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The purpose of this study is to provide a way to develop the information quality of mobile
real estate service and improve the false property through search filter service. I compared the cases of
typical mobile real estate apps that are currently in use and analyzed the usage and service status by
adopting 13 search filters that are the first priority when searching for real estate information.

As a result, it has been shown that the provision of high quality search filter service is required to improve
the information quality in order to provide users with quick and reliable information organically at any time
and anywhere according to the definition of mobile real estate service.

As a result, it is more prejudiced than the countermeasures against false fraudulent products, and it is
satisfied with the needs of the users and provides the improved search filter service, so that it can be
trusted with the definition of mobile real estate brokerage service, Providing quality services can be said
to prevent the victims of fraudulent products.
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<Table 1> Complaints from false real estate in mobile
real estate app

Service Online User Experience

“Jik-Bang application has so many false offerings, so

that it would be better to separate them making the list
JIK more readable. There are just tons of them. | guess it
BANG would be better to visit local real estate.”

“Please, maintenance cost filtering option. $100 for rent,
$180 for maintenance doesn’t make sense.”

“Why did you take out maintenance cost option? Did

you take that out in order to make us to lok for offerings

with maintenance cost? | guess you need to focus more
DA on users” convenience.”

BANG “| don't leave comment so often but | used to use
Jik-Bang and | installed Da—Bang and it was more
convenient, filtering options are available, and had more

choice! Great!”
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<Table 2> Comparison of mobile real estate service

providers
Service Country Feature
1) Korea's First Real Estate 020
Service
& ‘¢
. 2) More than 3 mn users per
Xid¢ N month
'J'IK? KR
BANG 3) 300 million cumulative sales
% : 1) Various search filter services
” . (Price, room / restroom, efc.)
Zillow' e 2) If you save your desired listing,
_U S you can see it on the online
Ziilow web pages.
5‘31\ 1) 26 milion UK real estate
‘K}{] <$“4‘?:] NN L holdings
LS
Right EN 2) Can check the Real estate for
move sale by school district
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<Table 3> Evaluating and comparing search filter

usability 1
S
Fiter = Q
=l HJ Zillow
Housing type (bed,
bath) o © ©
Form of sale
(Rent/Sale) © © ©
Price A (¢} ©)
Property type
(apt/house) o © ©
Square feet A (@) X
VYear built A (¢} X
Furnished X X @)

© High: Highest Service, O Middle: Good Service,
A Low: Need Improvement, X : Not Available

3.2.2 Bkl BB A HALY - Pohadk

<Table 4> Evaluating and comparing search filter

usability 2

Fiter 28 Q
XIHP Zillow

Post Date X
School X () ©)
Parking X @] @)
Pet allowed X @] X
HOA Fee X () X
MAP A @] ©)

© High: Highest Service, O Middle: Good Service,
A Low: Need Improvement, X : Not Available
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