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Hth(Yang et al., 2014).
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V., i Zim} W 2 UIShe pof frofge B AT F
Q2 EAL tFA] 3K Lee & Jang, 2013a).
41 SHlof| that 7124 2™ S3F =X Al AP AR1 &uf AJA The] 1Al ks
A= AS Yulsh= Ay 3ol 83 9
N AR Ede AS=¥Maimum  SFE 7HIH <3 1>2 o8 7pA] 9
Likelihood Estimation) B3 gatict &  © LA SHAEe] 7k A4 8948 24
DARAGE 24 Sk A o gz 7p @ 2otk AAHOR Sd JHAd 4 5
7 o|EAul Musles 5% 43 suaae] = AT T #39 3RS ApEA o
A B AAH 9 acle] o5 gape  AFIALES FAATE € o fold
<¥ 1> =Hof cist 7t ot
Variables Estimate Standard Error t-statistic p-value
p 0.0553™" 0.0124 4.4510 0.0000
A 0.0347" 0.0154 2.2544 0.0242
BUSINESSD -0.0853™" 0.0167 -5.1168 0.0000
DELUXED 0.0217™ 0.0062 3.4701 0.0005
ECONOMYD 0.0245 0.0206 1.1931 0.2328
EXECUTIVED 0.0024 0.0243 0.0971 0.9226
LUXURYD 0.0751" 0.0316 2.3761 0.0175
PREMIUMD 0.0341" 0.0118 2.8883 0.0039
STANDARDD -0.0108 0.0062 -1.7516 0.0798
SUITED 0.0695™" 0.0102 6.8269 0.0000
SUPERIORD -0.0025 0.0083 -0.3046 0.7606
CLUBD -0.0425 0.0227 -1.8737 0.0610
FAMILYD 0.0070 0.0121 0.5803 0.5617
KINGD -0.0363™ 0.0134 -2.7031 0.0069
TRADITIONALD -0.0573 0.0613 -0.9337 0.3505
QUADD 0.0869™" 0.0274 3.1702 0.0015
QUEEND 0.0072 0.0213 0.3361 0.7368
SINGLED -0.0851™" 0.0098 -8.6865 0.0000
TRIPLED -0.0200 0.0110 -1.8288 0.0674
DOUBLED -0.0322™" 0.0071 -4.5410 0.0000
Log-likelihood 8633.454
R-Squared 0.9700011
A SHA o) o) & Al & SHlof o3t sHAEF
Total 0.0367 Total 0.0585
Direct 0.0347 Direct 0.0553
Indirect 0.0020 Indirect 0.0032

N = (Hotel 257 + Alternatives 246) x 32days = 16,096.
The model : Ln(priceh) = pW1Ln(priceh)+AW2compricea + X3 + o; + i + &, where Room type Dummies.
pr AT sE7e] HE AR, N ARG dASEE L - tig M AR &5

***p <001 ** p <005 *p <01
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<E 2> thESuAI Mol hg 7k g3t

Variables Estimate Standard Error t-statistic p-value
D 0.0672"" 0.0127 5.3070 0.0000
A -0.0179 0.0264 -0.6800 0.4965
DELUXED 0.0070 0.0136 0.5130 0.6079
ECONOMYD 0.0375" 0.0185 2.0203 0.0433
EXECUTIVED 0.0576 0.0464 1.2417 0.2143
PREMIUMD 0.0284 0.0448 0.6328 0.5269
PRESTUDIOD 0.0570 0.1332 0.4279 0.6687
PRIVATED 0.1422"™ 0.0272 5.2351 0.0000
STANDARDD 0.0086 0.0143 0.6007 0.5481
STUDIOD 0.0007 0.0206 0.0346 0.9724
SUITED 0.1212™" 0.0362 3.3448 0.0008
SUPERIORD -0.0096 0.0450 -0.2139 0.8306
SUPSUITED 0.3708™ 0.0643 5.7658 0.0000
APARTMENTD -0.1241" 0.0534 -2.3231 0.0202
DORMD -0.2087" 0.0155 -13.4754 0.0000
FAMILYD 0.1675™ 0.0163 10.2879 0.0000
TRADITIONALD 0.0901™ 0.0280 3.2226 0.0013
QUADD 02357 0.0215 10.9732 0.0000
SINGLED -0.0504™" 0.0124 -4.0804 0.0000
TRIPLED 0.1427™ 0.0149 9.5867 0.0000
DOUBLED 0.0741™ 0.0130 5.7158 0.0000
BUNKD -0.0891"" 0.0184 -4.8444 0.0000
Log-likelihood 4895.235
R-Squared 0.9654449
A SGEA A of 3t Al E el o3t sHAlEF
Total 0.0720 Total 0
Direct 0.0672 Direct 0
Indirect 0.0048 Indirect 0

N = (Hotel 257 + Alternatives 246) x 32days = 16,096.

The model : Ln(pricea) = pW1Ln(pricea)+AW2compriceh + XB + o + 1 + ¢, where Room type Dummies.
o AT diASAEZES 7H AA, N AT SRe| tiAsEA el tigk 7FE AR 53t

*** p <001 **p <005 *p<0.Ll
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<Abstract>

Asymmetry of Price Competition between Hotel and Altermative
Accommaodation Submarkets

Noh, Su-Hyang - Shim, Yeong-Seok - Lee, Hee-Chan - Lee, Seul-Ki

Purpose

The purpose of this study is to examine the potential asymmetry in price competition between
the geographically defined submarkets of the lodging industry, namely the traditional and alternative
accommodation facilities.

Design/methodology/approach
The study utilizes a spatial econometric model to empirically test for the hypothesized asymmetry
in price competition. Property-level panel data on hotels and alternative accommodation facilities

collected from a major online travel agency (OTA: Agoda.com) was used for this purpose.

Findings

Result of the analysis shows significant intra-segment spatial price competition among the
properties, that is, within hotels and within alternative accommodation submarkets, respectively.
However, the inter-segment competition was found to be asymmetric as hypothesized. Room rates
of hotels are influenced by prices of geographically close alternative accommodations, but the
reverse does not hold. Implications for practitioners and suggestions for future research are

discussed along with the findings of the study.

Keyword: OTA, alternative accommodation, panel data, spatial price competition,

asymmetric price competition
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