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Knowledge sharing, In franchisee industry, it is essential for franchisors to share knowhow and also specialized knowledge

Relationship quality, in order to realize favorable relationship and performance between franchisors and franchisees. Particularly,

Trust, in mature food service industry, companies’ specialized knowledge and knowhow are the core competence

Commitment, to obtain competitive advantage. Therefore, to create performance, it is absolutely necessary to share

Relationship performance. information and knowledge among all the franchisees. The purpose of this study is to verify relationship
between franchisors’ information sharing perceived by food service franchise owners, relationship quality,
and relationship performance. A survey was done to food service franchisees, and total 297 samples
were used to analyze the structural equation model. According to the analysis results, food service
franchise companies’ information sharing is significantly correlated with quality of relationship with
franchise owners in a positive way. Also, franchisors’ knowledge sharing has significant influence on
performance of relationship with franchisees in a positive way. The components of relationship quality,
trust and immersion, all influence relationship performance. Based on the results, this author suggests
several implications about food service franchise management and information sharing.
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Fig. 1. Research model.
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Table 1. Demographic characteristics of respondents

Characteristic N %
Male 152 51.18
Gender
Female 145 48.82
20s 7 2.36
30s 69 23.23
Age
40s 142 47.81
50s 79 26.60
Less than 1 42 14.14
Operating 1~3 121 40.74
period
(year) 3~5 72 24.24
Over 5 62 20.88
Total 297 100.00
9190 W12 8QlEAT} A $AE HAI stk Bl
LR1EME PR OR AR 12 7IF 2R Varimax ¥
W Bal AASgon, BRI Table 29 2t
gl g ol B2 A3 KMO=0.927, Bartlett 734 A3 %k
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FA9] AN A2 FHe A ol F e dF=
2= Aoz el on(EF37419=0.601, C.R.=8.758,
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EPATHEF3}H 92=0.706, C.R.=11.697, p<0.001). w}2}A] 2
2l zeiato]l =2 7o) A X Ffe BAFD Fod F+H)
o] 9S mHtE Hi-1, HI2E 25 A5k =3 9
2 Zeatol = 7199 A2 Fhe BATAE Foet



180

Table 2. Results of exploratory factor analysis and reliability analysis

453 4] - o4

=

Factor Item Factor Communalit Eigen Variance  Cronbach's
loading Y value (%) alpha
Continued sharing know-how .809 7134
Zl;zrﬁtakic::ledge to cope with the changing 776 764
Knowledge 1536 9.602 884
sharing  Customer-related data sharing 775 776
Knowledge and technology sharing over the 763 714
seminars, training, internet ' ’
Franchsor honesty 610 .693
Fulfillment of a promise .829 .850
Trust 1.005 6.281 .897
Franchsor trust .878 .885
Franchsor support efforts 702 716
Advocate for franchsor 819 .858
Attachment to franchsor .832 .870
Commitment 8.747 54.669 .949
Expected future transactions with franchsor 783 .860
Expanding trade with franchsor .801 .860
Maintain long-term relationships 737 .676
: ;. Maintain current trade relations .805 756
Relationship 1301 8133 881
performance  pgitive answers to franchsor 815 .809
Recommendation 741 770
KMO (Kaiser-Meyer-Olkin)=.927, Bartlett test=3,902.186 (df=120, p=.000), Cumulative=78.685%
Table 3. Result of confirmatory factor analysis
Item Standard estimate CR AVE. CCR.
KS1 0.786 -
KS2 0.855 15.774™
Knowledge sharing . .656 .924
KS3 0.835 15.362
KS4 0.767 13.878"™
TR1 0.749 -
TR2 0.898 16.012""
Trust . .696 .929
TR3 0.897 16.006
Relationship TR4 0.783 13.776
quality col 0.910 -
co2 0.909 25.466™"
Commitment . .823 .964
COo3 0.910 25.534
COo4 0.900 24.773"™
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Table 3. Continued
Item Standard estimate CR. AVE. CCR.
RP1 0.864 -
RP2 0.844 18.440™"
Relationship performance e .676 924
RP3 0.816 17.445
RP4 0.762 15.673™
¥=317.553 (p=.000, df=98), CMIN/DF=3.240, RMR=.038, GFI=.866, NFI=.924, IFI=.946, CFI=.946
™ p<0.001.
Table 4. Result of correlation analysis ST ol & flste] 92 ZaliAto|= AT ES Ut
2 AREAE Asden, A5EAg vion B AT
1 2 3 4
ANA ARG 7P S HSSFATh
Knowledge sharing 1 2817 379 .343 =2 Azl A, 94 Zdlx} Qo] x|alzs
Trust 530" 1 489 320 ' BAEA o3 e IS nHE Ao s YE
Commitment 616 .69 1 348 s 53 WAEAL] Eas T o 2 g2l
2= Ao =g, o= Zalxfo]l = BAlo A A FES
Relationship performance .586 .566 .590 1 AE Ao vebted, o el ]—01]_1 122t
© AEAA 2GR Ffol met 2 gk of 2 8l &5,
DR YR, p<00L, mlefel Ae) 71t 5 BAbel that 24le] ZaiA s AL o
njgheh, gk EAbo] G HFfro what AEd® frol e
(Mel e FAE Ao BAHEENNF0296, (99 FES MAE Ao ek, ok BAle] An
C.R=4.030, p<0.001), H2= =} =t} VA FH 3} AA A TRV SRS ZAPE M S flal s Al
o] BAANA A= BAG T Fog (e IS 2 3ta it 27|, o] e 1S 7} oS &
A Heg Yegom(EFE8HA5=0.266, C.R.=4.877, 2= olt}, wpeba] 9]2] Zalajo] = EAl A= sy 9=
p<0.001), = Tk IA G T Folg el ddF= vl Al ad 7]EA 2w wd AF ol = 7
© Ao FAE(EFIAT=0438, CR=7.091, p<0.001) ol #et =k SR T A=E gk
H3-1, H3-2 W5 Ag5Igict, ahul, b eeln S 5 ol BANE B 4a
Shol] &k thA] = PBEE FHE 5 slojof gt
54 B =4, 94 Zlx 719 A~ Al fr
g H(H] S A= Ao w2 Uested, ol Zdl
B ATE 94 Zage= AUAFES eR ad A= BAle A4 T4} A Qtel] 274
ov), VPR T QAsHe BAkY AT £ WA A 9BE nATE AL v Abel AX T
FAT BAT oud FFHAE ZEA] LotEnA o wet shiH Sl V1A BARRA, dAe] AHDA

Table 5. Results of structural equation model

Structural path Standardized estimate CR Hypothesis test
H1-1 Knowledge sharing — Trust .601 8.758"" Accepted
o H1-2 Knowledge sharing — Commitment 706 11.697° Accepted
H2 Knowledge sharing — Relationship performance .296 4.030™ Accepted
H3-1 Trust — Relationship performance 266 4877 Accepted
o H3-2 Commitment — Relationship performance 438 70917 Accepted

¥=388.656 (p=.000), df-99, CMIN/DF=3.926, RMR=.076, GFI=.857, NFI=.907, IF[=.929, CFI=.929
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