU DAl A, S, e A

Aelgiey Agzesih, Aol Wk, Fvizsith (74
2 Azo] St Felfch Qe Pk
HejHolgleh, xo] Wik, AZSd Sk W, 2
Ak, 2 leh.

Table 3. Exploratory factor analysis of affect

Iy Factor i Factor
(Negative loadin (Positive Tzl
affect) L affect)
guilty 825 active 839
ashamed 823 enthusiastic 834
upset 821 proud 807
jittery 813 excited 751
hostile 795 strong 734
afraid 794 determined 727
scared 787 inspired 660
distressed 752 interested 635
nervous 720 attentive 555
irritable 701 alert 506
AR o @9l AAAE W 50 oo =AU
Elytil,  CR(Composite  Reliahility) & .70  ©]4k
AVE(Average variance extracted):= 50 o]0 49
Bt G5 slo.m feshsuler], B 1 7)EA

£ FEele] ANAE TAekE USHAE] B 5
e Aoz Ayt
A AAER I AR tigk AE ks B E
ahe] A1) 77k <bol 18 EakalA] o ey
Fapria Aereldes], el B ARAs 2
NS Slg A, BE A 7F FpAde]
AH T 18 E3FebA] o A 2 de] S5
97 g s Aow A
Table 4. Result of confirmatory factor analysis
Con| o |FaCOr | g IsE |z | cR | AVE
struct loading
PU1 768 1.000
PU2 | .848 1.024 | .041 | 25005
. 787
PU PU3 | .876 1.081 042 | 25976 9% 8
PU4 | 881 1.015 | .039 | 26.175™
EC1 873 1.000
EC | EC2 | .853 0963 | .032 | 30470™ | 935 | 828
EC3 | .886 0.991 031 | 32408
PA1 807 1.000
PA | PA2 | 887 1.043 | 038 | 27.374" | 879 | 708
PA3 | .880 1.031 038 | 27.179™
NA1 864 1.000
NA | NA2 | .959 1.029 | .027 | 38806™ | 911 | 773
NA3 | .920 1.008 | .028 | 36453
Ccit 824 1.000
Cl2 834 1.004 | .037 | 27.075"
cl CI3 .79 1.155 | 045 | 25409 | 917 | 690
Cl4 682 1.053 | .051 | 20510
CI5 799 1116 | .044 | 25426™
wx p<,001
4.2 224 B4
o ZANET &3 oig e duE HE
o) fleted £ el Babg wF A A5
Cronbach®] aAl4 #e A gubdeo=z
Cronbach €3} A7} 70 017341 7% 820& F435h=
FHE b Aol fob SARTY AT G5
Ao 7 dAtteli=d| BE Wl Cronbach?] a5 gto
80 oo veh} 2 WEE Z4F B AHES
F53 Aoz FriEdet
Table 5. Reliability of scales
Construct Cronbach's a ltems
Perceived usefulness .905 4
Expectation confirmation 904 3
Positive affect .890 10
Negative affect .929 10
continuance intention .888 5
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Table 6. Model fit of structural equation model

X2 df | x¥df | GFI | NFI | TLI | CFI RE"Q\S

Obtained value| 1124.10™|330| 341 | 90 | 93 | 95 | 95 | 06

Recommended| ., o <5(>80|>90|>90|>90| <08
value

»  GFI=Goodness of Fit Index, NFI(Normed Fit Index),
TLI(Tucker-Lewis Index), CFl(Comparative Fit Index), RMSEA(Root
Mean Square Error of Approximation)

4.4 EAWHSF

A7) &35 7H(Self efficacy)& A7101A 59 o] rtx
W= A2 onen A (Innovativeness) S 54
Aole] v sfolntl WA HAL Aelss Hro)
[70, 71]. ZH|AFS0c} 27) G570 82l gFo] thaa
T10] wel RS F%ol) AuAs F8dks AR}

=

O:

g

o2 TH70].
Davis®| 71&485 98 843 Venkatesh®] §3H7]
3-SR A(UTAUT) EolAE A7+ HeAd#) A7t

H Bolde Mg aglo=m Z}7] g5 AASkL Sitk
Agarwal & Prasad(2007) ¥ =1]2(2010)2 =& &
9] FAE 7 S ARTee] = FE &
3 ol disf ok 3840 1A A He B} =
L A8 YT E JHAA "ok “Elr[72, 43]. Carolina
Harry(2008) 2] 7]€—r%‘:"él
23E P9 E 3§

3H2003) = <! 1/4\]
AE1A gk A1 744

o o g

r,

L&

48 2 91—5&1 Aele] FAHE A 2he H-847)
o] &-9] ol % o) ke AT A7l
e B =

FAMGE o] #4

b

-

45 A7EY ¥4
£ Aqe] 7S HFE] SEiA FREAARE
(Structural equation modeling) 418 A&kt
A AT AAE 892 A AA ol frefg ok
= "XA &gk w(6-102, p=ns.), 3 AA
ek B S nAE Aow HZHUTKEG

_L_4

=-166, p<.05).

7L A= A Aol el 2é(+)«1 3 (5357,
pO0D), 4 Aol felg BO)el dFL lAE A
02 HZEUTHB-125, p<00D). 7]EH°E‘ A= AA A
/‘19Jr lﬂi_ﬂ 7(4/\1 =R v,]s} Oﬂskvo— U] ]t[ﬂy T3 _'7—
BAE vlask AH Mol vA = gl vl Z
Aoz FH AT

a9 48 AAE AGALg Rl fold Aol o
S v

J(B=164, p<001), -3 FA & A &AL =
B(-)9] 48S mxv(B-.103, p<001), Q1A
A FEA(8-493, p< 00D 7L R (B-.297, p<.001)
T AEGAE e AHH R Folgh H(+)e] dFE

AA Fol%
e v1Aa, AURAE $A AAncks 42 Ao

s
T 9GS WA= Aol Aol B, A7H 14 AT
7 123, A7 2-1, A7UbE 2-2, A vkd 2-3, A
T7H 3, Ak 47F AR wbe, 7R 128 7
ZhE ol

Table 7. Hypothesis test result

H Path B S.E. Z Result
1-1 PU->CI 493 041 | 11.355™ Supported
1-2 | PU—>PA 102 | .082 | 1.691 Not supported
1-3 | PU->NA -.166 105 | -2.589 Supported
2-1 | EC—>CI 297 | .036 | 7.084™ Supported
2-2 | EC—>PA 357 | 077 | 5788 Supported
2-3 | EC>NA | -125 | .098 | -1.960° Supported

3 PA->CI 164 020 | 5.740™ Supported

4 NA->CI -.103 014 | -4.277" Supported

* p<.05, #+ p<.001

ANZg A, 71tHAX7F A2 AA B2 AE v
Astel A4 AFE e el v P RNE BEEH) 9
8 FE~E# 7Z(Bootstrap analysis)S A5 T

rj7hske] A

BA Av} A7kE S8 A AN
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AOZ YEPTH =017, p<01). RFH

A AA(B=.069, p< 0Dt F-4 AA (6013 p<05)E
5 u7hske] A &AL el A FEFE mRl= A
oz AFHYAT, 24 JNE 53 PHETuE
A ANE E3 HHaypt o & Ao

o] 3t sk U]

Table 8. Result of indirect effect

Indirect Path B S.E. C.l.

PU->PA—>CI 017 012 -.0057.042
PU->NA->CI 017" 008 .0037.040
EC—>PA->CI 059" 016 025,088
EC->NA->CI 013 007 .0017.031

* p<.05, = p<.01
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Fig. 2. Result of structural equation modeling
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