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Influence of CSR Activities on Corporate Reputation
Depending on Brand Equity

Yoon, Ki-chang!)
Abstract

In this case, research has been conducted to verify that the purpose of establishing a reputation for establishing a
reputation for identifying brand equity is research and investigation in the context of establishing a reputation for
establishing a reputation, and conducting research on CSR activities that are essential to the essential activities of
companies.

The survey conducted a survey on behalf of the National Center for Adult Women and Girls and Girls
Generation, using the final round of Section 305 to develop a series of findings, including the analysis of the
feasibility analysis, feasibility analysis, reliability, correlation analysis, and factors analysis.

A summary of the effects of research on corporate reputation on corporate reputation according to corporate CSR
activities is as follows.

Ist. Brand equity will have a positive effect on the Company's reputation. The hypothesis had a significant
impact on brand recognition, brand loyalty, and perceived quality, but did not have significant impact on the brand
image.

2st. Brand equity will have a positive effect on ethical responsibility. The hypothesis had a significant impact on
brand recognition, brand loyalty, and perceived quality, but did not have significant impact on the brand image.

3st, the brand equity will have a positive effect on the benefit of the benevolent. The hypothesis had a
significant impact on brand recognition, brand loyalty, and perceived quality, but did not have significant impact on
the brand image.

4st, The theory that the influence of positive(+) will affect the company's reputation has a significant impact on
both ethical and philanthropic factors.

Sst. The ethical responsibility was found to have no effect on the usefulness of the brand between brand assets
and corporate reputation.

6st. The philanthropic responsibility was partly attributable to the fact that there was a substitution between brand
equity and corporate reputation.

In sum, the company needs to prioritize its brand recognition before establishing its reputation, and the reason
why it should be implemented is that the other elements of the brand equity should be evaluated with the presence
of other elements of the brand equity, thereby ensuring continued compliance with continuous CSR activities.

As a result, consumers expect to see the performance-based role of the company as a strategic and long-term
perspective, as consumers want to see the CSR activity and the corporate reputation in a long-term manner, as
opposed to the financial responsibility and legal responsibilities of the past, as opposed to the past.

1

Keywords: Brand Equity, CSR, Corporate Reputation
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