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<Abstract>

I.MEZ

20153 Zvff ol 252 2ol A] 2219l &
B AYAL 482YUe AAStAL Jom, o=
2010 252 djell4] 51 Rl 28] A% &
W FXolH, 11 VM= wid B 10% o1
o] AAES HolA ok mEbA 28] 43
EollAle] 4u|A; ol B F s9]ol] ik &
A2 sHAlEERE ofe} 7@ IA S Wl =
op| 3 ke, AP+, 2009; BFEAL 28]
=32, 2011; AEA, 2011; A3, AT

* atstw, humanhan06@gmail.com(FA12h
** A8k, sorak@hoseo.edu(l A 2P

2011). 4B} 7 5ol B3k A= v
B 3 Anz g5dT FYolA FES] 18
FojA ghom, te] AFES 7| el
Aol LHAFE T s B3 AFEoltt
(¢ll; Hausman, 2000; Kollat & Willett, 1967;
Piron, 1993). =2 7 RIS 7
st ZF ) @5 Faloy T & e
TU P55 A A= AL A7Ee] 119
o gtk 7l A Tl A AR Al
T T F58 o] wet AlgT,
HAIE T, 35 Tl o8 BFsilen,

=R

B
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e EDCESEC L LR
NP GO AF Azl the FRE
Was AR F Pulshs AF ek Az

A EFIe] 477 ABALCW, ol Qo]

e 9 a} oM 2eljloz BHgEo] z13Y
=3 glek. @A7EA S ol el ek A
%ﬂ 4L o Al 7IAZE AEE F 9ok

A, 71 TS ATEL 2uAEe)
o1l Bk 23] Tl AP Aol
o AAE T2 ok T2} FRIEAE, o
o) o Yol I ATEE F5HE v
o= 3 o) PE FEP Aol HE
Siek 2, A AL FPAL, Tl
of AE RS Fohus NFFE vigow
3} oq_—TLEO UH“?“ ;_q% /\O%Lo]\:]. o]‘— o]M;H
T ol el 7}
A7 1Y Holg}

=3
T
2z ] 1:1}\-10 Eé_a-]. /\lz

2

© AAE L o

A= e v *J%OIE}.
=4, TejdEst Ao Al it
H 7<l+?‘4—.§ HaL o, ASdT= vF

Sk g3oltKim & Lennon, 2013; Pham
1998). AA Tl AlF Anl 2l thek 1A
2 HAolw FAlol TheFRE o] Aot
MY T A 9 55 kA "tk &
g H2o ATAIFES AFY 7153 SHAY
AMZ SHEe] A= AL 1o, T
2 A3 ) o]gAel At ZA|of HAA
Ql Ade] T3k a9lo= 2Agstar Itk (Van
Oorschot et al., 2013). & ZAZ £](2014)2]
T ATolM = ARFEY o]l FEFt g
A AXZ Flto] S 9|5 EAYA7|=H)
Fa% 8Rlo7 A8 S Ajksta

shal Qo ey ) SAREAE ) sl
o] 79 FaA = E738kal(e.g., Gohm &
Clore 2002; Kim & Lennon, 2013), A&HIAFS
o] AHAo g AYd= 1A, a8l 7HAHY
BA e el Bl 2o Q1 F
gk 23k ofsli7t =8k, o] ti’k A
= 1|&3k A3olti(Kidwell et al., 2008; Zth
71 9], 2014).

AR, T 5o FFeIoE JiIF &
A A7} v Esith &vRke] P s v
Holu s Z-& 93 A=a2ld tigh
VIF= A sHAR, olof A anixke] WA
8%l P E ks WA Aok St &
H|ZLe] o SRl U3 viAR AF=Sol]
A= A7 BE=EA ] Heh ol= 7)1
W2 gl o3k gFaglo] A AEst

Zﬂoli}. =, & XH MIH EAL s
Ao} TS Fdsk=r 3
S U]@. T Ava & 5 ATHASE, H=

l

el B ATolE Y)Ee] TelsE AT

7":9]'«] 474]2 ASEA o}_l_x} 'cs]-q. o
7Qle) Aol S wXE ANE 5
B2AME FE7IE fR
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o]& Fujoll 3 NEEZ A=t TS

vl Zolek el ofE Falel HAAsol
AFTFoe N G sefstaa} ek

2.1 M=oj

ZHIARe] Tl FFE 71Gol o] WER
AAEH, HEo] A&4 g 2A-D = 3
= 83 Aelgt & 4 Aok wEkA T
FrEolu TlE AT 89, T A
X8| o Agolv AAZ whg T2la
< A3 Foll B3 A7 "¢ S 23IKBUI
& Kemp, 2013).

T FE ;M 7R v Al TR E &R
ol ok AT, vIAg T, 281 T
TulE FEETh $, Aozl £5(2014)=
u] P52 Tl o] A fFol WE &R
7t obd A AT 22 Q1S T
Al W EF 7S AR RS
ojde] B 7Y AT TE Tl A
Fol Holsith, 27] FETvlel i3 A=
ZthakA] skt F/H(Clover, 1950)°]2k
I oS WEN e, o]F B} A3te] &
A AFeHA et Tl F2 gl S0
7171 el Fujel=rt s G AlF
gk el Aojs e, il 23S
T AY7t o]FoAL  QUTHEngel &
Blackwell, 1982).

Hm S H74(2008) 9] i FE Y R
o thgk AgollAl= Aol 7t Alglo] IR

<2 4w ATl SFH 2H e

ol st BF FEgae & 5 gloka
AAsL ek AP AlES IAAT wi g <k
NA AFE Falishs AAAA AFT TuiA
AIAE AXA AR o] = AlsTuE 9ot
& o ok tE Tk 2 Al
o A& obF] 2HA dAo|x|RE, HH kAt
Soll ofstd Q1A EAQI 41537 Bedste]
Ao WA AL ok Alsdol7t 242~ 3ol
U 93 3o s3 #E" Jidelt
(Peterson, 2006). ©]<} 22 wetel A AlF)
& FujEgol Qlol At Al BAEka
T FEE FAs] fske] 7l A Felst
A} Sk AlEOIU AH]2ol thet ARE W
W] AES $ S} AHES YE= FHE 9
e 9], 2014). AlSTrulel A
oAAA g 9 Tl & RS Aol gk
LS AVIE Yo AFATE HE53
golt}. ol FEHS v O R 53 HiE
A5 A% P o E BojE = AYT
o] &2 ATzt w9 HHerdsi, &
T EA= AiFes a3zl T AF
o7 gds] olsfEr] wwolz wAdEHETh
(Ajzen, 1991; Zthzl <], 2014).

3HH, B S48 AH7} F7TskAA,
2Rl Bl dig A=l S8t
3L K4, Liu et al., 2013; Verhagen & van
Dolen, 2011; Chan et al., 2017). 7]&2] A7+4}
S AEMOA ] T 5 el F=
o2 s 54 BYAolgta AWtk
5, Al EE 8 Held H, ot AlE
o] vlu, YEFYE B AA9 Held T o]
2 28Rl S5 7l 7Fsdol EoH, AthA
° 2 ATl Aol AZ|dnka 2Hst

ok

f
it oy 1

g
H
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T 9tk wekd o =Ealolyl= gE eglel
o] EAS nlelo 2 eyl 43 553
gk A7) AL N&Ho R FrkskL 9l

THChan et al., 2017).
2.2 Lz70Het BMX|s

Tl ol A sk Anixke] 2L T
v SR FEFe WA 4 glom, I Ad
A&7 T ARl oM = S8 FaFas]
© 2 #-g3tiBurns & Neisner, 2006). L ©]
fre thed 2ok 3A, AE el
atazt sh= AlFolu AH| 2o gt 715485
Hksh= AA HF AT Tl A%, FA
g A% 53 dAE 28H A 3golr]
uf&-o]tHBui & Kemp 2013). wekA] AE T+
u] & A ] Aert E & e IEE
© T e] AREE 1 dste] B
Aok =4, AFolvt Al 2ol thgk Q1A1A &
e A A HAe] Aol opd BE
nxle 8oz zZgiitk= Aotk
(Lerner et al., 2015). <, 392 AAE A3}
= A5 AFY 7157 Bl 5994 HEE
UERAl =0, W2 AF 75l gk 34
A B7VE AR RSl Fohd, el AlE
oju} B AH| ol Thigk 594 S 7HA
Al Hohs Aotk o= AF & FulgAd=
PR, AlF = ARSI A BRI A
A Hrhs AFel Uitk HEEE dA=
29E YERA FTHARY £, 2016).

Piron(1993)2 =& FllE I 3ol 43
flol AAA, IAA RS FHkshA] Hrkar
<l

Bk F570s AFTE TR 2

oot
flo r

Q1o Lee and Kacen, 2008-& AZol that 7+
A Sol Qo 2|7t oS At &

ST A= AEFS Be & AR
]

Agshs A Ao S olafstal =
g 4 Johd ol FETUE ol AF
THE & 7FsAo] ok = Utk Silvera et
al.(2008)= XA Aol wet ATy
52 AT 7¥sAo] ok Aolgt Aw
31oH, Bui & Kemp(2013)= 70f & 4H]
of o} AETAR AR 9 F9 FFel|x <] 7
AAl 2 A 71REe] Fajjol] gk ATE9
de4S AA} =3tk

XA 5 XA 7] X (emotional
information) & AH8-E < Ue S vt
o, & O 7AZoE Bvl eRRle] 7Y 4
9L ou|gitiMayer & Salovey, 1993).
Kidwell et al., (2008)2 A1 A2 AH] A} 3
5= olEllsh= Hl & =82 FTaL Aljks
ol AAAS2] 98-S ksl ERE
Mayer and Salovey (1993)= A A%< Eol
747902 2 F9, BRI 702 2 w9, A4
o 72 O3l 79| AMS- 5 47EA| o] W
TFE rolA] AAISATE ©]F Scott-Halsell
et al. (2007)2 ©|d 47}A]¢] BR/E T 2 H
T2 TSI shie A9 (Bl
ERQl 74 Q14 9 w) 7 7o) ez
A 9 ARR) 0= LprolA AHEiGith o)F &
1] M4 Q123 BRI 7HAR1A] e
A A F 7P 7Ry Fadk golH
(Z733], 2006), 7H1<] F5 ERIFS] FE
2-gel] FIE A 5 Jokar ARk
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ol g AR TujRE o] FujAte}
o] TANA BAE]= AAZ whgoL, BRlo]
Tufety sh= AlFoluh ARl 2ol thdk 284
S-S QIAskaL 2-sh= o I3 v1E A
ojtt.

3HH, FlslE Tl SabaAg ol Q1A A
3te)d Wk} 3 A A Qole] ddkel| T
g T84S B2 Sl ot duEo%
oh =gk olg BaAdS uiEoE T ¢ A&
Hlof] Qlo] AFZQ A= B P9] oA
ZATA 2 28 7IRke] ol igk A=
2 Z18)=o] STHBui & Kemp 2013; Sherman
et al., 1997). 121} Lerner et al.,(2015)2 <
As] gl 2 AR|EEe] gk 2% A7+
Z7|GAYE AudtH, 53] Fe429 ot
slo]] W& A2 Anf) FEHA A 84

+ HE3 AEs AT 53], QU
Ul Aollxe] 7 97 STk A&l
JEUS B3 7 P95 Bt & olsjishy]
AaiAe AATEA A0 U5 Hasith=
FAE°] A= Utk (Bui & Kemp 2013;
Lerner et al., 2015; Yao, 2016).

o

s

=

LG EZo A AFS Tl
UHXI%% Ao 2 Azt o)
getatarzt gt 4l s
1A= 821< 7i1A 54 5 shy

ISR B ﬂz—?ﬂﬁ o e 7o)
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zdlo] <1% 1>0]t}

3.2 g77HA

3.2.1 oA} AlFT )

TuiEe] AARAHS A3 Rook and

Social-
awareness

Satisfaction

<2 1> Aged
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Hoch(1985)2 F-&7ry 4ls7mE 243t
= FAol= AF 1 AARO= AFE T
sh= A%l SA o B FFs et
Awatal ok B AFeAE 1Y B4 F

Higgins(1987)°ll ¢Jat] Ar|z=dzxy o|&o
Z AR A2 20|22 dAY 2}
ofe} T3 o] izt ztolE Eol7] AF W
kO F Thy F 7HAE Aljtsith A= @A)
o] 7] el v & dEHE vobke

I E31 %% (promotlon)»} fﬂx]],] Ao}= n}
25k Hc}oii@(preventlon)olﬂ}. 7y AL

QA= ZFo]7} At Aaker
and Lee(2006)2] AZAToll 2]5tH,
S M 2RSS FAHA A F50] F
=z BZolghd "lo]xHo] AH|AEL 1A
A A £49 397t A5 357 54
olg} dwgit.
izl & (2014)=
FTETE /Mo E A= B9EA A
T abgez) mEs B2 Aot &
£ vl BA] A é*u‘éai% e =}
olgt Arste, ol Al
A g PR 5 Qlrfar éjiﬂé%}i Atk o]
gk 2o ek e WojxdE 7

F ek S

1124

AFTE AT Y

& o>

2

Aol ik 7] 24l A4S 7HAAl HH,
SEHRTR= &40 tigte] Bt dRlsiy, 74
Aol A el RS 3]s Aeke
A &3kA EtiIdson et al., 2000). WA 7)<
o] Hlo]xA 9] Ay} 2 Fufjddze 4l
Foo] =okd Aolgt 7t & Utk °]E 7

5
=
A= AAstd da3t 2

THE 1 WolR e HFE T B G
vd Ho]ch

3.2.2 AlFT9 €=

UEEs 2PN doA=

Z4:R|Ate]
2117, ZH 221 Hk-&(Oliver et al., 1997; ©]
A, ghdol, 2002)0lekar & o Jlom, AlF
Tl A Zile] ZEA AL A Z1th e} BlawE
AR F AAE T AEE ou|gitt
(Yu et al., 2014). o= = ARKZ, d=7 7]
th7F E=A7F EH, £2lo] ZEAaL U™ 7] th
o] AY F& 1 oldoE FAHA whgo]
sk A 7Y MEEE Hokd ¢ AS
o). 3 Frufstalal sk AlFolu ARl
of thgt 7|7t Ed o, FARLSE 7
H 715 A8 =4 Uehe Zloltt o]
23k A, 7417 7|tie BRle=RE Y A

B 85 AR AlF 3 SR g5
SItHBallantine, 2005).

AT Aol 7ol ZxE 248t
7] $1% «V\P:‘X* < s =, o]& #isted Al
Zoll 5= 3 Aok AFTuet F
STl o] F dhbe Tl Al

vy
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eekl 4B ATl Pt 2YR9

g ARE duh Bo] aeshk=rtelth Rook
and Gardner (1993)2 S-57ul2] 75 ¥
o2 W Fu) JAEAA S Al HAT, AlF
of tht AR+ A 7R A Z3he A
stk wHd AlFTule] A= vkt A=
Bt AF ARE g59th

TR AR AlFTuo] tigk 7l vk
ol thk A7 Aol XA ko), o
T AL STt Tl TEEe] gk
UEHRI Y& sh= AR FIHEAA As
Ha 9ok Iy Muruganantham  and
Bhakat(2013)2 A&l glo] ARIQMEE W
Z2HIA7Y A T s gl 1A Aok 24
3, Zu| 22 A4S AAskaL k. Az
HhS Bh= AlgE] AlEFE SHA F=
Z3]o] 3k AP eolog AZIS AP
Qo= AABIL Utk webA AZE ofto w
A A Fule T & FEAE (%3], E
& A "Arke Aotz W
7, 2016). 13 AlFe] EEE AR4lo] 7]
gk AFe] 7%se] AAZ FHIGHES
1 o)Fo ) AHAe] 7|7t SEEo =4 U
Epdoi(uk=E, 73-21], 2016). Parasuraman &
Zeithaml(2004)= il TH==ol tigh A&
TuiEl) A ARATE AR s 7
Y & AR WE A Zfpolet A oson,
1Ao7t ASTE EEE Aedtha AX
skal Aok A A3 upe} o] AlFTHuy
Tl oJAPAZg Aol AlFel ek thFsk A E
£ FAsta mjofslr] wiiell 7|tiel ARl
w2 2ol7} A& Hlolgt 7tk webA T
o] gt AFA-L Fufjold AFH ol #

3k A2 Foll et S8 AHE HEs)

(AT

i

rr

3 ool thg Tl AL W)y o
Aol 7|ed B3Ee} AR T 2 Aol
7} 91 Aoleh ) HelA ol viEke
2 B ERolAs AR} PREEE 5
M2 Zlole} S, olF Fhuz sk
ket 2k

IR 20 AETE R FY FIE
w/E Aot

323 XA =dE7

Youn and Faber (2000)2 &%ulj7} 3%
g, 7l A% F2 A|EAY] Hoje 2
ZHA E-(traits) oA 71Q13Th . AwEts
t}. Sinha(2003)9] = AH|IAFES TitoR
g AFelAdE T Belells EAR-S 53t
7] flgte] & SHAl HH, Tl §loiA9
AXZ 7K E 7153 7R s =4 AHst
a1 At} Verplanken and Herabadi (2001)2] %
& THAE dig AFEAAH STt

Aol A Bojupr] At AV 52 342 1A
o] H=atA FAEHAE 75 WPsh= A=
Arstal QtiSilvera et al., 2008).

W 27|24 E ZeiAu A 5Eol
= AFEES ZAelle AgA FHiE sl
Aolgh= F4o] Ut} Silvera et al.(2008)
AR5 Aol whet AlgTt) 22 A
F 79| 7FsAde] ol Zlolgt dgsi, A

MA s e Al 4 4 B BAIE T

i ne o

N
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st SETHE Y T & Aol ARk
o BAH ARE AT F e 5EES v
3= A A|A]5(emotional intelligence)= £<I

y rl

I eRRle] 7S Q1A e A & 4 2
AT Z ou)git) Kidwell et al., (2008)-2 A A
A& 28 PFE olFfiehe vl F B
Fohal Akt AR 9](2014) = AR}
ol AEFS 7uE v E<lo] A3t =
AAA ISl et Fajse)7t thEA] YeRE: A
olg} Akt Atk 53] AR F0] T2 A
A2 W2 ARt mlste] Fujo] AlFAo] &
71 Zlolgt Ajksle, 3 AEATe e
< A7IsHAT

B =wollAe FujslsellAl ARl HAA
T FFES Fofetaat gt 94 Ao W

rr

T A1ARIA o] 2AFee v A
HetET) ofukehd, A1 A4l e
ARe B} whaa HeshA A 2kekal wh-g-st
of 2Rl gEell FEE v 5 Q7] wiEol
ol 5o 7FsAdE Eolv ARt 7
Ao SEF& Aol 4 o AT 7
Zo)7]  wEelth
(Verplanken & Herabadi, 2001). ¥Hd A5
e} T 3wk ete] BAlo A= BRI
g12jo] ZHPEE A Zlole} d53it) ok
sk, BRR1 8R4 BRI S A5k
A o]& A4le] fEol 4 F2 7
steh=tl A8+ Utk AA ATTHE st
AFES ERICIA] B9IS AR R A} 5t
17} 733K Hsee, 1995). whetA o &
Aol A AR vl 7l AlE
gk BRI WS wetsty & Zlolt o]

o 2~ o
As =4 F UE

o rr rir

of

=

SPgeAe] Bl 2RI e Tl s ol
e BEe) G2 v1d Slolet Seiiich

T 3 AN e ol
o] JFTrel ] FEkS Hol ZEter A
ojc}

T 4 ERQIZFICI]O] 855 Jg )
I} BIEE) pjxjE= ke Hr} 7818k Fof

7

o
e
-
rlr
ok
9
P
o
o
>
i
=)
>
jﬁ
i)
N

SHHATE, W2 Tuirte] A=
A&’ Higgins et al.(2001)3} Summerville
and Roese(2008)2] A5 HIFOE F 535
o7 A3tk AlsTule “Taisflel A
o4 Ael-& ZA2~HA o EZa3 9
ol 3R] ggom Uz 2152 $3]5HA|
o1l 3= 9" E ofrlshH, H573(2014)
o] ATE v oE F 7/ FEoE AN
ot 2AHFR] BAASE e A8k

TEg 7INoR AL olaisha ek &
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3lE= Jdr o g 27|71 Al 3 EfelziA ol
Heom TRINOH, S4TEE Wong

Law (2002)2] ATFolA ALE ZAHFEE
AT ZF 485 E‘_—‘T‘— gE o7 =%

Ao RIEEE “dFolu ArlaE Flsly
7 2Rk 7ol 9] 3 7)==
£ ousi, B AFoA= Parasuraman &
Zeithaml(2004) 8] ATE o] &35l 53502

sk Tiless, 7 d
B 9e71A] o 2%k

]—)\

%Loﬂxﬂ—t— 2016 8%“?—
FAE YA,

<IE 1> =™ QolEA AL}
Variables/ltems Factor loadings AVE CCR Cronbach’s a
[1] Prevention focus
Prevention focusl .503
Prevention focus2 .500
Prevention focus3 .584 .624 .785 .758
Prevention focus4 .628
Prevention focus5 .611
[2] Cautious purchasing .697 872 .827
Cautious purchasingl 511
Cautious purchasing2 .819
Cautious purchasing3 77
Cautious purchasing4 524
Cautious purchasing5 553
Cautious purchasing6 631
Cautious purchasing7 .665
[3] Self-awareness .766 .929 .898
Self-awareness1 776
Self-awareness2 .862
Self-awareness3 .894
Self-awareness4 791
[4] Social-awareness 678 .893 .841
Social-awareness1 813
Social-awareness2 .832
Social-awareness3 .639
Social-awareness4 744
[5] Satisfaction 714 .926 .899
Satisfactionl .805
Satisfaction2 .766
Satisfaction3 .846
Satisfaction4 .785
Satisfaction5 .760

CCR = composite construct reliability; AVE = average variance extracted

CMIN/DF = 1549 (p < 0.001); CFl = 0.937; TLI= 0.929; RMSEA = 0.041.
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AEYl 2FE o]& Aol U= 7HAEANA
AT HARE AYsty, AES w23k
ZF 25057} 3§

117
(49.19%)°10ek. T
(44.3%) = F& R}t WSS g A
8975(38.7%), THE=el 119
(51.7%) .2 FZ o=t} 3% Qe ALS
AR Bt 241 10802 UERSIT.

3@

a3 ol

TVRES T2HA 2 (structural
equation modeling; SEM)& &-8-3}c} WA
F1o] ERIF  aIRMAFE  AFRY,
Cronbach’s a#t©] 0.758°l14] 0.8992 LElL}A
7]1%%k a= 0.70 (Nunnally & Bernstein, 1994)
< FFsl] AEAE SR =3 BE
L[JAFAA (> 0.60), EF4I=AE (> 0.70), 1

A=

2|3 AVE %k (> 0.50)°] 25 7] 3E 2ot
A UeRGA Hubz oz WaEe] ElgAol
SHEAT (Anderson & Gerbing, 1991;
Fornell & Larcker, 1981; Hair et al., 1998).

50, F2+ £ dATolA ARRE Hrs
9] 433A Al AVES] AlF-S AL
Ark F e e FE A= AVEY
AFZE oudith. AVES] AFZ9 FEo]
EF 055 A3sta, A Akt &
Z o7 Yehdol wetx BdeigAlo] 2EE
At (Fornell & Larcker, 1981).

5.2. 71243

5.2.1. 7Wd1, 7Wd2 HE54A5

Fojzgat AT, 281 s 7t
I WS E4s] Sl 7= Xé 2 2y
ol g3t T2 REA] HAIEE
7¥8t7] $1siAl= CFl, TLI and RMSEA 2|5
S Al =T aEefol It} (Etezadi-
Amoli & Farhoomand, 1996). ¥ 91523 9]
Al A=Ada= Aldo s 3ol Al
A7} 7]2" FENA B QTR AST
Aoz & 4 Q) (CMIN/DF=1.551, p<0.000;
CFI=0.956; TLI=0.948; RMSEA=0.034).

rulo o

<E 2> 7|=SH% ¥ mHHEES 2N

Mean Std. dev. 1 2 3 4 5
1.Prevention focus 2.98 702 .789%
2.Cautious purchasing 3.63 701 .196"b 835
3.Self-awareness 3.74 .699 .026 406™ 875
4.Social-awareness 3.68 707 182" 426" 586" 823
5.Satisfaction 3.36 711 1757 488" 335" 4137 844

®Diagonals: Square root of AVE from the observed variables by the latent variables
bOf‘f—diagonals: construct-level correlation = (shared variance)m; *p<0.05, **p<0.01
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*p < 0.05; **p < 0.01; ***p<0.001

R?=0.087 R?=0.326
. .295(2.776)** . 571(5.703)***
@ > Cautious Satisfaction
foaus purchasing

CMIN/DF=1.551 (P<.000), CFI=.956 TLI=.948, RMSEA= .034

<% 2> Jtd1nt 29| HE

a9 20) ATEHNA AN FHEe] B
H

Asje BR, wolxde AFTule] ujs- fo

3 gk (0.295, p<0.01)& WX Aoz Yet
wit Al GA s vl folgh
& (B= 0,571, p<0.001)S "X JAT) w2t

A 7Hd1st 72 AAE .
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Dependent variable:

Dependent variable:

Cautious purchasing Satisfaction
Variables Model 1 Model 2 Model 3 Model 4
Prevention focus (A) .263(2.751)" 241(2.714)”
Self-awareness (B) 464(5.206)"" .589(4.333)™"
Cautious purchasing (C) 467(5.135)™ 453(5.141)™
Sacial-awareness (D) .323(4.596)"" .295(4.331)™
A*B .892(1.680)+
c*D 211(2.444)
Model Fit CMIN/DF=1.490,  CMIN/DF=1.392 CMIN/DF=1.594  CMIN/DF=1.812T
TLI=0.950, TLI=0.957, TLI=0.933, L1=0.936,
CFI1=0.956, CFI=0.962, CFI=0.941, CFI1=0.948,
RMSEA=0.046 RMSEA=0.041 RMSEA=0.051 RMSEA=0.060

*xp < 001, **p < .01, *p < .05, +p<0.10
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<Abstract>

The Determinant Factor on the Cautious Purchasing and
Satisfaction of Online Shopping Mall: Moderating Effect of
Emotional Intelligence

Han, Su Jin - Kang, Sora

Purpose

The purpose of this study is to identify the related factors of cautious purchasing for buyers
who have purchased products in online shopping mall. First, we focus on the prevention focus,
which is one of the personal characteristics, that affect the cautious purchase, and analyze the
satisfaction of purchasing according to cautious purchase. Furthermore, we investigate the influence
of emotional intelligence (self-awareness and social-awareness) on the process of cautious
purchasing and satisfaction.

Design/methodology/approach

In order to verify the hypotheses, this study surveyed individuals who purchase products on the
Internet for about 2 months from August to September 2016. A total of 250 copies were returned,
but 20 questionnaires that were incomplete were excluded. Thus, the final 230 samples were
analyzed. Structural equation modeling (SEM) was used for hypothesis testing.

Findings

The result of this study showed that the cautious purchasing is stronger for the buyers with the
prevention focus. And consumers who purchase carefully have higher satisfaction after purchasing.
In addition, emotional intelligence in the cautious purchasing process has a positive moderating

effect. Based on the results of this study, the theoretical and practical implications are suggested.

Keyword: Cautious purchasing, Prevention focus, Emotional intelligence, Purchasing satisfaction,
Online shopping mall

* 0] =E-22017'd 59 3¢9 A<, 2017'd 6€ 1% 12} A4} 2017 62 20 Al A H AF T

- 183 -



