Original Article

Fam. Environ. Res. ISSN 2288-3541(Print)
Vol.55, No.4, August 2017: 337-349 ISSN 2288-355X(0nline)
http://dx.doi.org/10.6115/fer.2017.025

fer

Family and

Environment

Research

Received: April 28, 2017
Revised: May 19, 2017
Accepted: May 24, 2017

This article is a part of Ji sook Park's
master dissertation submitted in 2016.

Corresponding Author:

Jeongsook Kim

Faculty of Home Ecology &t Welfare, Jeju
National University 102 Jeju-daehakro,
Jeju 63243, Korea

Tel : +82-64-754-3573

Fax : +82-64-756-3570

E-mail : helena@jejunu.ac.kr

www.fer.or.kr

H X
=4
B % A%

Analysis of the Content Connectivity of the 2009 Revised Technology & Home Economics

Curriculum ‘Consumption’ Area
Ji Sook Park’ - Jeong Sook Kim?

'Department of Home Economics Education, The Graduate School of Education and *Faculty of Home Ecology & Welfare, Jeju National
University, Jeju, Korea

Abstract

This study analyzed contents of 12 kinds of middle school technology-Home Economics(D) textbooks, 9 high school
Technology-Home Economics textbooks and 2 high school home science textbooks based on the 5 areas and 9
subject areas of ‘Understanding of market and consumer’, ‘Reasonable consumption’, ‘Resolution and prevention of
consumer problems', ‘Formation of desirable consumption culture’, ‘Career and occupation related to consumption
life' for the purpose of analyzing connectivity of contents in the area of ‘consumption life" in the Technology-Home
Economics curriculum revised in 2009, and analyzed connectivity of contents on the basis of ‘developed’, 'repeated’,
'different’ and 'reduced' based on the results of analysis on the contents of the textbooks. Analysis results show that
middle school Technology-Home Economics(D) textbooks are mainly dealing with problems related to consumption
life and ways to practice healthy consumption life, high school Technology-Home Economics textbooks emphasized
understanding of consumption culture in modern life and practice and method of sustainable consumption
life, and high school home science textbooks contain overall contents of household financial management and
consumption life. In general, contents were distributed as 'developed' 11 times (32.4%), 'repeated’ 6 times (17.6%),
‘reduced’ 13 times (38.2%), ‘different’ 4 times (11.8%). Contents of the majority of textbooks are composed suitable
for the curriculum achievement standard, but connectivity of ‘developed’ cannot be considered a desirable type of
connectivity. various formation plans as suggested shall be devised not to let learning elements of ‘consumption life’
area discontinued considering school levels and achievement standard of curriculum.
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Table 1. Content Systems and Achievement Criteria in ‘Consumption life' Area
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Achievement criteria

District Unit Unit
Middle school Technology & home  Adolescent's management Adolescent's consumption life
economics
High school  Technology & home  The happy family life Healthy families and sustainable
economics of a family spending
Home economics Consumer and household - Design of household economy
science financial design - Consumption culture and

consumer sovereignty
- Career and occupation related
to consumption life

Knowing consumption characteristics and the consumption
environment of adolescents can help assess problems
related to consumer spending.

Healthy consumption can be practiced through the process
of solving problems related to living lives.

It is possible to experience and practice a living culture that
can lead to sustainable consumption.

One can recognize the necessity of family finances and
management in the context of personal and family
situations.

Based on the understanding of consumer credit and
financial institution products, it is possible to select and
utilize effective household financial management methods.
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Table 2. Contents System for School Consumer Education

Researcher Contents system

Kim €t Lee (1991) General economic knowledge, money management and saving, utilization and tax of community resources, purchase of services,
management and disposition of goods, consumer information, advertising and promotion, consumer institution, human desires and rational
choice, conservation of environment and resources, consumer rights and responsibilities, consumer organizations and participation, law and
consumer protection, consumer behavior as a social worker

Lee & Seo (1992) General economic knowledge, household financial (household financial design , saving and investment, insurance, consumer credit, tax),
management and conservation of purchasing act and resources(food, housing, clothing, consumer health, household appliances and
furniture, leisure), consumer information, home appliance and sales strategy, consumer institution, methods of payment, consumer value,
consumer decision-making, resource utilization, environmental problems, consumer rights and responsibilities, consumer organizations and
participation, law and consumer protection

Lee (1992) Consumer knowledge (scarcity, economic principles, market, consumption, inflation, a consumer citizen, budget, saving, consumer credit,
consumer movement, consumer protection, consumer rights, consumer ethics, consumer law, consumer protection organization), consumer
function (budget life, saving, quality comparison, advertising and product comparison, media usage information, quality certification mark,
intelligence evaluation, post occupancy evaluation, use of consumer charges centers), value and attitude (consumptive consumption, justice,
free competition, equitable distribution)

Kim (1999) Consumer awareness (consumer concept, scarcity of desires, consumption value and lifestyle, consumer awareness as a social source),
money management (money and purchasing power, consumption of income (money), saving and credit), purchase (purchase decision-
making process, beware of purchase, economic principles, goods and shops, advertising), using personal and public resources (use of personal
resources, utilization of public facilities), consumer rights and responsibilities (consumer rights and responsibilities, consumer safety rights
and responsibility, information and responsibilities related to information and selection, environmental rights and responsibilities, consumer
protection act and organization, consumer problem and problem-solving process)

Lee &t Park (2000) Value education (consumer ethics, environmental protection), resource management training (economic principles, money management,
resource use, public resource management), rational purchasing education (decision-making process, purchase, influencing factor, consumer
information), consumer civic education (consumer role, consumer rights and responsibilities, consumer problem and problem-solving process)

Bae (2004) Understanding the market economy (the principle of the market economy, money and credibility), rational purchasing and use (collection and
analysis of consumer information, purchase decision and purchase, use), prevent customers from solving issues(consumer sovereignty and
consumer participation, consumer problem-solving process), creating new consumer culture(consumption culture and trends, community
and consumer)

KCA (2006) The principle of the market economy (the principle of the market economy, money and credibility), rational purchasing and use (advertising
and consumer information, purchase and usage), prevent customers from solving issues (consumer rights and responsibilities, consumer
safety and health), creating new consumer culture (consumption and lifestyle, eco-friendly consumption culture)
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Table 3. Analysis to Subject to Analysis
Grade Subject Publisher Author Publishing year
Middle school Technology & home economics (1) gyomoonsa Inc. Lee, S.B.etal. 24 2013
Kyohaksa Co., Ltd. Jung, S. B.etal. 11 2013
Kumsung Publishing Co., Ltd. Cho, K. Y.etal. 13 2013
Doosan Dong-A Inc. Jung, C. Y.etal. 15 2013
Mirae N Co., Ltd. Lee,S. H.etal. 14 2013
Visang Education Inc. Kim, J.S. etal. 11 2013
Samyangmedia. Chae, J.H.etal 11 2013
Seongrimbook. Kwon, Y. I. et al. 11 2013
Jihaksa Publishing Co. Ltd. Han, K. H.etal. 11 2013
Wonkyojaesa. Kim, K. S. et al. 15 2013
Chunjae Textbook Inc. Choi, Y. H.etal. 10 2013
Chunjae Education Inc. Lee, C.S.etal. 10 2013
High school Technology & home economics Gyohaksa Co., Ltd. Jung,S.B.etal. 5 2013
Kumsung Publishing Co., Ltd. Cho, K. Y.etal. 11 2013
Doosan Dong-A Inc. Jung, C.Y.etal. 15 2013
Mirae N Co., Ltd. lee,S.H.etal. 7 2013
Samyangmedia. Park, M. J.etal 7 2013
EOBOOKS. Choi, G. 0. etal. 5 2013
Jihaksa Publishing Co. Ltd. Choi, W.S. etal. 7 2013
Chunjae Textbook Inc. Choi, Y. H.etal. 8 2013
Chunjae Education Inc. Llee,C.S.etal.9 2013
Home economics science Sangmunsa. Shim, J. S.etal 4 2013
Chunjae Education Inc. Choi, H. J. etal. 4 2013
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Table 4. Textbook Content Analysis Criterion
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Content standard Subject area

Learning element

Understanding of market  The principle of the market
and consumers economy
Money and credibility

Scarcity, opportunity cost, needs and desires, exchange, demand and supply. market and price,
distribution, government and business, main agent of home economy, labor
Understanding of money, pocket money management, saving, expenditure, budget establishment

and preparation, credit, credit types

Reasonable consumption  Advertising and consumer
information
Purchase and usage

Advertising, consumer information, various labeling systems

Purchase decision-making process, factors affecting purchase, market comparison, area survey,

price, consumer value, distribution, various distribution methods, product labeling

Solution and prevention
of consumer issues

Consumer rights and
responsibilities

Consumer safety and health

Formation of a desirable
culture of consumption

Consumption and lifestyle

Eco-friendly consumption culture

Consumption career and
occupation

Career and occupation related to
consumption life

Consumer rights and responsibilities, consumer role, consumer sovereignty, consumer problem,
consumer policy, consumer institution
Consumer safety, Product Liability Act, recall system, quality certification mark

Consumption life, consumption culture, understanding of other consumption cultures

Sustainable consumption, eco-friendly consumption, green consumption
Types, characteristics and roles of vocations related to consumption life
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Table 5. Content Connectivity Analysis Criterion
Connectivity Content
Advancement If concept and contents between prior and subsequent learning are materialized, intensified and expanded
Repetition If simply repeated between prior and subsequent learning on the same level
Reduction |f omitted in prior learning or if subsequent learning is excessively intensified
Gap If concept or contents are reduced or unused in subsequent learning
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Table 6. Middle School Technology & Home Economics(1) Content Analysis
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Content standard Subject area Learning element Publisher
Reasonable consumption Advertising and consumer information ~ Concept of consumer information KH, KS,DS, VS, SY, WK, JH, CHT
Source of consumer information 12 textbooks
Types of consumer information KH, DS,VS, SY, SR, WK, JH, CHT, CHE
Purchase and usage Purchase decision-making process 12textbooks
Reasonable purchasing method KH, DS, VS, SY, WK, JH, CHT, CHE
Solution and prevention of Consumer rights and responsibilities Consumer rights and responsibilities 12textbooks

consumer issues

Consumer role
Types of consumer problem

Consumer problem-solving process

Consumer safety and health

Product labeling

Formation of a desirable
culture of consumption

Consumption and lifestyle

Eco-friendly consumption culture

Eco-friendly consumption, green

Product liability act, recall system

Characteristics of teenage consumers

Ethical consumption, fair trade

KH, VS, WK, CHT, CHE

GM, KH, KS, DS, SY, SR, WK ,JH ,CHT, CHE
12textbooks

KH, KS, VS, SY, SR, JH, CHT, CHE

DS, VS, SY, SR, JH, CHT, CHE

12textbooks

GM, KS, DS, VS, SY, SR, CHT, CHE
GM, KH, DS, MR, VS, SY, SR, WK, JH, CHT, CHE

consumption
Consumption career and Career and occupation related to Consumer counselor GM, KH, JH, CHT
occupation consumption life
Consumer tasks professional DS
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Table 7. High School Technology & Home Economics Content Analysis

Content standard Subject area

Learning element Publisher

Understanding of market and consumer Money and credibility

Reasonable consumption Purchase and usage
Solution and prevention of consumer issues

Formation of a desirable culture of consumption ~ Consumption and lifestyle

Eco-friendly consumption culture
Career and occupation related to

Consumption career and occupation Lo
consumption life

Pocket money management, financial education, and
maintaining personal credit
Factors affecting purchase, market comparison, area survey  EB

JH

Consumer rights and responsibilities  Consumer rights and responsibilities, consumer role KH, DS, SY
Ways to practice sustainable consumption life and culture  9textbooks
Characteristics and changes of consumption culture in

. 9textbooks
modern society

Sustainable consumption life 9textbooks
Fair trade expert DS
Financial asset manager JH
Consumer trend analyst CHE

S BhI Qi ol2 ARGt RN Seld anlo] ojnjel e wl gL AREo] AP S QR molrls AulEIE AR ) of
Sfo.g ofaE aof sh=rlol] el WE T i ol A Y 8 Aok Glek, e HRet Moy gelat Hetsle] )
o] gk ar} Qlet &3k Adh *P&‘M axHZete] S4up Hate]  AYeF Jodut IRt & ] % wl A}9] Fvoll sl A7ishe
efirds ehd 2HEs) SR A& kst 2o A Hojof & Aol
o o ZIkAIQl axnjef A o Sl AR X
o] A TPgolrle] Makg 714okT ik, ol v/PIR A4 3, DSshm hRst mutk LhE A
7t Ao 4 m) 0] g A ol7} st 5B /PR akeh Wik g 54 AR Table 83} 2},
aen] A e Zlzel 219 ool 352 mabAofA o Aot 7P et Aol A= =it A8 ol tisl 7HA
AL AR}, 359 wabAolA= axnpek sl A7 A e, AR T8 713 371 Wil tis ok e
ko] Aol 50] AR AES FRISRE AHIAF Aolol S-S ke glon, oo} AR elol sl 15:2] kAl
Ao WHE 5= 3T, Aol ole Hdm 227 ofl A St ojAF A7 wHol] sl o<y HeAkm FElE A Ao
Slal FAF e YR AFeh AR A9 28 FEAE e
7L, 2] A1), YE olol] FFL A A R BT Ll 2] szt oy dele] el AR) 9]
o] AYE 28-S BASh Aulx, 85 Hokfo] ofof 7 HFE oAl Awm|xpo] 8o Hele} AwlAl 7] o] HAE BIe} 4
Table 8. High School Home Economics Science Content Analysis
Content standard Subject area Learning element Publisher
household financial t dit and
Understanding of market and consumer money and credibility OUSEnod |nahC|a r.nahag.eme.n cconsumerrecitan SM, CHE
management, financial institution and types of products
Reasonable consumption purchase and usage purchase decision-making process SM
Solution and prevention of consumer issues consumer rights and responsibilities  consumer rights and responsibilities, consumer sovereignty ~ SM, CHE
cause of consumer problem and remedy SM
consumer safety and health product liability act, recall system SM, CHE
Formation of a desirable culture of consumption  consumption and lifestyle ethical consumption, local consumption, fair trade SM, CHE
consumption culture in modern society SM, CHE
eco-friendly consumption culture  sustainable consumption SM, CHE
d ti lated t
Consumption career and occupation careeran gccupa on relatea to vocations related to consumption life SM, CHE
consumption life
vocations related to household financial design SM, CHE
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Table 9. Connectivity Analysis

Family and Environment Research

Learning element

1 1 2
Content . i i i
Subject area 1. Middle school 2. High school 3. High scl'!ool H.ome ! l l
standard TechnologyétHome  Technology&tHome Economics Science 3 3
Economics(D Economics
Understanding  The principle of the - - -
of market and market economy
consumer
Money and Spending money Household financial Gap Gap Advancement
credibility management, financial  management, consumer
education, maintaining  credit and management,
personal credit financial institution and
types of products
Reasonable Advertising and Concept, source, Reduction Reduction -
consumption consumer types of consumer
information information
Purchase and usage Purchase decision- Factors affecting Purchase decision-making Reduction Reduction Repetition
making process, purchase, market process
reasonable comparison, area
purchasing method ~ survey
Solution and Consumer rights and Consumer rights and ~ Consumer rights and Consumer rights and Reduction Repetition Repetition
prevention of responsibilities responsibilities responsibilities responsibilities
consumer issues
Consumer role Consumer role Consumer rights and Reduction Reduction Repetition
responsibilities,
consumer sovereignty
Type of consumer Cause of consumer Reduction Repetition Gap
problems. Consumer problem and remedy
problem-solving
process
Consumer safety  Product liability act, Product liability act, Reduction Reduction Gap
and health recall system recall system
Product labeling Reduction Reduction -
Formationofa  Consumption and  Characteristics of Characteristics Consumption culture in ~ Advancement Advancement Advancement
desirable culture lifestyle teenage consumers and changes of modern society
of consumption consumption culture
in modern society
Ethical consumption,  Ways to practice Ethical consumption, Advancement Advancement Repetition
fair trade sustainable fair trade
consumption life
and culture
Eco-friendly Eco-friendly Sustainable Sustainable consumption  Advancement Advancement Reduction
consumption consumption, consumption life life
culture green consumption
Consumption Career and Consumer counselor,  Fair trade expert, Vocations related to Advancement Advancement Advancement
career and occupation consumer tasks financial asset consumption life,
occupation related to professional manager, consumer vocations related to
consumption life trend analyst household financial
design
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