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An Effect of Compassion, Moral Obligation on Social
Entrepreneurial Intention: Examining the Moderating Role of
Perceived Social Support

Lee, Chaewon®
Oh, Hyemi*

Abstract

In recent 10 years the attention to social entrepreneurship has raised increasing among scholars, public sector, and community
development. However less research has been conducted on how social entrepreneurship intention create a social enterprise and what
factors can be affected to the social entrepreneurial intentions. This paper aims at contributing to identify the antecedents of
entrepreneurial behavior and intentions. Especially, we have had a strong interests in compassion factors which haven’t been used as
important variables to encourage for people to do social entrepreneurial activities. Also, we try to find the moral obligation and perceived
social support as antecedents of social entrepreneurial intentions.

Finding show that compassion and moral obligation affect to the social entrepreneurial intention. Especially this study identify the
external factor of society with the variable, perceived social support. Once individuals recognize that the infrastructure and societal
positive mood on social entrepreneurship is friendly to social entrepreneurship, people have a tendency to try to do some social
entrepreneurial activities.

Only few empirical studies exist in this research domain. A study of more than 271 Korean college students has studied which
personal traits predict certain characteristics of social entrepreneurs (such as having social vision or looking for social innovational
opportunities). In addition to those antecedents, students experience is the critical factor that enabled continued expansion of the social
entrepreneurial activities. The results of this research show how we can nurture social entrepreneurs and how we can develop the social

environment to promote social entrepreneurship.
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