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Abstract

This study identified fashion consumers disposal behavior and analyzed the effects
of consumers pursuing values in disposal, environmental awareness, and sustainable
fashion consumption attitudes in regards to fashion disposal behavior. A survey
questionnaire was developed and data were obtained from 460 consumers in their 20's
to 50's in Korea who had experienced fashion disposal behaviors during last 12
months. As a result, there were four different fashion disposal behaviors such as
economical, practical, and social disposal as well as hoarding behaviors. Consumers
pursuing values in disposal affected fashion disposal behavior. Practical and econo-
mical values had positively impacted economical disposal and hoarding behaviors.
While hedonic value had a negative impact on economical disposal behavior, it had
a positive impact on social disposal behavior. Also, environmental-social values had
positively impacted practical and social disposal behaviors. Fashion-related environ-
mental knowledge had positively impacted economical and practical disposal behaviors
and PCE affected social disposal behavior, while environmental concerns had a
negative impact on economical disposal behavior. Consumers attitude toward used-
fashion items, fashion recycling, and fashion innovativeness affected all of fashion
disposal behaviors. Although hoarding behavior has been an under researched area,
the finding implied that hoarding behavior was affected by consumer's pursuing value
in disposal and sustainable consumption attitude. Also, environmental-social values
and attitudes toward used-fashion items would induce practical disposal behavior such
as reuse by alteration or reform. Consumers economical and hedonic values can
promote donations or exchange/resale of unwanted fashion items, which can lead to
sustainable consumption.

Keywords: fashion disposal behavior(ZJHREHE), environmental awareness(Z-7
9J&)), pursuing values in disposal( A2 =727FX]), sustainable fashion
consumption attitude( X[=7F53F YL HE )
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I. Introduction

A AAHC R G55k HA AE H7E2 €73
23g Yot #a A9 stz A=HT Itk
=228 oF A2 20009 o]F 2viz F7FSHAAL
2= oF &Y E3F 20159 7|& 1.8% 2

HoorRoH, AHAES T oj wiEY o @
2 F9 FE FulotARt o] ulsh o A 4H|
5tal, § @o] W] UtH(“The environmental costs”,
2017). i AFS] ALFEE TPyt AR EA
A F837 AHFPFoEA, T ol AESHA e
A AEE oBA AEL A7 &HAPE
Aoz AAstal Adste AR B59] vhA EA|
o] (Harrell & McConocha, 1992), A|&71535t oA
2H9] FHA 4B HEFPFo] FHivt AR
PsEot A YeERt QAtH(Choi & Kim, 2007).
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AH|R}= Zp4lo] Hgakal Qe A AE2] 20~30%
e A4 Hgal, Ui I nueiAY
A 22t (Joung, 2014). WAHRFE] Bt 7]229)
AFolHE AR $3L B AL ot
5}11(Kang, 2013; Kim & Cho, 2000), &350 4
F uXE 89108 Aot 2|4, Tl (Han,
2009; Park & Oh, 2005; Suk & Lee, 2013) Z-& 9=
AL B (Jang & Park, 1997, Roh & Kim, 2002),
&L P5(Bianchi & Birtwistle, 2012; Morgan &
Birtwistle, 2009) 5= tF0 ™, F33of tist g
SARFAL AREE0) YR FE o2
954 2ItH(Ahn & Ryou, 2015; Jang & Park, 1997).
olg} o] 4ulxte] BHEelAT SRR, AR
& ¥ 9 9% 5o WAAEDEC] AP F=
Aom BAgglo), WA AES AEser] o]
R S LR REC
=9 ggee 4yHo2 JRINA oD ol
& e A7} gas
A7) i AES olEA) AR AUAE A
Skt Qlo] RS ¥ 4 Q= A welos
£g B 275k A 5712 welEs Axst
o8] Z& A L(Albinsson & Perera, 2009; Birtwistle &
Moore, 2007; Ha-Brookshire & Hodges, 2009; Lee,
Halter, Johnson, & Ju, 2013)& 53| o|Fx=H|, &
v A AlES A W A2 A= wEES
LAY, M2 %’-?l.% gEstE = 484 7IRE F
POIE S A Sl Al w5l Al
A4 714 Se AuiE 55 AAH oj5g &
S Ao Uehith &, ANAES WA AES
ARG W) TS AN E e, olde 2771
of webd 2¥Ae] WAARYF] G Aow
5T 4 ot B3 g9 =Y AH(Kwon, Kim,
& Lee, 2002; Park & Oh, 2005)°]AL HEFH %0
SEH Bol T dY|WELS Asa, 715
Fnahl, Zol 50 4L 1 A7 Adsise
u, WA AlEQ] SeRdoly ¥H7]80] &2 H(Kang,
2013)S AT &5 ALS EZIsHo] AEY
ol TS A9 HAE SHAIZE et Sl
A 7 AtoflA = A54
= Zosto] AR fAAEPETY] B
Hy, fid AF A2 &3 FF7HF 7594,
H

A&7Pss s e 5o 4o
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II. Background

1. Fashion disposal behavior

AR BTl Lo A ATE 2o, 4
8 3o o ol HEA g ARG AT Y
59 wath BAREBEO AYE A 4B 4

MTY BEE B2 5EH A8, $EL B, 9
AR A 744 3ol SAle] Uolihe 24T 4]
4 e (bathtub model)Z WA S} =6|(Veverka,
1974 as cited in Kwon, Kim, & Lee, 2002), A& &
Foll wEt AR AR, AUE AR, FAGS A
£33 5(Harrell & McConocha, 1992; Jang & Park,
199708 B 5 Atk AAY AL Sawu)
U BE, AL SANT, TAA we AFL A

SHe 5AYA 018 5 AAA olSL Fke WEol

o, HAUE AE2 AATRAY 73] 71 RsAY
AFFATS ol8ote PBE, 7HEolY 21F, 2o
Al Fojsh= PB-S Witk ES O o4} YA FA|
T G HEokA] g1l IHE Bshs £ B
ojuf Uut 27|12 FHFoHA T #H7Ioke F9e
FAAS HEPFoz EFS 4 Qlt. 7|29 I
AToME AEE FoS HEFeH &2 gu2
AHE-S }04 A&l d, 71%, ¥&F5([Roh & Kim,
2002), &2 A 9 w3 B 82 W, Fo ¢

7155 (Kwon et al., 2002; Park & Oh, 2005)°] %
S T A7k Jang and Park(1997)2 X 53

Eolehe 8ol ARERAI, Ht H7]= AT
gollA ALJetal AAE A& (F i, 2wt o
£ &== /MR)F ofehy AHE(Foly 71F)Rt 23
AZTE 18y Adoige] A, AA oETde oF
25%, M %9l °F 30%E &-8otA] ¢kl 2 Hat
331 QoM (Kang, 2013), YA P & WEHA

B EE IR D EC P P LR
BasAY #H7)sks Ao} wkHan, 2009; Huh,
2007). whebA 2B AAEPESS & o AA
ol3ist7] A= Htolu 7] BFE I A
5ol EZte|ofof s, ‘AL-E P& HTb= A
50lgh= §ol7t Ajteittal ¥ E‘r%"%
ﬁﬂ’ﬂﬂﬁ’ﬁ%"ﬂ FFE vA = FAHEICEE= S
BOAA 52 Al Y] 4H[YPEo] T2 ‘ﬂr-rJX]
I e, dEkARl g B, S04 Fol A"
€ gy} Y50 ujx= G3K(Bianchi & Birtwistle,
2010, 2012; Morgan & Birtwistle, 2009; Park & Oh,
2005; Roh & Kim, 2002)& uls] 14} s}gic. E3
wdztolmattelo] e oluel A% U AeEe
S(Kwon et al., 2002), A2lojAl 9] 2483511 = 9]
293y o5 7] ¥Ql(Kang, 2013; Kim & Cho,
2000), AF3]& Q] oF AH|EE(Jang & Park, 1997;
Park, Park, & Lee, 2014), 2] EA4AH]7}X](Ahn & Ryou,
2015; Lang, Armstrong, & Brannon, 2013) 5 AHA
o olAEFPOI} AU YAlLA SHe AT
ojF A ol ZAL IFCIY AHF ?lEH:-'r—é
0]-83t 2 J-L(Albinsson & Perera, 2009; Birtwistle
& Moore, 2007; Ha-Brookshire & - Hodges, 2009; Lee
et al., 2013; Morgan & Birtwistle, 2009)5 S3f {4
AFS] A& 5714, A2 9 dAsh= 7HA, &
39 A 5= Wl e A=t olf A=, A&
= &9l S R IS AL, A& 571
of wet AEP¥ s Ao = o, AEBE= &
8 27t 7M7) thEA YehlE g,
S 2 ATl ARUES B ok
RS BRST B2 BAA, A4
7Fedt A=t AEPsol A 9FE Lot
Huzp ot} B3 AR5 A=52 A&2% 4
4 AZo=m WRi, A5 A& Faum 4
weE B8 AR A, 71F W S5k A
/Q.Q.X—] ;'q_‘fl

AR, B U 24 B AYGhe
o2 B3E, A3 HBL e WYY £53
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=

2. Pursuing value in disposal, environmental
awareness, and sustainable fashion consumption
attitude
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1) Pursuing value in disposal
AE F7H = 2HA7E A AEY ARS &
3 A& st= 7S Auidttt. A9 7=

Agog Augsol] Fa%t
al, 2013), A8 = HHAAEYSS A2 33T
20l S AP & ok, AEFPFS 55 A
|4, A, AFH A 7HE A

o] Al 2] AT L 7 Lo] A7H

oz La/ts Bt Suow FeHhey A4y
A 21 9o e AAYTHs HelA A8l
Aol g Aoz S, oF AB8Y Fadt
= o] A}5)% AT} o] gk QARHTHCho,
2010).

AR ARBES B A 22 99 T2,

T}(Albinsson & Perera, 2009; Ha-Brookshire & Hodges,
2009; Lee et al., 2013). Albinsson and Perera(2009)
£ oumataAe] Folet AvAE o T A
FUHE Fof olSo] 4 ok} §% 85| A
4 7, Al2e WA ool 2 Het AN
sk, o5 nee Sl AH4lo] A&7t 4]
o Egg FAGE AFAdS =79 AH]le] 540
uet JEBF f9ol ekl S Sk sk
Lee et al(2013) G437} T4 A& BaH 4
H, e ARE ELA S AEH Aedo] AR
P55 s 51921, Joung and Park-Poaps
013y AEE7|S A, AAA, A4, B4,
HuolggoR BRI, 844 /7t Aueel
71585l BAA 57171 Aot AAgel, A4
A F717F 715350l "elido] deHr sl 9
FE vt stk Eg o EAuTIR| 7L A2
5o tXE FFL A% Ahn and Ryou(2015)=
MNgF7He 7173E, #357< w7let gk,

AL, w71sole AVIEA7HASE A8 7HA7t

dhgo g aulato] A
2k % 9l

=3
22§32 4 gk TR ATOIH B4 AE 7|

wAgolT

SYEL de FiA ok hgolut Ao Bk B
A T ARRA ZER]eE ATAAL AATH(Birtwistle &
Moore, 2007; Ha-Brookshire & Hodges, 2009; Joung
& Park-Poaps, 2013; Lee et al., 2013), tjF& 23]
Q72 Bl ekt Asolnz 2 ATE B 4
BYFARY FFUAS FHY ast Ak webA
£ AT L RANERES Fo AAA olole
273 AAE X, 2339 BH 9HS §
NAH EAZFoIY AP 2 RE Y AfFrES
Toh= = A, Al 22 A 33 mkoly:
gH 55 Fohe 484 7HA, U9 ddn
Ao AqEggor g ARl AAE FES
St ste SPASA TR BRG]
7H7F AR RG-SO v 9T LorEiAt
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ok e Sk
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2) Environmental awareness

TA L AR AT A Z(perceived consumer effec-
tiveness)t S BCI4G FHIHE 0 o]
(Park et al., 2014), T3] T T} AN L T
B4 AEPEol ol FF2 v HH(Choi &
Kim, 2007; Park & Oh, 2005).

L oAo, AN Bl Ado] R AMAES
uth e Hel 4u|YES Boksuk, 2015). A%
E3pg 423 RAREYE 4] JFAA Gl
A wreAl ut glony, Avld by Aol @
AGAH AuEESh WEo] FFS FAL, 64
A AZo] 25 oF ALl dis) HE 3
dZolH, oFAnd qlo] A HEZ FRA] ST
= AFZA T (Park et al, 2014)E T E o AH|A}

g A Zho] AH|AY] AEPFoNE FFS HEH

A
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B Al BARAS A A2le] 2
1]

2 Sl
Aol A 8 Azto & gl RA|sh B 4]
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9 HEPFo] Fogt JdFS v AK(Suk & Lee,
2013). Kang(2013)2] dtollA= sjdAirQle] 42
Aol gk Q1A pFo] =& Fdo] A & ERRIA
FAU, A% AR % A-gHl&o] £,
Jdjz B@shs &2 A5 Aadta sl
Han(2009)9] AtolA= SJEA 4o 2
Ado] =4 9 &g, g 9 Ao, 715, 25
A 5 4 ofal 5 Eiol= HEo] 52 Ao
2 BAE] o, S0 gk X Ao] gSE A
GAof 71HEShs AETH= A3 7oA S5t
£ AFo] = Ao ZRE ¥ A grk(Bianchi & Birt-
wistle, 2012). 3 B4 1-52] HFo| Y& HLo=
oletd AHEP sl =A HER, wSF ol fl=
AFole ES H7Iske HlEo] A UEETHKim
& Cho, 2000).

SHgol B A2 drd o SHFEA ] dut

2V

¢

(Al

1
R

ol
ol ol

p

‘{—1_: Y
U BHS 23 Qv e, A47Rs &

H|5o FS vA= 8 HRlog A=A Ut
Joung and Park-Poaps(2013)+= S HA12 A}
7183850 93 v|X 3, Morgan and Birtwistle
(2009)° oJstd oJ7E Y&F @ol Efstar okl
7 o APz A=2oH, gl gt T4l
B, WY A BES Yol B A gt
22 AR /| RETT St B ATOIAE B
AYAS LA M4 48R 54 X ZHPCE),
3k o Bt 4 (concern), ALY T3 33
A4 (knowledge)e 8 W42 EFFsto] 794
o] HHANEPYE| HA= F¥F= Yot 1At gt

3) Sustainable fashion consumption attitude

A&7Ps e WALe e Es dHLnle] glof o,
AME 2 ], AR A dAlo A4 ST AH
AL stz AHEHEE 9uiditt. 7]& Aol
A B ogan HE S $4AA o
AHHE 5 TFet 8olE AMSSHL 9lon, 2ol

A A9 mE 234 2L A&75A0] &

Fg 1T 0 As7l5E HaLEgEE ofF
Ade mE mRAGL T 5 Ao ASTR 2

HIE 9] s}9Jxto 2= i d T 414 (Bianchi & Birt-
wistle, 2010), AH| A& (Lang et al., 2013), & A&
ol gt B, I&FH JEFNYE, SRR +

4m4 - olen 5

1 9] AH(Han, 2009) 5] SfAA RS FFS HIA|
= A0E YEhth B3 SIRAE, oF AEE,
3, A EE] Higt Bko] wet A EYF FFol
o927 Yebdti(Jang & Park, 1997; Park et al., 2014).

ZoiA AFo] digt 26 Bz FaaA A
ol digt anjAte] 344 52 BAPA grteA 5
I AFol gk A&AQ Aseetal 3 4= gtk
(Choo & Park, 2013). ZjARE &g mjHold 4H]|
AE2 A= 7ol Asta, sfdwelzt o, o
Aotolglo g2 Z7HA|7} Qithal ek uf £l 2
A3 (Yoon, Jin, & Kang, 2013). &1L 9|F £
S99 HEE HAS-E FAA HES, FIAF
A O)F Ao s 2P HEE THAU, 9
5 Ag-gol viEA sttty Aok A829 H
£ THSE 39 AHREA AFE FAY, AdS
Aol 7155h= oletd] A &P s © Zol etrth(Jang
& Park, 1997). T3F GAOIETO] Hish &L U= F
A5TA0] g 004], JEANLEHE, ATl
HE E1, GARIEH AFTAE A EC] 494
o] 11, YEALEYPFol=E =20, FHof of

=

o 7oz JePythPark & Shin, 2014).
A A4, ol tiet Bl sAHESY
(e}

2010; Lee et al., 2013), S-35Z0] Yolo] HASLE
oA FAY 7175t oehs] ARFsol A o
Bl (Jang & Park, 1997; Kim & Cho, 2000), Ij4
S0l Tizke Aeto] 18X ok Wkt WAl A
F& © A% st B 4% AEFcHLang et al.
2013). 2y i FAoly Fago gk st
AwPys 119 FFBANAE Autd A+ 23t
12 7|% Sttt Ahn and Ryou(2015)= -3F+714]
3 2 SAge] Y ARASOlE 31 due
sgou, AT oA s Welole 24
I3 ©]H 3L, Bianchi and Birwistle(2010)-2 A48
A/gol AAGA ] 71 Hohs JFsolle Rt IF
= UAA] oY, Ay 7HEAA Foiste FE
= TS JdFS vTA el Qloh 2 A
oA=& A&7HsRE HALHE =S 45k 2912
2 A AE He, fAHEE e, sjaFA14
o5 EFSto Atstaat shd, A&7 s
HIE =7F &P 5ol vlAl= JF= ot gich

of,

)
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. Methods

1. Research proposal
ATEA 1. AvAe] HEREYSE, H2 F
A, @94 9 A&7 d AL HE =

AEYEo] WAL A% B,

21, Aw%e] 3

dr T
o
-
N
<
- 1
&,
M
_>‘4_1‘
fz
ot
oft

22, 201%49] A2 4jo] HEHEGF vl

2-3.

2. Instrument development

2 A3 &4 TEs AEAE ARSI, A
B 2971, 8414, A57hs et shaavE, o)
QARG ATEAT 40| B FEOR 7
HSE 297 A AES ARSE oA
Qi SHe M3 27/ 2517] 915 Ha-Brook-
shire and Hodges(2009), Lee et al.(2013) 52 A3
o129} Joung and Park-Poaps(2013)2] L, dH|=
A 27 Fste] FEe Ausiich. FAHO,
Al8&2 7}x]+= Albinsson and Perera(2009), Ha-Brook-
shire and Hodges(2009)9] A& #ilslo] A= At
A AEFS Hid F3to] BastAY Y =
sl B ol UA &= Zolu 7Y, Al 5= A&
St FEOE /5L, e 7HA= Lee et al.
(2013)9] AGE EY=E AP =5 9l 4S54
LA, 72o] FoRicke EoT FHSt. E
St Joung and Park-Poaps(2013)%} Lee et al.(2013)9]
A7 Azsiol G Wi 58 B3 AAH ol=L
QA She A TH), B 5o} Rue), 7R
ol Selol] £88 74 S 2349 7}
12 Egiol & 29ROR FANAL, 7 BYL
54 YAE Hrg SHsH
ARl 4vA B3y 423 e B
At A4 9 ABAEE S5 flsl Suk
(2015), Suk and Lee(2013)9] 519} ofju]zA} AT}
2 7o) UFBoR FHAL, 5 BAE A

I

N

g

wAgolT

=2 S A&7t fdatd e fAY
A, S AE oAl AlE g8l Hit =

£ =45}7] 9J3] Bianchi and Birtwistle(2010), Jang
and Park(1997), Kang(2013), Roh and Kim(2002)9]
AT} dH| A A FAste] 15¥FoE 4
S93, 54 SAE AER 2Psq AR
< Bianchi and Birtwistle(2010), Han(2009), Joung
and Park-Poaps(2013), Kang(2013) 5-2] A+¢} o]
A IS Farste] 13PEoR FASIAL, 5H
SAE Az SAstReH, AFEAE 540 &
g 4TS YEHEE ZHotqth

3. Sampling and data analysis

B e AR 53 doted A2 19 B9 2%
gE &9 HA AES AEs 2 Fdo] e =
AT 20~50T] g AB[AE didoR HAEZFA
NG HERAVE oH| 24} B 2AN] T
7HA o2 APPSR, A AN A AlES
ARl Gl tHoPy T2 ot 10082 o
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S shich

FARS BRI OR AR HERA UL
Bl BEA1E o}831o] 20159 78 1291
ANFHOH, F 46058 Az B4l A
S AL SPSS WING ol 3fo] M
B 24, RURHGAE 24, Varimax3)
, IFA 1.0 ol 8R%15%), tS3]HAEA (multiple
regression analysis: enter method)S A5}t &
AT 2AF A2 FA 49.3%, 0143 50.7%°] U,
AHL 20th 24.1%, 30T 24.8%, 40 25.2%, 50T]
25.9%%= 315 FAEEo] QI AL o= HlE 41.5%,
71& 58.5%, o2 distn & A diohd A} o]

o] 724%2 AN BtEszo] B Ho|gitk.
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IV. Results and Discussion

1. The components of fashion disposal behavior,
pursuing value in disposal, environmental awareness
and sustainable fashion consumption attitude
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1) Fashion disposal behavior

Ao RAREYS BG4S QARNT F3
(Table 1)1} Zro] 11-§-4] 1.0 o]A}Ql

AL, 2AEA oA 8RIFSHE 50 ofstel 3
o] AAR0] F 10270l F £A4o] AHEH
o, 9919 & HaFL 73, 34%%} 29 12 ©f o4}
285 o= WA AlES A AHY SIAE
< 5 SI=E J&Uﬂﬁ}ﬂ‘% S ARAoA v,
FTIAENA S EENS 5 AAH olods Fst=
BAA AwPs, 89 2= © o) 2HESHA =
A AFolEte UsS fsl A&sHA L, 2ol
AR, BrA SO AElste] Hkste &5 A &<l
54 EiyE, 291 32 F3o] A A AlEol
U Eol “*Zl B RolFE FASHAY &St o
Al Egoh= AEA AEPE, 82 4= 7R 2
FAZoIY 715, Aoy o] FollA Soi5h= A
34 AZP5oE FE2HUY TdE Ax 7149 A

d

. o]_f_:x]

3

Rt

S A2ukst dubA o] o5 EA4% Ay, HE
2919 A=) A%7} 60 oL Hel Fae] 414
ol AFHUL. ol A +FA EHFPsS A
2o WA AW 1E9 ATFAM &
Ryou, 2015; Bianchi & Birtwistle, 2010; Jang
Park, 1997; Kim & Cho, 2000)2} =a], A}23}%]

L od ABYARE 454 BB wsle 4ol
=0 o8 A4 AT-(Ha-Brookshire & Hodges,
2009; Joung, 2014; Lee et al., 2013)9] Z1}E A]A]
ot mEbA 2HAEY] AR RSOl Sold 7
B g, -8R ohel, AR Aux gofet
T O9E EEsks 54 Rudss ZFAIAHCR
¥ o,

62

2) Pursuing value in disposal
AEAE S ABLS HESHE Hol A At
= FHA 9 498S 984 St A3, (Table 2)9t

<Table 1> Factor analysis result of fashion disposal behavior

Factor | Eigen | Cumulative | Cronbach's
Factors Items .
loading | value (%) o
I sell fashion products that I wouldn't wear any longer to 229
online market such as ebay. '
Economical
I sell fashi hat 1 ldn' 1
disposal sell fashion products that I wouldn't wear any longer to 1 | 2348 23.479 788
. second-hand agents.
behavior
I exchange fashion products that I wouldn't wear any 760
longer at second-hand stores such as kiple. '
I keep fashion products in drawers or closets even though 396
I wouldn't wear any longer. '
Hoardi.ng I will not dispO?e fashion products for future use even 883 2189 45373 796
behavior though I wouldn't wear any longer.
I organize fashion products that I wouldn't wear any 687
longer and store in boxes. '
I utilize fashion products that are out of fashion or not 290
Practical | fitted by making alteration. '
disposal 1.777 63.140 .833
behavior I reform fashion products that are out of fashion or not 381
fitted. '
_ I put fashion products that I wouldn't wear any longer to 768
Social recycle bins nearby. ’
disposal 1.020 73.339 617
behavior I hand down fashion products that I wouldn't wear any 638
longer to family, friends, cousins, or neighbors. '
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<Table 2> Factor analysis result of pursued value for fashion disposal

ABIRES] G004, AR FA7HA, A&7t ALEE e} WA PE] ¥

o A7

qulal

Factor | Eigen | Cumulative | Cronbach's
Factors Items .
loading | value (%) a
I donate fashion products that I wouldn't wear any longer 797
to charities or recycle bins in order to protect environment. ’
I donate fashion products that I wouldn't wear any longer 791
Environ- to charities or recycle bins in order to save resources. '
men?ai— I donate fashion products that I wouldn't wear any longer 2.385 21.680 771
socia to charities or second-hand stores to help others who are 768
value in need instead of storing in my closet.
I like to give financial help to charities by donating
fashion products that I wouldn't wear any longer instead .673
of storing in my closet.
1 dispose fashion products that I wouldn't wear any longer 289
; to make a room for new products. '
Practical 1792 | 37.969 785
value 1 dispose fashion products that I wouldn't wear any longer 245
to have storage spaces. '
I want to receive financial rewards such as tax reduction
when [ dispose fashion products that I wouldn't wear any 752
longer.
Economical | I think that exc.hanging un—neede.d fashion pro'duct.s with L735 53739 644
value other products is more economical than storing in my 745
closet.
I dispose fashion products that I wouldn't wear any longer 502
to make money by selling. '
I feel satisfaction of being neat and tidy when I dispose 795
: fashion products that I wouldn't wear any longer. ’
Hedlomc 1581 | 68.115 652
value I feel good when I dispose fashion products that I wouldn't €95
wear any longer. ’
Zo] A 1.0 o<l 4 81lo] FEHUAL, AL St BAIE 711, 891 4= 9 ol dA ge wiA
A BoA 2RJAFSIE 50 o5l 13-50] A|A = Alge ALd2z2A AE Aed w=goly 7&E
of & 11Ego] HF BAo] AgHgow, aQle] o] FolAk Fd ANz Fustart. BEE Ax
B 4TS WA S 1 ol WA BT ol 98 2B AT I B4 3
ﬁﬂéi Xﬂ%% A , SFEI A EF I, 2= 8219 AR ATt 60 oS Eo £33

SRR A= Y 8 wiAd A&

o 1ol Bad  Alelgol Fesic

olgJst A A
AR o 273k 74

E}‘;,\* ,&01 2= AHE Ab | AEo|L; EAS BT 71&9 AA ﬁ:,L(Albmsson & Perera, 2009; Ha-
23517 o) s AZS B AL Brookshire & Hodges, 2009; Joung, 2014; Lee et al.,

7 1, 29138 6 o4 X o= WA ABS A 2013)9) 27 Agsto] AulAe] AR 277
W A2 59 AAY B} BE  RRAS S5 4zHoz A%
AAH o5 Hetua  Arks WolA olulg

ot

- 260 —

]‘;]_,—5 T

(R Ke)
=



Vol. 25, No. 3 HFgA - o]z
3) Environmental awareness =311 AHgHEE AER 234 A7z 89 32
20)7be] B4 BES ROIEAT AT (Table 4o FARAS] TBAo| BT BeloAS AT

3)3} o] A 1.0 oA 3 8RloE &5
H, & 14&F0] FF BA] AHGEHAL, 2219
HEEL 68.75%%0Th 891 12 shA AZo] Yatx
oM ARgE= fraf SetEd, H AEiAl ARSEE
ot sishi| g, ARy 9F 59 #HrEE A%
AFE 5 HAARdol A0 X U gt
HHA Q1 S RAI el Hisl b 2 s
7He YeEtdie AT s34, a9l 2% Q19
w3 P=o i]-ﬂ_t,'_xﬂ Hdo] o2 & 5 A, EHYeH, F

ARgle] HiskE dod 4 glomr oAzFow 3 A2 68.99%01tt. 270 12

e me 1‘1&" o}r

<Table 3> Factor analysis result of environmental awareness
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A3, 2E Q919 4l
ASHAk

4) Sustainable fashion consumption attitude
A&7 fALREHE Ee 2ARAT 4
7}, (Table 4)€} o] 17X 1.0 0|42 3 2310]
15%3o] £40] AHEE AL,

ojge

FTURA AES

Factor | Eigen | Cumulative | Cronbach's
Factors Items .
loading| value (%) a
I am well aware that toxic chemicals are used in fashion 360
products. '
I am aware that vast amount of insecticides and pesticides 251
. are used in cotton crops. ’
Fashion
related I am aware that fabric scraps and used clothing would be
environ- ended up in landfill and toxic substances are emitted during | .840 | 3.607 | 25.766 .886
mental incineration of synthetic fabrics.
knowledge . . .
I am aware of environmental impacts such as clothing waste, 317
air pollution, water contamination caused by fashion industry. |
I am aware of environmental concerns such as global war- 506
ming. '
I think that personal effort can help solve environmental 354
problems. '
Perceived | | think that small acts of individual can ultimately help
. .834
consumer | society. 3.130| 48.123 869
effective- ' ’ '
ness I think that personal behavior can change society. .833
I try to act and consume with consideration under the impact 71
of personal behavior on environment and society. '
Environmental impact will be worsen if we do not recycling. | .828
I am usually good at recycling such as plastic, glass, or 799
. paper recycle. '
Environ-
mental I usually find recycling bins to separate garbages for re- 774 2.888 | 68.753 .840
concern cycling. '
I am very concerned about environmental problems. 578
Environmental problems are very important to me. 529
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<Table 4> Factor analysis result of sustainable fashion consumption attitude

Factor | Eigen | Cumulative | Cronbach's
Factors Items .
loading | value (%) a
I like used-fashion items. .888
Used- I am interested in buying used-fashion items. .865
fali:r‘:n I have a good feeling about used-fashion items. 814 |3.588| 23918 890
attitude I purchased used-fashion items at second-hand stores. 773
I think used-fashion items are practical. 11
We need to recycle fashion items to save resources. .841
. It is desirable to recycle fashion items to save environments. 819
Fashion
recycling | We must recycle fashion items. .804 | 3.510 | 47.321 .880
ttitud
attitude It is desirable to recycle fashion items rather than throw-away. 792
It is desirable to hand-down used-fashion items to others. 742
I tend to buy trendy clothes before other people do. .861
. I am willing to pay more to buy latest fashion items. .851
Fashion
innovative- | I do not want to wear out-of-fashion items. 786 | 3.251 68.993 .863
Hiess I like to buy latest fashion items and new products. 765
I read fashion magazines to keep up with new trends. 738
o5, F9of Tol gen, F2 #ES 2 9l o] BAA HAbe dar she AAA 7RIS &
© B AL, 89 20 RUGNE S0 @ S ARE WE AFolt BAL MUY F1E
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2. The effect of pursuing value in disposal on

fashion disposal behavior
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<Table 5> The effect of pursued value on fashion disposal behavior

11

Deper%dent Economical disposal Practical disposal Social disposal Hoarding behavior
variable
Independen B ; B ; B ; B ;
variable B B B B
Environmental- 054| 054| 1.408 | 302| 302| 6804 210| 210| 4.670" | 020|020 | -443
social value
Practical value 264| 264| 6.8917"| 068| .068| 1.536 |-.002|-.002| -.039 094 | .094| 2.066
Economical value | 469 | 469 | 12253 | .063| .063| 1.420 |-.040|-040| —881 222 222 4.892"
Hedonic value -198 | -.198 | -5.160"" | —.061 | —.061 | -1.377 178 | 178 | 3.946™" | -.038 | —.038 | -.847
F 56.556"" 13.142"™ 9.538™" 7.279™"
R? 332 104 077 .060
Adj. R 326 096 069 052
* p<05, " p<.001

2 A ZPsole SBARIE 7HA](8=210, =4.670)
oF T2k 7HX(8=178, =3.946)7t HH B 1H
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<Table 6> The effect of environmental awareness on fashion disposal behavior

Depegdent Economical disposal Practical disposal Social disposal Hoarding behavior
variable
Independent
variable B A ! B g ! B 5 ! B g !
Fashion related
environmental 230 .230| 5.106™"| 200| .200| 4.366™"| .030 | .030 | .673 .051| .051| 1.084
knowledge
PCE -.060| -.060| -1.331 055| .055| 1.201 | .126 | .126 |2.791"" | -.046 | -.046 | —.995
Environmental =\ /1144l 31007 | —020| —020| —431 | 220 | 220 |4.857"| 067| 067 1.434
concern
F 12.674™ 6.897" 10.611™ 1.408
R? 077 043 065 .009
Adj. R? 071 037 059 .003
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4. The effect of sustainable fashion consumption
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<Table 7> The effect of sustainable fashion consumption attitude on fashion disposal behavior

13

Depeqdent Economical disposal Practical disposal Social disposal Hoarding behavior
variable
Independen
variable B A ! B g ! B 5 ! B 5 !
Used-fashion item | 3 0 5501 5 gger | o47| 247| 54527 |- 0a4| - 04a| - 971 | 143 | 143 |3.013"
attitude
Fashion recycling | 71 1001 | 1660 | 056| 056 1227 | 203| 203| 4.446™| 075 | 075 |1.621
attitude
_ Fashion 239| 239| 5.629™"| —012| —012| -266 | .086| .086| 1.878 |.099 | .099 |2.152"
1nnovativeness
F 32.221™ 10.433" 8.078"" 5.620"
R 175 064 050 036
Adj. R 169 058 044 029
* p<05, 7 p<01, 77 p<.001
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