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A Study on Mediation Effect of Learning Expectancy in Social
Presence and Educational Satisfaction of Online
Entrepreneurship Education

Hyun, Sun Hae"
Seo, Moon Kyo™

Abstract

The previous studies of online entrepreneurship education were conducted only on the effect of education on actual entrepreneurship,
but did not analyze the effectiveness of education. In this study, beyond of limits of previous studies, we investigated the effect of social
presence on learning expectancy and educational satisfaction. In addition, we examined the influence of learning expectation on the
relationship between social presence and educational satisfaction.

For the research hypothesis test, we conducted a questionnaires survey on 189 graduate students who taken online courses related to
entrepreneurship. hypothesis and questionnaires were made based on the research hypotheses precedent theories. And educational
satisfaction was divided into operational satisfaction and content satisfaction.

As a results of the analysis using the structural equation model, social presence has a positive effects on learning expectancy. Next,
the learning expectancy has a positive effects on the operational satisfaction and the content satisfaction. Finally, when social presence
affects operational satisfaction, learning expectation has a complete mediation effects and content satisfaction has a partial mediation
effects.

The implications of the results of this study were as follows. There was a need for a way to interacted with learners when conducted
online entrepreneurial education. When increased the satisfaction level of the learning operation, it is necessary to reduced the burden of

learners and raised the expectancy.

Keywords: Social Presence, Learning Expectancy, Operational Satisfaction, Content Satisfaction
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