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A Study on the Improvement Characteristics of Outdoor Advertising in Small Towns
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Abstract

This study investigated the characteristics of outdoor advertising in downtown streets where the local governments improved

and maintained. The purpose of this study was to examine how they met outdoor advertising guidelines in the basic landscape

plan and how they contributed to the improvement of urban landscape. The outdoor advertising improvement project of local

governments has contributed to the formation of downtown street landscape. However, as outdoor advertising is increasingly

occupied in the landscape, it becomes a factor that hinders the landscape. Moreover, as outdoor advertising aims at

advertisement, unique outdoor advertising has appeared, which is not matched with the surroundings. Therefore, it is necessary

to take complementary measures.

This study is a basic study to investigate the characteristics of outdoor advertising improvement which is a key element of

urban landscape formation. Therefore, further study should be conducted on how an improved street image is evaluated.
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Table 2. Outdoor advertising guidelines by type
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Table 3. The location and general status of Yeongcheon-ro

S 3} Zth<Table 3>.

71| 86 |3
(148 4

=

=
>
q
ol

Eal

H]

o

~
o

A

A A

=13
=

150170395437

jeilframe&logNo

ClEf Yl Ald = e, http://blog.naver.com/PostView.

nhn?blogld

AR

=

ZAH) /ol A
20174 114

e

SHA

0]6

=

T

B

fol o= g spol =il
21014

o

HA| 7}

ol
o

el o

ol

=il
Feich.

[¢)
wi I B A LB O A197 4% T 67

o 27

=
7l €]

20



24N GARN AR SBuRe Qay 2
| A2y, A2, 229, Y, 59, £8P )
nRoz gitn Qed, olF 443 SRR 3
Olwﬂ1“%§é}éﬂwﬁ%v}ﬂ%ﬁ%,d%%7}

SIS ﬁlﬂ @T-ﬂia+%%% EEIEIE L
£294EY (A2 335%) A7} AF B, el 7
2P ARG EEYU) X, ARG ARG EE Y
R0 42 o2 dea S B, $3a
e Ul 428 3

A = < 3
= Ao R xAH I Uth<Fig. 3>

A+C+D+E Jmm 13
A+BHCHD |mm— 4.4
C+D+E 0.3
B+D+E 103
B+C+D | 0.8
A+C+E 03 335
A+C+D |
A+B+F 1 0.3
A+B+D |m 0.8
A+B+C | a.9
cD mos

A+F Jm 0.8
A+E Jm 05
A+D f— 3.9 335
aAc |
A8 Ju 05

TJos3

o3
J=os

>P®mAOmm

8.6

)

5 10 15 20 25 30 35

A, 712 (82%) AA oz YEY 1% %15:94 73-‘%
giE 72839 558 &3 43S AAE Jd= A
o2 ZAE Il QUh<Fig. 4>

A+C+D+E |mm 1.0

A+B+C+D | 3.9

C+D+E

B+D+E 0.3

B+C+D

A+C+E 0.3

A+C+D 34.1

A+B+F 0.3
A+B+D Jmm 1.0
A+BHC 56
c+D
A+F Jm 1.0
A+E fm 0.7
A+D o 2,0
A+C 37.0
A+B m 0.7
F

E 03

D | 23
C 0.3

B pm 1.0

A

8.2

0 5 10 15 20 25 30 35 40

ATFR, BAR, CEE, DS, BT, B ol 4
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Table 5. The shape of outdoor advertising in Yeongcheon-ro
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Table 6.

The shape of outdoor advertising by type

; i 1= 2% 3% a7
SR LERA Segaed TR TR T i T R
[ 9~ 48 154 16 28.1 4 235 68 17.7
ST ZE g AER 12 3.9 - - - 12 3.1
)d 19 6.1 4 7.0 2 11.8 25 6.5
t2d oA g 190 61.1 14 24.6 4 23.5 208 54.0
v+ 23 7.4 23 40.4 7 412 53 13.8
2 FPA A 13 42 - - 13 3.4
LED # 343 6 1.9 - - - - 6 1.6
) 311 100.0 57 100.0 17 100.0 385 100.0
Zgx 30 88.2 5 100.0 1 100.0 36 90.0
Az =7 3 8.8 - - - - 3 7.5
2 FFA A} 1 29 - - - - 25
A 34 100.0 5 100.0 1 100.0 40 100.0
e | %—Eﬂl* 77 29.6 18 39.1 5 41.7 100 31.4
=2 4 Q) A T2} - - 1 22 - - 1 0.3
A duAd 1 0.4 - - - - 1 0.3
=59 4 62 23.8 4 8.7 1 8.3 67 21.1
¥E A xas 111 2.7 23 50.0 6 50.0 140 44.0
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