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Abstract

For a further understanding of the Chinese consumer, this study investigated 1) the effects of aesthetic
consciousness on make-up attitude, and 2) the differences in the effect of aesthetics consciousness on make-
up attitude among age groups. An online survey was conducted on female consumers belonging to the post-
80s and 90s generations, living in Xian China. SPSS 24.0 and Amos 18.0 was used for data analysis. Confirmatory
factor analysis for the research variables were performed and three factors of aesthetic consciousness (social
relations consideration, internal consideration, and external consideration), and four factors of make-up attitude
(psychological pleasure, self-satisfaction, consciousness of others, and tool of transformation) were identified.
The results from the model test were : 1) aesthetics consciousness was found to vary depending on make-up
attitude. Social relations consideration had a positive effects on psychological pleasure, self-satisfaction, and tool
of transformation. Internal consideration had a positive effect on self-satisfaction and tool of transformation, and
a negative effect on psychological pleasure. External consideration had positive effects on all four factors of make-
up attitude. 2) In the post-80s participants, social relations consideration and external consideration had positive
effects on all four factors of make-up attitude. Internal consideration s had a negative effect on consciousness of
others and a positive effect on tool of transformation. In the post-90s participants, social relations consideration
had positive effects on psychological pleasure, self-satisfaction, and tool of transformation. Internal consideration
had positive effects on psychological pleasure and self-satisfaction.
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Table 1. Demographic Characteristics of Respondents (V=434)
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Variable Post-80s (7=205) Post-90s (7=229)
Marriage Single 56 (27.3) 170 (74.2)
Married 149 (72.7) 59 (25.8)
Occupation Professional [ manager 53 (25.9) 83 (36.2)
Clerical [ technical worker 78 (38.0) 55 (24.0)
Service [ production 31 (15.1) 39 (17.1)
Self-employed 7 (3.4) 7(3.1)
Student 16 (7.8) 38 (16.6)
Housewife 10 (4.9) 3(1.3)
Others 10 (4.9) 4(1.7)
Education level High school graduate (or less) 13 (6.3) 4(1.7)
Associate of arts 56 (27.3) 28(12.3)
Collage graduate 120 (58.6) 167 (72.9)
Graduate 16 (7.8) 30(13.1)
Monthly income (unit: Yuan) Less than 3000 34 (16.6) 48 (21.0)
3000-4500 51(24.9) 55 (24.0)
4500-6000 61(29.8) 62 (27.1)
6000-8000 29 (14.1) 38 (16.5)
More than 8000 30 (14.6) 26 (11.4)
Degree of make-up Base 85 (41.5) 85(37.1)
Base+1 shades 80 (39.0) 97 (42.4)
Base+2 shades 24 (11.7) 27 (11.8)
Base+3 shades 16 (7.8) 20 (8.7)
Average expenditure on cosmetics (unit: Yuan) Less than 100 51(249) 37 (16.2)
100-500 99 (48.3) 105 (45.8)
500-1000 36(17.6) 67 (29.3)
More than 1000 19 (9.2) 20 (8.7)
Frequency of cosmetic purchase More than 3 times per month 17 (8.3) 19 (8.3)
1-2 Times per month 63 (30.7) 85 (37.1)
1-2 Times per season 86 (42.0) 99 (43.2)
1-2 Times per year 38 (18.5) 22(9.6)
Other 1(0.5) 4(1.8)

Values are presented as number (%).

www.fer.or.kr

Vol.56, No.1, February 2018: 85-97 | 89



Jingai Yu, tMAE, TI0HE

fer Family and Environment Research

2. gl

=t At A5=sR= 80%-2F 905 Al of4de] uje]Alof u)

< PR ES EA8H] flste], AlQtell ATk 20-30Th o]
K 2EAES daeR EelRIaulo)s AXjsllt ARl
2017 4 1645 e 59 23Uof A4 sojump.comol| 4] 22}<]
O g wjREIY), g Al & AASH SEeHA| o A

= ARt & 2|F 43455 EA o ARESERIAL, ARl
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23}, 0,607~0,8249] § 92 WS TRl =0 2 LERyiTh

1.2, AA) 25 5 v|ejAlo] s o] vlA|= 9F
At A Eol o] Aheel Rass Al
o, 24T AIR= Table 49 ), F21F 0] Aes A4S
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Table 2. Confirmatory Factor Analysis for Measured Variables
Variable factor Item Stand. AVE Cronbach-o.
Coeff.
Aesthetic Conscious-ness  Social relations consideration Beautiful appearance could affect self-esteem. 790 646 791
Beautiful appearance could influence the process of building a relationship. .706
Beautiful appearance could affect social life. 641
Beautiful appearance could have positive effects at work. 637
Internal consideration Beauty should be on the inside. 824 603 817
True beauty is being beautiful on the inside, not on the outside. 801
True beauty pertains to how well one behaves. 694
External consciousness How others see me is more important than how | see myself. 978 6N 607
Facial features are the most important aspect of appearance. 515
Make-up attitude Psychological pleasure When | wear make-up, my face is brighter. 795 541 824
With make-up on, | feel light on my feet, I41
With make-up on, | can make a more favorable impression. 702
When | wear make-up, people treat me more favorably. 699
Self-satisfaction Make-up could cover my faults and give me confidence. 740 544 698
My face lights up when | wear good make-up. 735
Consciousness of others When | run into some acquaintance without make-up, | am ashamed of myself. 998  .776 853
| don't want to meet anyone when | don't wear make-up. 745
Transformation pursuit | wear make-up according to dress of the day. 778 574 758
I change my make-up style depending on Time, Person, and Occasion (TPO). 737

90 | Vol.56, No.1, February 2018: 85-97
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Table 3. Verification of the Discriminant Validity
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1 2 3 4 5 6 7
Social relations consideration .646 030 .024. 144 .040 010 132
Internal consideration 173 603 .066 .001 .067 .007 025
External consciousness 156 .256. 61 133 017 053 132
Psychological pleasure 379 029 .365 541 .000 .050 .188
Self-satisfaction 200 259 132 012 544 019 221
Consciousness of others 099 .083. 230 224 138 776 .020
Transformation pursuit 363 159 .180 434 470 A4 574

Values at the diagonal: AVE for each construct, Values at the lower diagonal cells: the correlations among constructs, Values at the upper diagonal cells: the squared

correlations among constructs.

Table 4. Model Estimation

Path between variables Stand. Coeff. t p Path between variables Stand. Coeff. t p
Social relations consideration — Internal consideration —
. 058 5.826 .000 . -.065 -1.624 .104
psychological pleasure Consciousness of others
Social relations consideration — Internal consideration —
o 061 5.590 .000 i ) .056 2.739 .006
self-satisfaction Transformation pursuit
Social relations consideration — External consideration —
) .069 1.261 207 , 215 5.613 .000
consciousness of others Psychological pleasure
Social relations consideration — External consideration —
) , .065 5.324 .000 o 170 5.338 .000
transformation pursuit Self-satisfaction
Internal consideration — External consideration —
_ -049 -2.396 017 , 197 5.094 000
psychological pleasure Consciousness of others
Internal consideration — External consideration —
.053 3.461 .000 187 5373 .000

self-satisfaction

Transformation pursuit

A, AA, v]ofre 3a o R mEEQIT) 7F 221S 44
Sz S FANEE Bl oR, ofFthEe] ARIA wA
Al oFEHREE FAIBHE ARRA TA SA] w|oJAl WA ofE
-2 SAISkE WHSA] n]o)A], Hojx|= & o] ofgth&
= SAISkE HEA] mojAl o w HHsiele), 291 Choi
2} Kim (2007), Hong (2014), Lee®} Lee (2015)2] u]2j2]of tf
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T ‘XV]

BRI A I} 27| 3EF 0] Ei/\i RS ‘%ﬂ—?—?g 41}712&
et I I el éj = ﬂx o] AlS]Ze] o AF]3E
Aol 2] Ao ofsff thE wiE
M Bk E%LEAH 3 $Hh= Chung (2007)
I} Workman & Johnson (1991)2] Z21}= x| x]gHc},

=4, vlejAlat shgelE 1ho] WS AT EW, ARR]A
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Al FA wlojAle Ale)3] £48(=5.826, p=.000), A7k
(t=5.590, p=.000), W&}5=H(t=5.324, p=.000)2] 7|0
0] FaFE nA= A o' et WHSA] v o)Al A7)k
Z(t=3.461, p=.000), HE}5="-(t=2.739, p=.006)o] o] 3k
& = AloE vepoy, Al EA8(=-2.396, p=.017)
off= KLo] o3RS m) )= A O & LfERYTE QHSEA] u]ojAle A
24 S48 (t=5.613, p=.000), A7|¥H5(¢=5.338, p=.000), Ef
019)4](t=5.094, p=.000), H8}Z=7L(t=5.373, p=.000)2] W=
shgefee] o] ks vAli= A o® Yt

sHeEE S0 R Hujs) B, Aed SEA A
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Table 5. Comparison on Aesthetic Consciousness by Age Groups

Post-80 Post-90
(n=205) (n=229)
M SD M SD
Social relations consideration  3.90 0.66 3.95 0.64 0.67

t-value

Internal consideration 413 0.71 3.99 067 -213
External consideration 298 0.85 3.15 0.87 207
<05, p<.01
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Table 6. Invariance Measurement

2

X df TLI CFl RMSEA
Model 1: configural invariance ~ 447.044 276 929 943 038
Model 2: metric invariance 437.716 272 931 945 038
Model 3: scalar invariance 457.480 290 933 943 037
Model 4: variance invariance 471.154 301 936 943 036
T8 ARRlel SRR FUdE A5 S8l FE
TU, 54 A, A s adlitedds SA4sH
9131 ATk Table 67} 2c}, F2 Wele] 241 Fo4o] 80
FoF 90 oA AT ong 7 wI7ke] IAlE A
Bl ARRYS A5, 8059} 905 ek 1} 2ol S v]w
SEQITE, ZF ARlel otk mE 8e1e] AxAE S8 AL
Aok Arude] Aahes ek A, WSy v Ashes

BATKy?=573.715 (df=282,

000), CFI=.903, TLI=.882,

p
RMSEA=049). 80%-2} 90%- 7} Fctoll A o] A= 1d-2 Figure

1, 201 A A5
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Figure 1. Post-80s path model.
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